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“WANTED (said the ad) YOUNG SKINNY 


WIRY FELLOWS not over eighteen. 
Must be expert riders willing 
death daily. Orphans preferred. 
k.” It ran just 100 years ago f 











din 4 with the great PONY Bibeess 
| Celebration in 1960, ‘GNP announces 

salute to the heroic platoon of “young skinny 

/ The newest GNP series re-creates 

PONY EXPRESS in authentic terrain of 

mountains... on the 2,000-mile, 

ndit-beset trail from St. Joe to Sacramento. 


~ Today, just as 100 years ago, America 
is waiting for the first run of the PONY EXPRESS! 


NBG Television Films, A Division of CNP 


— California National Productions, Inc. 





*Television Magazine 


































No. 14 IN A SERIES 
ABOUT THE DIVERSIFIED 
UPPER OHIO RIVER VALLEY: 


PIPE COUPLINGS 


The world’s largest independent 
manufacturer of Pipe Couplings is 
the proud boast of the Wheeling 
Machine Products Company of 
Wheeling, West Virginia, an impor- 
tant element in the industrial picture 
of the WTRF-TV area. Founded in 
1918 for the precision manufacture 
of Pipe Couplings, the Wheeling 
company has expanded its product 
lines to include Pipe Nipples, Water 
Well Drive Points, Drive Shoes and 
Drive Caps, Bushings, Plugs and 
Plastic Fittings. Its ““X-L”’ trade- 
marked products are shipped all 
over the world. 


Important, too, to those with prod- 
ucts to sell is the $3 million annual 
payroll of the Wheeling Machine 
Products Co. It is a potent part of 
the $214 billion spendable income 
enjoyed by the 2 million people in 
the prosperous 36-county area 
served by WTRF-TV. 


For availabilities, call Bob - 

Ferguson, VP and Gen. Mgr., 316,000 watts N iz F network color 
or Needham Smith, Sales Manager, “ my 

ot CEdor 2-7777. 


National Rep., George P. WHEELING re WEST VIRGINIA 


Hollingbery Company. 


reachin market that’s reaching new importance! 


WHEELING: 3 J TV MARKET 





One Station Reaching The Booming Upper Ohio Valley 


RRL 
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FIRST HUNDRED 


Leading television markets show slight shifts as 
population and set saturation grow 


GRASS ROOTS GARDNER 


Missouri shrewdness and Madison Ave. polish are 
well blended by St. Louis ad agency 





MATTELEVISION 


Toymaker’s use of network programming builds up 


sales, prestige, industry leadership 


SPORTS SPECIALIST 


Peter De Met finds that tape solves the problems 
of producing series of sports shows 


TOP TELEVISION TIMEBUYERS 


An up-to-date listing of some 4,000 buyers of tv 
time in agencies throughout the U. S. 


DEPARTMENTS 


4 Publisher’s Letter 


Report to the readers 


10 Tele-scope 
What's ahead behind the scenes 


13 Business Barometer 


Measuring the trends 


15 Letters to the Editor 


The customers always write 


19 Newsfront 


The way it happened 


40 Wall Street Report 


The financial picture 


42 Film Report 
Round-up of News 


52 Network Program Chart 


List of shows for December 


57 Spot Report 


Digest of national activity 


68 Audience Charts 


Who watches what 


1ll In the Picture 


Portraits of people in the news 


112 In Camera 
The lighter side 
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You cover ALL this 
$739,000,000 

South Georgia and Northwest 
Florida market only on 


WALB-TV 


CH. 10—ALBANY, GA. 


The only primary NBC 
outlet between Atlanta 
and the Gulf! 








New 1,000 foot tower, 
316,000 watts power 


Grade ‘‘B" area includes Al- 
bany, Thomasville, Valdosta, 
Moultrie, Ga. — Tallahassee, 
Fla. 


Over $739,000,000 income 
. - 750,000 people, 126,200 
TV homes 


The only hometown station 
serving Albany, South Geor- 
gia's only metropolitan market! 


ALBANY, GA. gt 8c 
CHANNEL 10 
Raymond E. Carow, General Manager 
Represented nationally by: 


Venard, Rintouwl & McConnell, Inc. 
In the South by James S. Ayers Co. 


One Rate Card 
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Letter from the Publisher 


Network Participations 


There is a trend in the placement of tv business which is boun 
to have industry-wide repercussions. 

This development, intensified in the last few months, is the pur 
chase of participating announcements on network shows by adver 
tisers. In many cases, the advertiser is using the network participa 
tions along with spot, but of late several large advertisers have beem 
drastically cutting down their spot appropriations to buy netwo 

“spot carriers.” Because this is increasing, you may see some ha 
lines being drawn within the industry revolving around this im 
portant issue. 

The utilization of network participations evolved first out of 
advertiser's desire for minute announcements. Since stations arg 
practically sold out of minute announcements, the availability ¢ 
minutes in prime evening time is appealing to the advertisers. Iq 
addition, the networks are offering flexibility whereby the adver 
tiser can buy on any frequency and on a “split run” basis, pre 
viding he meets the minimum dollar-volume requirements. (Ther 
is one network program which is currently carrying 17 different pa 
ticipating advertisers on a staggered basis.) 

You can look for some huddles between networks and affiliate 
to set up some definitive guide posts in the entire area of network 
participations. 


Hurried Shoppers 


Out of BBDO comes a spirited essay on the value of consistent 
advertising. It is published in the BBDO house organ, The Wedge, 

“Manufacturers and advertising men used to talk a lot about 
brand loyalty and satisfied customers,” says BBDO, “and there 
may have been a day when young brides would take a loyalty oath 
to Pears’ Soap until death should part them. But today the womatl 
who buys your product is likely to be hurried and harried, over 
worked and under-appreciated. As she fights her way into the super 
market with a mass of problems tugging at her mind and a mes 
of kids tugging at her skirts, she is not thinking beautiful and loyal 
thoughts about your product. Chances are she has momentarily for 
gotten just what she is after. 


“This happy little homemaker may be a sweetheart to her hus 
band and a loving mother to her children, but she is a tough shopper 
in the market- place. Psychologists tell us that her pulse rate and 
respiration change when she steps through the door of a super 
market. Her eyes ‘brighten noticeably. She is poised like a cat, ready 
to spring when she sees something new and better. Quicker. Tastier. 
Newer. A better buy. A handier spout. A more promising promise. 
In many stores today there are over 5,000 items stocked. Since the 
average woman spends about 20 minutes in the store, it doesn’t take 
too much figuring to come up with the answer that 250 items a 
minute are fighting for her attention. Neither the product nor dis- 
play can tell all the news under these conditions. Only advertising 
can do the job.”-—television advertising, that is. 


Cordially, 












OVER 


he great teams, the great names, the great plays of 
1959 Major League Baseball — they’re yours on tape 
or on film. They’re yours, to put powerful new, full- 
our strength in your lineup — with all the big teams 
in both big leagues going for you. You get nine innings 
pf the top thrills in the 26 top baseball games of 1959 
edited to eliminate only the non-action delays. 
ight now, in city after city, this baseball bonanza is 
acking up the big TV attendance, the big sponsor 


75 MARKETS 


GREAT CATCH! 


“MAJOR LEAGUE BASEBALL 
PRESENTS”: A SOLID HIT IN 


“THE NATIONAL FOOTBALL 
LEAGUE PRESENTS”: COMING OUT ee 
BIG AND STRONG JAN. 15, 1960 . 


-_ 


2 


a t 
a ‘ 
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Peter DeMet Productions 


coin. So start your winning streak today. “Major 
League Baseball Presents” does it for you now! 
And when you call, be sure you ask for first crack at 
the next top star, top action series soon to be released. 
It’s coming out big and strong January 15, 1960. 
It’s“The National Football League Presents” —all 
the drive, impact, rating and sponsor excitement you 
want — with 26 of the 1959 season’s most action- 
packed pro footbali games. Here it comes...don’t miss! 





mone, wire, write Mel Schlank, President, World-Wide Television Sales Corp., 41 E. 42nd St., N. Y. MUrrayhill 7-3180 
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WE'VE BEEN DEMOTED... 
(But it doesn’t hurt at all!) S.J. Paul 


Editor 
Art King 
Associate Editors 
Daniel Richman 


Dick Donnelly 


Since its separation from the Chicago Market area, Don Dunn 
; } Assistant Editor 
the Gary—Hammond—FEast Chicago area is now the Virginia Peters 


Washington Correspondent 


2nd Metropolitan Area in Indiana, moving South call Gee 





Bend down to 3rd position. ° 
Advertising 
Ben Rachlis 
But the Gary area is covered by Chicago TV Robert J. Kinney 
. James E. Heslin Jr. 
stations, so South Bend is still the 2nd Television Graham Spencer 
Production Director 
Market in Indiana. Fred Lounsbury 
Advertising, Sales Service 
Lee Sheridan 
South Bend is a quality market that ranks 15th in Circulation Director 
: H. C. Gainer 
the U. S. in terms of Per Household Income* (The Reader’s Service Dept. 


Marcia Amsterdam 
Business Office 
G. B. Dennis 
Chicago Office 
Ben Rachlis 
Midwest Sales Manager 
333 North Michigan 
Tel. FRanklin 2-7100 
West Coast Office 


average household income in the South Bend Metro- 


politan area last year was $7187.) 


If your client uses television to sell his product, 


WNDU-TV is your best direct route to the rich con- 


sumer’s pocketbook in Indiana’s second market — R. J. Friedman 
West Coast Manager 
South Bend-Elkhart. 5880 Hollywoed Blvd. 


Los Angeles 
| Hollywood 7-5625 





Member of Business Publications 
Audit of Circulations, Inc. 


| - EEE 


TELEVISION AGE is published every other 
Monday by the Television Editorial Corp. 
Publication office: 109 Market Place, Balti- 
more 2, Md. Editorial, advertising and cit 


‘ culation offices: 444 Madison Ave., New 

eesain Id = | York 22, N. Y. Phone: PLaza 1-1122, Sing 
(mn oe copy: 50 cents. Yearly subscription in 
Guws U.S. and possessions: $7; in Canada: $8; 
elsewhere: $12. Second class postage paid 
at Baltimore, Md. Copyright 1959 by Tele 
vision Editorial Corporation, 444 Madiso 
WN DU =TV Ave., New York 22, N. Y. The entire con® 
: tents of TELEVISION AGE are protected by 
| copyright in the U.S. ard in all countries 


signatory to the Bern Convention and 
South Bend, Indiana the Pan-American Convention. 


* Survey of Buying Power 
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ZIV PRESENTS 


A GREAT TV SERIES 


Oy 


AGAINST NETWORK 
COMPETITION! 


(on ON ABC IN 1959... 
REAL DRAGNET-! LOVE LUCY 


LAWRENCE WELK-D.A.’s MAN % 
VID NIVEN-BOB CUMMINGS 
TRACKDOWN - CALIFORNIANS 


SHIRLEY TEMPLE *LUX-SCHLITZ 
PLAYHOUSE and many others OF THE TIME! 


PHIL SILVERS: DONNA REED 


LEAVE IT TO BEAVER: CAVALCADE OF 
SPORTS: BUCKSKIN and many others OF THE TIME! 


—NIELSEN National, 1959 


loony EDWARD R. MURROW’S 0 
B 4 PERSON TO PERSON Yo 
AH SHORE CHEVY SHOW 


Rated among ABC's 





PAT CONWAY stars as Sherif 





SENSATIONAL 


MARKET-BY-MARKET 
RATINGS! 


TOLEDO NORFOLK 


26.9 29.2° 


NIELSEN JULY '59 . ARB JUNE '59 


MEMPHIS ° CHARLOTTE, N.C. 


20.6 29.8 


ag ° ARB AUGUST '59 ° ARB JUNE 'S — NIELSE 
AUGUST ui 








| Glay Hollister in Ne Ey. 


By LONE 


RIGHARD EASTHAM 


stars as Editor Harris Claibourne 

















SAN ANTONIO o4 MOBILE * CINCINNATI ALL NEW SHOWS 


NOW AVAILABLE 
FOR LOCAL 
AND REGIONAL 
ADVERTISERS! 
PULSE JULY ’59° ARB JUNE '59 * ARB JUNE '59 


e@oorttreeececeoeeeeeeeeeeeeeeeeeeee eee eevee ee @ 


D, ORE B SAGINAW - BAY CITY : ROCHESTER * DALLAS - FT. WORTH 


q , 99 363 


NIELSEN JULY '59 * NIELSEN AUGUST '59 


eer tse eee eee eeeeeeeereeee eee eee ee eee ee ee 


PHOENIX SEATTLE - TACOMA 


(21.4 


NIELSEN JULY '59 2 ARB JULY '59 


* 4-WEEK AVERAGE 











WHAT’S AHEAD BEHIND THE SCENES Te | C~ SC O p a 2 nA 


Rate Increases 

Television spot rate increases in the 10 largest markets 
have been less than two per cent in the last year when 
figured on the basis of Class AA one-time one-hour rates. 
Minutes and 20’s have gone up slightly more in the period. 
Buyers of time point out, however, that in a few markets 
frequency discounts on announcements were reduced which 
would mean a larger increase to some spot advertisers. 


Dollars Switch From Radio 

According to reports, radio spot schedules on Calumet 
baking powder will be canceled this week, with the money 
to go into additional tv placements. New video markets 
will be added to those bought last September. This fall’s 
use of daytime minutes is believed so successfu’ that the 
entire broadcast budget for 1960 may go into tv. Peter 
Bardach is buyer at Foote, Cone & Belding, Inc., N. Y. 


Reynolds, Headiey-Reed Negotiations 

Negotiations are under way between Donald W. 
Reynolds and Headley-Reed for their representation of 
the Reynolds radio and television properties, including 
KGNs-TY Laredo, KFSA-TV Ft. Smith, KLRJ-TV Las Vegas 
and KOLO-Tv Reno, as well as radio outlets in Ft. Smith, 
Las Vegas, Reno. Springdale, Ariz., and Okmulgee, Okla. 
It is expected that the group will include KNAC-TV as a 
channel 9 outlet in Hot Springs, Ark., early in 1960, and 
that that station will be included in the over-all contract. 


Happy Coincidence? 

The first week in October the Kelvinator division of 
American Motors Corp. ran a 60-market spot campaign— 
its first tv activity since network sponsorship on Disney- 
land some years back. According to the company, sales 
of Kelvinator major appliances during the month made it 
the highest October since the boom year of 1956. “Dealer 
billings were up 63 per cent over last October,” said sales 
vice president Homer Travis. At Geyer, Morey, Madden 
& Ballard, account executive John Geyer said trade re- 
action to Kelvinator’s video plans was enthusiastic, and 
that results of the October and November schedules are 
being carefully checked to determine the full extent of 
their influence on sales—and on additional spot buys. 


Full Membership For Filmers? 

The decision of the board of directors of the Television 
Bureau of Advertising to appoint a three-man committee 
to study whether to admit tv film distributors and pro- 
ducers to full or associate membership isn’t sitting too well 
with those prospects. Attitude of most film people is simple: 
as program producers, they play a crucial role in broad- 
casting; it’s full membership or nothing. The study group 
report is expected in from six months to a year. 
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Regional Sports Sales 
For its fourth consecutive year, Standard Oil of Indiana 


* 


has signed with Sports Network to co-sponsor telecasts of 7 


Big Ten basketball games. American Tobacco Co., coming 
in for its third year, will share the games which begin Dee. 
12 for 13 weeks of Saturday broadcasts over 42 stations, 
Top and secondary markets in North Dakota, Wisconsin, 
Missouri, Illinois, Kentucky and other states in the Big 
Ten area are covered. 


McGavren Steps Up Tv Push 

Daren F. McGavren Co., Inc., station representative, has 
established a separate television sales organization—Me- 
Gavren Tv, Inc. A specialized sales staff is being organized 
in anticipation of an expansion of the rep’s television- 
station roster. It’s understood that several deals are in the 
works which would lead to an impressive station list. 


Tiny Camera, Big Plans 

While much pre-Christmas spot news has come from the 
camera field of late, most has been from the major names 
—Bell & Howell, Revere, etc. Joining them in the “second 


stage of a test” is Minolta Cameras, Inc., of Japan, makers 9 


of a miniature spy-type unit. Test results from tv in Denver, 
Houston, Salt Lake City and Dallas a year ago were “good 
enough to try the New York market,” said account execu- 
tive Robert Tenny. Minolta is running a series of filmed 
minutes on WABC-TV until Christmas on the $40 camera. 
Peter Hahn Jr. is the timebuyer at E. T. Howard Co., Ine, 


New York. 


Who Will Invigilate the Invigilator? 


British commercial television interests think they have 9 


come up with a foolproof method for insuring honesty 
and fair play on their quiz programs. As outlined by Sir 
Ivone Kirkpatrick, chairman of the Independent Television 
Authority, who visited this country recently, the technique 
involves the use of a “scrutineer,” a management repre- 
sentative who guards the questions and makes sure there 
is no contact between producer and contestant. The seru- 
tineer is patterned after the old invigilator in the English 


and Irish school systems, who paces the corridors and 7 


rooms at examination time on the outlook for foul play, 
Sir Ivone explained. 


Broadcasting Growth 


A major corporation with heavy television and radio 


investments has recently received the results of an intensive 
study by its research department which predicts total 
broadcasting billings of $2,130 millions in 1959 and a 
$160-million increase in 1960. The increase between 1960 
and 1965 as predicted by the researchers would be nearly 
50 per cent. 
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84% Increase... 
Grade A TV Homes 
68% increase... 
Grade B TV Homes 
70% of the TV Homes 
in Maine. . . plus many 
additional in New 
Hampshire and Vermont 


WGAN -TV 


CHANNEL 13 
The Guy Gannett 
Broadcasting 
Services 


World’s Tallest Man- 
made Structure Cov- 
ering the Portland and 
Southern Maine Market 
Began Full Power, Full 
Time Operation 


October 30 


AVERY-KNODEL 


Incorporated 
Exclusive 
National 

Representatives 








EUG ever erected 
str Tad € by man is completed! 


1619° Tower - WGAN-TV - Portland, Maine 


154 feet taller than the Empire State 
building—almost twice as tall 

as the Eiffel Tower— 

completion of WGAN-TV‘s new tower with 
elevator gives Kline the distinction 

of having designed, fabricated and erected 
three towers that top 

the Empire State Building. 

This 1619 foot tower was completed 

ahead of schedule. 


KIMCO EMPHASIZES THREE THINGS: 
(1) their reputation as a supplier 

(2) quality of their product 

(3) their ability to give service 

These factors have played a tremendous 
part in KIMCO’s success. 


If you want to go up.. Up.. UP 


\ 
call Kimco the’ aT tower people 


KLI x E IRON & STEEL CO. 


KIMCO TOWERS FOR THE BROADCASTING INDUSTRY 
Dept. T. P. O. Box 1013, Phone ALpine 4-030! Columbia, S. C. 
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Business barometer 


Local and network billings both gained in September, following the seasonal pattern. 
LOCAL BUSINESS 
Business Barometer reports in- cept. Oct. Nov. Dec. Jan. Feb. Mar. Apr. May 
dicate that local 
business was up 14.4 
per cent in September 
over August, while net- 
work billings gained Ss, 
2.4 per cent for the 
same period. B 





June July Aug. Sept 











‘ 
Le 


A 100 


1958.55 ey 
A comparison of September ae 
local business this 1956-57 
year with that a year 80 
ago shows an increase “> 
of 18.7 per cent. Net- 
work business was up 70 
6.9 per cent this Sep- 
tember over September 
1958. 











1956-57! 
60 


The local business gain in 
September was unusual- 
ly strong, the biggest A_ Sept. up 14.4 per cent over August 
for the month in the B Sept. 1959 up 18.7 per cent over Sept. 1958 
six-year history of Business Barometer reports. In 1954 the September gain 
in local business was 5.9 per cent, in 1955 9.9 per cent, 1956 5.1 per cent, 








1957 5.4 per cent, 1958 NETWORK BUSINESS 
11 per cent and this Sept. Gxt. Bev. Boe, Gn. We. Me, Aes. Mier Ss Dee Bee. te 
year 14.4 per cent. eee! = i” ee Me 


The network gain was stronger 
than it has been in 
the past four years 
but not as much as in 
1954 and 1955 when the 
gain was 7.7 and 8.2 per 
cent, respectively. 
The network change in 
1956 was a decrease of 
0.2 per cent, in 1957 
there was a .gain of 
1.6 per cent and in 
1958 a gain of 1.1 per 
cent, compared to this 
year’s 2.4 per cent. 














Television Bureau of Advertis- 

ing reports gross time 

billings for networks A Sept. up 2.4 per cent over August 

in September show a B_ Sept. 1959 up 6.9 per cent over Sept. 1958 
total of $48 million, up from $42 million a year ago. This was divided 

into $8.5 million for ABC-TV, $21.2 million for CBS-TV and $18.4 million 

for NBC-TV. 
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Be sure to shoot in COLOR... 


You'll be glad you did 
\ 








_ How many puffs in a station break. 


N or when does sales resistance become resentment 


Here's another place where film comes into the pic! 
i because pre-testing is easy with commercials on fil 
lets you test to your heart's content before you show the 
Important, too — film gives you full control of time c 
station ... keeps you in the driver's seat all the way 


Use black-and-white — or color... there's an Eastm 
Film for every purpose. 


For complete information write to: 


Motion Picture Film Department 


EASTMAN KODAK COMPANY, Rochester 4, 


* 342, 


6706 | 


Eastr 
Fort Le 


East Coast Division 

342 Madison Avenue, New York 17, N.Y. 
Midwest Division 

130 East Randolph Drive, Chicago 1, Ill. 


West Coast Division 
6706 Santa Monica Blvd., Hollywood 38, Calif. 


or 
W. J. GERMAN, Inc. 
Agents for the sale and distribution of 


Eastman Professional Motion Picture Films, 
Fort Lee, N.J.; Chicago, Ill.; Hollywood, Calif. 





Two-in-One Commercials 
We would like . . . articles dealing 
with the subject of two related prod- 
ucts in one commercial. These prod- 
ucts may be in any field, from soap to 
automotive supplies, but must be 
“dual product,” i.e., related in the 
same radio or television advertise- 

ment.... 

R. O. JoHnson 
Aitkin-Kynett Co. 
Philadelphia 


Note: The NBC Timebuyer survey, Tv AcE, 
Oct. 19, questioned buyers about the use 
of dual commercials. Several advertiser 
profiles mentioned such advertising, particu- 
larly the story on Anahist, tv ace, July 14, 
1958. 


Second Tape Machine 

.... add a comment or two to my 
article in the November 2nd edition, 
“Tape and the Local Station.” 

Arrival of a second video-tape ma- 
chine only last week has alleviated 
some of our logging problems. The 
article, however, may still give sta- 
tions with one machine some helpful 
hints. 

We have acquired additional ac- 
counts through video tape, and we 
are now syndicating the hillbilly show 
I mentioned. During the month of 
October we taped a total of 40 pro- 
grams, 59 spots and 14 miscellaneous 
inserts—all on the single machine. 
Our playbacks numbered close to 500 
for the month. 

The sky’s the limit in what we will 
be able to do with two vtr’s. 

H. Avery CHENOWETH 
Program Director 
WSAZ-TV 
Huntington, W. Va. 
Video-tape Costs 

We were most interested in your re- 
cent article “Tape Today” (TV AGE, 
Nov. 2, 1959), particularly the item- 


ized cost applicable to video tape and 
specifically the cost of a director, $140 
per day.... 


Peter A. MAYER 
Radio-Tv Director 
Walker Saussy Adv. 
New Orleans 


Note: Radio & Television Directors Guild, 
AFL, has a top scale of $140 per day. It 
should be noted that while this is “scale,” 
some directors feel justified in charging 
more, just as some actors feel their talents 
are worth more than Equity minimum. 
RTDG has jurisdiction in most shops in 
New York, Chicago and on the west coast. 


West Coast Commercials 

. . « In reviewing the October 5th 
edition of TELEVISION AGE only one 
criticism arises. It would seem your 
lead article, “Commercial Picture,” 
deals only with the New York com- 
mercial producers. I realize that this 
was probably an oversight, but I 
thought it should be pointed out. 

I had an interesting luncheon chat 
with members of the Screen Actors 
Guild business office. They told me 
that, according to their film television 
commercial residual files, over 60 per 
cent of the total commercial produc- 
tion is now being done in Hollywood. 
This includes almost 75 per cent of 
the animation alone. I also notice that 
Ampex has delivered 53 tape record- 
ers to California, 49 to New York, 
with five mobile units in operation 
here and four in New York. 

Georce W. WooLery 
Director of Public Relations 
Playhouse Pictures 


Hollywood 


Rate for WREX-TV 
Your October 19th issue of 
TELEVISION AGE, under “Network 
Changes,” carried an incorrect item 
which I would deeply appreciate your 
correcting only insofar as it relates to 
the dollars involved. Under CBS-TV 
you ll notice that our rate is listed at 
$150. Actually, effective Sept. 1, 1959, 
this rate was established at $550. . . . 
J. M. Baiscu 
General Manager 
wREX-TV Rockford 


Success Stories 
. . “Home Building and Real 
Estate” in your July 13th issue .. . 
was a very fine article and certainly 
had a wealth of knowledge pertaining 
to soliciting homebuyers via televi- 

is x ak 

Ricwarp L, RaaB 
Account Executive 
Barcroft Adv. 
Columbus 
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A NEW HALF-HOUR SERIES THAT IS BIG! RICH! ADULI 
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JLTWERCHANDISABLE! 


.-FOR KEY MARKETS STILL AVAILABLE 


PMMRITE, WIRE OR PHONE (Uy) ' UNITED ARTISTS TELEVISION 








In the 

~ Providence market 

WJAR-TV 

~_ Jeads by almost 

2 to 1* 

in weekday adult 
programming! 


*NIELSEN FIGURES: From 7 A.M. to 6 P.M., Monday through Friday, 
there are 35 fifteen-minute segments of adult programming on both Providence 
stations. WJAR-TYV leads on 22, the other station on 13 — a clear preference 
of almost 2 to 1! (Nielsen, August, 1959 Metro Ratings) 


«ai 
a 


Represented by 


The Original Station Representative 
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THE WAY IT HAPPENED 


Panelists decide truth can boost sales...... page I19 


TvB says advertising helps production ..... page 109 


Tv will profit from battle of brands ....... page 109 


Taste, Truth and Tv 


None of the above imponderables 
contradict one another, it was pretty 
generally agreed at a panel discus- 
sion held recently by the Art Di- 
rectors Club of New York at Video- 
tape Productions, Inc. 

The panelists, most of whom are 
involved in the mechanics of com- 
design and _ production, 
touched on such sensitive topics as 
alleged deceit and 
lapses in taste in television com- 


mercial 
believability, 


mercials. Participants in the discus- 
sion, titled “The Art Director’s Re- 
sponsibility for Fixing the Taste 
Level of Tv Commercials,” were: 
William Duffy, senior tv art director, 
McCann-Erickson; John  Lanigan, 
vice president and general manager, 
Videotape Productions; Ray Lind, 
vice president in charge of television 
production, Benton & Bowles; George 
Qlden, director of graphic arts, 
CBS-TV; Jack Sidebotham, head of 
the tv art department, Young & 
and Dorothy Zimmer, 
supervisor, tv commercials, N. W. 
Ayer. 


Rubicam, 


Some of the general conclusions: 
believability and truth can go hand 
in hand with taste to increase sales; 
research can hamper creativity; a 
distinction must be made _ between 
deceit and honest representation of a 
product; there is an awful lot of 
experting of commercials, ‘and the 
taste level of some “torture” type 
blurbs can be elevated in certain 
areas, 

Y&R’s Mr. Sidebotham was tossed 
the question of fixes in commercials: 
could as good a job be done if the 
so-called frauds were not allowed? 
His answer: a distinction must be 
made between honest and dishonest 
representation. Switches (as when a 
new shirt is offered as a laundered 
version of a soiled shirt) amount to 


cheating, while substituting shaving 
soap for icing on a cake (an ex- 
pedient necessary because of the hot 
lights) is simply a way of showing 
reality. 

B&B’s Mr. Lind was asked to dis- 
cuss ways of elevating the taste levels 
of “torture test” commercials. Basic 
problem in analyzing such com- 
mercials, Mr. Lind pointed out, is 
that “the taste buds of different 
people require different kinds of 


od 


t _ 


Art Directors Club panel members, (1. to r.) Raymond Lind, vice-president in 






Newsfront 


track. “And last but not least, if you 
have a better concept—a completely 
new, tasteful way of selling the same 
product—and you really believe in 
it enough to spend some of your own 
free time developing it—present it 
for consideration. I guarantee that 
any smart businessman will invest in 
a sure money-making idea . . . even 
if it is in good taste.” 

McCann’s Mr. Duffy pointed out 
that although the art director’s func- 
tion is to be a tastemaker, he could 
not see how believability and truth- 
fulness would hinder good taste. 
N. W. Ayer’s Miss Zimmer was con- 
vinced that a heavy emphasis on 


charge of television production, Benton & Bowles; George Olden, director of 
Graphic Arts, CBS Television; Bert Littmann of Pahmer & Littmann, moderator ; 
William Duffy, senior tv art director, McCann-Erickson; Dorothy Zimmer, 
supervisor of tv commercials, N. W. Ayer & Son; Jack Sidebotham, head of the 
tv art department, Young & Rubicam, and John Lanigan, vice-president and 


general manager, Videotape Productions, 


seasoning.” In his own research, the 
agency executive said, he found 
healthy people couldn’t stand some 
of them, “but the people in distress 
felt a warm feeling towards those 
commercials that so honestly visual- 
ized their troubles.” 

Mr. Lind offered four suggestions 
for improving this type of com- 
mercial: better casting; proper en- 
vironment (“you can suffer just as 
much in tasteful, pleasant surround- 
ings as you can in a dungeon-like 
atmosphere”); better graphic arts, 
and more attention to the sound- 


research could hamper creativity. 
She said that the art director should 
be called in early in the game. Re- 
sults are far better, she said, when 
the art director is included in the 
initial planning of an advertising 
campaign. 

All panelists were asked one gen- 
eral question: what is the chief 
factor today restricting better com- 
mercials? Some of the answers: lack 
of education and communication 
(“the client will listen to reason”) ; 
too many alleged experts per com- 


(Continued on page 109) 
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YOU KNOW 


Famous on the local scene... yet known throughout the nation - 


Storer time is much more than 
seconds on the clock. It is sales 
impact... maximum audience... 
top ratings .. . increased sales. 

For example, in Philadelphia... 
Storer Radio station WIBG is first 
in every survey and reaches 

more families in all categories than 
any other station. In Cleveland... 
Storer Television station 
WJW-TYV is the highest rated, 
most popular station in town. 
Further proof that a Storer 


minute is a bigger minute. 


WHERE YOURE GOING wit 















Storer Broadcasting Compilional ; 


STORER 
STATIONS 


TELEVISION 
DETROIT 


WJBK-TV 


CLEVELAND 
WJW-TV 


TOLEDO 
WSPD-TV 


ATLANTA 
WAGA-TV 


MILWAUKEE 
WITI-TV 


RADIO 


PHILADELPHIA 
WIBG 


DETROIT 
WJBK 


CLEVELAND 
ww 


WHEELING 
WWVA 
TOLEDO 
WSPD 





MIAMI 
WGBS 


LOS ANGELES 
KPOP 





Compaifional Sales Offices: 625 Madison Ave., N.Y. 22, PLaza 1-3940 - 230 N. Michigan Ave., Chicago, FRanklin 2-6498 
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WIDE OPEN CIRCUIT! 

The latest Nielsen Coverage Survey 

for Washington shows a phenomenally 
increased WRC-TV market . . . 87.8% penetration 
(900,100 TV homes) in its total coverage area. 
For the advertiser who needs 

thorough penetration of the vast 

Greater Washington distribution area, 
WRC-TV not only delivers all of 

metropolitan Washington, but 50 additional 

) ORCESTER counties in the neighboring states of 

Sgow Hin Virginia, Maryland, Delaware, 

Pennsylvania and West Virginia! 


Oc9oan View o 


« Guerborg 





9 Manqion Ger etree 
Throughout this area, WRC-T'YV provides 
broader coverage and larger weekly 
unduplicated circulation than any other 
Washington station. And, with impact 
to match, for in the 5-county metropolitan 
area which ARB measures, WRC-TYV has delivered 
Washington’s largest share-of-audience 
for ten consecutive months! 


With WRC-TV’s new, simplified 
Rate Card Number 15, it’s easier than ever 
for you to put these facts to profitable use. 
For your next campaign, put your message 
on. Washington’s biggest and best customer circuit . 
Channel 4 in Washington, D. C. 
~ NBC Owned Sold by NBC Spot Sales 











“9 FOR THE 
FIRST TIME 

AND AT EXACTLY 
THE RIGHT TIME 


— designer 


Local stations and sponsors can buy a syndicated show to: 


| Create a BETTER IMAGE for themselves 
right now in their market, and 


2 Sell product by using the SUCCESS- 
PROVEN SHOW FORMULA OF 
NON-VIOLENCE, as created by 
JACK DOUGLAS, three-time Emmy 
Award Winner and producer of 
BOLD JOURNEY 
SEARCH FOR ADVENTURE 
KINGDOM OF THE SEA. _ i 

¥ 


JOHN GUEDEL 
—tu producer 














THE MACKLE 
. BROTHERS 
—land 
developers 





KENYON BROWN 
— broadcasting pioneer 


WEET SUCCESS’ 


is non-violent, all-family entertainment that 





highlights, in semi-documentary style, thirty days 
in the lives of Americans who are a credit to their 
communities and an embodiment of 


The American Dream of success come true. 


“We in television station management simply 
can’t afford to sit back and wait for others to do 
our job for us. That’s why ‘SWEET SUCCESS’ 
is a must-buy right now for every station that is 
conscious of its public responsibility to provide 
truly worthwhile entertainment.” 

—Van Beuren W. DeVries, WGR-TV, Buffalo, N. Y. 


WELTON BECKET~-architect 


INDEPENDENT 
TELEVISION 
CORPORATION 


488 MADISON AVENUE * NEW YORK 22 © _ PLAZA 5-2100 


iTC OF CANADA, LTD. 
100 UNIVERSITY AVENUE * TORONTO 1, ONTARIO + EMPIRE 2-1166 































DES MOINES TELEVISION 


FACTS 


The most recent TV audience measurement made in this market 
(Nielsen, July, 1959) revealed that KRNT-TV delivered 
more television homes than its competitors. 


The survey by ARB in January of 1959 showed the same thing. 


SPECIFICS: 


(from Nielsen, July, 1959 survey, homes viewing) 


Paar on KRNT-TV leads against movies by 19.87%! 


The KRNT-TV 10:30 PM strip of local and syndicated 
half-hours leads against movies by 21.9%! 


The KRNT-TV 10:00 to 10:30 PM local news, weather and 
sports leads against news - weather - sports by 46.67%! 


And here is something to think about. Among local 

advertisers, where THE TILL TELLS THE TALE, KRNT-TV 
consistently carries more local advertising than 

its competitors combined! 


MORE SPECIFICS: 


KRNT-TV carried over 80% of all the local business in 1958! 
KRNT-TV carried over 79% of all the local business in 1957! 
KRNT-TV carried over 80% of all the local business in 1956! 


So far in 1959, KRNT-TV’s local business is running at about 
the same ratio. Yes, when that cash register must ring in order to 
stay in business, those who know the stations best 

choose KRNT-TV four to one! 


DES MOINES TELEVISION 


KRNT=TV coanne 8 


A COWLES STATION REPRESENTED BY THE KATZ AGENCY, INC. 
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‘ 
4 
show omaail \ shifts as population, 
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4% 
set saturation 1 grow 


With this in mind, TELEVISION AGE has ar- 


Bes television is so vital a medium and 
ranged with one of the top 10 television agencies 


America is a constantly expanding nation, 
tv marketing areas are in a continual state of 


to publish its most recent Top 100 Television 
change. 


Be Markets, bringing up to date the list published 
While nearly every market in the country is by the magazine just over a year ago. 
growing, both in population and in tv coverage, 
it is only natural that some areas are growing 
faster than others. ; 


It is not surprising that a comparison of the 
two lists points up a number of things. For one, 
the names of 10 cities, not shown in the earlier 
list, are now included in the top 100. Fer an- 
other, some 31 market areas have improved their 
positions from as little as one rung up the ladder 


With this in mind agency research depart- 
ments are perpetually updating their market fig- 
ures. Since television has become the most im- 
portant of all the advertising media, the size of 
each television marketing area is of major im- 
portance to every advertiser and agency. 


to as much as nine places. Three market areas 
have been redefined to include additional cities, 
and in each case the resulting market has jumped 
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a number of places in the list. 

The tabulation is based on the con- 
servative estimate of 44.5 million tele- 
vision homes in the country. With this 
in mind, it is interesting to note that 
a buyer covering the first 10 markets 
is represented in 43 per cent of the 
national television homes. By buying 
the top 20 this is raised to 55.1 per 
cent and so on, with 93.7 per cent of 
the U. S. television homes covered if 
he buys the top 100 markets. 

While the number of television 
homes is estimated at 44.5 million, the 
number of sets has risen to 49.3 mil- 
lion, with 4.4 million homes with two 
or more sets. These multiple-set fam- 
ilies now represent almost 10 per cent 
of all television homes. 

While cost of spots has increased 
along with the increase in number of 
sets, they are comparable with those 
published a year ago. A one-time 
prime 20 in each of the first 10 mar- 
kets would cost $8,200, it is estimated. 
Fringe minutes on the same basis 
would come to $5,300, while daytime 
minutes would total $2,653. 

The addition of the next 10 markets 
would bring the prime-20 cost to $11,- 
580, the cost of the fringe minutes to 
$7,005 and of the daytime minutes 
to $3,783. 


Total Cost 


All 100 markets could be bought 
for $25,179 for prime 20’s in each 
market, $15,240 for fringe minutes 
and $9,166 for daytime minutes. 

Range of spot costs varies consid- 
erably, as the table indicates. The 
highest cost for a prime-20 spot is $2,- 
300 in the largest market, New York 
City. The lowest among the top 100 
markets listed at $75 in Augusta, Ga. 

Highest spot cost of fringe minutes 
is again New York City at $1,700, 
and lowest is also in Augusta with a 
$40 rate. 

It should be pointed out that, for 
the purposes of the accompanying 
table, agency researchers rated each 
market according to the coverage of 
the strongest station. Many of the mar- 
kets overlap, with figures for one in- 
cluding sets in other markets but 
within the coverage area of the first. 
Spot costs listed are considered typ- 
ical of the market, but higher or lower 
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prices may be quoted by individual 
stations. 

For the purposes of the list, the 
television-homes figure in each case 
is the number believed to be covered 
by the strongest station in the market. 
Figures include those for all counties 
where a significant percentage of the 
homes view the station in question. As 
a general rule, 40 to 50 per cent of 
the tv homes in a county must be reg- 
ular viewers before a station is cred- 
ited with a county. 

The per cent of U. S. television 
shown is an unduplicated figure and 
is the number of different homes able 
to receive one or more of the stations 
in question. 

Prime time is normally considered 
to be the highest classification that a 
station has and includes most evening 
time periods in which network shows 
are programmed. Fringe time includes 
early- and late-evening periods. 

In case of ties in number of tv 
homes markets are rated equally for 
the position. 

Television-set ownership varies 
somewhat in different sections of the 
country. According to the Television 
Bureau of Advertising, while the na- 
tional percentage of television homes 
is 86, the northeast has an average of 
91 per cent, east central states 89 per 
cent, west central 87 per cent, south 
78 per cent and Pacific 87 per cent. 
There is also a good deal of variance 
between rural and city areas. Largest, 
or A, counties have a set ownership 
of 92 per cent, B counties 90 per cent, 
C counties 82 per cent and D coun- 
ties 72 per cent. 


Effect of Family Size 


Set ownership by family-size fig- 
ures indicates the middle-sized family 
—with three and four people—has the 
largest percentage of tv ownership, 93 
per cent. Smaller families have only 
78 per cent, while larger have 91 per 
cent. 

The television cumulative audience 
continues to grow. Figures recently 
released by TvB indicate that in the 
average day 38.4 million homes—90.3 
per cent of the total television house- 
holds—watch the medium. This is 
broken up into 19.6 million homes 
viewing between 6 a.m. and noon, 







Monday through Friday; 28.4 million 
viewing homes from noon to 6 p.m, 
Monday through Friday, and 369 
million homes from 6 p.m. to mid- 
night, Sunday through Saturday. 

In an average week 40.1 million, 
or 94.4 per cent of all television homes 
watch. 

In its comparatively short history 
some surprising records have been set 
by television. For one thing, the pub- 
lic has invested more in sets than the 
advertisers have in sponsorship. Pub- 
lic investments total $16 billion, while 
advertisers have spent only $7.3 bil- 
lion to this point. Of course, the 1958 
record went the other way, with the 
public spending $1.1 billion for new 
tv sets, while advertisers invested $1.4 
billion in sponsorship. 


Only Increase 


Looking at advertising for 1958 
turns up the interesting fact that tele- 
vision was the only one of the major 
media that showed increased billings 
for the year. TvB reports that all media 
billed $10.3 billion, a decrease of 0.1 
per cent. Newspapers billed $3,192 
million, a 2.8-per-cent decrease. Maga- 
zines billed $766 million, a 5.8-per- 
cent decrease. Radio billed $615 mil- 
lion, a 0.4-per-cent decrease. Outdoor 
had a total of $191 million, a 3.7-per- 
cent decrease, and business papers 
$540 million, off 4.9 per cent. 

Television, meanwhile, saw its total 
billings soar to $1,354 million, up 7 
per cent over 1957. 

Tv’s greatest increase in total bill- 
ings in 1958 came in spot, where the 
total reached $397 million, up 12.9 per 
cent over 1957. Network totaled $70¢ 
million, up 5.8 per cent. 

Examination of the top 100 tv mar- 
kets list brings to attention another top 
100—the top 100 national advertisers. 
A closer examination of the media into 
which this important group put their 
dollars shows that 49 per cent went 
into television, while the remaining 51 
per cent was divided between news- 
papers (22 per cent), magazines (18 


’ per cent), outdoor (4 per cent), radio 


(4 per cent) and business papers (3 
per cent). 

Of the top 10 television advertisers 
a check shows that up to 86 per cent of 
(Continued on page 108) 
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Agency List of Top 100 U.S. Tv Markets 










(Ranked by Strongest Coverage Station) 
Fall 1959 Set Estimates 
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One Time Minutes 





Market Tv Homes (000) Prime 20's Fringe Daytime 
New York 4,750 $2,300 $1,700 $ 675 
Los Angeles 2,440 . 800 500 263 
Chicago 2,200 § 900 650 325 
Philadelphia 1,895 = 825 600 275 
Detroit 1455 ¥ 660 320 190 
Boston 1,450 ~ 590 350 250 
Cleveland 1,200 a 575 300 185 
San Francisco 1,125 vy} 600 300 140 
Pittsburgh iD... = 600 340 210 
St. Louis $10 *& 350 240 140 
Total Top 10 43.0% $8,220 $5,300 $2,653 
Washington 735 425 200 125 
Minneapolis-St. Paul GG Ff 425 250 120 
New Haven-Hartford 690 bE 400 250 215 
Providence 610 S 300 150 120 
Cincinnati 600 3 330 140 80 
Baltimore 600 ~ 350 200 75 
Kansas City 595 a 300 150 120 
Milwaukee 585 4% 300 150 100 
Indianapolis-Bloomington —_— = 300 100 100 
Dallas-Ft. Worth ss. Ct 250 115 75 
Total Top 20 95.1% $11,580 $7,005 $3,783 


Buffalo 575 250 150 100 
Johnstown-Altoona 560 = 250 150 100 
Kalamazoo-Grand Rapids 555 §& 270 230 90 
Atlanta 550 & 275 150 110 
Seattle-Tacoma 525 : 250 150 120 | 
Charlotte 500 ~ 250 150 100 | 
Lancaster 480 = 240 150 120 
Houston-Galveston 475 ¥ 275 120 80 
Memphis 460 ~*~ 200 105 70 
Columbus 450 _ 200 100 75 


Total Top 30 64.6% $14,040 $8,460 $4,748 



































32 
33 
34 
35 
36 
37 
38 
39 
40 


41 
42 


45 
46 
47 
48 
49 


61 


63 


65 
66 
67 
68 
69 











Market Tv Homes (000) 
Huntington-Charleston 450 
Louisville 440 
Dayton 435 
Portland, Ore. 420 
Birmingham 415 
Miami 410 
Syracuse 400 
Steubenville-Wheeling 380 
New Orleans 375 
Greensboro-Winston-Salem 370 

Total Top LO 
Albany-Schenectady-Troy 365 
Flint-Bay City-Saginaw 350 
Nashville 350 
Sacramento 345 
Champaign 340 
Omaha 335 
Davenport-Rock Island 330 
Denver 325 
Toledo 320 
Oklahoma City 320 

Total Top 50 
Asheville-Greenville- 

Spartanburg 315 
Green Bay-Marinette 315 
Tulsa 310 
Rochester, N. Y. 305 
Norfolk 300 
Tampa-St. Petersburg 300 
Portland-Mt. Washington 290 
Lansing-Jackson 285 
Des Moines-Ames 285 
Cedar Rapids-Waterloo 280 
Total Top 60 
Wichita-Hutchinson 275 
Binghamton 275 
Roanoke-Lynchburg 270 
Raleigh-Durham 265 
San Diego 260 
Jacksonville 255 
Baton Rouge 250 
San Antonio 245 
Wilkes-Barre-Scranton 240 
Richmond - 240 


Total Top 70 


% U.S. Tv Unduplicated 


One Time 
Prime 20's 

180 
230 
200 
250 
250 
280 
250 
130 
250 
160 


72.8% $16,220 


225 
160 
170 
250 
215 
225 
225 
235 
225 
240 


% U.S. Tv Unduplicated 


78.2% $18,390 5 


135 
120 
200 
200 
200 
220 
100 
200 
160 
135 


.060 


% U.S. Tv Unduplicated 


aA 
ad 
No 
V1 
S 
~~ 
f. 
No 
~_ 
_ 


195 
200 
150 
130 
225 
200 
115 
175 
125 
140 


% U.S. Tv Unduplicated 


Fringe 


110 
145 
150 
130 
120 
185 
175 

90 
100 
130 


$9,795 


$12 


100 
135 
60 
175 
95 
100 
90 
175 
150 
160 
035 


85 
80 
110 
120 
125 
120 
70 
125 
100 
75 
,045 


78 
135 
100 

98 
100 

90 

68 

90 

60 
120 


86.6% $21,715 $12,984 


Minutes 





Daytime 


70 
100 
90 
90 
80 
125 
100 
60 
80 
70 


$5.613 


100 
75 
60 
75 
82 
60 
75 
75 
89 
75 


$6.375 


70 
60 
85 
80 
75 
70 
40 
75 
65 
50 
$7,045 


65 
90 

55 

65 

100 

65 

48 

60 

40 

62 
$7,695 
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One Time Minutes 
Market Tv Homes (000) Prime 20's Fringe Daytime 
71 Shreveport 235 150 100 50 
Jackson, Miss. 235 > 190 50 40 
73 Knoxville 230 E 120 60 40 
74 Little Rock-Pine Bluff 225 & 100 75 50 
75 Evansville-Henderson 220 : 90 60 40 
76 Fresno 215 ~ 180 100 55 
Sioux City 215 - 100 60 35 
78 Spokane 210 %; 190 90 60 
Madison 210 ot 110 75 50 
80 Terre Haute 205 ‘ 120 75 60 
Total Top 80 89.8% $22,975 $13,729 $8,175 
81 Mobile-Pensacola 200 120 75 50 
Cape Girardeau-Paducah 200 = 120 80 40 
83 Fort Wayne 195 E 110 80 60 
Phoenix 195 *& 100 96 58 
85 Sioux Falls 190 > 150 100 50 
Orlando-Daytona Beach 190 ~ 90 75 45 
87 Chattanooga 185 - 100 70 40 
88 Greenville-Washington, N.C. 180 ¥; 80 60 40 
89 Montgomery 175 se 110 85 65 
Columbia, S. C. 175 : 140 90 60 
otal Top 90 92.0% $24,095 $14,540 $8,683 
91 Duluth-Superior 170 100 60 45 
92 Fargo-Valley City 165 - 125 60 50 
Rockford, Ill. 165 3 100 75 55 
Erie, Pa. 165 = 140 80 50 
95 Peoria 160 . 120 89 53 
Salinas-Monterey 160 = 104 90 60 
97 Burlington-Plattsburgh 155 e 90 54 36 
Augusta, Ga. 155 vi 75 40 25 
99 Springfield-Holyoke 150 ~ 150 100 75 
Hannibal-Quincy 150 SS 80 52 34 
Total Top 100 93.7% $25,179 $15,240 $9,166 
Florence, S. C. 150 85 45 30 
Youngstown, Ohio 150 90 68 45 
South Bend 150 100 80 4.0 
This list of markets was obtained from one of the top 10 television agencies and is used by many larger 
agencies. It should be noted that many of the markets overlap, with figures for one including sets in other 
markets but within the coverage area of the first. Spot costs listed are considered typical. 
Tv Homes—The number of tv homes effectively covered by the strongest station. This includes all counties 
where a significant percentage of the homes not only can view, but does view, the station in question. 
Per Cent U. S. Tv Unduplicated—The number (expressed here as a per cent of U.S. tv) of different tv 
homes able to receive one or more of the stations in question. 
Prime Time—Normally the highest classification that a station has. Includes most evening time periods 
which program network shows. Fringe Time—ls most often classified as “B” time by stations. Includes early- 
al late-evening periods where stations programs syndicated features, movies and local shows. 


















agen aces approach is the key 
to success in St. Louis’ Gardner 
Advertising Co. Rather than create 
a completely midwestern approach, 
or vie for the perfect Madison Ave- 
nue image, Gardner has incorporated 
the best of both, and the result has 
been a gratifying success. 

At the gateway to the west, close 
to its clients, and often seen with 
mud on its shoes, Gardner maintains 
the ability to be as creative as any 
high-tension Madison Avenue agency, 
and to keep just as much in touch 
with things. 

“St. Louis is not as far from the 
New York networks as Madison Ave- 
nue is from the New York networks,” 
says William D. Fisher, vice presi- 
dent and director of the tv-radio 
“When 


you work at an agency in New York 


programming department. 


and want to get in touch with some- 
one at a network, you telephone and, 
if you're lucky, you'll reach him in 


an hour or two, more likely in a 





agency skillfully blends 


Missouri shrewdness 


Grass roots 
Gardner 


Close to its clients, 


with Madison Ave. polish 


day or two. But from St. Louis it’s 
a long-distance call, and the oper- 
ator gets you through. 

“And, from a New York office, if 
you call for an appointment, you get 
it if you’re lucky and if the execu- 
tive doesn’t cancel at the last minute 
because he has out-of-town callers. 
Coming from St. Louis, I’m the visit- 
ing fireman, and find myself wel- 
comed instead of waiting.” 

Gardner, however, is also a New 
York agency, since it has a staff of 
118 currently working there, and 
Gardner’s vice president and execu- 
tive tv-radio director, Roland (Chic) 
Martini, is on the spot all the time 
to handle the intricate details of net- 
work buying and producing. 

Gardner Advertising had its start 
in 1902 when Herbert Spencer Gard- 
ner went from advertising agent of 
the Cotton Belt Railroad to the H. E. 
Lesan Advertising Agency in St. 
Louis, taking the railroad account 
with him and becoming vice presi- 


dent of the two-year-old ageney, 
Within a few months he was placed 
in full charge of agency operations 
and its six-person staff, handling 
such accounts as the Cotton Belt and 
Wabash railroads, the Hamilton 
Brown Shoe Co. and the Ralston 
Purina Co. Wabash and Ralston are 
still clients of the agency. 

In 1908, a year after the ageney 
opened a New York office, Mr. Gard- 
ner and Mr. Lesan split the organi- 
zation, with Mr. Gardner retaining 
the western accounts. He then formed 
the Gardner Advertising Co. with an 
original 50 employes. Mr. Gardner 
was also a founder and one of the 
most consistent supporters of the 
American Association of Advertising 
Agencies until his death in 1955. To- 
day, under president Charles E. Clag- 
gett, who has been with the agency 
almost since his graduation from 
Princeton in 1931, the firm employs 
267 people in St. Louis and three in 
Hollywood, in addition to the 118 in 


President Charles Claggett (l.) confers with vp William Spencer 
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William D. Fisher (1.) and Dean Pennington check the results of their work 


New York. 

Gardner will bill more than $35 
1959. Its 1958 billings 
were in excess of $25 million, and it 


million in 


acquired about $10 million in bill- 
ings with the purchase of Paris & 
Peart in January 1959. Billings have 
doubled in the past six years, and 
television accounts for 45 per cent 
of the total. Of this, 25 per cent is 
in network, and 20 per cent is in 
spot advertising. 

Among Gardner’s clients are An- 
heuser-Busch, Inc. (Busch Bavarian 
Beer), Barton Manufacturing Co., 
Grove Laboratories, Monsanto Chem- 
ical Co., Pet Milk Co., Ralston 
Purina, St. Louis Independent Pack- 
ing Co., Southwestern Bell Tele- 
phone, Procter & Gamble, Union 
Electric Co. and the Wabash Rail- 
road, all of which use television. 

The 


tionship has had a duration of 14 


average Gardner-client rela- 
years, a statistic that speaks well for 
Gardner’s determination to stay both 
a midwestern and a national agency. 


It also speaks well for an organiza- 


tional set-up that is fully integrated 
and creative. 

Among successful campaigns pro- 
duced by the Gardner organization, 
one of the most recent is that for 
Ralston Purina’s Dog Chow. Intro- 
duced 1957 as the 
“eager-eater dog food,” this product 


nationally in 


is now the largest-selling dry dog food 
in grocery stores, despite strict alloca- 


Tv-radio director Roland Martini 


tion since early 1958. The difference 
in this campaign was that Gardner's 
approach concerned the dog’s appetite 
at a time when other dog foods were 
pressing nutrition. In 1958 Gardner 
was awarded a Venice Film Festival 
award for a filmed Dog Chow com- 
mercial showing a dog shopping for 
his favorite brand of food. 

Another success story for Gardnet 
is the 


of brew 


is Busch Bavarian beer. It 


first successful new brand 
in 50 years and is now selling at 
two and three times its original 
quotas in many new markets. For 
example, in Florida it accounts for 
40 per cent of the beer sold. The 


Busch 


taneously with the product image, 


name Bavarian came simul- 
and the two blend perfectly with the 
advertising campaign. Carrying out 
the ideal of integrating ideas, the 
writer of the beer’s commercial came 
up with the natural idea of having 
the music incorporate yodeling. 
Busch Bavarian will have sponsored 
183 hours of television sports this 


year, divided among the St. Louis 
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ones 








Cardinals’ road games, NBC telecasts 
of major-league baseball in 24 mar- 
kets, NBC-NBA basketball in St. Louis, 
Kansas City and the baseball markets, 
St. Louis Hawks basketball, sports di- 
gests and St. Louis wrestling. 

The philosophy of integrated crea- 
tivity is best expressed by William 
L. Spencer, creative director, who 
says, “Everyone at Gardner is an ad 
builder—an ad maker. It isn’t enough 
to be just an art director or a copy- 
writer; no man should think in terms 
of his own narrow field but rather 
should view a project from the total 
picture. Both should be ad builders 
and campaign strategists and ap- 
proach the problem with the same 
viewpoint.” 

Mr. Spencer further believes that 
the best art directors could write 
pretty good headlines and subheads, 
good enough to put over the “feel” 
and “tone” an ad should have. “Art 
and copy should never compete— 
they should work as a team, so closely 
that you can hardly tell where one 
leaves off and the other begins,” Mr. 


Spencer declares. 

Gardner first entered the television 
field after World War II with shows 
for the Army and National Guard. 
The agency’s first big production 
was for Pet evaporated milk in 1949 
when the Four Star Revue was pre- 
sented for the first time with Jimmy 
Durante, Martha Raye, Ed Wynn and 
Danny Thomas, The first color com- 
mercial the agency ever produced 
was also for Pet milk, on the Ted 
Mack show in 1952. And Roland 
Martini is credited with discovering 
George Gobel for Pet when the come- 
dian was beginning his rise to pop- 


ularity. 
At the 

looking forward to the 1960 summer 

Olympics in Rome. He and his as- 


moment Mr. Martini is 


sociate, Giancarlo Rossini, bought 
the rights to the events for the 
agency and sold them to CBS. Mr. 
Martini contemplates the possibili- 
ties of a gala pre-Olympic festival 
from Rome. 

Important to the agency is the con- 


cept of splitting a program into 


thirds. Ralston Purina’s Dog Chow 
has one-third of ABC-TV’s Rifleman, 
The program is set up so that Dog 
Chow has one commercial for two 
weeks, the two billboards and a com. 
mercial the third week and nothing 
the fourth week. 

Dog Chow sponsors Cheyenne, 
High Road and Leave It To Beaver, 
in addition to Rifleman, and all are 
shared. But only Rifleman is shared 
with other companies—Miles Labora- 
tories and Procter & Gamble. The 
other three programs share commer- 
cial time with a Ralston cereal. 

Both Mr. Fisher and Mr. Martini 
are enthusiastic about the idea of 
having one-third of a show. “Clients 
are much in favor of the idea, too,” 
“Tt enables 
them to get prime time at compara- 


Mr. Fisher points out. 


tively low cost.” 

“Think of the accumulated audi- 
ence over a period of weeks,” Mr. 
Martini emphasizes, “if you have a 
third of three shows. Instead of be 
ing seen by one audience all the 
time, the commercial is seen by the 














audiences of three different types of 
show. It’s much more effective.” 
Both men are surprised that more 
advertisers haven’t jumped on the 
bandwagon and asked for parts of 
shows as a way to accumulate three 
times the audience for only slightly 
more cost. 

“Networks haven’t wanted to both- 
er,’ Mr. Martini notes, “but with 
skyrocketing costs, changes must be 
made.” Mr. Martini doesn’t see any 
end to the pyramiding costs of tv. 
“Everything else keeps going up. Ty 
costs do too. The answer lies in new 
ways of splitting the costs.” 

Dean Pennington, vice president 
and director of the tv-radio commer- 
cial department, thinks that spot com- 
mercials should be made in a greater 
variety of lengths. “There’s a lot 
that can be said in 25 or 30 or 40 
seconds and no more or less. So why 
be forced to use 20 seconds when 
you need 30, and vice versa?” 

Mr. Pennington and Mr. Fisher 
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Media group supervisors get briefing from media director Robert Riemenschneider (second from r.) 


share what used to be one depart- 
ment at Gardner. Specialization and 
the problems of directing a medium 
as large and involved as television 
caused Gardner to divide the pro- 
gramming and commercial produc- 
tion departments. Under the new 
set-up the two men work together, 
and the departments often interlock 
and overlap. But the details of live 
producing and commercials are in 
Mr. Fisher’s department, while Mr. 
Pennington handles all filmed, taped 
and kinescoped commercials. 
Gardner uses the competitive-bid 
system for commercial production, 
but the agency recognizes that this 
creates as many problems as it solves. 
“Occasionally the bid system gives 
film studios the feeling that price is 
the holy grail, and it isn’t,” Mr. Pen- 
nington says. “The high cost of ad- 


vertising has forced bidding, but 
it occasionally backfires. Gardner 


doesn’t necessarily take the lowest 
bid. The agency is interested in the 








best quality for the best price.” 

He also believes that film produc- 
ers should be allowed to come to the 
agency with ideas, but that the pro- 
ducer’s latitude should be limited to 
the mechanical end. “Production in 
television is creative and an agency 
function. The art is in deciding 
which way to do something. Only 
the agency is equipped to make the 
decision.” 

Casting, he maintains, is one of 
the least recognized arts in the busi- 
ness. “It’s much trickier than is gen- 


erally thought—there’s no formula 


for casting. It depends on a man’s 
ability and judgment.” 

Gardner uses extensive scientific 
research methods and is definitely 
research-minded. But the agency likes 
to feel that it combines the scientific 
approach with creative ideas and 
compares ratings with objectives. The 
agency uses the Schwerin Research 


Corp., such techniques as telephone 


(Continued on page 105) 
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Chief Mouseketeer Jimmy Dodd loads Santa’s plane 


Mattelevision 


Tots take to Barbie dolls 


Funday Funnies family 





n the usual network hullabaloo con- 
i cerning programs premiering this 
fall, little attention was given — it 
seems — to a half-hour show that 
is appearing on Sunday afternoons 
for the amusement of the younger set. 
Yet the program, Mattel’s Funday 
Funnies, represents both a million- 
dollar investment and four months of 
concentrated effort on the part of the 
Mattel, Inc., toymakers. 

“In September 1958,” said Ralph 
Carson, president, Carson/Roberts/ 
Inc., Los Angeles advertising agency, 
“we and Mattel began te plan our ’59 
campaign. We had three choices, of 
course: a network show, syndicated 
half-hour or spot commercials.” 

As the agency and toymaker saw it, 
each method of using television had 
its advantages—and its disadvantages. 

Spot, of course, offered the great 
asset of flexibility: commercials could 
be placed in different programs at dif- 
ferent times across the country, so 
that the audiences for different toys 
could be pinpointed. (Western fans 
would be naturals for Mattel’s wide 
line of toy guns; toddlers who pre- 
ferred cartoon shows might be better 
customers for musical bunnies, etc.) 








Toymaker’s use 


of network programming 


builds sales, prestige, 


industry leadership 


Spot also meant that announcements 
could be bunched in the markets where 
sales help was most needed, and that 
live local personalities could be called 
on for promotional aid. 

Negatively, in the agency’s think- 
ing, spot would not give Mattel the 
national continuity it sought. As the 
company was not the largest purchaser 
of time in all periods of the year, it 
couldn’t be certain of getting the time 
slots it desired. Local personalities 
were often shared by a group of com- 
peting toymakers. And the use of live 
announcements by individuals in each 
market meant a certain amount of 
policing would have to be done to in- 
sure that commercials were being de- 
livered effectively. 

Syndicated properties were consid- 
ered because it was felt the viewing 
public couldn’t tell the difference be- 
tween syndicated and network pro- 
grams. For this reason, a syndicated 
show would be just as merchandisable 
to the toy trade. In addition, such 
programs could be placed market by 
market with the flexibility of spot 
schedules. 

Drawbacks, according to Mr. Car- 
son were that, “A syndicated show 


meant a 26-week commitment, the 
same as a network show. But where 
Mattel had used three minute-spots in 
a quarter-hour of Mickey Mouse Club, 
we'd only get 4:15 minutes in a half- 
hour program in syndication.” “And,” 
said Mr. Carson, “most syndicated 
shows offered were successful ones 
that had been run and re-run—or un- 
successful ones that hadn’t done too 
well the first time around. The fresh, 
untried and unproven packages were 
priced too high for the advertiser to 
gamble on them.” 

Consideration was given to buying 
a good syndicated property complete- 
ly in the top 10 or 20 markets and 
sharing it with other advertisers in 
additional markets, but it was felt 
this would weaken the impact of the 
buy, both with the public and Mattel’s 
wholesalers. 

Network television held a major 
attraction: prestige. In addition, it of- 
fered simultaneous nationwide impact 
on countless kids. Such a show would 
be a good one to advertise to the trade 
at the annual Toy Fair in New York. 

Network’s liabilities on the other 


(Continued on page 106) 


Walt Disney hosts Elliot and Ruth Handler 


















t seems as though Peter De Met has 
§ spent a large part of his energetic 
life exploring the art of leisure. In no 
sense a bon vivant himself, Mr. De Met 
has pursued pleasant occupations with 
the intensity of a 19th-century he- 
donist, only his motives are entirely 
different: he’s out to supply them to 
others. His customers are Americans, 
those beneficiaries of a shorter and 
shorter work week, and the concomit- 
tant increase in leisure time. 

As producer of All-Star Golf and 
Championship Bowling, and as owner- 
producer of Major-League Baseball 
Presents, The Football 
League Presents and Women’s Major- 
League Bowling, Mr. De Met is well 


on the way toward becoming a lead- 


National 


ing figure in the sports and entertain- 
ment worlds. And in the process he 
will be instrumental in filling the need 
in American life for relaxation and 
entertainment. 

As president of International Rec- 
reation Corp., owners and creators of 
Freedomland, U.S.A. (a $65-million 
outdoor family entertainment center 
scheduled to open in New York July 
1, 1960), Mr. De Met also is out to 
make more people participants in rec- 
reational activities. 

And as president of Peter De Met 
Productions, Chicago-based produc- 
tion firm, he is developing new tech- 
niques and new approaches to the 
newest development in electronics— 
video tape. 

A sports enthusiast most of his life, 
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as 


Mr. De Met is currently exploring 
ways of translating to the television 
screen still other sports attractions, 
and his success in this field to date has 
been boosted immeasurably by tape, 
and by his quick appreciation of its 
possibilities. 

Tape has enabled him, for instance, 
to record the past season’s major- 
league baseball games, and to select, 
edit and distribute 26 one-hour ver- 
sions of the top games of the season. 
It also allows him to do the same thing 
with professional football. These pro- 
grams, now being offered in syndica- 
tion, are living proof, so to speak, that 
tape can be edited, spliced and put to- 
gether succesfully. 

Mr. De Met got into the tape busi- 
ness about a year ago, and today can 
be considered one of the leading pro- 
ducers of non-network tape programs, 
since few production companies have 
made such an early, wholehearted 
swing to vtr. In Chicago, Peter De Met 
Productions consists of two separate 
entities- 





a film studio and a tape 
studio. The new tape facilities repre- 
sent a $700,000 investment and con- 
sist of a complete television studio, 
three Ampex recorders and one mobile 
unit. Additional vtr machines are on 
order. 


In Mr. De Met’s words, “we have . 


everything but the transmitter.” His 
operation has necessarily become in- 
volved in refining tape production 
techniques — especially in editing 
and reproduction. Patents have been 


Sports 
specialist 


Peter De Met finds 


tape solves problems of 


producing series 


of athletic contests 


sought on some of these developments, 
“We are always researching,” Mr, 
De Met says. “We think we have a 
process of our own which might be 
an improvement on the film transfer 
technique.” 

In addition, the company has so re- 
fined the allegedly difficult editing 
chores of tape that it will now cut a 
piece of stock 75 to 100 times for a 
one-hour program. Since most of the 
ball games last as long as three-and- 
one-half hours, the tape may be cut 
It should be 


emphasized, however, that only non- 


as much as 125 times. 


action delays are edited out of the 
programs. 

The production techniques that go 
into them have been perfected through 
trial and error. “We don’t just go out 
and do a show,” Mr. De Met explains, 
“we re-do it and change it constantly 

(Continued on page 108) 
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ON 26-WEEK RIDE 











National Biscuit Company has such faith 
in the new BIG MAC AND HIS MAGIC 
TRAIN show it is sponsoring one half hour 
a week for twenty-six weeks throughout 
all fifty states and Canada. 





GET COMPLETE DETAILS FROM: 


UNITED ARTISTS ASSOCIATED, INC. 


IN ALL MARKETS 











NEW YORK 







247 Park Avenue, MUrray Hill 7-7800 
75 E. Wacker Dr., DEarborn 2-2030 
1511 Bryan St., Riverside 7-8553 

400 S. Beverly Drive, CRestview 6-5886 


WESTINGHOUSE UP. The resurg- 
ence of Westinghouse in the past few 
years is one of the most encouraging 
developments in the U. S. business 
picture. The company has roared 
back into a strong profit position, has 
trimmed out some of its money-losing 
operations and has become a health- 
ier, vigorous organization. 

Back in 1956 Westinghouse re- 
ported profits of 10 cents per common 
share on a volume in excess of $144 
billion. In 1959 it’s anticipated in 
Wall Street that the company’s earn- 
ings for the year should top $4.50 per 
share on a volume of over $1.9 billion. 
This compares with earnings of $4.25 
per share in 1958 on a volume of just 
under $1.9 billion. The figures are 
deceptive, however, for in 1958 $7.5 
million of net income reflected a tax 
savings brought about by the merger 
of operations of several subsidiaries 
into the parent corporation. 

Consequently, the real improvement 
of Westinghouse’s operations are be- 
ing reflected fully in the income state- 
ment of 1959. That the management 
believes this improvement can be sus- 
tained is evidenced by its recom- 
mendation last month that the com- 
pany’s common be split two-for-one 
and its action in increasing the an- 
nual dividend rate to $2.40 per com- 
mon share from the previous rate of 


$2 per share. 







Wall Street Report 


BRIGHT OUTLOOK. Mark W. Cresap 
Jr., Westinghouse president, has indi- 
cated publicly that he expects the 
company’s fourth-quarter volume and 
earnings to continue at the rate of the 
first nine months of 1959, and there’s 
ample evidence around that it should 
carry over well into 1960, probably 
into 1961. Chris Witting, vice presi- 
dent in charge of the company’s con- 
sumer-products group, has said that 
1959 appliance sales will top last 
year's, despite the steel strike, and 
added, “we look for major appliances 
to move up slightly again in 1960 
perhaps to a new high.” 

Sales of heavy electrical equipment 
are also expected to improve for West- 
inghouse. In 1959—at least during 
the first nine months—shipments of 
the heavy electrical equipment was on 
the decline. Since this a cyclical type 
of business, the decline was expected, 
but encouragingly the profit margins 
remained stable. The company de- 
voted a great deal of time and money 
to remodernizing its productive facil- 
ities in this area during 1958 and is 
continuing that trend at present. Now 
fresh orders for transformers, gener- 
ators and turbines are climbing. But 
since any such orders are negotiated 
for several months ahead and another 
year and a half may elapse before de- 
livery, the full effect of the pick-up 
will not be reflected until 1961. 
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Mr. Witting’s optimism is based on 
the fact that the appliance industry is 
benefiting from a sharp increase jn 
the replacement market for refrigera- 
tors, ranges, washing machines—and 
tv sets. Westinghouse was fortunate 
(and farsighted) in that its inven. 
tories of steel carried it through the 
shutdown period without impairing 
its output, and when the injunction 
was handed down, it still had enough 
supplies on hand to maintain normal 
appliance output through December, 
Some of the company’s divisions may 
feel some minor pinches for steel, 
However, if the steel strike is re. 
sumed after the cooling-off period, 
there’s no telling how seriously West- 
inghouse or any other appliance 
maker may suffer. 


VOLUME INCREASE. In the other 
areas of Westinghouse activity the 
prospects are also encouraging. In 
production of items for national de- 
fense Mr. Cresap has indicated he 
expects an increase, but that the mar- 
gin of profit on this type of business 
continues to be very thin. The com- 
pany’s general-products group, em- 
bracing output of lighting equip- 
ments, plastics, small motors, eleva-’ 
tors and welding equipment, expects 
an increase in volume of between five 
and 10 per cent in 1960 over the 1959 
total. Mr. Witting has indicated that 
the company’s sales of consumer 
goods should also climb about five 
per cent next year. Thus Westing- 
house investors should face the new 
year fairly confidently. 

There are, however, two or three 
dark spots on the horizon that must 
be taken into consideration. The first 
one to consider is the possible re- 
sumption of the steel strike. The sec- 
ond is that, following the strike, West- 
inghouse may be troubled by its own 
labor problems. In the fall of 1960 
Westinghouse—and the other electri- 
cal-manufacturing companies — will 
face new union contract demands 
from the IUE. The five-year contract 
signed in 1955 expires, and it’s antici- 
pated that the issue of automation, its 
benefits to the company and its prob- 
lems for the employes, will be one of 
the toughest issues in any bargaining 
sessions. The union contends that 


(Continued on. page 50) 
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Film Report 
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STUDIO SPACE 

Big leap forward in tv is expected 
by National Theaters and Television 
—of which NTA is a subsidiary — 
early next year. NT&T is shopping 
for its own Hollywood production 
studio and is actively seeking to in- 
crease its station holdings in major 
market areas. 

Preliminary negotiations have been 
under way between NT&T and Desilu 
Productions, Inc., for possible pur- 
chase of the latter company, pres- 
ently one of the top three producers 
of tv film and the largest operator of 
motion-picture studios in the world 
(Motion Picture Center, and the old 
RKO and RKO-Pathe Studios.) Sales 
talks reportedly hinge partly on difh- 


ee 


rusade in the Pacific, distributed 

by Sterling Television Co., Inc., 
appears to be a viable vehicle in many 
diverse markets. In Chicago, where it 
was sponsored by a local Imperial, 
Chrysler and Plymouth dealer, it has 
been credited with spurring sales of 
new automobiles. 

The program, telecast by WGN-TV 
on Saturdays, 5:30-6 p.m., achieved 
the kind of ratings and attracted the 
kind of audience the sponsor most 
wanted. According to Bennett Ades, 
account executive for Executive Ad- 
vertising, Inc., Chicago, agency for 
Martin J. Kelly, Inc., the car dealer, 
the show was responsible for 700 di- 
rect sales, as well as an increase in 
showroom traffic. 

Mr. Ades relates the history of the 
sponsorship: “We purchased Crusade 
from Sterling and used it in a good 
Saturday time slot on wen-tv. The 
ratings immediately reflected the 
value of this vehicle, and even the 
management of the station sent us a 
letter congratulating us on our choice 
of films. 

“What is even more important, the 
client immediately felt the impact of 
this show reflected in the only way a 
client appreciates, in Sales. In fact, 
we have been told that the show was 





42 November 30, 1959, Television Age 


culties being experienced by Desi 
Arnaz and Lucille Ball, who own the 
controlling interest in Desilu. 

NT&T’s new approach is empha- 
sized by the resignation of John 
Bertero as president of the company, 
a move expected to lead to the eleva- 
tion of NTA president Oliver Unger 
to that position (NT&T chairman B. 
Gerald Gantor has, for the time be- 
ing, assumed the post of president 
also). It is probable that, when this 
takes place, there will be a general 
realignment of upper-echelon NTA 
executives. 


FILMASTER STOCK 
First public stock issue of $2,461,- 
238 has been floated by Filmaster, 


bah eae ae ae Martin J. Kelly, Inc. 





responsible for over 700 direct sales, 
as well as a decided increase in show- 


room traffic that was not apparent in 
sales.” 

Crusade in the Pacific has achieved 
impressive ratings in all kinds of 
markets. According to a recent Tele- 
pulse for Richmond, it was first in its 
time slot (Saturdays, 7-7:30 p.m.) 
with a 14.9. On wnew-tv New York 
it recently received a 7.3. 

The program consists of 26 epi- 
sodes covering the rise of the Japan- 


ese empire to Guadalcanal to the war | 


in Korea. Combat film, taken from 
the libraries of the Army, Navy, Ma- 
rines, Air Force, Coast Guard and the 
Alien Property Custodian, is utilized, 
as well as captured Japanese film. It 


is produced by the March of Time. 


‘ Inc., with California-authorized capi- 


talization of the company at $10 mil- 
lion. Money will be used principally 
for production of new tv series, ac- 
cording to the firm’s president, 
Robert W. Stabler. Board chairman. 
ship is being assumed by James L, 
Fallon, president of Standard Securi- 
ties Corp. Losing its status as a sepa- 
rate entity is Filmercial Productions, 
the commercials arm, which is being 
absorbed by the parent company, but 
will continue its activities in the com- 
mercials field under vice president 
William H. FitzSimmons. 


CANADA UNLIMITED 


Look for a new emphasis on Cana- 
dian production and distribution by 
U. S. film concerns. Screen Gems, 
which recently completed two sepa- 
rate distribution agreements in Can- 
ada, is now in the process of setting 
up a Canadian company that will pro- 
duce film and tape shows there. That 
company is to be predominantly Ca- 
nadian controlled and operated, with 
Screen Gems acting as producer and 
world-wide distributor. 

Earlier, the Columbia subsidiary 
reached a long-term agreement with 
Sovereign Film Distributors, Ltd., 
Toronto, for the distribution of that 
company’s tv film product in Canada. 
More recently, Screen Gems (Can- 
ada) Ltd., concluded an agreement 
with Telepix Movies, Ltd., for the 
distribution of that firm’s tv films in 
Canada. Telepix and Screen Gems 
are to continue to acquire new prop- 
erties on a joint basis for distribution 
in Canada. 


POST-’48s 


Writers Guild of America is taking 
the lead in negotiations that may ulti- 
mately result in release of post-48 
pictures to television. Even under the 
best of circumstances, however, first 
of the backlog would not reach the 
market for another year. 

In a contract signed with five inde- 
pendent producers, WGA will receive 
four per cent of the gross following 
subtraction of distribution charges, 
these not to exceed a maximum of 
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40 per cent. Payments will begin fol- 
lowing recouping of a feature’s nega- 
tive cost. 

The pact envisions a 3:1:1 ratio 
among the guilds, meaning that 
Screen Actors Guild would receive 12 
per cent, the directors four percent. 
It is highly unlikely that, as of the 
moment, SAG would be willing to 
settle for this figure; furthermore, 
the major motion-picture studios, 
which comprise MPAA, still avow 
they will not agree to any residual 
payments on post-’48 pictures. 

With all contracts terminating early 
next year, the issue is likely to boil 
over in January. 


SALES... 

Texas State Optical, a retail optom- 
etric firm in the southwest, has really 
diversified its program buys again 
this year. The company has purchased 
six different syndicated programs 
which will cover 13 separate markets 
in Texas. 

TSO’s program buys and markets 
are: Ziv’s Lock-Up in Harlingen and 
Midland-Odessa; Flamingo Telefilm 
Sales’ Deadline in Houston and Dal- 
las-Ft. Worth; Ziv’s Bold Venture in 
Austin, San Antonio, Corpus Christi, 
Waco-Temple and Bryan; Ziv’s This 
Man Dawson in Beaumont; MCA-TY’s 
Shotgun Slade in Wichita Falls, and 
ABC Films’ Congressional Investiga- 
tor (to start Jan. 1) in El Paso and 
Sherman-Denison. 

Ziv seems to be out to prove that 
there’s no property like a proven one. 
In recent weeks the distributor has 
concluded major regional deals on 
several established programs — The 
Cisco Kid, Sea Hunt and Tombstone 
Territory. New episodes are being 
produced on the latter two series. 

Cisco Kid has been renewed for the 
second straight year (for 52 weeks) 
by Dan-Dee Pretzel & Potato Chip Co., 
Cleveland. The purchase covers the 
firm’s marketing area, which includes 
Ohio, Pennsylvania and West Vir- 
ginia. Renewals on Sea Hunt, which 
has gene into third-year production, 
cover over 70 markets. Two major re- 
gionals are included in that market 
tally: Standard Oil of California re- 
newed for its seven-state marketing 
area on the west coast, and Heilemann 
Brewery has renewed its middle-west 
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sponsorship in Chicago, Milwaukee 
and northern Wisconsin. Tombstone 
Territory, meanwhile, was sold in 96 
markets in its first 20 days of selling. 
Food products, followed by breweries, 
oil companies, public utilities and 
banks, are the leading advertiser 
categories. 

CBS Films has sold Rendezvous to 
the Dow Chemical Co. for five Cana- 
dian markets. The sponsor picked up 
the anthology series for Saran Wrap, 
starting Jan. 29 of next year. Markets 
and stations are: CBLT Toronto; 
CBMT-TV Montreal; cBUT-TV Van- 
couver; CBWT-TV Winnipeg. and 
CBPT-TV Ottawa. Seven additional 
U.S. and foreign outlets became sub- 
scribers recently to CBS Newsfilm’s 
daily service of national and interna- 
tional news and sports events. New 
U. S. stations are: wspp-Tv Toledo: 
WVET-TV Rochester, and WpXxI-Tv Jack- 
son, Tenn. New foreign subscribers 
are: ADS Adelaide, Australia; channel 
13, Lima. Peru; Nw-tv Ibadan. West- 
ern Nigeria, and Prints Programas 
Internacionais, Sao Paulo, Brazil. . . . 
ABC Films sold Meet McGraw in 
another eight markets recently to 
bring the market total to over 32 since 
the show’s introduction in syndica- 
tion. Newly signed stations include 
WAGM-TV Presque Isle, Me.; WOay-TV 
Oak Hill, W. Va.; | wink-tv Ft. 
Myers, Fla.; wup-tv Harrisburg; 
KsTP-TV Minneapolis; KGO-TY San 
Francisco; WKRG-TV Mobile, and 
wsJv-Tv Elkhart, Ind. 





PERSONNEL ... 

Screen Gems continues with its 
policy of making its facilities and 
financing available to independent 
packagers. The Columbia subsidiary 
has signed three new producing com- 
panies to create new programs, all of 
which are headed by writers. They 
are Richard Alan Simmons, David 
Swift, and a new group, The Writers 
Co., which consists of Richard 
Murphy, Marion Hargrove, Liam 
O’Brien, Ivan Goff and Ben Roberts. 
Paul Harrison will serve as producer. 
The three new independents are ex- 
pected to supply SG with a dozen or 
more new projects for next season. 
. . . SG’s associate casting director, 
Mildred Gusse, has been assigned to 
Herbert B. Leonard Productions for 
the next two months. 

Alvin E. Unger has been appointed 
vice president in charge of syndica- 
tion for Independent Television Corp. 





MR. UNGER 
Mr. Unger, who joined ITC in Octo- 
ber 1958, continues to supervise the 
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company’s Arrow Productions and 
Jeffs Collie division. Before joining 
ITC Mr. Unger had been vice presi. 
dent in charge of the Chicago office 
of Ziv, a firm he served for 19 years, 
... William Andrews, ITC’s northeast 
division manager, has been appointed 
syndicated sales manager. In his new 
post, newly created, Mr. Andrews re- 
ports to Hardie Frieberg, general 
manager of syndication. 

Jack Garrison has been appointed 
vice president for the midwest diyi- 
sion of NTA Program Sales. In his 
new post Mr. Garrison will headquar- 
ter in St. Louis. . . . Desilu Produe- 
tions has appointed attorney Allen 
Klein as resident counsel. . . . Pro- 
ducer Nick Vanoff and writer Herb 
Sargent have formed a new company 
to create and produce live musicals 
for tv. . . . James Leitch has joined 
Meridian Studios, Toronto, as chief 
production engineer of the video-tape 
division. 

George Allen has been named to 
handle all tv show procurement for 
Guild, Bascom & Bonfigli, Inc. Mr. 
Allen has been manager of the 
agency's Hollywood office, and before 
that had been associated with CBS 
for 15 years. . . . Clare J. Catalano 
has been named production super- 
visor of all Trans-Lux film enterprises. 
In her new post Mrs. Catalano as- 
sumes full editorial responsibilities 
for the various film properties of 
Trans-Lux Distributing Corp.. Tele- 
vision Corp. and Picture Corp. 
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William Self, director of adminis- 
trative programming at CBS-TV, has 
been named to an executive pro- 
ducer’s post at TCF-TV by the firm’s 
president, Peter Levathes. . . . Bob 
Cinader, former production head for 
California National Productions, has 
been appointed executive assistant 
to George Gruskin, head of Para- 
mount Tv. 


COMMERCIAL CUES... 

Videotape Productions of New 
York, Inc., appears to be gearing for 
a major expansion in the tape field. 
The company has placed three Mar- 
coni cameras into operation and has 
initiated an expansion of its sales 
force. Business in the last three 
months was 33 per cent more than 
what was anticipated, according to 
John B. Lanigan, vice president and 
general manager. First client to make 
use of the new Marconi cameras is 
Mutual of Omaha. 

The company has promoted Her- 
bert W. Hobler, director of sales de- 





MR. HOBLER 


velopment, to sales manager. Mr. 
Hobler, who joined Videotape Pro- 
ductions in June, served with NBC- 
TV and CBS-TV in television sales. 
He was with TelePrompTer Corp. for 
five years and before joining Video- 
tape acted as a sales consultant. 

William H. Duryea, a commercial 
producer and director for N. W. 
Ayer & Son, has joined NTA Tele- 
studios as supervisor of operations. 
... Eastern Effects, Inc., has placed 
a new flexible zoom bench on the 
market which is designed to cut hours 
from special-effects production time. 
It is said to be able to reduce or en- 
large a frame 20 diameters while 
maintaining automatic self-focus and 
aperture. 
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On the west coast, UPA Pictures 
has licensed its copyrighted character, 
Milton Muffet, to the American Auto- 
mobile Association for a series of 


RAY PATIN PRODUCTIONS, Hollywood 





Renault « Needham, Louis & Brorby spots. The company has also elevated 
Abe Levitow, animation director, to 
a full director’s post. 

TV Cartoon Productions in San 
Francisco has added three animators, 
Phil Roman, Don Albrecht and Lou 
Helmer, formerly all with Walt Dis- 
ney Studios. . . . Hanna & Barbera 
Productions has opened an office in 
Honolulu to handle increased anima- 
tion activity. . . . Quartet Films has 
completed a series of spots for the 
introduction of a new Heinz Hot 
Ketchup Product (Maxon, Inc., De- 
troit). The firm is also producing a 
series of ID’s with an Alfred Hitch- 
cock-type character for Snow Drift 
(Fitzgerald Agency, New Orleans). 

Animation, Inc., reports that at the 
end of the third quarter business was 
40 per cent ahead of last year. In- 
creases, according to Earl Klein, pres- 
ident, were scored in both the ani- 
BANDELIER FILMS, Albuquerque mated tv commercial division as well 
as in the animated training film de- 
partment. Live-action film also con- 
tributed a substantial share in the 
Texaco e Cunningham & Walsh | bhesiness climb. 


TExac, 





PANTOMIME PICTURES, INC., Hollywood 





Success Wax e Torobin Advertising Ltd. 








ADDENDA .. . 

Independent Television Corp., in its 
first 12 months of operation, outdid 
itself in the distribution of new prod- 
uct in syndication. That is to say 
that the company went beyond its an- 











in the following order: Sergeant Pres. 
ton of the Yukon, Cannonball, a new 
series of Jeff's Collie, Brave Stallion, 
Ding Dong School, Four Just Men 
and Sweet Success. . . . Sales of CBS 
Films’s syndicated product on the sta- 
tion level are running 21 per cent 
ahead of last year, according to John 
F. Howell, vice president and general 
sales manager. . . . Revue’s Wagon 
Train (NBC-TV) is the number-one 
network program in America, accord- 
ing to the Nielsen second October re- 
port (average audience). It is also 
number one in Great Britain, accord- 
ing to TAM rating for the week end- 
ing Oct. 25, MCA TV reports. 


PROGRAMS ... 

Screen Gems will field an impres- 
sive array of new properties for the 
spring selling season, both for net- 
work and for syndication. 

The company is proceeding with 
the development of four new proper- 
ties for the market-by-market route, 
in keeping with its announced policy 
of releasing three first-run series per 
year for syndication. And it has at 
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KLAEGER FILM PRODUCTIONS, INC., New York 





every two months. In that 12-month 
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least half a dozen new pilots already 
in various advanced stages for net- 
work sale, in addition to many deals 
with independents for the develop- 
ment of new shows. 

First syndicated property to go into 
production will star Charles Bateman 
in a dual role, twin brothers of con- 
irasting character who meet in a fron- 
tier town after a long separation. 
Casting has started on two other 
properties—a series based on Never 
Plead Guilty, a book by criminal law- 
yer Jake Ehrlich, and a series en- 
titled Indemnity, which is about a 
pair of insurance investigators. Script- 
ing is being completed on The DEW 
Line, about our Distant 
Early Warning system. 

On a network level, in the more 
advanced stages are Oklahoma Run, 


which is 


a western dealing with the opening of 
the Panhandle, to be produced by 
William Froug; Cable: Danger, an 
adventure series, to which Howard 
Leeds and Berne Giler have been as- 
signed as writers-producers, and two 
situation comedies, 1 Remember 
Caviar, starring Pat Crowley, and 
Doctor's Wife, created by Stanley 
Shapiro. 

Paramount Tv has contracted with 
Tandem Productions, Bud Yorkin- 
Norman Lear firm, for production of 
six series. The first to go before the 
cameras will be titled Henry T and 
Meet Me At Danny’s, both comedies. 


Commercials 


ACADEMY FILM 
PRODUCTIONS, INC. 

Completed: Magnus Organ Corp. (organ), 
Rothbardt & Haas; Midas, Inc. (Midas 
mufflers), Edward H. Weiss; Patricia 
Stevens Cosmetics (cosmetics), William B. 
a Hoosier Coal & Oil Co. (fuel), 
uben. 


ELEKTRA FILM 
PRODUCTIONS, INC. 


Completed: California Oil Co. (Chevron), 
BBDO; E. I. du Pont de Nemours & Co., 
Inc., (carpets, fibers), BBDO; Ford Motor 
Co. (cars), JWT; Lever Bros. (Lifebuoy), 
SSC&B; American Tel. & Tel. (show open- 
ing), Ayer; Sperry & Hutchinson Co. (S&H 


Green Stamps), SSC&B; Thomas J. Lipton 


Co. (tea), Y&R; Socony-Mobil Co. (Mobil- 
heat), Compton; Radio Corp. of America 
(show opening), K&E; Standard Oil Co. Of 
NJ  (institutionals), McCann; Bristol 
Myers Co. (Vitalis), DCS&S; American 
Tobacco Co. (show opening), BBDO; Boyle- 
Midway Co. (Wizard), JWT; Jantzen, Inc. 
(commercial feature), Hockaday; Buick 
Motor Div. GM (cars), McCann; American 
Moters Co. (Rambler), GMM&B; General 
Motors Corp. (show opening), MacLaren; 


Campbell Soup Co. (soup), BBDO; Gen- 
eral Electric Co. (show opening), BBDO 
In production: Clairol, Inc. (industrial fea- 
ture), direct; Imperial Oil, Ltd. (gasoline), 
MacLaren; General Mills Co. (Kix), 
D-F-S; National Biscuit Co. (cookies) Me- 
Cann; Nestle Co. (Quick), McCann; Amer- 
ican Safety Razor Co. (Gem razors), Mc- 
Cann; B. F. Goodrich Co. (show opening), 
BBDO; Longine-Wittnauer Co. (show open- 
ing), direct; Quaker Oats Co. (Puss in 
Boots), Spitzer & Mills; General Mills Co. 
(show opening), BBDO; Shulton, Inc. 
(Desert Flower), Wesley; Fawcett Publica- 
tions, Inc. (True magazine), direct, Corn 
Products Co. (Nu-Soft), McCann; Nabisco 
(Ritz crackers), McCann. 


GRAY & O’REILLY 


In Production: General Cigar Co. (White 
Owl), Y&R; Monromatics (shock absorb- 
ers), Aitkin-Kynett; Block Drug Co. (Co- 
re-ga), Grey; Seabrook Farms Co. (frozen 
foods), Smith-Greenland; General Electric 
Co. (mixers), Y&R. 


HUNN, FRITZ, HENKIN 
PRODUCTIONS, INC. 


Completed: Charles Antell, Inc. (Shampoo, 
Formula 9), Brown & Butcher; Quaker 
Oats Co. (Puss in Boots), Lynn Baker; 
ABC-TV (“Golden Circle”), direct; B. T. 
Babbitt Co. (Glim, Hep, OBA), Brown & 
Butcher; Howard Clothes (clothing), 
MW&S; Nestle Co. (Nestea), McCann: 
Coca-Cola Co. (Fanta), McCann; F. & M. 
Schaefer Brewing Co. (beer), BBDO; Avco 
Corp. (feature), Eastern Films; Atlantic 
Refining Co. (gas), Ayer. 

In production: Charles Antell, Inc. (Vita 
Yums, Formula 9, PVP), Brown & Butcher; 
Best Foods Co. (H-O Oats), SSC&B; Gen- 


eral Electric Corp. (apliances), Maxon: 
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TV FILM TRAFFIC SERVICES 


FILM EQUIPMENT me | 








BEKINS FILM SERVICES 
Distribution—Inspection—Grading & 
Cleaning—Repairing & Rejuvenation— 
Scratch Removal—Protective Treatment— 
Editing—Commercial Insertions—Storage 
1025 N. Highland Ave., Hollywood 38, Calif. 
HOllywood 9-818! 





S. 0. S. CINEMA SUPPLY CORP. 

New York City: 602 West 52nd Street, PL 7-0440 
Hollywood, Calf.: 6331 Hollywood Bivd., HO 7-2124 
SALES @ RENTALS @ SERVICE 
The world's largest source for film pro- 
duction equipment: Producing, Lighting, 
Processing, Recording, Projection, etc. 
Send for our huge 33rd Year Catalog 








BONDED T. ¥. FILM SERVICE 
630 Ninth Ave., New York 36, N. Y. 
JUdson 6-1030 

Chicago: 130! S. Wabash, WA 2-1629 
L.A.: 8290 Santa Monica Blivd., OL 4-7575 

The nation's largest total film service 

for post-production needs 

SPEED @ SAFETY @ SATISFACTION 











CAMERA EQUIPMENT CO., INC. 
315 West 43rd Street, vr" — 36, N. Y. 
JUdson 6- 
RENTALS SALES—-SERVICE 
Motion picture and television equipment 
. lighting equipment . . . generators 
. film editing equipment . . . processing 
equipment. 














SPONSORS FILM SERVICE, INC. 
421 West 54th Street, New York 19, N. Y. 
Columbus 5-0373 

Traffic Service, Print Procurement, Lab 
Expediting On TV Spots And Shows. TV 
Spot Integration And Insertion. Inspection 
And Storage. Refrigerated Storage For 
Color Negatives. 


LIGHTING 











“ANIMALS AND 


ANIMAL DRAWN VEHICLES 





CHARLES ROSS, INC. 
333 West 52nd Street, New York 19, N. Y. 
Circle 6-5470 
LIGHTING, GRIP EQUIPMENT, 
PROPS AND GENERATORS 
For Motion Pictures and Television 


SALES @ SERVICE @ RENTALS 














CHATEAU THEATRICAL ANIMALS 
608 West 48th Street, New York, N. Y. 
Circle 6-0520 
“FROM A FLEA TO AN ELEPHANT— 
FROM AGOAT CART TO A STAGECOACH” 
Our animals have never failed to perform 
Our handlers are competent 
Our stock is immaculate 








HAULING & WAREHOUSING 








WALTON HAULING & WAREHOUSE CORP. 
609-11 West 46th St., New York 19, N. Y. 
Circle 6-8685-6-7-8 
THEATRICAL HAULERS 


or 
Television, Radio 
& Legitimate Theaters 








STOCK SHOTS 





MAURICE H. ZOUARY 
333 West 52nd St., N. Y.C., 19 
JUDSON 2-6185 


35mm MOTION PICTURE 
BLACK & WHITE @ COLOR 
OVER 10,000,000 FEET 








OPTICAL EFFECTS 
AND ANIMATION 






(Fanta), 


Coca-Cola Co. 
Foods Co. (Nucoa), D-F-S; General Motors 


McCann; Best 


(Buick cars), McCann; Howard € lothes 
(clothng), MW&S, Labatt’s, Ltd. (50 ale), 
Ellis; Alberto-Culver, Inc. (Rinsaway), 
W ade: International Latex (N; asalaire), 
Brown & Butcher. 


KEITZ & HERNDON 

Completed: Radan (cold remedy), Bloom: 
Amphibious Boat Co. (boats), Ray Acker- 
man; Lone Star Gas Co. (rang ze sale, gas- 
lite), EWR&R; Tendamist (meat tenderiz- 
er), Tracy-Locke; Frito Co. (Fritos), Tracy- 
Locke; Tenilhist (cold remedy), Pema: Hi- 
Potency Vitamins (vitamins), Bloom: Okla. 
Natural Gas Co. (gas), Paul Locke. 

In production: Mishawaka Rubber & Wool 
Co. (Red Ball shoes), Campbell-Mithun: 
Campbell-Taggart Assoc. Bakeries, Ine, 
(Rainbo, Colonial Products), Bel-Art; Land 
O’ Pines Dairy (milk), Wm. Finn; Ideal 
Bakeries (bread), Wm. Finn; Centex Con- 
struction Co., Glenn. 


KLAEGER FILM 
PRODUCTIONS, INC. 

Completed: Lever Bros. (Airwick), FC&B: 
Vick Chemical Co. (cough syrup), Morse: 
Cluett, Peabody & Co. (Arrow shirts), L&N; 
Pontiac Div. GM (cars), MJ&A: Colzate- 
Palmolive Co. (Vel, Ad), L&N; Interna 
tional Latex Corp. (Playtex), Reach, Me- 
Clinton; Ideal Toy Co. (dolls), Grey; Gen- 
eral Electric Co. (College Bowl), Maxon: 
Whitehall Laborateries (Dondril), Tatham- 
Laird: Boyle-Midway Co. (Wizard), Geyer: 
Procter & Gamble Co. (Lilt), Grey; Has- 


senfeld Bros. (Hasbro toys), Grey; Chese- 
brough-Pond’s, Inc. (Pertussin), McCann- 
Ericksor i; Dow Chemical Corp. (Thermet- 


COLLECTION AGENCIES 











VIDEART INC. 
480 Lexington Ave., New York 17, N. Y. 
MUrray Hill 2-2363-4 
Joe Zuckerman, Pres. 
Optical Effects—Titles 
Complete Animation Facilities 
Animation Consultants 





STANDARD ACTUARIAL WARRANTY CO. 
220 West 42nd Street, New York 36, N. Y. 
LOngacre 5-5990 
Collections for the Industry 
All over the World 
TV—RADIO—FILM 
Records & Recording Accounts Receivable 
No Collections—No Commissions 














INSURANCE 


TROPHIES & AWARDS 








JEROME J. COHEN, INC. 
(Jerry & Ron) 
225 West 34th St., New York I, N. Y. 
CH 4-3127-8 
RARE AND UNUSUAL COVERAGES 
OUR SPECIALTY 











CUSTOM TROPHY MFG. CO. 
5017 W. Exposition Blvd. 
Los Angeles 16, Calif. 

Sales Incentive Awards 
Trophies, Plaques, Etched Plates, 
Engravings, Medals and Service Pins 
Buy Direct from the Manufacturer. 
Write for Free Catalog. 











SCREENING ROOMS 





VIDEO TAPE DUPLICATIN 
& FILM TRANSFERS 








PREVIEW THEATRES, INC. 

1600 Broadway, New York 19, N. Y. 
Circle 6-0865 
ee ae William B. Gullette 
16mm, 35mm; magnetic or optical; all 
interlock combinations. Editing equip- 
ment and facilities. Film storage vaults. 


All facilities available 24 hours a day. 








Complete film and videotape lab service 
Videotape to film transfers 
Videotape recording 
Videotape duplicating 
Videotape viewing and editing 


ACME FILM LABORATORIES, INC. 
1161 N. Highland Ave., Hollywood 38, Calif. 





HOllywood 4-747! 
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tes), MJ&A; Corn Products Co. (Niagara 
starch), L&N; Westinghouse Corp. (various 
products) , McCann-Erickson; Westing- 
house Corp. (various products), Grey; Co 
lumbia Records, Inc. (stereo-phono). Mce- 
Cann-Erickson. 

In Production: Greyhound Corp. (bus), 
Grey; E. 1. du Pont de Nemours & Co., Inc. 
(various products), BBDO; R. J. Reynolds 
Tobacco Co. (Salem), Esty; U. S. Rubber 
Co. (tires), FRC&H; General Electric Co. 
(clock radio), Maxon; Lionel Corp. 
(trains), Grey; Standard Brands, Inc. 
(Burgerbits), Bates; Texas Co. (Texaco), 
C&W; Buick Motor Div. GM (cars), Mc- 
Cann-Erickson; Nestle Co., Inc. (Nescafe), 
Esty; Norex Laboratories, Inc. (Amitone), 
Grey; Pacquin, Inc. (cosmetics), Esty: 
4. S. R. Products Corp. (Gem Safety 
Razor), K&E. 


RAY PATIN PRODUCTIONS, 
INC, 

In production: Campbell Soup Co. (beans 
and franks), NL&B; General Foods Corp. 
(Jell-O), Y&R; Bardahl Oil Co. (Bardahl), 


MMH&H; Crown-Zellerbach Corp. (Chif- 
fon), C&W. 


PINTOFF PRODUCTIONS 


Completed: Radio Corp. of America (tv 
sets), K&E; Kines Wine Co. (wine), Wer- 
men & Schorr; Ward Baking Co. (Tip Top 
Lucky cakes), Grey; Dixie Cup Div. of 
American Can Co. (cups), Hicks & Greist; 
Ford Motor Co. (Ford Dealers), JWT: 
Schutter Candy Co. (Bit-O-Honey), Grey. 
In Production: Kinney Shoe Co. (Drive- 
Ins), Sawdon; Stahl-Meyer Co. (Ferris 
meat products), Hicks & Greist; American 
Cancer Society (promotionals), direct; 
U. S. Dept. of Defense (Nationa! Guard), 
FRC&H; Isodine Pharmacal Co. (Isodine), 
Reach, McClinton. 


WILBUR STREECH 
PRODUCTIONS, INC. 


Completed: Sinclair Refining Co. {gas & 
il), GMM&B; TvB (institutionals), Wex- 
ton; Transogram Co. (toys), Wexton; 
Theon Co. (Lashbrite eye make-up), Jo- 
seph Reiss: Thayer Labs., Inc. (Spectran 





Spanish Course 


A 6:30 a.m. language course 
on WNBC-TV Hartford not only 
pulled a large response from 
grateful viewers, but was instru- 
mental in selling an exceptional 
number of copies of the textbook. 

The series was based on a 
standard paperback called Span- 
ish Through Pictures. Alec Kop- 
pleman of H. P. Koppleman, 
publishers’ agent, reported that . 
over 850 copies of the book were 
sold, “an unusual sale on this 
type of book, which normally has 
a limited sale. It was necessary 
for us to reorder 500 copies.” 

The station received more than 
500 letters of appreciation and is 
planning a similar course in 
French to start soon after the 
first of the year. 





B), KHCC&A; Quaker Oats-Canada 
(Aunt Jemina Pancakes, Quaker Oats), 
Spitzer & Mills. 

In Production: Sinclair Refining Co. (gas 
& oil), GMM&B; TvB (institutional), 
Wexton; Golden Press, Inc. (Golden Rec- 
ord, Goiden Book Encyclopedia), Wexton- 
Carter Products, Inc. (Colonaid), KHCC&A. 


TV CARTOON PRODUCTIONS 


Completed: Pacific Tel. & Tel. (long dis- 
tance), BBDO;  Kilpatrick’s Bakeries 
(bread), Reinhardt; J. A. Folger Co. (in- 
stant coffee), Harris, Harlan & Wood; 
KQED-TV (promotion), direct; Ingram’s 





Food Co. (Red’s tamales), Cappel, Pera & 
Reid; Safeway Stores, Inc. (egg dept.), 
direct; Calif. Spray-Chemical Corp. (Ortho 
lawn spray), McCann; Pacific Plywood Co. 
(Par-tile), Porter; Williams Bakery 
(bread), Reinhardt; M. J. B. Co. (coffee), 
BBDO; Calif. Packing Corp. (Del Monte 
sauces), BBDO. 

In production: Kilpatrick’s Bakeries 
(bread), Reinhardt; Golden Grain Maca- 
roni Co. (Rice-A-Roni), McCann: Calif. 
Spray-Chemical Corp. (Ortho), McCann. 


WONDSEL, CARLISLE 
& DUNPHY 


Completed: Nestle Co. (Quick), McCann 
Erickson; Warner-Lambert Pharmaceutical 
Co. (Steri/Sol), Warwick & Legler: Hel 
bros Watch Co. (watches), E. A. Korchnoy; 
General Foods Corp. (Grape Nuts), B&B; 
Procter & Gamble Co. (Crisco), Compton: 
National Biscuit Co. (Dromedary), Bates: 
General Electric Co. (steam iron), Y&R: 
Cott Bottling Co. (soda), Dowd; Sterling 
Drug Co. (Fizrin), Compton; Remington 
Rand Div. of Sperry Rand Corp. (Princess 
Shave: ), Y&R. 

In Production: Nestle Co. (Quik), McCann 
Erickson; Sun Oil Co. (Sunoco). Esty; 
Rootes Motors, Inc. (Hillman), EWR&R; 
P. Lorillard Co. (Kent cigarettes), Robert 
Otto. 








Create the RIGHT mood every time 
with the 


MAJOR MCOD 
MUSIC LIBRARY 


MAJOR offers you a full twenty hours 
of mood music for titles, bridges, 
backgrounds. 

WRITE FOR FREE CATALOGUE 


THOMAS J. VALENTINO, INC. 


Established 1932 
150 WEST 46th STREET 
New York 36, New York—Cl-6-4675 








NOW, AT LAST .. . HIGH QUALITY PRE-PRODUCTION 


TEST COMMERCIALS: 


AT INCREDIBLY LOW COST! 


The demand for test commercials which are reasonably close to finished commercials is 
rapidly increasing. To keep pace with this demand, Louft Productions is now specializ- 
ing on pre-production films. 


Louft test commercials help to give you an accurate evaluation of your finished 
commercial when it is most needed . . . BEFORE FINAL PRODUCTION .. . and at realistic 
prices. A few hundred dollars spent now can save thousands of dollars later. 


TEST COMMERCIALS PRODUCE THE BEST COMMERCIALS! 


Our Test Commercials, Talking Storyboards, and the new Visual Squeeze technique 
have been successfully used by BBD&O, K & E, McCann-Erickson, Y & R, and others. 


In just four minutes we can show you four samples of four types of Test Commercials. 


bs Loiff 


PRODUCTIONS 





Call PE 6-1889 for a desk-top screening. 


1475 BROADWAY, NEW YORK CITY, N. Y. — PEnna. 6-1889 


“The only studio in New York devoted primarily to producing “‘Test Commercials’. 
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Historic moment for wvec-tv Norfolk 
as Beth Chisman, 10-year-old daugh- 
| ter of station president Thomas P. 
| Chisman, throws the switch which 
puts WvEC-TV on vhf channel 13. The 
station was a uhf on channel 15 for 
six years. Watching (l. to r.) are Sam 
Edens, engineer; Mayor B. W. Baker 


I "HB of Portsmouth; Al Becker, vice presi- 


dent of ABC-TV for station relations 


BIG SIGHT |} end Raiph Hatcher, manager for ABC 
IN SHREVE DORs 


, ’ : “¢ (Conti od fre 40) 
You'll see sales brighten pronto when you specify Wall St. ee et 
KTBS-TV, Shreveport, Louisiana, the station that Westinghouse and General Electric 
COM RICR ESR SMC ROOIRGR cme | Pave actually been paring their work 

force over the past decade and it 

a market four times bigger than metropolitan Shreve- | 
_ wants to stop the trend now. 

port itself, according to every Nielson survey. 





Foreign Threat 
Set your sights now on the BIG station and the BIG 


z : h ' Also, both Westinghouse and GE, 
segment — KTBS-TV — Shreveport. Petry has details. along with all the other unions and 
managements involved, face a mutual 


threat from foreign competition. Eng- 





lish, Swiss and Italian companies are 
Represented by . , S 
underbidding American producers on 


Edward Petry& Co., Inc Government-owned projects by 40 





LOUISIANA 





per cent to 50 per cent. In one area 
The Original Station Representative alone, production of hydraulic tur- 
bines, foreign producers have won 
awards totaling $20 million. That 
equals the total U. S. producers’ out- 


put for a year, consequently U. S. 
r 


NBC-ABC  _E. Newton Wray Pres. & Gen. Mgr. 





as U.S. workers have. 


output of this type of turbine could 
— 444 Madison Avenue | simply disappear. In one case, it was 
| Television Age Seg gage ntl Rt 
| New York 22, N. Y. pointed out recently, Japanese manu- 
| ret facturers of transistors can land them 
l Please enter my subscription for TELEVISION AGE: ‘ — 
| in the U. S. to sell well below the 
| CJ one year $7.00 0 I enclose payment, lowest-price of the domestic producer 
2 two years $10.00 Cc Bill me. | and still have a full 100-per-cent l 
| mark-up. 
MIR Shc haces sao innate sonics co pdghetbapathis woh tens aiinah teaRena titans The only hope of the U. S. com- 
| ae : sisal ; 
p Title... NNN «onc cal te ckk ts ee oteakinde colcneteens | panies 5 8 long eaRES ‘on namely, 
| | that the workers in foreign lands will | 
Re IRR 7 EEN te ee ee ne — OE EP rn tee ne Bre ECR ; become as demanding for higher 
| ee rr ° s 
| City ——e a ere Sai oe ! wages and higher standards of living 
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Television Age Network Program Chart— Nighttime 
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MONDAY TUESDAY WEDNESDAY THURSDAY 
ABC CBs NBC ABC ces NBC ABC css NBC ABC ces NB 
' 
6:30 oT t 
6:45 News Texaco, News Texaco, ~ News | Texaco, Hews | Texac 
Amer. Home Huntley- Equitable Huntiey- Carter alt Huntley. Amer, Home Hunth 
Brinkley alt weeks Brinkley Gen. Foods Brinkley ' Brink 
7:00 Report mer-—Trone Report Report | _ [hee 
. John Dal > hn D hn D Mew so | 
ohn Daly John Daly John Daly ows John Daly 
News News News News News News om 
7:30 - — EE - — + ‘ = 
Masquerade Richard Court of Last Gale Storm To Tell The 
7:48 | Party Diamond Resort Truth sites a 
| Whitehall Pharma-Craft Spot Carrier | Toai alt Plainsm 
| & Block Drug | Carter 
b | Bronco , 
Cc —+— — —____—__}—___ + Fhe Lineup — — + 
8:00 T alt T ee ee —" Wien Tratn t 
Sugarfoot ennis Laramie 
Tae Tome si O° Keote Hobby Lobby Donna Reed Betty Hutton | gar Maste 
8:15 W’mson Marriage Oldsmobile Mesum David ; Show | Show cian 
Pharma- Noxzema Wine . _— General Foods | wins Br 
7 Coff 
8:30 |__ ceuticals a Sine Ae see a rae. Lee | ‘ee 
. Johan: 
Finber McGee Ozzie & | Men inte The Price Is 
Father Knows Tales of Wyatt Earp Tes Many & Molly Harriet Space Right Johnny Ringo B Stacea' 
8:45 Best Wells Fargo P&G Loves of | si ony 4 FE Real McCoys |< ¢ Job ristol M 
Lever G Dobie Gillis ng astman Amer. Tob. alt (color P&G anson &RJ 
Seats Am. Tob. alt Gen. Mills unio Standard Kodak Longines- Lever & &G P. Lorillard eee 
. P&G ' M Brands Quaker Wittnauer Spiedel ‘ 
Bourbon St. Philip Morris 
9:00 | Seurton iaksiumencealitalea Ben ee RE | } 
The Arthur The Bachel 
The Danny Peter Gunn Tightrope Murray Party Millionaire Pat Boone Zane Grey Father 
9:15 Thomas Show | Bristol-Myers Rifleman Pharma - (color Colgate- Chevveiet Theatre Amer. Tot 
Gen_ Foods alt ceuticals P. Lorillard Palmolive 8S. C. Johnson | & Whitel 
R. J. Reynolds & Sterling - Perry Como General Foods 
a a alt Gulf Show 
aed —T & | Se | | 
The Ann Alcoa /Good- Philip re ena | raft whe Re 
9:45 |Sothern Show year Theatre Mariowe Red Skelton Secret Show 
Gen. Foods Alcoa Brown & Pet Milk , R. J. Reynolds ol 
Goodyear ‘W'mson 8S. C. Johnson alt Bristol I 
Adventures in Whitehall Fees Souere “ogi The 
10:00 radise ; nc — ee cn ee Untouchables + Ptaytouss 90° + 
| Fore 
Hennesey | You Be 
This ts Your Your Li 
10:15 mag ot pateee, Presents fondue Lite Apne 
, eo coe, Wednesday | Circle Theatre P&G Pharma 
eve Allen , 
how Night Fights Armstrong ceutical 
10:30 prasad Garry Moore gh itt ~y mi edie | 
June Allyson Plsnsuth Town . St 
Show Williamson Hour Take a Gooa 
Man With a Keep Talking U. 8. Steel |Wichita Town Big Party 
10:45 Dupont Look 
Camera Mutual of P&G meatats Binsters Revlon 
Omaha | Cigars 
11:00 en — - = : | | ~ 
' 
11S 
| | 
} 
= ; ; 
} 
Nighttime Index Bourbon St. Beat ABC M 8:30 Dick Clark Show ABC Sat 7:30 Ritchie Ansco, 
Lorillard, Libby - Owens - Ford, Donna Reed ABC Th 8 Hennesey CBS M 10 Lawman 4 
Adventures in Paradise ABC M 9:30 Phillips-Van Heusen, Reynolds, The Ed Sullivan Show CBS Sun 8 High Road ABC Sat 8 Lawrence 
L&M, Armour, Reynolds, Bristol- Int. Latex, Anahist Father Knows Best CBS M 8:30 Hobby Lobby ABC W & Party A 
Myers, Bulova, Ludens, Int. La- Bronco ABC Alt Tu 7:30 Fibber McGee & Molly NIC Tu 8:30 Hotel de Paree CRS F 8:30 Leave it 7 
tex Amer, Chicle, Whitehall, Gen. Five Fingers NBC Sat 9:30 it Could Be You NBC Sat 10:30 Miles, 
The Alaskans ABC Sun 9:30 Mills, Ritchie, Anahist, Bristol- W-L, du Pont, Midas muffler, I've Get A Secret CLS W 9:30 The Lineuw 
Armour, L&M, du Pont, J&J, Myers, Corning, Elgin, N. Amer., P&G, Sterling Drug, H. Curtis, Jack Benny CBS alt Sun 10 Vick « 
Bulova, Corning, Anahist, Lu- Phillips Corning, Bristol-Myers, Brown & Jackpot Bowling NIC F 10:45 son, F 
dens, 7-Up Cavalcade of Sports NBC F 10 W’mson John Daly & News ABC M-F 7:15 Loretta Yo 
Alcoa Presents ABC Tu 10 Chet Huntley Reporting NBC Sun The Ford Show NBC Th 9:30 Johnny Ringo CLS Th 8:30 Toni 
Alcoa& Goodyear Theatre NBC M 9:30 :30 Ford Theatre NBC Tu 9:30 Johnny Staccato NBC Th 8:30 Love & Ms 
Alfred Hitchcock Presents CBS Sun The Chevy Show NBC Sun 9 G. E. Theatre CBS Sun 9 Jubilee U.S.A. ABC Sat 10 M Squad } 
9:30 Cheyenne ABC M 7:30 Gale Storm ABC Th 7:30 Williamson-Dickie, Massey-Fer Man & the 
Ann Sothern Show CBS M 9:30 Nat. Carbon, P&G, Ralston, J&J, Warner Lambert, Bristol-Myers, guson, Nat. Carbon, Polk, Mille Man From 
Armstrong Circle Theatre CBS W 10 Amer, Chicle, Armour, Corning Shulton June Allyson Show CES M 10:30 Man With 
Arthur Murray Party NBC Tu 9 Glass, Mattel Garry Moore CBS Tu 10 Keep Talking ABC Tu 10:30 The Many 
Bat Masterson NBC Th & Colt .45 ABC Sun 7 Kellogg, PPG, Polaroid, 8. C Kraft Music Hall NBC W 9 Tu 8:30 
Betty Hutton Show CBS Th 8 Court of Last Resort ABC W 7:30 Johnson Laramie NBC Tu 7:30 Markham ( 
Bis P “ae The Danny Thomas Show CBS M 9 George Gobel CBS alt Sun 10 L&M, P&G, Bristol-Myers, Ansco Masquerad 
ie Party CBS alt Th 9:30 Dennis the Menace CBS Sun 7:30 Gunsmoke CBS Sat 10 W-L, Sunshine Bis., Colgate me 
Black Saddle ABC F 10:30 Dennis O'Keefe CBS Tu 8 Have Gun, Will Travel CBS Sat 9:30 Miles Lab avers 
Bonanza NBC Sat 7:30 The Deputy NBC Sat 9 Hawaiian Eye ABC W 9 Lassie CBS Sun 7 Meet the 
L&M, RCA, Miles Desilu Playhouse CBS F 9 Carter, Whitehall, Amer. Chicle, Law of the Piainsman NBC Th 7:30 Men into 








Notes: When participating programs and other programs have more than two 
sponsors, names of sponsors appear with alphabetical listing below chart. 


Bell Science 6-7; 12/6 Give My Regards to Broadway 8-9; 12/7 Phila- 
deiphia Story 9:30-11; 12/8 Ford Special 9:30-10:30; 12/9 TBA 7:30- 


CBS: 12/4 Du Pont Show of the Month 7:30-9; 12/10 Revien Special 8:30; 12/10 Gene Kelly Show 8-9; 12/11 Bob Hope Show 8:30-9:30; 
8:30-9:30; 12/10 Christmas At The Circus 7:30-8:30; 12/13 Wizard of Oz 12/13 Sunday Showcase 8-9; 12/13 Halimark Hall of Fame Christmas ie 
6-8; 12/16 Woman 4-5; 12/18 CBS Reports 10-11; 12/25 Desilu Revue Show 5-6:30; 12/15 Ford Show 9:30-10:30; 12/18 AT&T Bell Telephone te 
9-10. Hour 8:30-9:30; 12/20 Sunday Showcase 8-9; 12/22 Ford Special 9:30- as 


NBC: 12/1 Ford Special 9:30-10:30; 12/4 Art Carney 8:30-9:30; 12/6 10:30; 12/25 News Special 8:30-9:30; 12/27 NBC News Special. i 

















































































FRIDAY SATURDAY SUNDAY PRA 
NBC ABC cBs NBC ABC CBS NBC ABC cBs NBC 6:00 
| 
| 
| smatt Worta | Meet the ° 
| | Olin Math- | Pree 6:15 
| | ieson 
}—___| — + —_____— } 6:30 
| | * 
Twentieth Chet Huntley 
Century Reporting 6:45 
pews Texaco, News Texaco, | meee | aut 
. Home Huntley- Huntley- 
Brinkley Brinkley it L 5 
— pe" Report : = r T 7:00 i 
Colt .45 ice 
—- ara Campbell 7:18 n 
ews John Daly 7 Foods | Soup 
News } | Riverboat 
——=— ————K$— ———___——- ——_— —— — ——_ > + (part color : 
3 £ p | Dennis the | oT Products wae 
ell The | | re People Are | Dick Clark th: 
ruth Law of the | l@ Funny Show | Kellogg 7:45 
pi alt Plainsman | alt wks 
prter | Bulova Bonanza Maverick 
— - _| Walt Disney j _____| Perry Masen | colo ————— eee 8:00 
| “ep Trouble- High Read. | paaee 
Hutton | Bat Masterson |__ shooters wl oe | 8:15 
ew Bealtest | | Philip Morris in tae sania 
’ = | | \Sullivan Show Showcase 
_ 1 — — —_—_4- L ee } - a asinine — aati ———} (color 8:30 
Johnny Man F Leave It to Wanted. nae acme 
| mie | anted— | Man & th Fastman- sponsors 
y Ringo | _, Staccato Black Hawk Hotel de Paree Beaver [Dead or Alive | ~ ° Lawman Kedak 
| Bristol Myers | ' Challenge 8:45 
Johnson | ““@R J Miles Liggett & | Ralston Kimberly- IR. J. Reynolds nt. 2 ae 
prillard Reynolds mR. J. Reynolds hel Specials Anahist | a. \& Chemstrand 
| | (color ne | be 
}+-— —_—————+ + (Various | f— Womson 9:00 
G "rather — G, E. Theat 
le Grey ‘ather . E. Theatre 
beatre | Amer. Tobacco | Mr. Lucky | The Deputy The Rebel General 9:15 
Johnson & Whitehall | Lever | Kellogg P&G Flectric 
lal Foods | Desil Lawrence Brown & Gen. Cigar L&M The Chevy 
a . | Williamson | ‘eiaaiileaea Show 
7 T ae tri lw | Dancing —t°... pag (color) 9:30 
| The Ford ~— — bien Dodge | Alfred Chevrolet 
| Show Pray, ~- | Have Gun, Hitchcock 
| (color =. 2S | Will Travel Presents 9:45 
Ford Sterling | _ Lever Rristol-Myers 
| | Whitehall | 
alt S LS a Se | — Five Fingers} The Alaskans :00 
| You Bet Robert ‘Twitight Zone | Gunsmoke | — 
oe ow 
| Your Life Taylor's Kimberly- | tert & alt weeks _| The Loretta " 
Detectives | Cavalcade of Myers | _alt weeks __ | Young Show | 10:15 
ween i — Remington | George Gobel 
Pharma- P&G | Gen. Foods Sports “ } ma 2 
ceuticals Gillette _jubiilee Rani Be 
wks i —$<—<<———— ————— USA T sxerer-s5r08: ] 230 
Person to | | | 
Black Saddle Person | Markham It Could World et. | What's 
Party | L&M Pharma- | Schlitz Be You | My Line | 
i ——— Talent :45 
i Alberto-Culver | ceuticals | jackpot | Tdggett & Pharma- P. Lorillard | Sunbeam 
Myers : | 
alt be sory Bowling ceuticals | Kellogg | 
—s Tambert _| Bayuk Cigars j 
| “Sunday News 1:00 
pecial 
| Whitehall 
| il: 
Carter 1S 





























Ansco, Satine 7. Renault 
Lawman ABC Sun 


Lawrence Welk’s , Dancing 


The Millionaire CBS W 9 
Mr. Lucky CBS Sat 9 
News CBS M-F 6:45; 7:15 


Red Skelton CBS Tu 9:30 
Rifleman ABC Tu 9 
Miles, Ralston, P&G 


Tightrope CBS Tu 9 
To Tell the Truth CBS Th 7:30 
Troubleshooters NBC F 8 


Party ABC Sat 9 Whitehall, Parliament, Carter, Riverboat NBC Sun 7 s 
Leave It To Beaver ABC Sat 8:30 Remington Rand, Gen, Foods, Robert Taylor’s Detectives ABC F 10 pe coay CBS Sun 6:30 
Miles, Ralston, Polaroid Equitable 77 Sunset Strip ABC F 9 Twilight Zone CBS F 10 


The Lineup CBS W 7:30 
Vick Chem., Brown & William- 
son, Peter Paul 
Loretta Young Presents NBC Sun 10 
Toni, Philip Morris, Gillette 
Love & Marriage NBC M 8 
M Squad NBC F 9:30 
Man & the Challenge NBC Sat 8:30 
Man From Black Hawk ABC F 8:30 
Man With a Camera ABC M 10:30 
The Many Loves of Dobie Gillis CBS 
Tu 8:30 
Markham CBS fat 10:30 
Masquerade Party CBS M 7:30 
Maverick ABC Sun 7:30 
Meet the Press NBC Sun 6 
Men into Space CBS W 8:30 


Ozzie & Harriet ABC W 8:30 
Pat Boone ABC Th 9 
People Are Funny NBC F 7:30 
Perry Como Show NBC W 9 
Perry Mason CBS Sat 7:30 
Colgate, Parliament, Sterling, Gulf 
Person to Person CBS F 10:30 
Peter Gunn NBC M 
Philip Marlowe ABC Tu 9:30 
Playhouse 90 (RS alt Th 9:30 
American Gas Assn., All State In- 
surance, R. J. Reynolds 
The Price Is Right NBC W 8:30 
Rawhide CBS F 7:30 
Vick, Nabisco, Lever, H. G. 
Moores, Peter Paul, Philip Morris 
Real McCoys ABC Th 8:30 
The Rebel ABC Sun 9 


Ameriean Chicle, Carter Prods., 
Whitehall, Ritchie, R. J. Reyn- 
olds, Elgin 

Small World CBS Sun 6 

Specials NBC F 8:30 

Steve Allen Show NBC M 10 

Sugarfoot ABC alt Tu 7:30 
Amercian Chicle, Whitehall, 
Glidden, Carnation, Gen. Mills, 
Ludens, P&G, R. J. Reynolds 

Sunday News Special CBS Sun 11 

Sunday Showcase NBC Sun 8 

Take a Good Look ABC Th 10:30 

Tales of Wells Fargo NBC M 8:30 

Texaco, Huntley-Brinkley Report NBC 

M-F 6:45 
The Texan CBS M 8 
This Is Your Life NBC W 10 


U._ S. Steel Hour CBS W 10 

The Untouchables ABC Th 9:30 
L&M, Armour, Lewis Howe, Car- 
nation, Anahist, 7-Up, Bulova 

Wagon Train NBC W 7:36 
Ford, National Biscuit, R, J. 
Reynolds 

Walt Disney Presents ABC F 7:30 
Mars, Hills Bros., Canada Dry, 
Derby, Ward Baking 

Wanted—Dead or Alive CBS Sat 8:30 

Wednesday Night Fights ABC W 10 

What’s My Line CBS Sun 10:30 

Wichita Town NRC W 10:30 

World of Talent ABC Sun 10:30 

Wyatt Earp ABC Tu 8:30 

You Bet Your Life NBC Th 10 

Zane Grey Theatre CBS Th 9 
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AIL 


.-WITH RCA EQUIPMENT 


Color has sell! Color demands attention! By stand- 
ardizing on RCA color tv equipment you get all 
the picture freshness, all the living color detail! From 
color camera to tv tape recorder to transmitter, you 
can depend on RCA’s distinguished line of color 
television equipment—all with built-in quality con- 
trol features—to assure maximum color perform- 


ance ... The RCA advanced TV Tape Recorder has 


FOR COLOR AT ITS BEST 
MAKE IT...RCA ALL THE WAY 


the features that mean color quality, including elec- 
tronic quadrature adjustment, sync regeneration, 
four-channel playback equalization and built-in test 
equipment. And the RCA precision color television 
camera provides superb resolving power; clear, pre- 
cise matching of colors—thanks to new precision 
yokes and prism optics . . . Why settle for less than 
the best? See your RCA representative. 


RADIO CORPORATION of AMERICA 


BROADCAST AND TELEVISION EQUIPMENT 
CAMDEN, N. J. 
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Television Age Network Program Chart—Daytime 











Howdy Doody 
‘eolor) 
Nabisco 

Marx Toys 
Continents 
Baking 


Lamp Unto 
My Feet 
sust 





On the Ge 
Shulton 
Helene Curtis 


Mighty Mouse 
Playhouse 
Gen. Foods 
Colgate- 
Palmolive 


Ruff & Reddy 
(color) 





The Price is 
Right 


1 Love Lucy 





Concentration 


Cireus Boy 
sust alt Miles 


Camera Three 
sust 


CBS News 
§1:55-12 





Restiess Gun | Love of Life 
part 


Lunch with 
Soupy Sales 
Gen. Foods 


True Story 
Sterling 
alt sust 


Sky King 
Nabisco 


Johns Hopkins 


TBA 














Bob 
par 


it Could Be 
Yeu 

The Guiding 
Light 

P&G 


Detective’s 
Diary 
Sterling 
alt sust 
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Daytime Index 


All-Star Golf ABC Sat 5 

American Bandstand ABC M-F 4 
Armour, Northam Warren Corp., 
Old London Goods, Gen. Mills, 
Welch, Beechnut, Carters, Clear- 
sil, Mennen, Toni, Best Foods, 
Speidel, Wick, Ludens, Lever, 
Keepsake Diamond Rings, Ritchie, 
Polk Miller, Coty, 7-Up, Shulton, 
Du Pont, Hollywood Candy, Sterl- 
ing Silver Institute, Nucoa, Philco 

As The World Turns CBS M-F 1:30 
Procter & Gamble, Carnation, 
Sterling, Pillsbury, General Mills, 
Menthol, Vick, Quaker, Nabisco 

Beat the Clock ABC M-F 3 
Gen. Food, Lever, Beechnut. 
Drackett, Toni, Johnson & John- 


Metals, 
Structo, Listerine, Paper Novelty 
Bishop Pike ABC Sun 12:30 
The Brighter Day CBS M-F 4 


Music Binge 1-105 
part 


CBS News 























Broken Arrow ABC Sun 4:30 

Camera Three CBS Sun 11:30 

CBS News CBS M-F 1 

Championship Bridge ABC Sun 3:30 

College News Conference ABC Sun 1 

Concentration NBC M-F 11:30 
Alberto-Culver, Lever, Brillo, 
Frigidaire, Heinz, Miles, Nabisco, 
Nestle, Whitehall, Bauer & Black, 
Ponds, Brown & Williamson 

Conquest CBS Sun 5 

Day in Court ABC M-F 2 
Johnson & Johnson, Gen. Foods, 
Drackett, S. C. Jobnson, Best 
Foods, Toni, Whitehall, Durkee, 


Listerine, Structo, Toastmaster, - 


Nucoa 
December Bride CBS M-F 11:30 
Detective’s Diary NBC Sat 12:30 
Dough-Re-Mi NBC M-F 10 
Nabisco, Congoleum 
The Edge of Night CBS M-F 4:30 
P&G, Sterling Drug, Pet Milk, 





Mr. Wizard 

















Pillsbury, Whitehall, Nabisco, 
Menthol, Vick, Quaker 

Face the Nation CBS Sun 12:30 

Football Kickoff CBS Sun pre-game 

For Better or Worse CBS M-F 2 
Lever, Scott, Vick, Shulton 

From These Roots NBC M-F 3:30 

Frontiers of Faith NBC Sun 5:30 

Fury NBC Sat 11 

Gale Storm ABC M-F 2:30 
Armour, Gen. Foods, Toni, Block 
Drug, Ex-Lax, Beechnut, Drack- 
ett, Johnson & Johnson, Sterling 
Drug, Lever, 9. C. Johnson, Coty, 
Reynolds Metals, Structo, Lis- 
terine 

The Guiding Light CBS M-F 12:45 

Heckle & Jeckle CBS Sat 10 

The House on High Street NBC M-F 4 
Alberto-Culver, Sterling, P&G, 
Ponds 


House Party CBS M-F 2:30 
Lever, Scott, Armstrong, Chicken 


College News 











Conference 





of the Sea, Swift, Kellogg, Toni, 
Carnation, Pillsbury 
Howdy Doody NBC Sat 10 
1 Leve Lucy CBS M-Sat. 11 
Lever, Gerber, Scott, Kodak, Men- 
thol, U. S. Steel, Gen. Mills, 
Vick, Mennen 
it Could Be You NBC M-F 12:30 
Whitehall, Ponds. P&G, Alberto- 
Culver, Armour, Nestle, White- 
hall, Corn Products, Brillo, Na- 
bisco, Miles, Standard Brands, 
Ben Gay, Congoleum, Kleinert 
Johns Hopkins File 7 ABC Sun 12 
Lamp Unto My Feet CBS Sun 10 
The Lone Ranger ABC Sun 5:30 
Gen. Mills, Lionel Corp., Sweets 
Co. 
The tone Ranger CBS Sat 11:30 
Look Up and Live CBS Sun 10:30 
Love of Life CBS M-F 12 
American Home Prods, Lever, 
Nabisco, Gen. Mills, Shulton, 
Quaker Oats 
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TELEVISION AGE 


he growing trend toward the use 

of 30-second spots, as noted here 
in the past few issues, would appear 
to be a forerunner of a general move 
to longer announcements, at least if 
the predictions of Lawrence Webb, 
director of the Station 
Representatives 


managing 
Association, prove 
true. 

Speaking this month before the 
Oregon-Washington State Broad- 
casters, Mr. Webb said, “I think it 
possible there will be a greater de- 
mand for longer periods of time to 
be occupied by spot announcements 
in order that the advertiser can take 
more time to persuade the consumer 
about the merits of his product or 
service.” 

Another opinion voiced by the 
SRA executive was that in tv, par- 
ticularly, the national advertiser will 
demand that his commercials be 
placed in a position of greater promi- 
nence, and not surrounded with three 
or four other commercials that de- 
tract from his announcement’s impact. 

With both longer announcements 
and greater separation of messages 
required, said Mr. Webb, stations 
will have fewer units of time to sell. 
However, he predicted that gross 
revenues in tv and radio would con- 
tinue to rise as spots became in- 
trinsically more valuable to adver- 
tisers. 

Also, he noted, as more stations 
go on the air, national advertisers 
will become more selective in choos- 


a review of 


REPORT 


current activity 


in national - 


spot tv 


ing the local media they prefer and 
the specific station(s) to use. “This 
selection will be based more and 
more on the quality and perform- 
ance of the broadcasting station, and 
less and less on ratings.” 

More important than basic figures 
of how many viewers are tuned in, 
said Mr. Webb, is the evidence of 
audience flow or over-all circulation 
for which advertisers will ask. Citing 
the fact that 35 million people within 
this country are on the move each 
year, he said that current informa- 
tion on urban relocation and other 
local changes must be relayed to 
advertiser prospects. 

In addition to the dimensions and 


descriptions of a station’s community, 


At Compton Adv., Chicago, Andrew 
E. Zeis was recently named a vice 
president. He organized the agency’s 
media department and serves as 
media director. 


national advertisers in the coming 
years will want to know more about 
the kind of programming carried so 
that the audience can be pinpointed 
by tastes, buying ability, faith in the 
stations’ ability to sell, etc. This ma 
terial, the broadcasting group was 
told, must be made available to each 
station’s representative. 

a a & 


On the national spot scene, the 


perfume companies alone should 
make the next three weeks one of 
the industry’s biggest brief periods. 
Shulton, Lanvin, Lentheric, Coty and 
numerous others are stepping into 
high gear with heavy campaigns in 
anywhere from 20 to 50 markets. 
Most of the buys are for prime-time 
ID’s and 20’s, with Shulton helping 
to keep out some of the competition 
by using 30's. 

Also big this year in pre-Christmas 
efforts are the camera firms. Bell & 
Howell and Keystone, among others, 
returned from previous years, while 
Ansco is using tv for the first time 
since 1956-57. 


ANSCO PHOTO DIV. 
(Benton & Bowles, Inc., N. Y.) 


Out of spot for several years, this camera 
and film producer returns Dec. 1 for its 
pre-Christmas drive. Participations in two 
network shows—Laramie and Law of the 
Plainsman—are set, with spot schedules 
of non-prime minutes to cover some 24 
markets where the network exposure is 
weak. Most of the markets are secondary 
ones. The drive is for three weeks only. 
Howie Gerber is the timebuyer. 
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40-SECOND SPOTS i CONSOLE CONVENIENCE : 
PRACTICAL AND PROFITABLE WITH AN AMPEX : 


Spot commercials pay off. And even 10-second spots become practical with an Ampex Videotape* P 
Television Recorder. Here’s how these Ampex exclusive features make it possible... 





e TAPE TIMER Locates the 10-second spot on a reel...measures in hours, minutes and seconds . 
... lets you set up 2, 3, 5 or 7 second cue-in for programming the 10-second spot. ( 














T 

e 2-SECOND START Recorder is in full, stable speed fast... permits even a 2-second cue with a 
a safety margin. ‘ 
e WAIST HIGH TAPE DECK Permits loading of next commercial in seconds... reels lie secure- D 
ly without locks. Table top provides extra work space. ( 
e AUTOMATIC BRAKE RELEASE Makes reels free wheeling...tape pulls easily for fast : 
threading — without tape stretch or crease. R 

C 

Write, wire or phone today for an Ampex representative — or ask for the new, fully illustrated : 
brochure describing the new Ampex VR-1000B. Whatever you want to know about the advan- C 
tages and profits in TV tape, get the facts from Ampex. AMPEX HAS THE EXPERIENCE. F 
- V 

(. 

| AMPEX| | | 

934 CHARTER ST. + REDWOOD CITY, CALIF. | VIDEOTAPE | CORPORATION h 

| : 

See P 

*TM AMPEX CORP. Offices and Representatives in Principal Cities Throughout the World B 
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BELL & HOWELL CO. 
(McCann-Erickson, Inc., Chicago) 
Having made its initial entry into tv last 
year with a pre-Christmas drive that 
included both network and spot buys, 
this camera maker returns this year with 
a short schedule before the holidays. 
Starting dates and frequencies vary with 
the markets bought, with nighttime slots 
used. Don Amos is the timebuyer. 


BRUNS WICKE-BALKE- 
COLLENDER CO. 
(McCann-Erickson, Inc., Chicago) 
Following a successful five-week campaign 
early this fall, the bowling-equipment 
concern has set light schedules of minutes 
to run during the next three weeks in 
40-45 top bowling markets, Most eastern 
and midwest major metro areas are 
covered, along with some small cities. 
Balls, bags, shoes and gift certificates are 
stressed in the filmed spots. Availabilities 
near local bowling, basketball or similar 
sports shows are sought. Dealer tie-ins 

in the final 10 seconds of each spot are 
available to local firms. Dan McGrath 

is the timebuyer. 


BURRY BISCUIT CO. 
(Weightman, Inc., Phila.) 


As noted here Oct. 19, this cookie firm 

has expansion in mind for a number of 
markets and reportedly has begun adding 
a few. Light schedules of minutes are set 
for 26 weeks. Nikki Caccia is the timebuyer. 


COTY, INC. 
(BBDO, New York) 


As are most of the leading cosmetic- 
perfume companies, COTY is coming in 
strong during the three-week period 
preceding Christmas. Minutes and ID’s 
start about issue date in the top 20 markets 
for the fragrance line. Both day and night 
spots in reasonably heavy frequencies 

will be used. Bob Wilson is the timebuyer. 


DAN-DEE PRETZEL & 
POTATO CHIP CO. 

(Gregory & House & Jansen, Inc., 
Cleveland) 


For the second year, this firm signed to 
sponsor Cisco Kid in its market areas of 
Ohio, Pennsylvania and West Virginia. 
The buy is for 52 weeks and is backed by 
a series of merchandising and promotion 
campaigns. Media director Bertha Gold 

is the contact. 


DOW CHEMICAL CO. 


(MacManus, John & Adams, Inc., 
Bloomfield Hills, Mich.) 
This firm has set the CBS Films 


Rendezvous half-hour series in five 
Canadian markets—Toronto, Montreal, 
Vancouver, Winnipeg and Ottawa. The 
product is SARAN WRAP. Buying head 
Charles Campbell is the contact. 


FLAV-R-STRAWS OF THE 
WEST, INC. 


(Jere Bayard Adv., L. A.) 


This newly formed company is independent 
of the original New York Flav-R-Straws 
firm now, having been acquired by agency 
head Jere Bayard. Minutes in children’s 
programs run on KTLA Los Angeles, with 
KRON-TV San Francisco and KGW-TV 
Portland being added this month and 
KING-Tv Seattle to start in January. Mr. 
Bayard is the contact. 














The Buyer Talks About... 


MARKET LISTS 


The station manager travels a thousand miles to beard the buyer in his 
den. “Look,” he says, edging forward on his chair, “I’ve got a great little 
operation. I’m number-one station in one of the fastest-growing metropol- 
itan areas; my local stuff is award winning; my staff is the best I can get. 
You just bought 65 markets for your client, and you didn’t buy me. How 
come? Why don’t you put me on your market list?” 

The buyer, for the tenth time that week, has to point out that nothing 
personal was involved. He has nothing but admiration for the station. But 
in that particular schedule the client was more interested in selling to the 
65 markets he bought than to all the worthwhile markets he didn’t buy. 

Too many station managers fail to understand the basic problems of the 
clients or to realize that every buy is different. Agency recommendations 
to clients on market lists and media to be used are not arbitrary or pre- 
judiced. They are based on the client’s specific needs and are designed to 
get the maximum efficiency out of the budget. 

Many factors influence market selection. An introductory campaign will 
use markets that may be dropped from the list when the product goes 
national. Some areas must be constantly covered in order to maintain a 
certain share of sales and keep up with the competition. A market may be 
overruled because certain known consumer characteristics make it a poor 
risk, or, conversely, it may be included because the general complexion 
of the sales pattern makes it a likely prospect. 

A distribution problem can also be a determining factor in market 
selection. And these are only a few of the points the buyer considers in 
answering the all-important question, “Which group of markets will de- 
liver the greatest potential within the limits of the budget?” 

After the markets are chosen, it is determined which media will best 
accomplish the desired results, and finally, if television is selected, which 
station will deliver the top performance. The job of the station is to keep 
the buyer aware of its position and progress in the market. The station 
that is left off a schedule should concentrate on making sure the buyer 
knows what it has that can answer future needs. 

The careful buyer asks all of the stations in a market for availabilities 
first and judges them as a whole. Simply gauging the one or two “top” 
stations is not the best way to get the most for the client’s money. Avail- 
abilities always play a major role. Having a high-rated, but sold-out, 
woman’s show will not get a station an order for The Late Show from a 
baby-food manufacturer. 

One of the best ways to stay permanently off a station list, however, is 
to get onto that other list that every buyer keeps. A station that submits 
availabilities adjacent to top-rated shows and then answers the order with 
the news that “We’re terribly sorry, those spots are sold, but we have a 
great buy at 7 a. m.” does not establish an atmosphere of trust. 

Advertisers would love to be in every market. They'd love to reach every 
man, woman and child. But buys can’t be made that way. The money has 
got to go where it’s going to do the most good. Certain markets are used 
over others because, after much planning on the part of advertisers and 
agencies, it is concluded that they will produce the best results. 





The writer of this special tv ace column is one of the nation’s top timebuyers. His 
name is not revealed so that he may have the broadest scope in dealing with the 
provocative columns of placing time. 













November 30, 1959, Television Age 59 











Styled in elegant 
warmth for the 
winter... she’s the 
serene shopper 
who's sparked by 
what she sees on 
KOIN-TV... 
the station that 
kindles your sales in 
Portland and 32 
surrounding Oregon 
and Washington 
counties. For a fervent 
description of 
KOIN-TV's high- 
degree ratings... 
for a glowing 
increase in your 
sales picture... 
just contact the 
mannerly, erudite 
gentlemen at 
CBS-TV Spot Sales. 
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The first of a series of annual meetings for promotion managers of the five 





tv and radio stations operated by Transcontinent Tv Corp. took place in New 
York following the BPA Philadelphia meet. Discussions on audience and sales 


promotion, trade advertising, publicity, etc., provided conclusions and recom- 


mendations to put before the upcoming station managers’ meeting. Participants 


in New York included (standing I. to r.) George Stevens, TTC vice president in 
charge of sales; L. Walton Smith, wroc-tv-FmM Rochester; George Sperry, 
WNEP-TV Scranton, and (seated I. to r.) Charles Hutaff, wcR-TvV-AM-FM Buffalo; 
Parker Jackson, KFMB-TV-AM-FM San Diego, and Gordon Hellman, TTC director 


of advertising and sales promotion. 


GENERAL FOODS CORP. 
(Benton & Bowles, Inc., N. Y.) 

At press time, new activity was on for 
INSTANT MAXWELL HOUSE coffee. As 
an agency media man notes, however, the 
account is active 52 weeks a year, with 
markets being added and canceled 
constantly. Night minutes and 20's are kept 
moving in an in-and-out situation that 
adequately confuses the competition. Grace 
Porterfield is the timebuyer. 





Robert E. Harris has been named di- 
rector of advertising and sales pro- 
motion for WNTA-TV-AM-FM New 
York. He comes to the station from 
the New York World Telegram & 
Sun, where: he created advertising 
promotion material. 


GOLDEN GRAIN MACARONI 
co. 

(McCann-Erickson, Inc., San 
Francisco) 

Although records indicate this food 
company has not used tv before, it winds 
up a 13-week schedule this month in 

New York for its RICE-A-RONI product. 
Daytime minutes primarily were used in 
the campaign, with additional animated 
films reportedly now in production. A rate- 
holder will continue running on WCBS-TV. 
Possibly other markets are being—or will 
be—used for the unique product. S.F. 
office manager Fred McCrea is the contact. 


GOLD MEDAL CANDY CO. 
(Mogul Williams & Saylor, Inc., 
N, Fy 

From this maker of BONOMO taffy comes 
a cough lozenge called COCILANA 
COUGH NIPS which recently began heavy 
saturation schedules in New York and 
Boston. The placements of ID’s kicked 

off early this month and will run through 
March except for a brief hiatus at 
year-end. Only the two markets are used 
at present because of limited distribution. 
Joyce Peters is the timebuyer. 


GOLD SEAL CO. 
(Campbell-Mithun, Inc., 
Vinneapolis) 


Top markets again get four-week schedules 
of minutes featuring this company’s annual 
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GLASS WAX-and-stencil promotion for 
home Christmas decoration, Both day and 
nighttime spots will be used. Beverly 
Nelsen is the timebuyer. 


HAMILTON BEACH CO. 
(Clinton E. Frank, Inc., Chicago) 


Although it hasn’t used tv in more than a 
year, this maker of small appliances— 
mixers, coffee makers, toasters, vacuums, 
etc.—currently is using six markets from 
coast to coast with placements of minutes 
in varying frequencies. The schedules will 
continue until mid-December. Camille 
Muscarella and Helen Davis are the 
contacts. 


THEO. HAMM BREWING CO. 
(Campbell-Mithun, Inc., 


Vinneapolis) 


The brewery is seeking availabilities for 
early December starts as its current fiscal 
year ends at issue date. Midwest and 
western markets will be used, with the 
probability of nighttime minutes on news 
and weather programs. Frank Rolfes is 
the timebuyer. 


¢. HEILEMAN BREWING CO. 


(McCann-Erickson, Inc., Chicago) 


This brewer recently renewed its sponsor- 
ship of Ziv’s Sea Hunt in Chicago, 
Milwaukee and markets in northern 
Wisconsin. It’s used the show since it 
began in 1958. The contact is office 
manager C. L. Posey. 


HELENE CURTIS 
INDUSTRIES, INC. 
(Gordon Best Co., Inc.. Chicago) 


Joining the other perfume and cosmetic 





Douglas J. Murphey, vice president. 
and contact supervisor at Y&R, New 
York, received an alumni merit award 
from his alma mater, St. Louis Uni- 
versity, in @ recent ceremony. 


concerns in the pre-Christmas jam, this 
firm starts a three-week schedule Dec. 1 
in the top 65 markets. Minutes and 20's 
will feature the LENTHERIC fragrance 


line. Kay Knight is the timebuyer. 


HELENE CURTIS 
INDUSTRIES, INC. 


(Edward H. Weiss Co., Chicago) 


As are the LENTHERIC items for women, 
this firm’s KING’S MEN toiletries for 
men get a Christmas-gift drive that starts 
early next month and will run for two 
weeks. ID’s in frequencies that vary 
according to budget and rating points 

will be used. Nora Weintraub is the 
timebuyer. 





JOEL DAVIS, who has been a time- 
buyer at Benton & Bowles, is moving 


to the New York office of Ketchum, 


> 





MR. YOBLON 


MacLeod & Grove, where he will be 
media director. ALAN YOBLON will 
take over as buyer on Continental Oil 
at B&B, replacing Mr. Davis. Mr. Yob- 
lon had been working on General 
Foods accounts at the agency. 


PHIL TOCANTINS, formerly time- 
buyer at Dancer-Fitzgerald-Sample, 








Personals 


New York, has joined Batten, Barton, 
Durstine & Osborn, New York, where 
he'll be handling the television and 
radio buying for all Lever products in 
the shop—Surf, Wisk and Gayla. 


LEN SOGLIO, timebuyer at Ted 
Bates, New York, is moving to Hicks 
& Greist, where he'll be media account 
executive and will be buying time on 
La Rosa and Sandran. 


MARY BURAK, formerly with the 
Rockmore Co., has been named media 
director of S. R. Leon, replacing SAN- 
FORD REISENBACH, who has left 
the agency. Miss Burak buys on all 
the agency’s accounts, including Bur- 
lington Mills. 


TOM MORRIS, broadcast manager 
at Tatham-Laird, Chicago, has left the 
agency. 


JOHN DEL GRECO, timebuyer at 
Lennen & Newell, has joined Venard, 
Rintoul & McConnell as an account 
executive. 


HERB HAHN, Doyle Dane Bern- 
hach timebuyer, has left the agency to 
join Forjoe-Tv. 











KOCO.-TV's whisper 
reaches more audience 
in Oklahomo’s Richest Market 
than other stations shouts! 


Whispers and shouts 
now available see 
Blair Television Associates 


KOCO-TV 
Okiachoma City 
Charlie Keys, General Manager 
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INTEGRITY IMPORTS, INC.; 
LAKE STATES IMPORTS, INC. 


(The Caples Co., Chicago) 


The middle of this month saw the kick-off 
of schedules for these two importers of 
RENAULT automobiles. About 30 markets 
in seven states get two-minute commercials, 
with each company sharing the cost while 
getting full identification in its own 
distribution area—Iowa, Wisconsin and 
Minnesota for Integrity, and Illinois, 
Indiana, Michigan and Ohio for Lake 
States. Jack Stilwell and Bill Nelson are 
the contacts. 


LANVIN PARFUMS, INC. 
(Cohen, Dowd & Aleshire, Inc., 
N. Y.) 

The holiday campaign on this firm’s 
fragrances is well under way, with strong 








schedules of primarily ID’s in prime 
evening time running until Christmas in 
some 30 top markets. The spot budget for 
the drive was increased over last year’s. 
Emphasis is on the new ARPEGE SPRAY, 
although MY SIN is also featured. 

Walter Reed is the timebuyer. 


LEVER BROS. CO. 
(Needham, Louis & Brorby, Inc., 
Chicago) 

With Lever’s LIQUID ALL previously 
reported (Nov. 2) as testing in a small 
group of scattered markets, LIQUID 
SWAN from the same company and agency 
is noted as running test schedules in 
eight or more midwestern markets. Day 
and night minutes in strong frequencies 
will continue until late summer. Don 
DeCarlo is the timebuyer. 





The Blair meeting was arranged by 


Los Angeles. 


The research director demonstrated 


land, Ore. 


to agencies and advertisers. 


As an example, a rating of 5 obtained 
variation of 2.1 in either direction. A 


centage of deviation from the origina 


change in the size of audience. Such in 


over a short period of time. 





by the Blair companies in which vic 


° ° ° 
Blair Rating Aids 

While many voices decry the use of ratings in television, nearly 100 

agency executives showed up at 8 a.m. for a recent seminar conducted 


e president and research director 


W. Ward Dorrell discussed the reliability of broadcast ratings. 


Walter Wagstaff, station manager 


of K¢w-Tv Portland. During a two-week trip Mr. Dorrell spoke at other 
gatherings hosted by KING-Tv Seattle, 


KGO-TV San Francisco and KTTV 


a “rating reliability comparator” 





Agency people listen to Mr. Dorrell at KGw-tv breakfast held in Port- 


and a “standard deviation chart” devised by his firm for distribution 


In simple graph form, the deviation chart shows the plus or minus 
percentage possibilities of a single rating according to its sample size. 


from a sample of 400 could have a 
complete census in which everyone 


was interviewed thus might show a maximum rating of 7.1 or a minimum 
of 2.9. As might be expected, the larger the sample size, the less per- 


l rating. 


Mr. Dorrell’s reliability graph illustrates the significance of any 
variation between two ratings obtained from a uniform sample. By 
comparing the rating difference with representative sample sizes, the 


variation can be shown to be due either to mere chance or to an actual 


formation is particularly important 


where a program’s audience is observed to increase or decrease greatly 
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LIGGETT & MYERS 
TOBACCO CO. 
(McCann-Erickson, Inc., N. Y.) 
L&M’s latest brand, DUKE, which bowed 
in a dozen markets during October, has 
moved swiftly throughout this month and 
should be in some 50 top markets by issue 
date. Minutes, 20’s and ID's are set to run 
through year-end, usually in strong 
frequencies at first and tapering off 

in later weeks. Virginia Conway is the 
timebuyer. 


LOWELL TOY MFG. CO. 


(Lavenson Bureau of Adv., Inc., 
Phila.) 

This maker of box games—many of which 
are tied in with tv shows such as Beat 
The Clock and others—has kicked off 
schedules in New York, Philadelphia and 
Pittsburgh for its STEVE CANYON and 
BAT MASTERSON games. The place- 
ments of filmed minutes in kid shows on a 
single station per market will continue 
until mid-December. Plans are being laid 
for a spring campaign as well. Media 
director Harry Egbert is the buying contact, 


MENNEN CO. 

(Warwick & Legler, Inc., N. Y.) 
A small group of test markets reportedly 
began schedules the middle of this month 
on MENNEN’S men’s deodorant. About 
six weeks of ID’s are running. Herb 
Gandel is the timebuyer. 


NAT’L. FEDERATION OF 
COFFEE GROWERS OF 
COLOMBIA 

(Doyle Dane Bernbach, Inc., N. Y.) 
The agency was just appointed to this 
account and at press time had embarked 


Video Appointments 


At Charles W. Hoyt Co., Inc., Thomas 
A. Lee Jr. was named director of tv-radio 
after serving since 1951 as an assistant 
to W. P. Smith, former tv-radio director 
who has left the agency. Also promoted 
was Clifford Simpson, who was raised from 
assistant to creative director for tv-radio. 

Russ Ford, who joined Doherty, Clifford, 
Steers & Shenfield, Inc., early this year 
as a senior producer after working at 
Compton Adv., Inc., was named director 
of tv-radio 
DCS&S. 

Annette Bachner, tv producer at N. W. 
Ayer & Son, Inc., for 10 years and a 
the field, joined Benton & 
Bowles, Inc., as the agency’s first woman 
producer. 

Norman, Craig & Kummel, Inc., added 
James Rankin as creative supervisor of t% 


commercial production for 


pioneer in 


He has been associate creative director for 
four years at J. M. Mathes, Inc. 

At the Colgate-Palmolive Co., Richard 
Moore was named assistant to director of 
tv-radio George T. Laboda. Before joining 
C-P, Mr. Moore worked for three years if 
the tv department of Ted Bates. 

Phil Kriegler, previously an editor with 
Great American Publications, joined ABC 
TV as a publicist and assistant copy chief. 
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Buyer Profile ie ke + « « « « JOHN MARSICH “Of course, the questions of cost 
still remain open. Will there be a 
4 ohn Marsich, a native of Camden, special rate, for instance? If so, 
’ N. J., was graduated from New what will it look like in relation to the 
at York University with a har oti: iu busi- 20 and the 10? Will it cost more or 
run ness administration and then attended less, relativ ely? 
Columbia University under a Navy “Nevertheless, if the combined 20- 
program. and 10-second commercial becomes 
He returned from his three-year nationally accepted, it will, first of all, 
hitch in 1946 to a job as research make a 30-second break available in 
: assistant at NBC, working up to as- prime time. While this is not the 
sistant business manager of the tele- minute that some advertising people 
ich vision department. In 1949 he joined would like, it is a definite improve- 
Kudner Agency, Inc., New York, and ment. 
") three years later was promoted to his “Secondly, it will make for one less 
present position as assistant media di- “We're watching with interest the — product commercial, which the public 
a8 rector in charge of television and development of the 30-second spot,” | would probably welcome, even though 
iid radio timebuying. The diversified says Mr. Marsich. “Once precedence the commercial time is not reduced.” 
a accounts he handles include Renault, is overcome, it looks to be extremely The third repercussion, and _per- 
Arnold Bakers, Sylvania and Color- —_ advantageous. Right now we feel we haps the most far-reaching one to 
forms. need minutes for demonstration com- _—_— consider, is that, as Mr. Marsich 
) Mr. Marsich is married, lives in mercials, but if this new system be- _ points out, “it could make the spot- 
a Beechhurst, Long Island, enjoys | comes widespread— which it shows announcement demand even greater, 
t music of all kinds, and golfs in the clear signs of doing—we'll probably since one less advertiser would be 
80's. start adapting it. accommodated in each break.” 
Y.) 
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WREX-TV 


> * 


AMONG THE TOP 
ONE HUNDRED TV MARKETS 


SOURCE: TELEVISION MAGAZINE 


RATES 


the friendly 
Lion says... 


“YOU GET THE LION’S 
SHARE OF RICH 

AGRICULTURAL AND 

INDUSTRIAL MID*AMERICA” 


Shoot Dead Genter 



























for SALES POWER! 


5S 





YES, STRAIGHT SHOOTIN’ 
RIGHT INTO 365,000 
HOMES IN THE HEART 

OF MID*AMERICA’S 
AGRICULTURAL AND 
INDUSTRIAL MARKETS 








REPRESENTED BY H-R TELEVISION INC. 
J. M. BAISCH GEN. MGR. 


Ww RE xX-TTV 


© 3 “@ 
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At the recent two-day semi-annual 
meeting of the tv plans board of 
Edward Petry & Co., Inc., were 
(seated, l. to r.) LeGrand S. Red field, 
assistant marketing manager; L. D. 
Larimer, sales manager, Los Angeles; 
Louis A. Smith, midwest sales man- 


ager; Martin L. Nierman, executive 


on a “crash program” to get its advertising 
under way. A heavy spot campaign will 
be used, according to account executive 
Lem Press, with the schedules breaking 








Set Production 


Television-set production in 
the first nine months of 1959 was 
up 26 per cent over the same 
period in 1958. This year’s out- 
put has totaled 4,488,857 sets 
through September, compared 
with 3,572,189 sets produced in 
the like period last year. 

Production figures for Sep- 
tember 1959 show a rise of 48 
per cent over the preceding 
month—808,377, compared with 
621.734. The September total 
also represents a rise of 30 per 
cent over the same month in 
1958, when 621,734 sets were 
made. 

Set sales at the retail level 
in September 1959 totaled 684,- 
773, compared with 492,449 sold 
in August and 605,638 in Sep- 
tember 1958. 

Cumulative retail sales for the 
first nine months of this year 
totaled 3,811,754, a rise of 10 
per cent over the 3,468,090 sets 


sold in the ‘same period of 1958. 


























vice president; Hugh O. Kerwin, 
sales manager, Dallas, and Richard 


Hughes, sales manager, Atlanta. 
Standing (l. to r.) are: George 


Johannessen, research director: Ed- 
ward C. Page, eastern sales manager; 
Robert Hutton, promotion manager, 
and William Rohn, marketing mgr. 


in unspecified markets “early in 1960”- 
probably before February. John Pansuti 
will handle the buying. 


NESTLE CO. 
(McCann-Erickson, Inc., N. Y.) 


Following the earlier activity noted here 
(Oct. 5) for DECAF and NESTEA, Nestle’s 
EVERREADY cocoa got under way the 
middle of the month with five-to-seven 
week schedules of 20’s in 31 markets. The 
spots are running in daytime periods and 
around children’s programs. Enid Cohn 

is the timebuyer. 


NOREX LABORATORIES, INC. 
(Grey Adv. Agency, Inc., N. Y.) 


AMITONE, an antacid product made by 
this subsidiary of Schenley, which has been 
testing irregularly through the past year, 
reportedly is looking to some heightened 
activity in 1960. Los Angeles is the chief 
market used thus far, although schedules 
are set in Chicago, Detroit, St. Louis and 
other western areas. Filmed minutes in 
day and night slots run. Allen Reed is the 
timebuyer. 


NORTHEAST AIRLINES, INC. 
(JWT, New York) 


This airline has been using a five-minute 
news show for some time on WHDH-TV 
Boston and recently added a spot schedule 
on wasc-Tv New York to promote its 

jets. Also advertised in the one-minute 
filmed spots is a new food service called 
“Lindy” for the New York-Miami run. The 
buy got under way late last month for 
eight weeks and could be repeated in 
other markets on the Northeast route— 
Miami, Washington, Philadelphia, etc. 

if results are good. Madeleine Calcaterra 
is the timebuyer. 
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NORTH WOODS COFFEE CO. 
(Clinton E. Frank, Inc., Chicago) 


This producer’s coffee is currently using 
[D’s in 10-15 markets throughout the 
midwest distribution area. The length of 
the schedules varies at present, but 
expansions and extensions are anticipated 
next year. Helen Davis is the timebuyer. 


OREGON-W ASHINGTON- 
CALIFORNIA PEAR BUREAU 
(Pacific National Adv. Agency, 
Portland, Ore.) 


In what is believed to be its first use of 
spot, this organization ran about three 
weeks of ID’s this month in New York 
and possibly other top markets. Some 15 
spots were used per week. Ty-radio 
director David Babbitt is the contact. 


PAPER MATE CO. 

(Foote, Cone & Belding, Ine., 
Chicago ) 

During the two weeks before Christmas, 
the top 70 markets will get strong 
schedules of filmed ID’s on several pens 
inthe PAPER MATE line. Daytime and 
evening spots to total about 300 rating 
points per market are sought. Pat 
Chambers is the timebuyer. 


PARKER BROS. 
(Badger & Browning & Parcher, 
Inc., Boston) 


\s noted here last July 27, this maker of 
MONOPOLY and other games planned 
pre-Christmas action similar to last year’s. 
\ handful of top markets—New York, 
Chicago, etc.—start four-week placements 
of nighttime spots late this month. Account 
executive Franklin Browning is the contact. 


CHARLES PFIZER & CO., INC. 
(Leo Burnett Co., Inc., Chicago) 


The family-products department of this 
firm starts a campaign in top markets 


about issue date for its CANDETTES 


Selling Ideas 


Casebook of Successful Ideas for Ad- 
vertising and Selling. By Samm Sin- 
clair Baker. Hanover House, Garden 
City. $3.95. 258 pp. 

What is a better way to sell the 
product? This is a book that under- 
takes to answer the question. Written 
by an experienced advertising execu- 
tive, Samm Sinclair Baker, and in- 
dexed with an easy-to-use “idea 
finder” on the front and back inside 
covers, the Casebook is intended for 
every businessman looking for sell- 
ing ideas. Capsule case histories make 
this a use book which should find 
wide acceptance among those with 
a product to sell. 


cough lozenges. The schedules of mostly 
20’s will run through the colds season. 
Many of the other Pfizer products which 
used spot in previous campaigns have been 
somewhat withdrawn, according to reports, 
although the appetite-builder KIDZ is still 
in some test markets. 


PRINCE MATCHABELLI, INC., 


Div. of Chesebrough-Pond’s, Ine. 
(JWT, New York) 


Yet another fragrance line coming in for 
the three-weeks-before-Christmas effort, 
PRINCE MATCHABELLI set a group of 
top markets for its “Wind Song” perfume 
to start next week. Minutes and ID’s 

will run. Joan Shelt is the timebuyer. 


Rep Report 


CBS-TV Spot Sales announced the ap- 
pointment of Sam F. Hill Jr. as manager 
of its Los Angeles office and the transfer 


Sopa 





MR. HILL 


of account executive Richard Beesemyer 
from Chicago to the New York office. Mr. 
Hill has been an a.e. in New York since 
1957, having previously worked both in 
San Francisco and Chicago for the net- 
work, Mr. Beesemyer has spent the past 
year in Chicago after an association with 
KNxT, CBS-owned station in Los Angeles, 
and KHJ-Tv in the same city. 


Frank Woodruff was named head of 
research and promotion activities for Daren 
F. McGavren Co. He held a similar position 
with Peters, Griffin, Woodward, Inc., and 
formerly served Dancer-Fitzgerald-Sample, 
Inc., and the Jam Handy Organization. 


Edgar E. White Jr., formerly with the 
New York office of the Philadelphia In- 
quirer, joined George P. Hollingbery Co. 


as an account executive. 


Former Lennen & Newell timebuyer John 
Del Greco joined Venard, Rintoul & Mc- 
Connell as an account executive. A similar 
move was made by Herb Hahn, previously 
a timebuyer at Doyle Dane Bernbach, who 
went to Forjoe-Tv, Inc. 





Paul Bunyan Lore— 
From Days Of Yore 


-Paul didn't shoot straight 
(He shot around corners) 
-His houn'dog didn't see straight 
(Couldn't tell the FOREST from the 
TREES) 


TODAY the MODERN 


PAUL BUNYAN 
TELEVISION NETWORK 


ACHIEVES 
An Advertising “BULLSEYE” 
Every Time 





NBC ABC 


WPBN-TV WTOM-TYV 


th. 7 Traverse City ch. 4 Cheboygan 


We speak regularly 
-to 332,700 people 
-thru 85,740 receivers 
-in 25 northern Michigan counties 
-and Canada 


Hit YOUR Mark with 


PAUL BUNYAN 
~~ NETWORKS 


Represented by: 
Venard, Rintoul & McConnell, Inc. 


P.S. Radio too? Of course! 
5 stations! 298,400 listeners! 
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=) LOOK AT THESE 


RATINGS 


Monday 
KSYD-TV—The Three Stoog 
Station B—Woody Woodpecker, 
Popeye, Huntley-Brinkley................ 9.6* 
Tuesday 
KSYD-TV—The Three Stooges...................- 24.2* 
Station B—Lone Ranger, Popeye, 
Huntley-Brinkley 


Wednesday 
KSYD-TV—The Three Stooges...................- 23.6* 
Station B—Superman, Popeye, 
Huntley-Brinkley _................... 6.0* 
Thursday 
KSYD-TV—The Three St 
Station B—Huckleberry-Hound, 
Popeye, Huntley-Brinkley................ §.2° 
Friday 
KSYD-TV—The Three Stooges, Roy Rogers 24.4* 


Station B—Pet Parade, Popeye, 
Huntley-Brinkley ........................... 5.8* 


*jJuly, 1959 ARB. 
Monday thru Friday Average 
The 3 Stoog 24.5 
All Competiti 65 
KSYD-TV—5:00-6:00 PM Monday thru Friday 


79% SHARE 
























100,000 watts 
Wichita Falis Texas 


BLAIR TELEVISION ASSOCIATES 
National Representatives 


66 November 30, 1959, Television Age 





| NBC. The topic: 


of television and radio, 


vertising, David Levy (r.), 


PROCTER & GAMBLE CO. 


N. Y.) 


DUZ has spot activity in the works for top 
markets, with light placements of late-night 
minutes scheduled. As noted last issue, 
buying continues for DUNCAN HINES 
mixes. Len Ziegel is the Duz contact; 

Doug McMullen is on Duncan Hines. 


(Compton Adv., Inc., 


tv programming ... 






Opening the sixth year of weekly sessions of the RTES Time Buying and 
| Selling Seminar are C. Terence Clyne (l.), senior vice president in charge 


McCann-Erickson: 


R. David Kimble (c.), Grey Ad- 


vice president, television programs and talent, 
its problems and prospects. 


QUAKER OATS CO. 
(John W. Shaw Adv., Chicago) 


Schedules of daytime minutes and 20's 
reported here Aug. 24 as forthcoming for 
brief runs will be continued for 39-44 
weeks in most markets. Featured is AUNT 
JEMIMA CORNMEAL MIX, new to tv 
in many areas. Marilyn McDermott is the 
timebuyer. 











Wakeful Windy City 


WwBBM-TV Chicago thinks it has started a late-night viewing trend in that 
market. 

Early this year the station developed the idea of a post-midnight con- 
versation program, reasonably sure there was an audience out there in the 
dreary, small hours of the morning. The program, At Random, telecast 
on Saturday nights, soon picked up a sizeable number of viewers. So many, 
in fact, that every other station in the four-station market has come up 
with a format designed to interest a wakeful audience. 

The program aired by the CBS-owned station features interviews and 
chatter with distinguished guests from various fields of endeavor, Irv 
Kupcinet, columnist for the Chicago Sun-Times, is host. Its running time 
is flexible, and on at least one occasion At Random didn’t manage to get 
off the air until 4 a. m. 

The A. C. Nielsen Co. estimated that the show reached close to 600,000 
According 
to the American Research Bureau report for October, it was first in 


Chicago metropolitan-area homes during a one-month period. 
its time slot. 

w6n-Tv, which had been programming an interview-type show for late 
audiences on Friday night, expanded it to Midnight Ticker, a variety pro- 
gram starring top personalities in or visiting the Chicago area. WBKB, the 
ABC-TV-owned outlet, last month introduced Playboy Penthouse on 
Friday night, which has guests discussing jazz, cars, hi-fi and other sport- 
ing matters. WNBQ, the NBC-TV-owned station, also has a program for 
sports fans—filmed wrestling, a late-Saturday-night entry. 
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Robert B. Read (l.) and Donald L. 
Chapin have been appointed vice 
presidents of the Taft Broadcasting 
Co., it has been announced by Hul- 
bert Taft Jr., president. Mr. Read, 
jormer general manager of WKRC-TV 
Cincinnati, is in charge of adminis- 
tration and planning. Mr. Chapin, 
assistant to Kenneth Church, senior 
vice president, will be in charge of 
national sales for all Tajt radio and 
tv operations. Mr. Read joined the 
wkrc-TV staff in 1949 and became 
local sales manager in 1954, general 
sales manager and assistant general 
manager in 1957 and general man- 
ager in 1958. Mr. Chapin joined 
wkrc-TV in 1950 as local sales man- 
ager, becoming general sales man- 
ager in 1952 and assistant general 
1954. In 1954 Mr. 


Chapin went to New York to become 


manager in 


eastern sales manager for Radio 
Cincinnati, a position he held until 
1958, when he returned to Cincinnati 
to become vice president in charge 
of national sales. 


READER’S DIGEST 


(Schwab, Beatty & Porter, Inc., 
ee 

In the past the Digest has run subscription 
and book-club schedules about this time 

of year in top markets, However, reports 
have it that the tv activity expected will 
hold off until the first of 1960. Look for 
heavy schedules of ID’s in eastern and 
midwestern markets, with the west-coast 
areas coming in later. George Perkins is 
the buying contact. 


RENFIELD IMPORTERS, LTD. 
(Reach, McClinton & Co., Inc., 

N. Y.) 

This handler of a number of top brands of 
liquor has embarked on a first-time test 

of spot’s potentialities for its MARTINI 

& ROSSI vermouth in New York. Filmed 
20’s and ID’s have been set to run through 
1960. Tim O’Leary is the timebuyer. 


SHULTON, INC. 
(The Wesley Associates, N. Y.) 


Another advertiser making use of growing- 


Agency Changes 


The greatest billing-account change of 
recent weeks came with announcement of 
the shift of the $3-million Mars, Inc., candy 
account from Knox Reeves Adv., Minne- 
apolis, to Needham, Louis & Brorby, Inc., 
Chicago. 


After a careful search, the Democratic 
party named Guild, Bascom & Bonfigli to 
handle its 1960 Presidential campaign. 
Norman, Craig & Kummel, Inc., set up the 
1956 drive, with Reggie Schuebel working 
as timebuyer. Miss Schuebel is now a vice 
president at GB&B. Billings on the account. 
are figured at about $3 million. 


Sonny Boy Co., Fresno producer of chil- 
dren’s drink concentrate which has previ- 
placed its spots through 
agencies in its home area, 


ously small 


appointed 


Cunningham & Walsh, Inc., San Francisco, | 


to its $500,000 account. 


Ted 
Frenchette division of Carter 


Bates & Co., Inc., acquired the 


Products | 


from Cohen, Dowd & Aleshire. The salad- | 


dressing line joins other Carter products 
already held by Bates. 


Tatham-Laird, Inc., 
Chicago, takes over on the canned-meats 
advertising of Libby, McNeil & Libby from 
J. Walter Thompson. JWT will continue 
to handle other Libby canned foods. 


Early next year 


D’Arcy Adv. Co., St. Louis, gained the 
$300,000 account of Milnot Co. 
McCann-Erickson, Inc., Chicago. 


from 


North Adv., Inc., Chicago, was named 
as the first agency for Columbia Foods, 
division of Consolidated Foods Corp. 


Gerber Plastics Co., St. Louis, a sub- 
sidiary of Gerber Products, placed its 
children’s toy line at Atlantic/Bernstein 
Associates, New York. 


With the discontinuance of the Edsel 
line by Ford Motor Co., Kenyon & Eck- 
hardt dropped the E from the M-E-L (Mer- 
cury-Edsel-Lincoln) advertising it places 





for the car-maker. Agency billings will be | 


virtually unaffected as Edsel expenditures 
have been relatively nil this year. 


Amercan Home Products’ Boyle-Midway 
Division moved its Easy-Off oven and win- 
dow cleaners and its Griffin shoe polishes 
from Geyer, Morey, Madden & Ballard, 
Inc., to Tatham-Laird’s New York office. 


Doyle Dane Bernbach, Inc., was named 
for the men’s products and Christmas ad- 
vertising of Yardley of London, Inc. N. W. 
Ayer & Son, Inc., which held the entire 
Yardley account for 30 years, will continue 


on the women’s lines. DDB gets about $1 
million in billings. 


Kenyon & Eckhardt, Inc., which handles 
Pabst Blue Ribbon and Blatz beers for the 
Pabst took 
Lager—a Pabst west-coast label 
Young & Rubicam, Inc., Los Angeles. 


Brewing Co., over Eastside 


from 








STATION NETWORK 
and PERSONAL 
REPRESENTATIVE 


Clisalelh tM 


KELO-TV, Sioux Falls, S. D. 
KROC-TV, Rochester, Minn. 
WIMA-TV, Lima, Ohio 


WPEBN-TV, Traverse City, 
Mich. 


235 East 46th St., New York 17, N. Y. 
PLaza 5-4262 















THE 
LAUREL 


AND 
HARDY 
SHOW 
Gets Top Ratings On 


WSB-TV, Atlanta 





Wire or phone 
Art Kerman 
today for 
availability 

in your market, 






4 


\ 
GOVERNOR TELEVISION 


375 Park Avenue, N.Y.C. 
PLaza 3-6216 
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PERFECT 
TEST 
MARKET 


WESTERN NETWORK CONTAINS 


51,000 TV Homes 

Drug Sales Index 167 
Food Sales Index 145 
Auto Sales Index 176 
Retail Sales Index 143 


(Source: NCS #3; Sales Mgt. 1959) 


PERFECT 
TEST 
STATION 


KMSO-TV 


MISSOULA, MONTANA 
DELIVERS 


@ Captive Audience in 90% of 
the area 


@ Dominates the 10% remainder 
completely 


@ Low Cost/1,000 Homes 
(Source: FCC Data; ARB ‘58-'59) 











Nearly VY of Oregon’s 
buying families watch 


KVAL-TV 


KPIC-TV 





The only clear picture in the 
Eugene-Springfield-Roseburg 
market is on KVAL-KPIC. One 
order to your Hollingbery man 
or Art Moore and Associates 
(Portland-Seattle) covers both 


stations. 


KVAL-TV Eugene 
NBC Affiliate Channel 


I3 


KPIC-TY Roseburg * Channel 4 
Satellite 
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in-popularity 30-second spots is this one, 
who will be using the half-minutes in 
prime evening time in a 10-day campaign 
starting Dec. 14. Night filmed minutes 

will also be running for OLD SPICE men’s 
toiletries and DESERT FLOWER fragrance 
line for women. The top 50 markets will 
receive fairly strong frequencies. Media 
director Joseph Knap is the contact. 


SPERRY & HUTCHINSON CO. 
(SSC&B, New York) 

This trading stamp firm set a campaign in 
west-coast markets late this month for its 
S&H GREEN STAMPS, with about 13 
weeks of daytime filmed minutes to run. 
Bill Ferguson, Jr. is the timebuyer. 


STANDARD OIL OF 
CALIFORNIA 

(BBDO, San Francisco) 

As it has done for the past few years, this 
firm signed up for a Ziv-produced half-hour 
series in its seven-state marketing area 

on the west coast. The show is Sea Hunt, 
which was renewed after the oil firm 
picked it up at its inception in 1958. 


SWIFT & CO. 
(D-F-S, Chicago) 
As noted here Sept. 7, this company 


embarked this fall on a major spot 
campaign in 22 markets for its new PARD 








Filling a new post, Robert Davis was 
named broadcast copy supervisor at 
VanSant, Dugdale & Co., Inc., Bal- 
timore. He previously was with 
Ketchum, MacLeod & Grove and Ted 
Bates. 


CRUNCHERS dry dog food, the first time 
it had used spot so heavily. Indications 
are that tv is doing a successful job, as 
the agency is reported seeking half-hour 
prime avails and programs in 30 top 
markets for its PARD line. The new 


ARB City-By-City Ratings October, 1959 


PHILADELPHIA 
3-Station Report 
(four-week ratings) 


TOP SYNDICATED FILMS 


1. Sea Hunt (Ziv) woau-Tv Sat. 7 ..........21.8 
Death Valley Days* (U.S. Borax) 


WROV-EV Bam. F .ncccccccecsccescccccs 18.5 
3. Highway Patrol (Ziv) wrov-Tv Fri. 7 ..... 18.0 
i. Rescue 8 (Screen Gems) wrov-Tv Wed. 7 ..17.1 
5. Popeye (UAA) wriL-TV Mon.-Sat. 6 ...... 16.0 
6. San Francisco Beat (CBS) wFiL-Tv 

Bak. 10:80 woccccccccpecccvesccccceces 14.9 
7. Phil Silvers (CBS) wrev-Tv Thu. 7 ....... 13.8 


8. U.S. Border Patrol* (CBS) writ-tv Sat. 7 ..13.1 
(ITC) 


10. Silent Service (CNP) writ-Tv Sun. 6:30 ..11.9 


9. Cannonball* WFIL-Tvy Sun. 6 


Ll. Lock-up* (Ziv) wrov-tv Tue. 7 ..........11.0 
12. Roy Rogers* (Roy Rogers Synd.) 

WROV-TV Sat. 9:30 a.m. ......02-eceees 10.6 
13. Sheriff of Cochise (Famous Films) 

WOAU-TV Sat. 6:30 ..cccccccccecsscecs 10.1 
14. Life of Riley (CNP) woau-tv M-F 5 .... 7.4 
5. Frontier Doctor (H-Ty) woau-tTv Sat. 5:30 6.9 

TOP FEATURE FILMS 
1. Early Show* woavu-Tv Mon. 5:30-7 ...... 11.9 
2. Late Show woau-Tv Sat. 11:15-12:45 a.m. 9.5 
3. Early Show woau-Tv Wed. 5:30-7 ....... 8.5 
4. Early Show weau-Tv Thu. 5:30-7 ........ 8.2 
5. Movie 3 wrov-Tv Sat. 11-1 a.m. ....eeee- 8.1 
TOP NETWORK SHOWS 

1. 77 Sunset Strip® WRIL-TV .....-ce00+-...42.6 
2. Wagon Train WROV-TV ........... oo - 66.3 

Gunsmoke WCAU-TV .....ee-00-- Terr 
4. The Untouchables* wWFiIL-TV ‘ 54.6 
5. The Real McCoys WFIL-TV ....... . 33.6 
6. The Rifleman* WFIL-TV ..... reverts. 
7. Perry Como WROV-TV .....020--ssecccees 32.1 
8. Wyatt Earp* WFIL-TV .........+2-055 31.6 
9. Welk’s Dancing Party WFIL-TV .. ae 
10. Maverick WRIL-TV .....ceceeeeeeeeereees 30.4 


CHICAGO 
4-Station Report 
(four-week ratings) 


TOP SYNDICATED FILMS 


(Ziv) wWGN-tv Fri. 9:30 ..16.2 
Mike Hammer (MCA) wGN-tTv Thu. 9:30 ..15.3 


Superman* 


Highway Patrol 


(Flamingo) wGN-tv Tue. 6 ....13.5 


Huckleberry Hound (Screen Gems) 
wWen-ov Wee. E:8@ .. ccccedescecsseane 13.4 
Annie Oakley (CBS) Wed. 6 ....12.6 


6. Rescue 8 (Screen Gems) WGN-TV Mon. 8:30 12.1 


WGN-TV 


7. Cisco Kid* (Ziv) WGN-TV Mon. 6 ........119 
8. San Francisco Beat (CBS) wen-tv Wed. 9 106.7 
9. This Is Alice (NTA) WGN-TV Wed. 8 ..... 10.4 
10. New York Confidential (ITC) 

wen-ev Wed. 9:80 ..cccccceseses TS 
11. Death Valley Days (U.S. Borax) 

WGN-TV Tue. 9:30 ... Servi. 
12. State Trooper (MCA) WGN-TV Mon. 9:30 .. 9.0 
12. Whirlybirds (CBS) wen-tv Thu. 9 ....... 9.0 


13. Sergeant Preston of the Yukon (ITC) 
WGN-TV Fri. 6 


14. Phil Silvers (CBS) woGNn-tv Mon. 9 ....... 8.2 


TOP FEATURE FILMS 


1. Best of CBS wppM-tTv Sat. 10-12:15 a.m, 283 


. Evening Performance WBBM-TV 


Sun. 10:15-12 mid eee ee ..13.8 
3. Evening Performance WBBM-TV 

Tue. 10:15-12 mid. ...ccccccccccccsece 10.0 
1. Evening Performance WBBM-TV 

Mon. 10:15-12:45 a.m. ...cceee ee cenevnee 9.8 


5. Festival of Stars wGN-Tv Sun. 9:30-11:15 .. 9.4 


TOP NETWORK SHOWS 


1. Danny Thomas* WBFM-TV ...cccccesecess 38.5 
2. Father Knows Best* SBM-TV oo cece esc ee BOM 
SB. Gunsentien WHRM-TY 2. ccrcccccccccccesa 36.6 
4. Have Gun, Will Trayel* weBM-TvV ........-34.2 
SG, Dorey Ges WES .ccccccsccccccevsovenn 33. 
6. What’s My Line wBBM-TV ...... —- 
7. Jack Benny® WBBM-TV ..........0sses00s 304 
S. TS Genest Biel” WHEE 2... cccccvceeseunn 29.6 
8. Ford Startime* WNBQ ..........200-+00008Ol 
O.. Cheng Gi WHRD conic cisscnesctseae 29.4 
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The case of 


advertiser 


Every television salesman has a few prospects who 
should be customers but who, for one reason or 
another, won’t try the medium. Some of these 
merchants and distributors have never used tv. 
Others were victims of poorly planned or badly 
executed campaigns. 


For prospects like this you couldn’t ask for a 
better convincer than the one TELEVISION AGE 
is offering. Our exclusive series of product group 
success stories includes literally dozens of actual 
experiences in television by firms in every busi- 
ness group. 


One of these product group stories will fit your 
reluctant prospect—it may well be the convincer 
you need to make that sale. 


Product group stories available in reprint 
form are listed on the order blank on this page. 
Fill it out and return it today. 


the reluctant 


Reader’s Service 


Television Age 


444 Madison Ave., New York 22, N. Y. 


Please send me reprints (25c each, 
20c in lots totalling 10 or more) of 
the Product Group Success Stories 
checked: 


Number of copies 
Auto Dealers (66 case histories) — 
Bakeries & Bakery Products (12) —— 
Banks & Savings Institutions (19) - 
Beer & Ale (42) 
Candy & Confetionery Stores (16) 
Coffee Distributors (16) 
Cosmetics & Beauty Preparation (29) 
Cough & Cold Remedies (12) 
Dairies & Dairy Products (26) 
Department Stores (37) 
Drugs & Remedies (36) - 
Dry Cleaners & Laundries (10) —~ 
Electrical Appliances (24) —. 
Electric Power Companies (16) 
Farm Implements & Machinery (12) 
Furniture & Home Furnishings (15) - 
Gas Companies (11) 
Gasoline & Oil (28) 
Groceries & Supermarkets (23) 
Hardware & Building Supplies (17) 
Home Building & Real Estate (14) 
Insurance Companies (14) 
Jewelry Stores & Manufacturers (22) 
Men’s Clothing Stores (18) 
Moving & Storage (26) 
Newspapers & Magazines (20) 
Nurseries, Seed & Feed (12) 
Pet Food & Pet Shops (12) 
Restaurants & Cafeterias (22) — 
Shoe Stores & Manufacturers (18) 
Soft Drink Distributors (16) -— 
Sporting Goods & Toys (24) — 
Telephone Companies (10) 
Television & Radio Receivers (14) 
Theatres (24) 
Tires & Auto Accessories (12) 
Travel, Hotels & Resorts (15) — 
Weight Control (12) 
Women’s Specialty Shops (14) ~— 


Name 

Company 

Position 

Address 

City. Zone 


a 


0 Bill me 
CI enclose payment 


C) Please enter my subscription for TELE- 
VISION AGE for one year at $7. As a 
premium I will receive a copy of the 
Source Book of Success Stories which 
includes the second 15 of the above 
Product Groups. 











Contracts have been awarded for the new KTBC-TV studios in downtown Austin. 
The five-story building, which is expected to be finished by the summer of 1960 
will provide six times the working space presently available. Included in the 
facilities will be a 125-seat auditorium for local audience-participation radio 
and television productions, which will also be available for public use, The new 
television studio will have a ceiling 36 feet high, approximately the height of a 
three-story building, which will be criss-crossed by cat-walks for easy access. 
Planned floor space is 2,500 feet, four times the size of the space presently in use. 


schedules, if the right properties are 
located, would start the first of the year. 
Barbara Loomis is the timebuyer. 


Vv 






CANCER’S 
DANGER 
SIGNALS 

CAN BE 
SAFETY 
SIGNALS 





“ 


rom 


You can do two things to guard 
yourself against cancer: Have an 
annual health checkup. Alert your- 
self to the seven danger signals 
that could mean cancer: 1. Unusual 
bleeding or discharge. 2. A lump or 
thickening in the breast or else- 
where. 3. A sore that does not heal. 
4. Change in bowel or bladder hab- 
its. 5. Hoarseness or cough. 6. Indi- 
gestion or difficulty in swallowing. 
7. Change in a wart or mole. If 
your signal lasts longer than two 
weeks, go to your physician. Give 
him the chance to give you the 
chance of a lifetime. 


AMERICAN CANCER SOCIETY g® 


\ 


TIN 
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SWIFT & CO. 
(McCann-Erickson, Inc., Chicago) 


Setting its plans for 1960, a new series of 
minute films on SWIFT’S PREMIUM 
bacon will be set for 26- and 52-week runs 
in top markets starting about Jan. 1. Local 
weather shows will be used in some 
markets in conjunction with the spots, 
with frequency and length of campaign 
depending on budget per each individual 
market. Lennie Kay is the timebuyer. 


TEXAS STATE OPTICAL 
(EWRE&R, Houston) 


This retail optometric firm, largest in the 
country, has been using syndicated film in 
Texas market for some time and has set 





NETWORK TIMEBUYER 


Large agency. Must have minimum 
of two to three years experience. 
Our staff knows of this opening. 
All replies confidential. Send com- 


plete resume to Box 
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its buys for 1960. Shows and markets are: 
Lock-Up in Harlingen and Midland- 
Odessa; Deadline in Houston and Dallas- 
Ft. Worth; Bold Venture in Austin, San 
Antonio, Corpus Christi, Waco-Temple and 
Bryan; This Man Dawson in Beaumont; 
Shotgun Slade in Wichita Falls, and 
Congressional Investigator starting Jan. 1 
in El Paso and Sherman-Denison. Mary 
Kay Mansell is the timebuyer, Ted Keady 
the agency vice president and account 
supervisor. 


TONKA TOYS, INC. 
(Kerker-Peterson, Inc., Minneapolis) 
It’s reported that this toymaker will launch 














CBS Appointments 


Mort Rubenstein has been ap- 
pointed creative director and 
Jacques Sammes copy chief for 
the advertising and sales promo- 
tion department, CBS Television 
Stations. Mr. Rubenstein has 
been art director for the CBS 
tv-station group since May 1958. 





MR. RUBENSTEIN 


He joined CBS in 1947 and in 
1951 became a member of the 
art staff of the CBS-TV network. 

Prior to going with CBS he was 
associated with the Condé Nast 
publications, House and Garden, 
Vogue and Glamour. A graduate 
of the Cooper Union Art School, 
he served in the Army from 1942 
to 1946. 

Mr. Sammes joined the CBS- 
TV network advertising depart- 
ment as a copywriter in 1956 and 
transferred to the station division 
in May of ’58. Before going with 
the network he was associated 
with the now defunct Biow adver- 
tising agency, the American 
Broadcasting Co. and the Radio 
Advertising Bureau. 
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wesM-TV Chicago recently flew 100 timebuyers from New York agencies to 
that market for a 24-hour visit. Discussing adjacencies and other related prob- 
lems are, from left to right: Tad Distler, Benton & Bowles; Lee Phillips, 
wBBM-TV personality, and Jim Thompson, Rudy Maffei and Sam Tarricone, 


wrov-tv Norfolk, channel 27, went off the 
air Oct. 30 to merge with wvec-Tv in that 
market, which shifted from channel 15 to 
channel 13 on Nov. 13. wvec-tv has be- 
come an ABC-TV affiliate. 


Network Rate Increases 


ABC-TV: 
Kvul-tv Amarillo from $250 to $275, Dec. 


wasi-tv Bangor, WAGM-TV Presque Isle 
combination rate from $400 to $415, Nov. 
15. 

wacM-Tv Presque Isle from $85 to $100, 
Nov. 15. 

wsau-tv Wausau from $300 to $325, 
Nov. 1. 


Network Change 


wavy-Tv Portsmouth - Norfolk - Newport 








also of B&B. 


Buyer’s Check List— 


New Station 


cjcB-TV-1 Inverness began operations this 
month as a satellite of cycp-tv Sydney, 
N. S., channel 4. It is operated by remote 
ontrol. J. Marven Nathanson is general 
manager of the parent station. Sales repre- 
sentatives are Weed & Co. and All-Canada. 


New Representatives 


Kcet-tvV Harlingen, Tex., has appointed 
Venard, Rintoul & McConnell, Inc., as na- 
tional representative, effective immediately. 

K¢Lo-tv Mason City, Towa, has appoint- 
ed the Branham Co. as national sales rep- 
resentative, effective immediately. 


KHQA-TtV Hannibal, Mo., has appointed 
the Branham Co. as national sales repre- 
sentative, effective immediately. 

Kswo-tv Lawton-Wichita Falls has ap- 
pointed Daren F. McGavren Co., Inc. as 
national representative, effective immedi- 
ately, 

Ktvr Denver has appointed Young Tele- 
vision Corp. as national sales representative, 
effective immediately. 


wMTvV Madison, Wis., has appointed the 
Branham Co. as national sales representa- 
tive, effective immediately. 


Station Changes 


KcBY-TV Coos Bay, Ore., new call letters 
assigned to Pacific Television, Inc., which 
recently received the final grant for chan- 
nel 11. Robert P. Booth is president of 
Pacific Television, Inc. 

KRBC-TV Abilene, channel 9, granted a 
power increase to 145 kw, has ordered equip- 


News, channel 10, formerly an ABC-TV 
affiliate, on Nov. 13 became an affiliate of 
NBC-TV. wvec-tv Norfolk is now an ABC- 
TV afhiliate. 


ment for immediate delivery and expects to 
put new power into operation around Jan. 1, 
1960, according to president and general 
manager Dale Akers. 


MIDWESTERNERS 





BUY KHOL-TV = 
Kswo-tv Lawton-Wichita Falls, channel | —————— 
7, has a target date of Jan. 1 for comple- 
tion of a new tower 1,050 feet above ground 
radiating a power of 316 kw. Present tower 


is 520 feet above ground, with a power of 
9.12 kw. 


KTWo-tv Casper, Wyo., channel 2, has 
increased its video power from 28.5 kw to 
713 kw. 

KXLF-tTvV Butte, Mont., channel 4, suspend- 
ed operations Nov. 9 following a severe fire 
at its transmitter site. Repair work, slowed 
up by cold weather, is under way now and 
the station expects to be on the air again in 
the near future. 


wicc-tv Bridgeport, Conn., channel 43, 
resumed operations on Nov. 7 after a three- 
month hiatus. 


WKBW-TV Buffalo, channel 7, increased its 
video power on Nov. 6 from 71 kw to 100 
kw, maximum allowed by the FCC. 


WKST-TvV Youngstown-New Castle, has a 
target date of Nov. 24 for its shift from 
channel 45, New Castle, to channel 33, 
Youngstown. 





modern 


wkyt Lexington, Ky., channel 27, on 
Nov. 1 increased video power to 215 kw 
and audio power to 107.5 kw. Antenna 
height increased from 640 feet above aver- 
age terrain to 643 feet above average ter- 
rain. 


wTap-tv Parkersburg, W. Va., new call 
letters assigned to channel 15 outlet, for- 
merly known as WTAP. 
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lowest cost per thousand of 
all indiana TV stations! 


Wy 


One hundred and eleven national 
and regional spot advertisers 
know that the Terre Haute 
market is not covered 
effectively by outside TV 

































WTHI-TV 


CHANNEL 10- ces—asc 


TERRE 
HAUTE 


INDIANA 


Represented Nationally 
by Bolling Co. 


STATION 
SALESMANAGERS 


Spark Your Sales 
With Ready Made 


ANIMATED 
COMMERCIALS 


Clients Name 
Included 


sc HOME PRODUCTS 

s¢ FOOD AND BEVERAGE 
sir AUTOMOBILE 

js BANKING 


j': GENERAL LOCAL ADVERTISING 

















For Your Sample Reel 
Write or Wire . 


FREDRIC 
STOESSEL INC. 


In Association with Ed Milton Productions 


119 WEST 57th STREET 
NEW YORK, N. Y. — Judson 2-6978-9 
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its initial tv campaign late this month 
with about four weeks of spots in 18 


cities. Tv-radio director Paul LeMay is 


the contact. 


UNITED ARTISTS CORP. 
(Monroe Greenthal Co., Inc., N. Y.) 


For two new pictures from UA, the firm 
will be using spot in a large number of 
markets. Happy Anniversary makes use of 
a film clip showing David Niven kicking 
the tube out of a tv set, with some 
resistance noted from the video industry. 
4 tv-radio drive is also upcoming for 
Solomon and Sheba. Starting dates on the 
brief placements vary with the pictures’ 
releases in each market. Tv-radio director 


| Harvey Schulman is the contact. 


U. S. STEEL CORP. 
(BBDO, Pittsburgh) 


The pre-Christmas campaign from this 
concern which is designed to heighten 
steel-appliance sales (under the Operation 
Snowflake tag) reportedly is using spot 
schedules in top markets for the first time. 
About three weeks of strong frequencies 
in a small group of major markets are 


placed. Account executive Taylor Urquhart” 


is the contact. 


WELCH GRAPE JUICE CO. 
(Richard K. Manoff, Inc., N. Y.) 


This company’s plans for the coming year 
wil be about the same as 1959's, it’s 
reported. Juices and WELCHADE are 
currently on Dick Clark’s ABC-TV show 
and Captain Kangaroo on CBS-TV, with 
spot schedules of minutes and 20’s 


covering more than 100 markets during the 


















Bissell Carpet Sweeper Co., which uses 
spot to promote new products such as 
its Shampoo Master and rug cleaners, 
named Peter King director of new. 
product development. 


year. Most placements are on long-term 
contracts. Media director Stan Newman 
is the timebuyer. 


WM. WRIGLEY JR. CO. 


(Arthur Meyerhoff Assoc., Inc., 
Ch icago } 


In a major policy shift, WRIGLEY gum 
is pulling out of newspapers in some 30 
top markets and will go strong with its 
series of minute spots featuring musical 
commercials. With the films running over 
a six-month period, many are wordless, 
allowing the musical break to provide a 
refreshing “lift” for the viewer. Evelyn 
Vanderploeg and Fran Goldfine are the 
timebuyers. 





Roswell Garst (c.), lowa farmer best know for bombarding a number of t 
cameramen and reporters with fistfuls of silage during the Krushchev visit 
his farm, discusses the trip and general agricultural problems with Les Blauvel 
(r.), farm director, KOLN-TV Lincoln, Neb., and businessman Carl Deitemeye 
(L.). The telecast was a 30-minute exclusive interview, Mr. Garst’s first since the 


historic visit. 
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(The following list includes all of the principal agencies 
and the names of their personnel engaged in buying time 
jor television. Information for this tabulation was furnished 


ALABAMA 


Birmingham 

ADVERTISING INC. 

Box 6034, zn 9 

Frank J. Sego, p; Milton Lawrence, ae. 
EVELYN ALLEN PROD. 

3504 Mountain Park Dr. 

Evelyn Allen, ty tb; Cecile Sundock, ty tb. 
KEEGAN ADV. 

303 Title Guarantee Bldg., zn 3 
Forbes McKay, md, tv d, tb. 

ROBERT LUCKIE & CO, INC, 

P. 0. Box 2254, zn 1 


John Forney, tv-rad d, th; Bette Wilson, md, ty d, 


res 

PARKER & ASSOC. 

204-08 Comer Bldg., zn 3 

William R. Campbell, ty d; Fran Adams, md. 
SPARROW ADV. AGCY. 

Farley Bidg., zm 3 

Frederic L. Smith, tv-rad tb. 


Dothan 

WAYNE MOSLEY ADV. 
Box 1441 

Wayne Mosley, tb. 
Mobile 


HOWARD BARNEY & CO. 

306 St. Francis 

Mrs. Adele Hull, tv-rad. 

J. H. LEWIS ADV. 

lst Natl Bank Bldg. 

BR. A. McGeoch, md, tb. 

MORRIS TIMBES INC. 

220 St. Michael 

Morris Timbes, md; Doris S. Wheeler. 


Montgomery 
PROCTOR ADV. AGCY. 
37 Molton St. 

Richard C. Proctor, p. 


ALASKA 
Anchorage 
ALASKA ADV. AGCY. 
326 I St. 
Ruth Edmondson, ae; Jack McCabill, 4. 


ARIZONA 
Phoenix 
ADVERTISING COUNSELORS OF ARIZONA 
4460 N. Central Ave. 
Grace J. Webb, md. 
CUSHING-WILLIAMS ADV. 
367 N. 6th Ave. 
Curtis G. Williams, tv tb. 
CHARLES H. GARLAND & ASSOC. 
1309 N. Central Ave. 
Robert C. Garland, vp, tvy-rad d, tb. 
JENNINGS & THOMPSON ADV., INC. 
3424 N. Central Ave. 


Richard Coe, ae; Don Hildebrandt, vp; Duncen Jen- 


nings, p; Jack Thompson, vp. 

LEW KING-VEHON & WOLF ADV. 
1426 N. Ist St. 

Jim Silvius, tv-rad d, tb. 

CARL LAWSON ADV. CO. 

112 N. Central St. 

Joan Faris, tb. 





by the magazine 
the agencies.) 


MeCUTCHEON & PATTEN ADV. 

918 N. 2nd St. 

Hal Ackerman, ae; David McCutcheon, ae; Kenneth G. 
Patton, ae. 


Tucson 

CABAT-GILL ADV. 

627 N. 4th Ave. 

Ernest Cabat, tb. 

GEORGE DUNCAN ADV. 

140 E. Pennington St. 

William Cook, ty-rad d. 

HARWOOD ADV. 

248 W. Elm St. 

Ek Harwood; Art Waller; Helen Whittlesey. 
SCOTT HENDERSON ADV. 
Arizona Land Title Bidg. 

Jean Henderer, tb; Scott Henderson, p. 
S. J. KOSSACK & ASSOC. 

248 W. Elm St., zn 10 

Avery Dixon, ty-rad tb. 


ARKANSAS 
Little Rock 
AD CRAFT OF ARKANSAS, INC. 
117 E. 2nd St. 
Gene G. McCoy, tb; Miss Joyce P. Tarver, tb: 
PHILIP G. BACK ADV. 


308 Arkansas Gazette Bldg. 
Betty Shocket, ty-rad d. 


THE BROOKS-POLLARD CO. 

805 Boyle Bldg. 

Ross Filion, ty-rad d. 

S. M. BROOKS ADV. 

Union Nat'l Bank Bldg. 

Earl lL. Saunders, vp, md; Mrs. Elza Tudor, ty 
copy chief; Donald E. Burkhart, tb. 


CALIFORNIA 
Azuza 
M. KEITH MOLSBERRY ADV. 


532 W. Foothill Blvd. 
Marge Smith, md. 


Bakersfield 

OWEN N. DAILEY ADV. 

Suite 202-4 Moronet Bldg., 1522 18th St. 
Owen N. Dailey, tb; Walter Baziuk, tb. 
VERN MACK ENTERPRISES 

2007 G. St. 

Kay Heston, md. 

RALPH KYAN ADV. 

424 18th St. 

Bob Manning, tv-rad d. 

Berkeley 

COSBY & COOPER 

2985 Dwight Way 

Maurine Sisson, tb. 

Beverly Hills 

JOHN LEE BURTON ADY. 

485 S. Robertson Blvd. 

John Lee Burton, 0, tb; Myles E. Atlas, tb. 
COLE FISCHER & ROCOW 

9033 Wilshire Blvd. 

Jacquelin M. Molinaro, md, tb. 
ROBERT C. CULBERTSON ADV. 
111 North La Cienega Blvd. 
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elevisionAge 


Television Timebuyers of Principal United States Agencies 


to TELEVISION AGE on special questionnaires supplied 
. Titles are listed only as indicated by 


Dorothy Hagedorn, md. 

GAGE, BOOTH & WEST, INC. 

8447 Wilshire Blvd. 

Edward Baillie. 

GALAXY ADV., INC. 

121 N. Robertson Blvd. 

Ina Marcus, md. 

GERTH, BROWN, CLARK & ELKUS 
OF LOS ANGELES, INC. 

8421 Wilshire Blvd. 

Dolores Jordan, md. 

GETZ & SANDBORG, INC. 

9424 Dayton Way 

J. N. Giddings, md. 

CLIFFORD GILL AGCY. 

8701 Wilshire Blvd. 

Dorothy Gill, tb. 

BERNARD F. KAMINS ADV. 

190 N. Canon Dr. 

Miss Vera Servi, vp, ty d. 

WALTER McCREERY, INC. 

256 S. La Cienega Blvd. 

Miss Virginia White, tb. 

CHARLES A. MOTTL, INC. 

291 S. LaCienega Blvd. 

Miss Jane T. Darden, tb. 

MULLE, BREEN & WALDIE, INC. 

405 N. Camden Drive 

Jeanne McFarland, md; Sanford L. Kahn, tw-rad d 

STANLEY PFLAUM ASSOCS. 

8693 Wilshire Blvd. 

Stanley Pflaum; Gwen Schultz. 

M. B. SCOTT, INC. 

8350 Wilshire Blvd. 

Mary B'len Wheeling, md, ty-rad tb 

STILLER & HUNT 

9033 Wilshire Blvd. 

Selma Stiller, md; Doris Waters, tb. 

SUDLER ADV. 

9538 Brighton Way 

Hal E. Law, md; Culbreth Sudier, p 

SWAFFORD & CO. 

307 S. Robertson Blvd. 

Pat Devlin, md. 


Burbank 

DAVIS & BLACKWELL, INC. 
3607 W. Magnolia Blvd. 
Walter Davis. 

JAYCRAFT CO. 

4027 W. Burbank Blvd. 
Mrs. Bert Jacobsen, md. 


Fresno 

CLIF FURGURSON ADV. 

620 E. Belmont St., zn 1 

Clif Furgurson, ae; Mrs. V. R. Layton ,md; Robert H 
Pettet, ae. 

LONG ADV. INC. 

64 N. Fulton St., a 1 

Lucille Vsetula 

HUNTER SCOTT, FINDLEY & LAKE 
265 N. Van Ness Ave., zn 1 

Charles Findley. 

GERALD F. THOMAS ADV. 

Patterson Bldg., zn 21 

Alberta M. Duval, tb; Rita Halverson, asst tb. 


Glendale 
LATTA & CO. 
347 N. Central Ave., zn 3 
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SPNOU the family board of directors... 
with your local Meredith Station! | : 


60 
These days, more and more family purchases are voted on by the entire va 
“board of directors” — mother, father, sister and brother. To reach this 4 
select group, make sure your schedule is included with other discriminating = 
advertisers on the Meredith Station . . . appealing to the entire family, TH 
motivating the entire family. Meredith Stations aré well-established in the = 
community they serve . . . have earned the respect and confidence of the wi 
audience and the advertiser. te 

L 
Contact the Meredith Station manager or the rep . . . get the facts on audience - 


loyalty, coverage area and low cost circulation. * 


Meredith Stations Are “One Of She Family” . 


KANSAS CITY KCMO KCMO-TV The Katz Agency — 
SYRACUSE WHEN WHEN-TV The Katz Agency a 
PHOENIX KPHO KPHO-TV The Katz Agency - 
OMAHA WOW WOW-TV John Blair & Co. — Blair-TV _ 
TULSA KRMG John Blair & Co. ® 
Meredith Stations Are Affiliated With BETTER HOMES and GARDENS and SUCCESSFUL FARMING Magazines A 
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William Richard Latta, p. 
JACK PACKARD ADV. 
1217 W. Glenoaks Blvd., zn 1 
Dan Harris; Billie Packard. 
HARRY G. WILLIS & ASSOC, 
404 E. Broadway 

Harry G. Willis, p, tv-rad d. 


Hollywood 
ANDERSON-MceCONNELL ADV, AGCY.. INC. 
922 N. Vine St., am 38 

Mary Ellen Wheeling, md. 

N. W. AYER & SON, INC, 

Taft Bldg., zn 28 

Edmund H. Rogers, Jr., mer. 

LEO BURNETT CO., INC, 

1680 N. Vine St., zn 28 

Miss Nancy Myers. 
CAMPBELL-MITHUN, INC. 

1213 Hollywood-Taft Bldg., zn 28 
Miss Eyon Prose, md. 

CRAIG & REID 

6000 Sunset Blvd., zn 28 


Ellis EB. Craig, p, tb; Miss Catherine L. Villani, 


mp, ty d. 

DANCER-FITZGERALD-SAMPLE, INC. 

1680 N. Vine St., zm 28 

J. James Neale, tv-rad d. 

DAVIS-HARRISON-SIMMONDS 

6600 Lexington Ave., zn 38 

Dawnell M. Davia, ty-rad d. 

EISAMAN, JOHNS & LAWS 

1680 N. Vine St., zn 28 

Margot Stevens, md. 

JIMMY FRITZ & ASSOC, 

1680 N. Vine St., zn 28 

Miss Jeane Langford, ty-rad d; Marion Vaughn, tb 

GRANT ADV., INC. 

Taft Bldg., zm 28 

Rudy Belhmer, ty-rad d; John M. Cody, yp, mer; 

Addison Yeaman, md. 

yeTT ADV. 

6000 Sunset Blvd., zn 28 

Marlyn Ettlinger, tb; Tholen E. Gladden, ty-rad d. 

JOHNSON & LEWIS, INC, 

1680 Vine St., zn 28 

Nathan A. Tufts, mgr. 

KENYON & ECKHARDT 

Equitable Bldg., zn 28 

Herbert Stott, tb; Jane Mars, tb. 

KEYES, MADDEN & JONES ADV. 
(Div. Russell M. Seeds Co., Inc.) 

1680 Vine St., zn 28 

Taleott A. Jones, office mgr, tb. 

C. J. LaROCHE & CO., INC. 

6269 Selma Ave., zn 28 

Ruth Fredericks, md. 

NEEDHAM, LOUIS & BRORBY 

9100 Sunset Blvd., zn 46 

Kenneth C. T. Snyder, ty-rad d. 

FLETCHER RICHARDS CALKINS & HOLDEN 

6233 Hollywood Blvd., zn 28 

Miss Terri Brady. 

THE LEONARD SHANE AGCY. 

6061 Hollywood Blvd., zn 28 


J. M. Lench, exec vp, mb; Leonard Shane, p, ty-rad d. 


SULLIVAN, STAUFFER, COLWELL & 
BAYLES, INC, 

6253 Hollywood Blvd., zn 28 

John J. Yen Nostrand, ty-rad d. 

THE TULLIS CO. 

6000 Sunset Blvd., zn 28 

Willy Brasile, treas., tv-rad tb. 

WADE ADV. AGCY., INC, 

6381 Hellywood Blvd., zn 28 

Snowden M. Hunt, vp, md; Edgar Pierce, ty-rad a 


Long Beach 

MAX W. BECKER ADV. SERV. 

4439 Atlantic, zn 7 

A. Watkins, ty-rad d; Lila Yurka, tb 

CURTIS SARVER & WITZERMAN, INC. 
3308 E. Broadway, zn 3 

Betty Rumer, md. 


Los Angeles 

ADAMS & KEYES 

712 S. Corson Ave., zn 36 

N. L, Fritz; B. J. Llewelyn 
ASSOCIATED ADV. AGCY., INC. 
1017 N. La Cienega Blvd., zn 46 
P. @. Narveson, p, md, ae. 
ATHERTON, MOGGE, PRIVETT 
8467 Beverly Blvd., zn 48 

Jane Leider, md. 

BARNES CHASE CO. 

3450 Wilshire Blvd., zn 5 

Mrs. Marion Vilmure, md. 








BATES & WEST 

1250 Wilshire Blvd., zn 17 

K. ©. Bates, tb; David Bates, tb; Mrs. Valerie 

Stokes, th; Harvey E. West, tb. 

BATTEN, BARTEN, DURSTINE & OSBORN, 
INC, 

6363 Wilshire Bivd., zn 48 

Hal Ballman; Jack Cullen; Jack Newell. 

BAUS & ROSS CO. 

2796 W. Sth St., an 5 

Virginia Bryant, ty-rad tb. 

JERE BAYARD ADV., INC. 

1012 S. Robertson Blvd., zn 35 

Jere Bayard, b. 

BECKMAN KOBLITZ, INC. 

915 N. La Cienega Bivd., zn 46 

Miss Sandra Dare, tb; David Lawrence, tv-rad 4d. 

HARRY BENNETT ADV. AGCY. 

3440 Wilshire Blvd. 

Lucile Johnson, md. 

BERGHOFF ASSOC., INC. 

511 N. La Cienega Blvd., zn 48 

Jerry Berghoff, p; Marold Ross, ty-rad d, tb 

THE BOGERTS, INC. 

842 Seward St., zm 38 

E. V. Bogert, p, md. 

CHARLES BOWES ADV., INC. 

1010 S. Flower St., a 15 

Einar C, Akerson, m mgr; Jerome Howard, asst md 

BOYLHART, LOVETT & DEAN, INC. 

1138 Wilshire Blvd., zn 17 

Mrs. Marion Haslwanter, md. 

FRANK BULL & CO. 

1239 N. Highland Ave., zn 38 

Bill Asay, ty-rad d; Ruth Milne, ty-rad tb 

BUSS BEAR & ASSOC. 

2352 W. Third St., am 57 

Mel Hali, ty d. 

THE CAPLES CO. 

301 S. Kingsley Dr., zn 5 

George Koenig, ae; Ida Matranga, ae; Marion E 

Welborn, vp. 

MILTON CARLSON CO. 

3540 Wilshire Blvd., zn 5 

Miss Ruth Johnson, md. 

CARSON-ROBERTS INC. 

8811 Alden Dr., zn 48 

Barbara Freeman, tb; Beverly Plotkin, md 

DARWIN H. CLARK ADV. 

1145 W. 6th St., zn 17 

Karl Lott Jr., vp, ty-rad d. 

COMPTON ADY., INC. 

6505 Wilshire Blvd., zn 48 

Jean Carroll, md; Alvin Kabaker, yp tv-rad dept. 

CONSOLIDATED ADV. 

8762 Holloway Dr., zn 46 

Bentley Morriss, tb 

DAVIS, JOHNSON, ANDERSON & 
COLOMBATTO, INC, 

2301 W. Third St., zn 57 

Beth Broberg, tb; Don C. Johnson, ty vp. 

DENNIS ADV. 

1127 Wilshire Blvd.-Suite 510, zn 41 

Robert F. Dennis, p, md, ty-rad d 

DONAHUE & COE ADV., INC. 

3234 Wilshire Blvd., zm 5 

Charles Heifrich, mb. 

JOEL DOUGLAS ADY. 

7461 Beverly Blvd., zn 36 

Elinor Adelson, md. d 

DOYLE DANE BERNBACH, INC. 

6399 Wilshire Blvd., zn 48 

Robert Gips, ty-red d, tal b. 

DREYFUS & GARDNER 

511 N. LaCienega Blvd., zn 48 

Gladys M. Yatko, md 

EDWIN C. DUNAS CO. 

8400 Sunset Bivd., zn 46 

Althea H. Line, md; Audrey Jampol, ty-rad d. 

NEIL M. ELLIOTT ADV., INC. 

66 S. Hobart, zn 5 

Gerry Brown, md. 

ERWIN WASEY, RUTHRAUFF & RYAN, INC. 

5045 Wilshire Blvd., zn 36 

Muriel Bullis, sup bdest m; Pat Hepwell, tb; Dorothy 

Sutton, .b; Leslie Wallwork, tb. 

CARL FALKENHAINER ADY., INC 

435 S. La Cienega Blvd., zn 48 

Jody Caldwell, md; Mary Jane Mercola, tw, tb. 

FALLON & CO. 

7805 Sunset Blvd., zn 46 

Robert Moon, vp, ty-rad d, tal b; Ann Stone, md, tb 

FOOTE, CONE & BELDING 

900 Wilshire Blvd., zn 17 

Gene Duckwall, vp, md; Bernice Leyitas, tb; Stuart 

Minton, bdest d. 

















W. B. GEIESINGER & CO., INC. 
311 N. Flores St., an 48 
L. Reimers, tb; R. Williams, exec vp, ty-rad d, tb 
GLENN ADV., INC. 

6399 Wilshire Blvd., zn 48 

Jon Franklin Byk, ae; BR. E. Procknow, vp 

THE GOODMAN ORGANIZATION 

8350 Santa Monica Blvd., am 46 

Claire Moses, md, tb. 

THE HADEN AGCY., ADV. 

1508%%4 S. Vermont Ave., zn 6 

Jack F. Haden, o, tb. 

HEINTZ & CO., INC, 

611 Wilshire Blvd. 

Kenneth Higgins, ty-rad d; Kay Ostrander, md 
HENDERSON ASSOCS. 

716 S. Central Ave., zn 21 

Sybil Henderson, p. 

HIXSON & JORGENSEN, INC. 

3540 Wilshire Blvd., zn 5 

Richard Bower, asst ty-rad d; Stanley C. Jackson, asst 
tb; H. D. Walsh, vp, tv-rad d; Harriet Weigand, ty 
rad tb. 

HONIG-COOPER, HARRINGTON & MINER 
304 S. Kingsley Dr. 

Sylvia Goodfriend, th; June Kirkpatrick, tb 
HUNTER & WILLHITE ADV. 

721 N. La Brea, zn 38 

Earl M. Willhite, ty d, tb, tal b. 

FRED INGALLS ADV. 

3719 Wilshire Blvd. 

Fred Ingalls. 

INTERNATIONAL ADV. 

5908 Crenshaw Blvd., zn 43 

Vivian M. Rasmussen, tb 

HOWARD M. IRWIN & ASSOC. 

2806 W. Seventh St., a 5 

Howard M. Irwin. 

DON JENNER ADV. AGCY., INC. 

400 S. Alwarade St., zm 57 

Don Jenner, gen mgr; Carolyn Graf, md 

LON KAUFMAN CO. 

1529 W. Olympic Blvd., am 15 

Art Kevin, tb. 

EDWARD 8S. KELLOGG CO. 

685 S. Carondelet, zn 57 

Wally Seidler, ty-rad d. 

THE MARTIN R. KLITTEN CO., INC. 
3670 Wilshire Blvd., zm 5 

Eloize T. Davies. 

THE LANSDALE CO. 

471 S. Fairfax Ave., m 36 

Robert Schulberg, yp, ty tb. 
LESTER-VOORHEES CO. 

1022 S. La Cienega Blvd., zn 35 

William P. Lester, 0; Rod P. Sharpe, ae; Shirley 
Tait, md. 

LINDER, BERINGHAUSE & LAWRENCE 
1101 Crenshaw Blvd., a 19 

Rick Stevens, tv-rad d. 

LITTLE & CO. 

3719 Wilshire Blvd., am 5 

Gaybert Little, 0; D. F. Harbridge Jr., mgr 
DUDLEY L. LOGAN 

4020 W. 3rd St., a 5 

T. Ragan. 

MAGNA ADVERTISING 

1540 N. Highland Ave., zn 28 

Ruth Russell; Jess Waterman 

MAYS & CO. 

412 W. 6th St., a 14 

Catherine Abner, md. 

MeCANN-ERICKSON 

3325 Wilshire Blvd., zn 5 

Mary Kay Cain, tb; Paul Davis, tb; Al Neely, tb 
MeCARTY CO. 

3576 Wilshire Blvd., zm 5 

Herb C. Brown, yp, ty-rad 4d. 

MeNEILL & MceCLEERY 

606 S. Hobart Blvd., zn 5 

Burt Cochran, ae; Nancy Lindberg. a sec; Jim Me 
Cleery, ae; Ken McNeil, ae; Russ Zeininger, ae 
PHILIP J. MEANY CO. 

751 S. Park View, m 57 

Ray Clinton, md. 

FRANK MORELAND ADV. 

3723 Wilshire Blvd., zn 5 

Marilyn W. Doorley, md; Mark Scott, ty-rad d 
NEALE ADV. ASSOC. 

8462 Sunset Blvd., zn 46 

Henry Gerstenkorn, ae; BE. G. Neale Jr., part., md, ae 
DAVID OLEN ADV. 

971 N. La Cienega Blvd., zn 46 

Dorothy Handler, md. 


Abbreviations used in timebuyer list: bh—buyer; th—timebuyer; ae—account executive; m—media; d—director; p—president; o—owner; 
rad—radio; vp—vice president; pt—partner; sup—supervisor; mgr—manager; bdcst—broadcast; prod—production. 
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Comparisons of stations are meaningless unless the same 
yardstick is applied. Let’s start with Nielsen Coverage Study No. 
3— recognized as the national yardstick of coverage. It shows 


Monthly Coverage 


WARREN 


The FACTS always speak for themselves! 


Check these on-the-record facts about the 
proved leadership of WJAC-TV 


EV \=lelhmmeehuav\ciame in this key area? 





— — _ 






McKEAN POTTER 










































Station B 228,210 WJAC-TV 597,040 


Weekly Coverage 
Station B 217,750 WJAC-TV 551,520 





Area TV Homes 
Station B 488,410 WJAC-TV 1,154,930 





and, supplementing this measurement—Television 
Magazine’s May, 1959 circulation figures show 


Station B 290,600 WJAC-TV 566,500 


But you're particularly interested in not just coverage 
but penetration—and here again Nielsen Coverage 
Study No. 3 shows 


Weekly Penetration over 25% (NCS No. 3) 


Station B 21 counties 275,250 TV homes 
WJAC-TV 31 counties 547,800 TV homes 


Weekly Penetration over 50% (NCS No. 3) 


Station B 14 counties 175,160 TV homes 
WJAC-TV 27 counties 465,640 TV homes 
Finally, —there are only two total area surveys published that include the 
entire Johnstown-Altoona coverage area . . . ARB’s 41-county Area 
Study (November, 1958) and Nielsen Station Index (April, 1959). Both 


surveys show WJAC-TV ahead in delivered audience (by TV homes) 
throughout the television day! 


Yes, the FACTS show WJAC-TV is 


NUMBER ONE in every NCS No. 3 category 
NUMBER ONE in every Television Magazine circulation su 


NUMBER ONE in the Nielsen Station Index (April, 1959) 
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NUMBER ONE in the 41-County Area ARB (November, 1958) 





FOREST 










CLINTON 














25%-to-49% 
weekly penetration 


50%-or-greater 
weekly penetration 
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= ie a “aS aes 
SERVING MILLIONS FROM <7 
VV) ATO? THE ALLEGHENIES 


Be 
ey 





JOHNSTOWN - CHANNEL 6 


7 


For complete facts and figures . . . check with HARRINGTON, RIGHTER AND PARSONS, INC. 
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THE PERRETT CO. 

1052 W. 6th St., zn 17 

Rose Goodnow, md. 

poTTS-RAY & ASSOCS. 

o71 N. La Cienega Blvd., zn 46 
Benjamin R. Potts, ty tb. 

JOHN RAMSEY CO., ADV. 

1585 Cross Roads, zn 28 

Martha Dickinson, md. 

LARRY RAYMOND CO. 

959 Crenshaw Blvd., zn 19 

larry Raymond. 

REACH, MeCLINTON & CO. 

6434 Wilshire Blvd., zn 48 

William Banning, a sup; Blanche M. Graham, m sup; 
Harry W Witt, vp, & mer. 
ROBINSON-JENSEN-FENWICK & 
HAYNES, INC. 

1111 Wilshire Blvd., zn 17 

lee Laufer, ty d; Robert C Neuman, md, tb. 
ROCKETT-LAURITZEN ADV. 

1636 S. Oxford St., zn 6 

Robert R. Rockett, md 

ROSS-REISMAN CO. 

1717 N. Highland, zn 28 

Jon M. Ross, part., tv-rad d, tb 

THE ROUSE CO. 

$350 Santa Monica Blvd., zn 46 
Melba Waterman, md 

WALKER SAUSSY ADV. 

6363 Wilshire Blvd., zn 48 

Jane Nelson 

Jj. B. SEBRELL ADV. 

300 S. Les Angeles St., zn 13 
Peggy Sebrell, md, tb 

SHACKELFORD ADV. AGCY. 

6441 N. Figuero St., zn 42 

J. H. Shackelford, md 

SMALLEY, LEVITT & SMITH, INC. 
1544 N. Highland, zn 28 

Helen Sullivan, tb. 

SMITH & GANZ 

511 N. La Cienega Blvd., zn 48 
loretto Mund, md; Jeff Clark, ty-rad tb. 
SPEER ADV. AGCY. 

2223 S. Olive St., zn 7 

Shirley Koploy, md. 

STANLEY ASSOC. 

2351 Vestal Ave., zn 26 

Bob Morris, p, treas., ty-rad d, tb. 
BARTON A. STEBBINS, ADV. 

3142 Wilshire Blvd., am 5 

A. W. Gudelman, md, tb 

HAL STEBBINS, INC. 

714 W. Olympic Blvd., zn 15 
Winifred Graham, office mgr; Jevne Haugan, ae; Jones 
Hawley, a0. 

STELLER-MILLAR & LESTER, INC. 
2700 W. 3rd St., zn 57 

Miss Frances Purdon, tb 

STODEL ADV. CO. 

850 S. Hill St. 

Miss Charlotte Stodel, tv-rad d, tal b; Edw. C. Stodel, 
D, ty-rad d 

STROMBERGER-LA VENE-McKENZIE 
3325 Wilshire Blvd., zn 5 

Shirley Crowder, tb; Harmon D. Nelson, tv-rad d; 
Marguerite Sawall, tb; Helene Sellery, th; Earl Tim- 
mons, md, res d. 

TAGGART & YOUNG 

466 Beverly Blvd., zn 36 

Ray Lewis, tv-rad 4. 

J. WALTER THOMPSON CO. 

6505 Wilshire Blvd. zn 48 

Joy Chaplin, assoc md; Eileen Henriquez, assoc md; 
Ralph Starkweather, assoc md 

TILDS & CANTZ 

6087 Sunset Blvd., zn 28 

Alan M. Berger, tb. 

VAN DER BOOM, HUNT & McNAUGHTON 

672 S. Lafayette Park Place, zn 57 

C. M. Grove, md. 

R. W. WEBSTER ADVERTISING 

816 W. Sth St., zn 17 

Don Somerville, tb. 

MILTON WEINBERG ADV. CO. 

6523 Wilshire Blvd., zn 48 

Joel Stearns, md. 

WELSH, HOLLANDER 

350 S. Alvarado St., zn 57 

A. M. Hollander; Henry W. Welsh. 

LEN WOOLF CO. 

2252 W. Beverly Blvd., zn 57 

Mike Doane, ae; John Power, ae 

YOUNG & RUBICAM, INC. 

611 Wilshire Blvd., zn 17 

George Allison, d m rels 


Menlo Park 
DEE TOZER ADV. 
718 Willow Rd. 
Dee Tozer. 





Monrovia 

TAYLOR ADVERTISING ASSOC. 
924 Diamond St. 

J. B. Taylor, md. 


North Hollywood 
ARTHUR L. CASDEN & ASSOC. 
10435 Burbank Blvd. 

L. Milton, md. 
DAVIS-HARRISON-SIMMONDS 
11032 Magnolia Blvd. 

Don L. Davis, tb. 


Oakland 

BONFIELD ASSOC., INC. 

3770-A Piedmont Ave., zn 11 

Mabel Hards, md. 

AD FRIED & ASSOC. 

160 Santa Clara Ave., zn 10 

Ad Fried, p, ae, tv-rad d; Mrs. Edith Ferreira, tb; 
Miss Kay Bachrach, tb. 
HOPFER-CASTLEMAN ADV. ASSOC. 
3124 E. 14th St., zn 1 

Paul R. Castleman; Dorothy Jacobs 

JEWELL ADV. 

1634 Telegraph Ave., zn 12 

Miss Constance Micelli, md. 
KENNEDY-HANNAFORD, INC. 

1322 Webster St., zn 12 

Helen Kennedy, ty tb; Peter Hannaford, ty tb. 
JAMES R. LUNKE & ASSOC. 

Tribune Tower, zn 12 

Miss Loretta Jeannotte, md. 

PACIFIC ADV. STAFF 

3770 Piedmont Ave., zn 8 

John Hermansky. 

REINHARDT ADV., INC. 

1736 Franklin St., zn 12 

Leo Bowman, tb; Miss Marleen Clark, asst th; Henry 
Freitas, tv-rad d. 


Orinda 

ALFRED M. PETTLER ADV. AGCY. 
6 Bryant Way 

Mary Rieger, md. 


Palo Alto 

J. C. BEST & ASSOC. 
142 Middlefleld Rd. 
J. C. Best; Craig Spitz. 


Palos Verdes Estates 
RAYMOND E. WALLACE ADV. 
340 Tejon Place 

Bette La Pointe, md. 


Pasadena 

BALSAM ADYV., INC. 

465 E. Union St. 

LaNora Sutter, md 

BUXTON ADV. 

659 E. Walnut St. 

Mrs. Wally Wallis, md 

J. W. CHRISTOPHER, INC. 
453 E. Green St., zn 1 
Judith Lathrop. 

LUMBARD & CO. 

1393 E. Washington Blvd. 
Fred Lumbard. 

SYLVESTER ADV. AGCY. 
1120 N. Hill Ave., zn 7 

E. A. Sylvester. 

WALTER MARTO ADV. AGCY. 
1846 E. Walnut St. 

Thelma Marto, md. 


Pomona 

PACIFIC WESTERN ADV. 

399 W. Sth 

B. W. Arbour, ae; Andrew Johnson, ae; Mrs. Peggy 
Pease, tb. 


Sacramento 

CLIFFORD O. BOGGESS ADV. 

1812 J St., zn 14 

Edythe Barends, tw-rad d. 

CHAPIN DAMM ADV. 

1412 South St., zn 14 

M. D. Wickett, tb. 

CUMMINGS & ASSOC, 

927 Tenth St., zn 14 

Gordon Knapp Jr., md; F. Clinton Jones, tv-rad d. 
CERTH, BROWN, CLARK & ELKUS OF 
SACRAMENTO, INC. 

1228 H St. 

Albert W. Hellenthal, vp, tv d. 


San Diego 

ARMSTRONG, FENTON, VINSON, INC. 

548 Spreckels Bldg., zn 1 

Reginald Bennett, ae; Miss Val Caldwell, th; Mrs. 
Dot Koemme, md. 

BARNES CHASE CO. 

530 Broadway, zn 1 

Glen W. Michel, ae. 


HEINTZ & CO., INC. 

U. S. Grant Hotel 

Suite 541, om 1 

Kay Ostrander, md; Kenneth Higgins, ty-rad 4. 
DAN LAWRENCE CO. 

339 W. Broadway, mm 1 

Dan Lawrence, p; Cal Lawrence, vp; Mrs. Lucie 8. 
Steed, tb. 


PATTEN ADV. AGCY. 

417 Bank of America Bldg., zn 1 
William H. Patten, p, tv-rad d. 
PHILLIPS-RAMSEY CO. 

304 Ivy St., m 1 

Orva W. Huff, ty-rad d; Charles Tucker, md. 
TOLLE CO., INC. 

3553 Kettner Blvd., zn 1 

Miss Muriel Tolle, ae, tb. 


San Francisco 

BATTEN, BARTON, DURSTINE & OSBORN, INC. 
120 Montgomery St., zn 4 

Duncan Galbreath, tb; Mrs. Frances Lindh, th: Miss 
Mary E. Loeber, tb; Miss Betty Share, th; Mrs. 
Barbara Smith, tb; Mrs. Rula Wilkie, tb. 

BOLAND ASSOC. 

755 Sansome St., zm 11 

Miss Virginia 8S. Pelton, mb. 

BOTSFORD, CONSTANTINE & GARDNER 

417 Market St., zn 5 

Miss Edith Curtiss, m mgr 

BROOKE, SMITH, FRENCH & DORRANCE 

58 Sutter St. 

Miss Doris Williams, md 

CAMPBELL-EWALD CO. 

235 Montgomery St., zn 4 

Miss Bernice Rosenthal, mb. 

CARL CHRISTOPHER JR. ADV. 

942 Market, zn 2 

Carl Christopher Jr., md, tv-rad d. 

L. C. COLE CO. 

406 Sutter St. 

Sherman Rogers, md; Miss Kathrine D. Spann, ty 4 
ae. 

COMPTON ADYV., INC. 

703 Market St. 

Kay Shelton, tb. 

CONLEY, BALTZER & STEWARD 

494 Jefferson St., zn 9 

Dorothy Valerio, md. 

CUNNINGHAM & WALSH 

1660 Bush St., zn 9 

Dick Clark, md. 

DOREMUS & CO., LTD. 

425 Bush St., zn 8 

larry Hoge, md. 

ROY S. DURSTINE, INC. 

1714 Stockton St., zn 11 

Fred Becker, vp; Miss Jane Dahigren, md; Niel 
Heard, p. 

THE EARLY CO. 

256 Sutter St., zn 8 

J. E. Early. 

ERWIN WASEY, RUTHRAUFF & RYAN, INC. 
140 Montgomery St., zn 4 

Virginia Crawford, md. 

EVANS McCLURE & ASSOC, 

461 Market St., zn 5 

William A. Rutherford, tb, tal b, ae. 

ALBERT FRANK-GUENTHER LAW, INC. 

425 Bush St., zn 8 

Robert O'Neil, md. 

FOOTE, CONE & BELDING 

235 Montgomery St., zn 4 

Miss Helen Stenson, tb. 

FULLER & SMITH & ROSS, INC. 

244 Pine St., zn 4 

Joseph Fanelli Jr., md; Mrs. Rita Rea, mb. 

JOHN M. GALLAGHER ADV. 

2525 Van Ness Ave., zn 9 

John M. Gallagher, o, ty-rad d, tb. 

CERTH, BROWN, CLARK & ELKUS OF 

SAN FRANCISCO, INC. 

251 Kearney St. 

James W. Clark, ae; Richard T. Clarke, ae; Martin 
L. Salan, md. 

GRANT GORDON & ASSOC. 

425 Bush St., zn 8 

Grant Gordon, ty b. 

GRANT ADV., INC. 

1 Nob Gill Circle, zn 2 

Francis J. Knorp, md tv-rad. 

GUILD, BASCOM & BONFIGLI, INC. 

130 Kearny St. 

Miss Mary Ferriter, md; Mrs. Marcelee Fuller; Lyn 
Gross, md; Miss Peg Harris, md; Roderick Mae- 
Donald, vp, md; Miss Diane Robinson, tb. 

HOEFER, DIETERICH & BROWN, INC, 

414 Jackson Sq., zm 11 

Miss Kay McNamara, tb; Wallace C. Riddell, vp, 
tv-rad d, md. 
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HARRINGTON, RIGHTER and PARSONS 


WBEN-TV 
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CBS in Buffalo 


WBEN-TV is the BIG WHEEL 


Certainly we can talk quality programming and production, for as Western 
New York’s first television station we have the experience and know-how since 
1948. But advertisers like to talk coverage and sales. No station in the area 
dominates this rich, productive market with perfect pictures and perfect sound 
as does WBEN-TV. Into Western New York, northwestern Pennsylvania and 
the Canadian Niagara Peninsula we consistently bring your message before the 
most people, most of the time. This moves merchandise, rolls up sales gains, 
levels sales resistance. To WBEN-TV buyers it’s the greatest invention since 
the wheel. It takes them farther faster along the road to sales dominance. 
Contact us and learn how your TV dollars count for more on Ch. 4. 
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HONIG-COOPER, HARRINGTON & MINER 
1275 Columbus Ave., zm 11 

C. M. McCreary, tb. 

H. E. JOHNSON & ASSOCS. 
48 Second St., zn 5 

H. E. Johnson 

JOHNSON & LEWIS ADV. 
433 California St., zn 5 

Miss Jan Erown, tb. 

KENYON & ECKHARDT, INC. 
620 Market St., zn 4 

Ruth M. Power. 

KNOLLIN ADV. 

391 Sutter St., zn 8 

Robert H. Knollin, gen mar. 
RAYMOND I. LANG ADV. 

116 New Montgomery St., zn 5 
Estelle H. Griffin, tb. 

LENNEN & NEWELL, INC, 
248 Battery St., zm 11 

Miss Jeanne Malstrom, tb. 

LONG ADV., INC. 

681 Market St. 

Miss Gertrude B. Murphy, vp, tb, tv-rad d, tal b 
McCANN-ERICKSON, INC. 

114 Sansome Street, zn 4 

Allen G. Jones, md; Marian Merahan, tb; Frank 
Regolado, tb 

RICHARD N. MELTZER ADV. 

3100 Russ Bidg., zn 4 

Barbara Cochran, md. 

MITCHELL, MURRAY & HORN 

704 N. Point St., zn 9 

larry Russell, tv d. 

NELSON BAKER, INC. 

2455 Mason St., zn 11 

E. J. Thomas, md. 

JOHN O’ROURKE ADYV., INC. 

Flood Bidg., zn 2 

Maxine Atwater, md. 

BERNARD B. SCHNITZER, INC. 

333 Kearny St. 

Mrs. Elizabeth West, md. 

THEO. H. SEGALL ADY. AGCY. 

544 Market St., zn 4 

Patricia Meyer, md 

RAYMOND L. SINES & ASSOC, 

291 Geary St., zn 2 

Raymond L. Sines. 

J. WALTER THOMPSON 

320 California St., zn 4 

Mrs. Frances Austin, tb; Mrs. Isabel Baker, tb; Miss 
Elenore Nelson, tb 

WEINER & GOSSAGE, INC, 

149 California St., zn 11 

A. G. Lowe, md; Joseph J. Weiner. 
WENGER-MICHAEL, INC. 

580 Market St. 

Dianne Cameron, tv-rad d. 

WYCKOFF & ASSOC, 

140 Geary St., zn 8 

Miss Eudine Foster, md, tv-rad d, tb 

WYMAN ADVERTISING 

278 Post St., zn 8 

Miss Sally Ambrose, m asst; Mrs. Ruth J. Wyman, 
md. 

YOUNG & RUBICAM, INC. 

120 Montgomery St., zn 4 

Nancy C. Cummings, asst mb; Michael E. G. Kerby, 
m asst; Robert Marquis, asst mb; Eugene J. Mc- 
Carthy, mb; Norma Rogiani, m asst; Joseph H 
Therrien, tb 


San Jose 

CLIF FURGURSON ADV. 

404 S. 3rd St. 

Beverly Eggers, md. 

HANAU, BENET & ASSOC, 

1011 Park Ave. 

Miss Gretchen Vandivert, ty-rad d, ae. 
LONG ADV., INC. 

19 N. Seeond St., zn 13 

Mrs. Gertrude B. Murphy, tv-rad d. 
ROBERT PODESTA & ASSOCS. 
84 S. Ist St. 

Patricia Broadus, md 

TODD & ASSOCS. 

84 S. First St. 

Frank M. Eicher, mgr 


Santa Ana 

LELAND OLIVER CO. 

17061 E. 17th St. 

Bette Sochngen, md 

PERRYMAN, SPIELMAN & STOOPS ADV. AGCY. 
120 E. Washington 

Edythe Kirbo, md. 


Santa Barbara 
DAVID & HELEN ADV. 


924 Isleta Ave. 
David W. Knowlton, md. 


u 





Santa Monica 
LOTT ADV. 

Broadway at Sth St. 
Davis Lott, p, tv d. 
STAFFORD AGCY., INC. 
920 Santa Monica Blvd. 
R. Huff, md. 


Santa Rosa 

LEVINGER ADV. 

51 E St. 

Leland L. Levinger, tv b; Howard Nash, ty b 


Stockton 

OLYMPIUS ADYV., INC. 

311 E. Main St.—Rms. 361-365, zn 2 
George E. Smith, tv-rad d. 


Studio City 

ADVERTISING AGENCIES, INC. 
12412 Ventura Blvd. 

Kent Goodman, p; Bill Wolff, ty-rad d 


Torrance 

JOHN FREIBURG & CO. 
1513 Plaza Del Amo 
John Freiburg, p, tv d 


Van Nuys 

WALTER GELB & CO., INC. 
5818 Van Nuys Blvd. 
Walter Gelb; Robert Fenton. 


COLORADO 


Denver 

ARNOLD & CO. 

105 Filmore St., zn 6 

Elizabeth Ann Arnold, md 

BALL & DAVIDSON, INC. 

670 Delaware St., zn 4 

Jim Forrest; Carl A. Salstrand; Ron Zirbel 
BOB BETTS ADV. 

655 Broadway Bldg., zn 4 

K. W. Drager, tv-rad d. 

BLACK WELL-SKILLINGS, INC. 

2424 W. Alameda Ave., zn 23 

William H. Skillings; George Blackwell Jr.; Carl- 
ton Tune. 

BOCCARD, DUNSHER & JACOBSEN, INC. 
1339 Delaware St., zn 4 

Emma Jordan, md. 

GALEN E. BROYLES CO., INC. 

200 Clayton St., zn 6 

Cc. E. Davis; Jane Snodgrass; E. J. Tallant. 
BYRUM ADV. AGCY. 

924 Broadway, zn 4 

R. H. Byrum, o. 

CHERRY, SOLT & ASSOCS. 

619 Mile High Center, zn 2 

Louise Becker, md. 

CLAIR & MEYER ADV. 

728—15th St., zn 2 

Forrest G. Meyer. 

HAROLD WALTER CLARK, INC. 

933 Sherman St., zn 3 

Richard %. Clothier, mb, res d; Duncan Ross, ty-rad d 
CONNER ADV. AGCY., INC, 

431 W. Colfax Ave., zn 4 

S. G. Howard, vp, tv-rad d, tb. 

FLESHER ADV. 

207-209 Zook Bldg., zn 4 

William Archenhold, ae; Bernard R. Flesher, 0. 
REVILL J. FOX & CO. 

655 Broadway Bldg., zn 3 

Miss Gertrude Campbell, tb; William B. Chenoweth, 
tb, ae; Revill J. Fox 

CURT FREIBERGER & CO. 

1439 Court Pl., zn 2 

Curt. Freiberger, p, tb 

THE HASTINGS ADV. AGCY 

7314 W. Colfax Ave., zn 15 

Mildred Cline, md. 

ED M. HUNTER & CO. 

430-818—17th St., zn 2 

Leonard E. Ekberg; Norman C. Harrison; Edward M 
Hunter Jr. 

INTERNATIONAL ADV. CO, 

975 Grant St., zn 3 

Noble N. de Roin, md 

WILLIAM KOSTKA & ASSOC., INC, 

1740 Broadway, zn 2 

Jack W. Mefford, adv vp. 

BRADLEY LANE ADV. 

1061 Elati St., zn 4 

Steve Demarest, tv-rad d; Larry L. Lane, ae 
TED LEVY ADV. 

1635 Marion St., zn 18 

Mrs. Barbara Aiton, ty d, tb; J. Epstein, p; P. Karsh 
vp. 

RIPPEY-HENDERSON-BUCKNUM & CO. 
909 Sherman St., zn 3 


Mrs. Rae L. Holmberg, tb. 
MARSHALL ROBERTSON ADV. 
1550 Speer Bivd., zn 4 

Jack Helling, tv d 

MARK SCHREIBER ADV. 

1090 Fox St., zn 4 

Bob Hahn, tv d, md, tb. 

HARRY E. SHUBART CO. 

718 Colorado Bidg., zn 2 

Miss Carolyn 8. Shubart, p, ty-rad d 
WESTCOTT-FRYE & ASSOCS., INC 
333 W. Colfax Ave., zm 4 

Gene Bridges, vp; Malcolm Sills, yp Gordon H 
Westcott, vp. 


CONNECTICUT 


Beacon Falls 
NEARY ADV. AGCY. 
Pinesbridge Section 

L.. Ellsworth Neary, p, md. 


Bloomfield 
CHARLES PALM & CO. 
55 Jerome Ave. 

Robert Atwater, md 


Bridgeport 

PARK CITY ADV. AGCY. 
745 Hancock Ave., zm 5 
Revel J. Orton, prod mgr, md 
ROZENE ADY. CO. 

571 Fairfield Ave., zn 3 
Jack Rozene, o, md 


East Hartford 
THE PASSANTE CO. 
768 Connecticut Blvd. 
Larry Lavole, m. 


Fairfield 
TROLAND, INC. 

80 King’s Hwy. Cutoff 
Eugene Peterson, tv d 


Hartford 
BAKER ADVERTISING, INC. 
36 Lewis St., zn 3 
F. EB. Baker; B. H. Deming; RB. H. Latamore 
THE CHARLES BRUNELLE CO. 
37 Lewis St., zn 3 
Robert L. Gurrier, md 
CRONIN & CO. 
252 Asylum St. 
W. J. Cronin. 
GRACEMAN ADY., INC. 
983 Main St., zn 3 
Shirley S. Walker, bdest mgr. 
JULIAN GROSS & ASSOC., INC. 
70 Asylum Ave., zn 5 
Maynard Albert, tb. 
THE HAMMER CO. 
171 Chureh St., zn 3 
Miss Patricia Hall, tv d. 
ARNOLD KUPPER ADV., INC. 
354 Trumbull St. 
Margery Metz, md 
POST, JOHNSON & LIVINGSTON, INC. 
57 Gillett St., zm 5 
Jack Livingston, p; Gordon B. Pearl, ae 
F. W. PRELLE CO. 
95 Elm St., zn 14 
Carol Ostriche, md 
THE RANDALL CO. 
75 Pearl St., zm 3 
John F. Reynolds, tv-rad d. 
K. C. SHENTON ADVERTISING 
364 New Park Ave., zn 6 
K. C. Shenton, p. 
ALBEE TRIEBER CO. 
742 Asylum Ave., zn 5 
Albee Trieber, 0, md. 
WILSON, HAIGHT, WELCH & GROVER 
645 Farmington Ave., 7n 5 
G. F. Dickinson, mb; H. H. Dobberteen, vp 


Milford 

ORMSBEE ASSOC., INC. 
103 River St. 

H. F. Ormsbee. 


New Britain 

HUGH H. GRAHAM & ASSOC., INC. 
10 Areade 

Ruth 8. Pixton, m sup. 


New Haven 

E. J. LUSH, INC. 

207 Orange St. 

E. J. Lush. 

REMSEN ADV. AGCY., INC. 
155 Whitney Ave., zn 9 
Robert A. Canyock, vp. 
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When it comes to 


awarding blue ribbons- 











In 

Iam Memphis 
They All 
Agree On 
WREC-TV 
Channel 3 








First By All Surveys 


Here are the latest Memphis Surveys showing leads in No wonder in Memphis 
competitively-rated quarter hours, sign-on to sign-off, they say ‘“‘There’s more 
Sunday thru Saturday: to see on Channel 3.” 
A.R.B. Pulse Nielsen WREC-TV's combine- 

Apr. 17-May 14, 1959 May 1959 June 8-Aug. 9, 1959 tion of the finest local 

(Metro Area) (Metro Area) (Station Area) programming and t h e 

WREC-TV 250 309 271 great shows of the CBS 
Sta. B 80 79 57 Television network de- 
Sta. C 68 7 69 liver the greatest au- 


dience in the Mid-South 
area. See your Katz man 
soon, 


WREC-TV @ 


Represented Nationally by the Katz Agency 


TELEVISION 
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Orange 
BEN MOCHAN ASSOCS. 

Carriage Pr. 

James F. Cantwell Jr., ae; James RB. Lindsay, ae; 
Ben Mochan, p. 


Stamford 

MANAGEMENT ASSOC, 

2135 Summer St. 

Allan Klamer, tb. 

MOORE & CO., INC, 

1700 Summer St. 

William E. Bolster, vp, tv-rad d, tb. 


West Hartford 
FAIRBAIRN & CO., INC, 

10 N. Main St., zn 7 

John B. Fairbairn, p, md. 

JOSEPH KRUMHOLTZ ADV. 
254 Griswold Dr. 

Joseph Krumholtz. 

WILLIAM SCHALLER CO., INC. 
1245 Farmington Ave., zn 5 
John A. Rodick, vp. 


Westport 

MARK BYRON, INC. 

278 E. State St. 

lL. BE. Grasso, tb. 

THE EDWARD W. ROBOTHAM CO. 

21 Bridge Square 

Mrs. Jane Heath, m. 

WADE, WOODWARD & WHITMAN 

21 Bridge Square 

Breroort Walden, vp; Van Lear Woodward, chmn bd. 


Wethersfield 

TAYLOR GREENOUGH AGCY. 

Bichard Conway, vp; James J. Malarney, vp; Miss 
Marjorie H. West, mb. 


DELAWARE 
Wilmington 
JOHN GILBERT CRAIG ADV., INC. 


913 Washington St., zn 99 
Ralph R. Swann, mb. 


DISTRICT OF COLUMBIA 


Washington 

EARLE PALMER BROWN & ASSOC, 

1523 L St., N.W., an 5 

Earle Palmer Brown, ty tb; William F. Fitzgerald, 
tr tb. 

ROBERT J. ENDERS, INC. 

1001 Connecticut Ave., N.W., zn 6 

Miss Mary Griffin, ty-rad d; Miss Anne Merriman, tb; 
Miss Dorothy Shick, md. 


ALVIN EPSTEIN ADV. 

1737 F St., N.W., zn 6 

John Galloway, tb. 

Cc. D. FERGUSON, INC. 

315 Nat'l Press Bldg., zn 4 

Mrs. Nan Hannum, tb. 

ROBERT M. GAMBLE JR., INC. 

1025 Connecticut Ave., N.W., zn 6 

Mrs. Leah Tarwater, ty-rad d. 

PAUL LYNN HELLER ADV., INC. 
1lll—17th St., N.W., zn 6 

Paul Lynn Heller, ty tb; Harold Levy, ty tb. 
KAL-EHRLICH & MERRICK 

2141 Wisconsin Ave., N.W., zn 7 

Miss Nella Manes, tb; David Thomas, tv-rad d. 
H. J. KAUFMAN & ASSOC, 

1419 H St., N.W., zn S 

Jeffrey A. Abel, tv-rad d, ae. 

KRONSTADT ADV. 

7ll—14th St., N.W., zn 5S 

Henry L. Kronstadt, p, md. 

LARRABEE ASSOC, 

1145—19th St., N.W., zn 6 

Lawrence Dobrow, pt; Bert K. Silverman, pt; Arthur 
J. Lamb, pt; Miss Betty Doyle, copy d; G. R. Cullins, 
ae; Hal Caspers, ae; Miss Faith T. Feltus, md, 
res d. 

J. GORDON MANCHESTER ADV. 

1726 Pennsylvania Ave., N.W., zn 6 
Richard T. Williams, tv-rad d. 

HARWOOD MARTIN ADV. AGCY. 

2519 Connecticut Ave., zn 8 

Miss Laura Hammond, tb. 

WM. D. MURDOCK ADV. AGCY. 

851 Warner Bldg., zm 4 

Gertrude M. Entenmann, tb; Bonnie Van Winkle, tb. 
EARL C. NOYES ADV. 

Washington Bldg., zn 5 

M. D. Randall, tb. 

SCHALER, BUTLER & ASSOCS. 

1028 Connecticut Ave., N.W., zn 6 

Otto G. J. Schaler, p, md. 









STAMLER, BROOKS & SOGHIGIAN, INC. 
2000 P St., N.W., zn 6 

Promotion Assocs. Diy.: Arthur D. Stamber, tb; 
8 B & § Ady. Div.: David B. Schain, tb; Harry H. 
Soghigian, tb. 

M. BELMONT VER STANDIG, INC, 

1917 Eye St., N.W., mm 6 

M. G. Hammack, md. 


FLORIDA 


Clearwater 
ACKER-WORLEY ASSOC., INC. 
46 Kipling Plaza 

G. Lawrence Roberts Jr., p, md, ae. 
WESCO ADV. 

811 Court St. 

Richard S. Perry, md. 


Coral Gables 

J. WALTER THOMPSON CO. 
299 Alhambra Circle, zn 34 
Gloria Ambler, md. 
WADSWORTH & WALKER 
5807 Ponce de Leon Blvd. 
Ralph K. Wadsworth. 


Daytona Beach 
CHARLES CORSI ADV. 
754 Ballough Rd. 
Emily Roufosse, m. 


Fort Lauderdale 

AUGUST BURGHARD, INC. 

1710 S. Andrews Ave. 

August Burghard; W. 8S. Leech; John Miller. 
GIL SAYWARD ASSOC., INC. 

25 W. Broward Blvd. 

Margaret Hawkins, md. 


Hollywood 
GROSS/GREENMAN CO. 
1909 Harrison St. 
Andrew B. Greenman, md, ae. 


Jacksonville 

BACON, HARTMAN & VOLLBRECHT, INC. 
First Federal Savings Bldg. 

Charles L. Johnson, vp, md, ae; Terry McConnell, 
asst md. 

DENNIS-PARSONS & COOK 

530 Lynch Bldg., zn 2 

W. W. Cook, vp, ty-rad d. 

NEWMAN-LYNDE & ASSOC., INC. 

1628 San Marco Blvd., zn 7 

John Hopkins, ty-rad d, tb. 


Miami 

AGEY ADV., INC. 

1451 N. Bayshore Dr. 

Walter P. Deering; Miss Mary Ann Bogan. 
BEVIS ASSOC. ADV. 

1140 Ingraham Bldg., zn 32 

E. B. Hollingsworth, tb. 

BISCAYNE ADV. 

2138 Biscayne Blvd. 

Jim Ward, ty-rad d, ae. 
BISHOPRIC-GREEN-FIELDEN, INC. 
3361 S.W. 3rd Ave., zn 45 

Norman A. Swetman, tv-fm d. 

BURG ADV. 

Congress Bldg., 111 N.E. 2nd Ave., zn 32 
Mrs. Ann Schmerer, md. 

TALLY EMBRY, INC. 

150 S.E. 3rd Ave., zn 32 

Jack Buckholtz, tv d. 

CHARLES FRIEDLANDER ADV., INC. 
2138 Biscayne Blvd., zn 37 

Millicent Smalet, md. 

CHAS. A. GEIGER ASSOC., INC. 

666 N.W. 50th St., zn 37 

Otto Holbein, vp, tv d, tb. 

GORDON, RUDLEY, BARON, BERG 
3910 N.W. 7th Ave. 

Harry Gordon, md, tb, res d; Joel E. Lewis, ty-rad d, 
tal b. 

GRANT ADV., INC, 

Langford Bldg., zn 32 

Ray Lipe, md, res d. 

CHARLES ANTHONY GROSS ADV. 
901 N.E. Second Ave., zn 32 

Elinor Esser, md, ae. 

HORENBEIN ADV. 

231 Plaza Bide. 

Sam Abrams, ty-rad tb; Frank Powers, md; Miss 
June Pavlow, asst tv-rad tb. 

HUME, SMITH, MICKELBERRY 

126 S.E. 2nd St., zm 32 

David Hume, p; George H. Smith, tv-rad d, tb. 
CURT LeWALD ADY. 

3927 N.E. Second Ave., zn 37 

Vivian Ennis, md. 


LONG ADV. AGCY. 

815 W. Flagler St., zn 36 

Irene M. Hartlein, md. 

MARSCHALK & PRATT 

100 Biscayne Blvd. S., zn 32 

Andrew J. Purcell, md. 

MARSHALL PARSONS ASSOCS., INC. 
605 Biscayne Blvd. 

Mary Lucius, vp, md. 

HENRY QUEDNAW, INC. 

534 Pan American Bldg. 

George Chamberlin, vp. 

LEO JAY ROSEN ASSOCS., INC. 
7630 Biscayne Blvd. 

Irwin Dushkin; Audrey Jun. 
WAKES—SILVERSHEIN—WAKES, INC. 
561 N.E. 79th St., zn 38 

Murry Silvershein, tv-rad d, tb, a0; Marlene Ran- 
dell, md. 

L. R. WOODRUFF ADV. 

Box 50-155 

L. BR. Woodruff, b. 


Miami Beach 
ADVERTISING TRADE SERVICE, INC. 
350 Lincoln Rd. 

Bernard Tockar. 

GORCHOV ADV., INC. 

350 Lincoln Rd., zn 39 

Sidney B. Gorchov. 

MILLCO, INC. 

924 Lincoln Rd., zn 39 

Ezra Milistein, p. 
NEWMAN-STERN-MANDELL ADV. 
1900 Purdy Ave. 

Leslie A. Stern, p, ae, md. 

STERN, NEWMAN, HAYS, INC. 
1900 Purdy Ave., zn 39 

Clare Bruno, md. 


Orlando 

WILLARD E. BOTTS ADV., INC. 

71 E. Amelia Ave. 

John E. Dunnavant, ty-rad m sup. 

H. L. DOUGLAS ADV. 

1226 E. Colonial Dr. 

H. L. Douglas, tv tb; Patricia Hutchison, ty tb. 
CHARLES F. FRY ADV. ASSOC., INC. 

60 W. Robinson Ave., P. 0. Box 2689 

Mrs. Helen L. Knorr, md. 

ROBERT HAMMOND ASSOC. 

88 Park Lake Ave. 

Robert W. Boyle, vp, tb; Mrs. Ruth Falk, tb, copy 4; 
Robert G. Hammond, p, ae, tb. 

A. P. PHILLIPS CO. 

1045 Legion Place 

E. T. Stevens, md. 


Palm Beach 

POWER ADV. ASSOC., INC. 
Suite 212, Seminole Bldg. 
230 Royal Palm Way 

Gordon Heyworth, sr ae, ty-rad d. 


St. Augustine 

BACON, HARTMAN, VOLLBRECHT, INC. 
6 Lighthouse Ave. 

C. I. Johnson, ty-rad d, tb. 


St. Petersburg 

GRIFFITH ADV. AGCY., INC. 

Box 52, zn 1 

Vv. M. Denney, ae; G. Care Fuchs, ae; Donald P. 
Griffith, p, ee; Joseph A. Griffith, ty d. 
ALFRED L. LINO & ASSOC, 
1327—9%th St. S., am & 

Samuel T. Stewart, tv-rad d, tb, tal b. 
RUSSELL-CLARKE, INC. 

2244 Central Ave. 

Lynn B. Clarke, tb; George P. Russell, tb. 


Sarasota 
GILMORE-RICE ADV. 
1938 Laurel St. 
Conrad C. Rice, tb. 


Tampa 

LOUIS BENITO ADV., INC. 

507 Morgan St., zn 1 

Louis Benito, p, md; John Hall, ty-red d, tb tal b, ae. 
HILTON & GRAY ADY. 

Box 10573, zn 9 

Howard Hilton, p, tb, tal b, ae. 

PAUL A. LAGO CO. 

3337 Henderson Blvd. 

Paul A. Lago. 

R. E. McCARTHY & ASSOC., INC. 

206 S. Franklin St., zn 2 

B. E. Acker, tb; Bergen F. Newell, ae, tb. 
HENRY QUEDNAU, INC, 

404 Thirteenth St., zn 2 

Miss Judy Cook, m sec; H. E. Madson, vp; Bill 
Reed, creative d. 
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PERRY SILVEY ADV. 
5912 Branch Ave., zn 4 
Perry Silvey, 0, tb. 


West Bradenton 

JOHN L. DOUGLAS & ASSOC, 
1101—29th Ave., W. 

Thomas J. MacWilliams; W. E. Wilson Jr 


GEORGIA 


Atlanta 
BURKE DOWLING ADAMS, INC, 
992 W. Peachtree St., N.W., zn 9 
George Bailey, md. 
BEARDEN-THOMPSON-FRANKEL 
22 Eighth St., N.E., zn 9 
Robert Dulaney, md; Norman Frankel, vp, ae; Betty 
Thomas, tb 
BENNETT & CO., INC, 
701 Forsyth Bldg., zn 3 
lee Bennett, tv-rad d; Ellen Evans, md. 
GEORGE I. CLARKE CO. 
1401 Peachtree St., N.E., zn 9 
George I. Clarke, tb. 
DARCY ADY. CO. 
75—S8th St., N.E., zn 9 
Mrs. Lynn Rushton, mb; Miss Lidie Walters, md. 
PHILIP DENTON ADV. 
74 Fourteenth St., N.W., zn 9 
Philip Denton Jr., tb. 
JACOBS DILLARD AGCY, 
1559 Peachtree St., N.E., zn 9 
P. W. Smith, tv-rad d, ae. 
SID H. DUNKEN 
1371 Peachtree St., N.E., zn 9 
Sid H. Dunken. 
EASTBURN & SIEGEL 
1042 Northside Dr., N.W., zn 18 
M. L. Finkel, tb. 
HARRIS & WEINSTEIN ASSOCS. 
1046 Northside Dr., N.W., zn 18 
Mrs. Beverly M. Kirven, md. 
JACOBS, DILLARD 
1145 Peachtree St., N.E., zn 9 
P. W. Smith, ty-rad d. 
LILLER, NEAL, BATTLE & LINDSEY 
1371 Peachtree St., N.E., zn 9 
Mrs. Bobbie Kemp, mb; Mrs. Mary Jean Meadows, 
mb; Miss Dorothy L. Nelms, mb; Mrs. Walita Olson, 
mb; Mrs. Avrilla 8S. Phillips, mb; Miss Pamela A. 
Tabberer, md; Mrs. Patricia Wilson, mb. 
LOWE & STEVENS 
685 W. Peachtree St., zn 8 
Audrey Jones, md. 
MARSCHALK & PRATT (Div. McCann-Erickson) 
634-795 Peachtree St., N.E., zn 8 
Warren Stewart, md; Mrs. Mary B. Whitney. 
ROBERT E. MARTIN & CO, 
1401 Peachtree St., N.E., zn 9 
Robert K. Martin; Ted S. Will Jr. 
DON NIXON ADVERTISING 
1371 Peachtree Bldg., zn 9 
Jan Davis; Don Nixon. 
PAIRO ADY. AGCY. 
414 Norris Bldg. 
Virginia Pairo, o. 
CHARLES A. RAWSON & ASSOC, 
302 Whitehead Bldg. 
Charles A. Rawson; Charles A. Rawson Jr.; William 
C. Rawson; Helen Bullard 
H. G. SAMPLE ADV. 
319 Glenn Bldg. 
Ethleen Fowles, md 
DEEZY SCOTT ASSOCS. 
721 Loew’s Grand Theatre Bldg. 
Mrs. Deezy Scott O’Neill; Miss Nancy Idrau. 
DAMON J. SWANN ADV. AGCY. 
1132 W. Peachtree St., N.W., zn 9 
Damon J. Swann. 
TUCKER-WAYNE & CO. 
1175 Peachtree St., N.E., zn 9 
Miss Anne Benton, vp chg m; Miss Ann Hutcheson 
asst md, tb; Mrs. Ruth Trager, tb. 
Savannah 
PIDCOCK & CO., INC. 
37 E. Broad St. 
Mrs. Joanna E. Berry, md. 
SOUTHEASTERN ADV. AGCY. 
444 Whitaker St., zn 5 
John L. Williams Jr. 
HAWAII 
Honolulu 
N. W. AYER & SON, INC. 
1060 Bishop St., zn 13 
Stewart W. McCombs, ae, tb. 


VANCE FAWCETT ASSOC. 
Aloha Tower, zn 13 
Jack de Mello, yp tv-rad dept. 


LUND-HEITMAN ADV. AGCY. 
1376 Kapiolani Blvd., zn 14 
Adney D. Smith; Robert Costa 
MILICI ADV. AGCY,. 

850 Kapiolani Blvd., zn 13 
Mrs. Jane Donovan. 

WOODRUM & STAFF 

1154 Bishop St. 

Stan Anderson; Donald Woodrum. 


IDAHO 
Boise 
GIVENS-DAVIES ADV. AGCY., INC. 


352 Sonna Bldg. 
Kenneth R. Davies, vp. 


ILLINOIS 


Aurora 

CONNOR ASSOC., INC. 
1460 E. River Rd., S. 

Charles Cary, ae; A. C. Sager, vp. 


Bloomington 

THE BIDDLE ADY. CO. 
814 N, Main St. 

Shirley A. Sunwall, md. 

KANE ADV. 

319 N. Center St. 

Robert B. Armstrong, md, res d. 


Champaign 

GRUBB & PETERSEN ADV. 

111 N. Market St. 

Dale Arvidson, tv d; J. J. Dombrowske, md. 
RICHARD NEWMAN ADV. 

617 E. Green St. 

Richard J. Newman; S. A. Miller; Al Zimmerman. 


Chicago 

JOSEPH P. ABRAHAM & ASSOCS., 

108 W. Lake St. 

Joseph P. Abraham, o, tb; Richard J. Saigh, md. 
JOHN A. ADDISON & CO. 

549 W. Washington Blvd., zn 6 

L. L. Zambo, ty-rad d, tb. 

WILLIAM HART ADLER, INC. 

919 N. Michigan Ave., zn 11 

Alider R. Belskis, tb; Dale Heath, md. 

ADV. SERVICE BUREAU 

10511 S. Springfield Ave., zn 43 

L. A. McGill, 0, ae, mb. 

AGENCY SERVICE CORP. 

66 E. South Water St., zn 1 

George P. Hixon, tb. 

ALMO ADV. AGCY. 

7460 S. Exchange Ave., zn 49 

R. M. Korkin, md. 

ALLEN ALPERN & ASSOC, 

1227 Loyola Ave., zn 26 

Mrs. Gertrude G. Alpern, tb. 

ANDOVER ADV. CO. 

185 N. Wabash Ave., zn 1 

Drury Lennington, md. 

ANDREWS CO. 

510 N. Dearborn, zn 10 

William J. Tausch, md. 

ATKINSON-COKER, INC. 

200 E. Walton Place, zn 11 

Philip Irwin, md. 
AUBREY-FINLAY-MARLEY-HODGSON, INC. 
230 N. Michigan Ave., zn 1 

Dixon L. Harper, ty-rad d; Frederick F, Hansen, md, 
res d. 

AVES, SHAW & RING, INC. 

333 N. Michigan Ave., zn 1 

Miss Violet Sodergren, mb. 

N. W. AYER & SON, INC, 

135 S. LaSalle St., zu 3 

Harold Bennett, assoc md; Parker VeVang, mb. 
A. N. BAKER ADV. AGCY., INC, 

189 W. Madison St., zn 2 

R. L. Nold, m. 

ERLE BAKER ADV. CO. 

154 E. Erie St., zn 11 

Miss Marion Jerelle. 

BAKER, TILDEN, BOLGARD & BERGER, INC. 
919 N. Michigan Ave., zn 11 

Cliff Bolgard, md; Edith Hansen, tb; Beverly Miller, 
tb; Marcella O'Neill, tb. 

BATTEN, BARTON, DURSTINE & OSBORN, INC. 
919 N. Michigan Ave., zn 11 

Miss C. Hawkinson, tb; Russell W. Tolg, tb. 
WALTER F. BENNETT & CO. 

Civie Opera Bldg., zn 6 

Miss Jane M. Gunther, tb. 

BENTLEY, BARNES & LYNN, INC. 

64 E. Lake St., zn 1 

Gloria Postelnek, md. 

GORDON BEST CO., INC. 

228 N. LaSalle St., zn 1 

S. Chartoc, vp tv-rad; Kay Knight, tb; E. A. Trizil, 
md. 





LEO P. BOTT JR. ADV. 

64 E. Jackson Blvd., zn 4 

Leo P. Bott Jr. 

BOZELL & JACOBS, INC. 

205 N. LaSalle St., zn 1 

Maryellen Convery, ty-rad; Philip Rouda, vp ty-rad 
E. H. BROWN ADV. 

20 N. Wacker Dr., zn 6 

Mrs. Eleanor Noble, mb. 

THE BUCHEN Co. 

400 W. Madison St., zn 6 

Lee Carlson, tb; John Cole, ty-rad d; 
Rose, md. 
BURLINGAME-GROSSMAN ADV. 
207 S. Wabash, zn 6 

F. H. Walder, md. 

BURNET-KUHN ADV. CO. 

520 N. Michigan Ave., zn 11 

James H. Kristof. 

LEO BURNETT CO., INC. 

Prudential Plaza, zn 1 

Dave Arnold, m grp sup; Miss Eloise Beatty, tb; 
Lincoln Bomba, tb; Wally Bregman, tb; Tom Brennan, 
tb; Don Carlson, tb; Bill Chrisman, tb; Jim Cone, tb; 
Richard Coons, m grp sup; Bill Eckert, tb; Ken 
Eddy, tb; Marge Flotron, tb; Rex French, assoc m grp 
sup; William Harmon, assoc m grp sup; Don Keller, 
tb; Charles Lehwall, th; Fred Maeding; George Miller, 
assoc m grp sup; Dick Niece, tb; Arne Nordmark, tb; 
Bill Oberholtzer, assoc m grp sup; Gus Pfleger, m 
grp sup; Mary Lou Ruxton, tb; Mahlon Saxon, tb; 
David Seidel, assoc m grp sup; John W. Setear, assoc 
m mgr; George Stanton, m grp sup; John Stetson, tb; 
Harold Tillson, m grp sup; Malcolm Ward, tb; Cal 
Wilcox, tb; George Wilcox, assoc m grp sup; Tom 
Wright, vp, m mgr. 

BURTON BROWNE ADV. 

610 N. Michigan Ave., zn 11 

Josephine Abbott, md. 

CALDWELL ADYV., INC. 

400 N. Michigan Ave., zn 11 

Chris Maloney, m. 

CAMPBELL-MITHUN, INC. 

919 N. Michigan Ave., zn 11 

Paul Hansen, m planner; Miss Marion Manzer, tb; 
Clay Rossland, md; William J. Stenson, tb 

KEN CAPLAN & ASSOCS. 

549 W. Washington Blvd., zn 6 

Ken Caplan, p, md. 

THE CAPLES CO. 

216 E. Ontario St., zn 11 

Helen Taylor, md; Jack Stillwell, ty-rad d 
CARLSON ADY. CO. 

10 E, Erie St., zm 11 

Chas. M. Schoof, md. 

CHRISTIANSEN ADV. 

135 S. LaSalle St., zn 3 

Virginia Walker, tb. 

DON COLVIN & CO., INC. 

333 N. Michigan Ave., zn 1 

Edna G. Steinhauser, md. 

COMPTON ADYV., INC. 

200 S. Michigan Ave., zn 4 

Cecilia Odziomek, mb; Andrew E. Zeis, md. 
RICHARD CRABB ASSOC, 

20 N. Wacker Dr., zn 6 

Mrs. Betty Howard, vp, ty-rad d; Miss Jacqueline 
King, md, tb. 

CRUTTENDEN ADY. 

75 E. Wacker Dr., zn 1 

George M. Stern, pt. 

CUNNINGHAM & WALSH 

6 N. Michigan Ave., zn 2 

Elinor Fahrenholz, tv-rad d. 

D’ARCY ADV. CO., INC. 

205 Prudential Plaza, zn 1 

W. R. Barker, md; M. Disney, m sup; @. Gredell, tb; 
Dave Haughey, asst md; T. Henry, tb; Niles Swan- 
son, ty, dept merc. 

R. L. DAVID & CO. 

510 N. Dearborn St., zn 13 

Joan Gold, md. 

GEORGE L. DE VILLE ADV. 

53 W. Jackson Blvd., zn 4 

Anne Schindler, md. 

STANLEY B. DIAL ADV. 

39 S. LaSalle St., zn 3 

Judy Boal, md 

DONAHUE & COE, INC, 

919 N,. Michigan Ave., zn 11 

Miss Bernice Munson. 

W. B. DONER & CO. 

35 E. Wacker Dr., zn 1 

M. Kostman, vp, tv-rad d; R. J. Smith, tb. 
EDELSTEIN-NELSON ADV. 

203 N. Wabash Ave., zn 1 

James Feaster, ty-rad d, tb. 

ERWIN WASEY, RUTHRAUFF & RYAN 

360 N. Michigan Ave., zn 1 

Holly Shively, vp, chf tb; Miss Irene Hess, tb. 


Howard W. 
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PACEMAKER! 


WOW-TV marks a decade of leadership in serving 
and selling the $2 billion Omaha market! 





























r 1 
' NEWS... j««sFARM NEWS | ...MOVIES 
: WOW-TV News ! The only station in this | MGM, Columbia, ! 
I is First in i rich agricultural market = 20th Century Fox, 
i every Survey... | with a complete farm = 5 R-K-O! I 
i 1 department! I I 
I I I I 
I I a ! 
I I I I 
i Ig I I 
i I I = ——_ | 
I I 1 I 
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i I 1 I 
be ase — -+----+ — oe ee ee ee ee eee eee + —— ee ee ee -+ 
| WEATHER... {|...COMMUNITY ;...VIDEO TAPE 
1 The only Omaha Station witha | SERVICE I First and only Videotape Service 
1 ‘ : 1 Lin Omaha! I 
\ professional meteorologist! F Tore-tieas eahaaly jin Omaha! ; 
I ' Award Winner! ! I 
r I "ii ! 1 
Oa. | | | 
1¢ i 

iA, 3 ! 

\‘ / I 
1 be hee | | 
—_ —_— eee ee eee - = — es ee oe eee i —_— ao ee eee om une ure 


This brief story board covers only a few of the highlights in WOW-TV’s 
first 10 years of leadership. Leadership that has kept Channel 6 
“out front” since it began daily commercial broadcasting 
on August 29, 1949. Leadership in service... in 
programs ... power to deliver what folks want 

to the greatest number of them! That’s 
Channel 6, Pacemaker in Omaha! 






er 
FRANY. “j oe a General mManed 
ice Pres! 
TTeENER: Sales Manager 
a V pepresentatives 
BLAIR-"*: 


WOW: TV au 6 Ohnadi 


Meredith Stations are affiliated with Better Homes and Gardens and Successful Farming Magazines 
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EXECUTIVE ADY., INC. 

469 E. Ohio St., zm 11 

E. Grusin, md; Sandi Kabb, ty-rad tb. 
EDGAR WALTER FISCHER 

920 N. Michigan Ave., zn 11 

Edgar Walter Fischer, p, md. 

J. H. FISHER ASSOC. 

230 E. Ohio St., mm 11 

Miss Betty Zidell, ty-rad d, tb. 

M. M. FISHER ASSOC, ADV. 

79 W. Monroe St., zn 3 

Miss Donna Stuart, ty-rad tb 
FITZMORRIS ADV. 

6 N. Michigan Ave., zn 2 
Miss K. J. Troecko, tb. 
GEORGE F. FLOREY, INC. 
135 S. La Salle St., zn 3 
George F. Florey, p; Bea Rosenblum, md. 

FOOTE, CONE & BELDING 

155 E. Superior St., zn 11 

Miss Patricia Chambers, tb; Miss Gwen Dargel, tb; 
Harry Dieter, bdest mgr; Miss Rita Hart, tb; Homer 
Heck, vp, d bdest; Miss Genevieve Lemper, tb; Robert 
EB Ryan, mgr m dept; Edward M. Stern, vp, md 
CLINTON E. FRANK, INC, 

2400 Merchandise Mart, zn 54 

Miss Ruth Babick, tb; Miss Helen Davis, tb; Bucking- 
ham Gunn, vp, tv-rad d; Camille Muscarella, tb; 
Bud Trude, d m dept. 

JULIAN FRANK & ASSOC, 

22 E. Elm St., zn 11 

Julian Frank, p, ae, tb. 

ALEX T. FRANZ, INC. 

221 N, LaSalle St., zn 1 

Viola Magnuson, md. 

FULLER & SMITH & ROSS, INC. 

105 W. Adams St., zn 3 

C. W. Billingsley, asst treas, md 
FULTON-MORRISSEY CO. 

612 N. Michigan Ave., zn 11 

Elsie Laufer, tb 

GARDNER & STEIN 

11 N. Wacker Dr., zn 6 

Frances L. Rickey, md. 

GARFIELD-LINN & CO. 

333 N. Michigan Ave., zn 1 

Herb Shayman, md. 

THE PHIL GORDON AGCY, INC, 

23 E. Jackson Blvd., zm 4 

David J. Stetz, md. 

GORDON & HEMPSTEAD 

810 N. Michigan Ave., zn 11 

Gerald Saperstein, md 

GOURFAIN-LOEFF, INC, 

205 W. Wacker Dr., zn 6 

E. Johnson, md. 

GRANT ADY., INC, 

919 N. Michigan Ave., zn 11 

Mary Alice Crisafulli, tv b; Reginald Dellow, yp, md 
GRANT, SCHWENCK & BAKER, INC. 

520 N. Michigan Ave., zn 11 
Frank M. Baker, yp ty-rad; 
H. M. GROSS CO. 

919 N. Michigan Ave., zn 11 
Eileen Danaher, md. 
GROSSFELD & STAFF 

22 W. Monroe St., zn 3 

Miss Grace Peterson, md. 
HANSON & STEVENS, INC. 
11 N. Wacker Dr., zn 6 

M. G. Wadsworth, md. 
GEORGE H. HARTMAN CO. 
307 N. Michigan Ave., zn 1 
Miss Jean Seaman, tb. 
HEADEN, HORRELL & WENTSEL, INC. 
2209 Prudential Plaza, zn 1 

Judson Horrell. 

HEINZE & PENFOUND 

22 W. Monroe St., zn 3 

Wayne Kennedy, ty-rad d, ae 

HENRI, HURST & McDONALD 

121 W. Wacker Dr., zn 1 

Miss Laura Hall, tb; C. Pumpian, md. 
HOPKINS, PATWELL & ASSOC. 

100 W. Monroe St. 

Ruth Patwell, md. 

E. ROSS HUMPHREY & ASSOC. 

154 E. Erie 

Emmet Mellenthin, tv-rad d. 
JONES-FRANKEL CO. 

180 N. Wabash Ave., zn 1 

Henry I. Sherry, tv-rad d. 

ROBERT KAHN & ASSOC. 

2660 W. Medill Ave., zn 47 

Shirley Greiman, md. 

THE KAPPS CO. 

64 E. Lake St., zn 1 

Capico Kapps, p, tb 

H. W. KASTOR & SONS ADV. 

75 E. Wacker Dr., zn 1 

Harvey Mann, m mgr. 





Fred Broitman, md. 








HERBERT L. KELLNER & ASSOC. 

131 S. Wabash Ave. 

Nadine Carducci, md. 

DON KEMPER CO., INC. 

919 N. Michigan Ave., zn 11 

Miss Marjorie Aberg, md. 

KENNEDY & CO. 

100 E. Ohio St., am 11 

J. V. Dahlstrom; Edward C. Kennedy; P. A. Scibetta. 
KENYON & ECKHARDT, INC. 

221 N. LaSalle St., zn 1 

Frank C. Clayton, md; Robert Penninger, mb 
KEYES, MADDEN & JONES 

919 N, Michigan Ave., zn 11 

Merle Myers, hd tb; Dr. Jaye 8. Niefeld, md res d, 
tb; Miss Virginia Russett, tb. 

FREDRIC R. KLEIMAN ADV. 

203 N. Wabash Ave., an 1 

William Perry, tb. 

MEL KOPP & ASSOC. 

54 W. Randolph St., zn 1 

Mel Kopp, md. 

KUTTNER & KUTTNER, INC. 

646 N. Michigan Ave., zn 11 

8. C, Kuttner, vp, md, ty-rad d. 

LADD, SOUTHWARD & BENTLEY, INC. 

300 W. Washington St., zn 6 

Lee R. Teeman, vp. 

LAUESEN & SALOMON 

520 N. Michigan Ave., zn 11 

Katherine Berner, m. 

LEEDS & YORK ADV. 

2735 N. Ashland Ave., zn 4 

Maurey Mayber, yp, ty tb, tal b; Allan Schullman, 
tv-rad d 

D. K. LEVENTIS ADV. 

1250 W. Cornelia Ave., zn 13 

Thomas Johns, md. 

LILIENFELD & CO. 

121 W. Wacker Dr., zn 1 

James K. Jurgensen, ty-rad d, ae 

W. E. LONG CO. 

188 W. Randolph St., zn 1 

R. A. Gilbertz, md, res d; John Pesich, asst ty-rad d; 
R. D. Rynerson, mb. 

EARLE LUDGIN & CO. 

121 W. Wacker Dr., zn 1 

Mrs. Marilyn Duff, tb; Daniel O’Conner; Patrick 
Smyth 

MacFARLAND AVEYARD & CO. 

333 N. Michigan Ave., zn 1 

Miss Esther Andersen, tb; Grant Atkinson, yp ty-rad d; 
Gordon Hendry, md. 

MALCOLM-HOWARD ADV. 

203 N. Wabash Ave., zn 1 

Fran Weiss, tv-rad dept; Miss Maxine Ziv, tb. 
MANCHESTER-WILLIAMS-KREER, INC. 

7 S. Dearborn St. 

George MoGivern, md. 

MANDABACH & SEMMS, INC. 

520 N. Michigan Ave., zn 11 

Violet Mickleson, md. 

ALAN T. MANN CO., INC. 

185 N. Wabash Ave., zn 1 

Miss Shirley A. Greve, tb. 

ALLAN MARIN & ASSOC, 

624 S. Michigan Ave., zn 5 

Donna M. Hanson, d m dept 

MARSTELLER, RICKARD, GEBHARDT & REED, 
INC, 

185 N. Wabash Ave., zn 1 

Miss Elaine Kortas, md; Miss Joyce Moberg, tb 
MATTHEW, CALDWELL & BALLARD 

4649 S. Parkway, zn 53 

Larry Autry, md. 

McCANN-ERICKSON, INC, 

318 S. Michigan Ave., zn 4 

Donald Amos, tb; Richard Courtney, tb; John Dea- 
con, m grp sup; Kenneth Fleming, md; Leonard 
Kay, tb; William Kennedy, tb; Miss Ruth Leach, 
asst m grp sup. 

McGIVERAN-CHILD CO. 

162 N. Clinton St., zn 6 

Mercedes B, McGrath, md 

JOHN MECK & STAFF 

520 N. Michigan Ave., zn 11 

John Meck; Jay St. Clair. 

MERCHANDISING ADV., INC. 

308 W. Washington St., zn 6 

F. Ohlrich, p, mb; Allen Wilson, yp. 

ARTHUR MEYERHOFF & CO. 

410 N. Michigan Ave., zn 11 

Francine Goldfine, tb; Bruce Houston, th; Edmund 
Kasser, tb; Stuart L. Novy, tv-rad; Miss Evelyn 
Vanderploeg, tb. 

ARTHUR R. MOGGE, INC. 

333 N. Michigan Ave., zn 1 

Robert Mogge, md. 

MOHR & EICOFF, INC. 

112 E. Walton St., zn 11 

Alvin Eicoff, exec vp; Roy MacLean, md; Mel Smith, 


tb; Joel Weiner, tb 

JOHN B. MORRISSEY CO. 

30 N. LaSalle St., zn 2 

L. Bamman, md 

FRANK C. NAHSER, INC, 

221 N. La Salle St., zn 1 

Miss Caroline Benson, tv-rad d, md 

NEEDHAM, LOUIS & BRORBY, INC. 

Prudential Plaza, zn 1 

John Cole, asst d, bdest fac.; James G. Cominos, yp 
chg ty-rad; Don De Carlo, tb; Arnold Johnson, yp, 4 
bdest fac.; John Scott Keck, vp, d ty-rad pgm; 
Marianne Monahan, tb; Philip M. Morrow, tb; B 
Blair Vedder Jr., vp, md. 

E. J. NEWMAN ADV. 

180 N. Wabash Ave., zn 1 

Louis 8. Newman, m ty-rad d, tb. 

NORTH ADV., INC. 

Merchandise Mart, zn 55 

Tom Garrabrant, md; John Harper, m sup; Miss 
Betty Lavaty, mb; Marty Ryan, m anal sup; Miss 
Elaine Pappas, mb; Miss Barbara Swedeen, asst mb. 
O’GRADY-ANDERSEN-GRAY, INC. 

230 N. Michigan Ave., zn 1 

Jack J. Page, tv-rad d; H. Miller, md 

OLIAN & BRONNER, INC. 

35 E. Wacker Dr., zn 1 

Robert Berman, tv-rad d; Miss A. C. Kennelly, md,. tb. 
HARRY C, PHIBBS ADV. CO. H 
36 S. Wabash Ave., zn 3 

F. Schultz, md 

PHILLIPS & CHERBO, INC. 

35 E. Wacker Dr., zn 1 

Jack C. Cherbo; Robert L. Finch; Miss Virginia 
Landgraf, tv tb. 

POWELL, SCHOENBROD & HALL 

230 N. Michigan Ave., zn 1 
Miss Patrice Campbell, tb; 
tv-rad d 
PRESBA-FELLERS & PRESBA, INC. 
360 N. Michigan Ave., zn 1 

Frank R. Steel, tb 

PRICHARD & MANN, MARKETING, INC, 
4943 Milwaukee Ave., zn 30 

Martin Mann. 

CHARLES O. PUFFER CO. 

155 E. Ohio St. 

Miss Glorya Bakken, md, tb 


Herbert Summers Hall 
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REACH, McCLINTON & PERSHALL 
Prudential Plaza, zn 1 

Miss Lois H. Corey, tb; Mrs. Helen Schlichter, tb. 
READ BROTHERS 

203 N. Wabash Ave., zn 1 

Philo B. Read, pt, tb. 

REICH & KAHN, INC. 

5 E. Erie St., am 11 

Jay S. Reich, tv-rad tb. 

REINCKE, MEYER & FINN, INC. 

520 N. Michigan Ave., zn 11 

Lew Green, tv-rad d; John A. Priebe, md, res d. 
RETAIL ADV. AGCY. 

Michigan Ave. at 20th St., zn 16 

James Brindy, md. 

REYNARD PUBLICATIONS CORP. 

624 S. Michigan Ave., zn 5 

Marjorie Burkhardt, md 

FLETCHER RICHARDS, CALKINS & HOLDEN 
221 N. LaSalle St., zn 1 

J. Driscoll, ae; G. T. Jahnke, mgr.; Mrs. Virginia 
Monfredini, tb. 

ROBERTSON, BUCKLEY & GOTSCH, INC. 

108 N, State St., zn 2 

Miss Barbara Kalnutz. 

ROBERTSON-POTTER CO. 

360 N. Michigan Ave. 

Miss Beverly Rampage, tv-rad d. 

ROCHE, RICKERD & CLEARY, INC. 

135 S. LaSalle St., zn 3 

Guy Dustman, mb; Kirby Roche, ty-rad d 
IRVING ROCKLIN & ASSOC, 

32 W. Randolph St., zn 1 

Jerrold Rocklin, ae; Irving Rocklin, p, ty d; Robert 
Rocklin, ae; Robert Spencer, ae. 

SHERWIN RODGERS & ASSOC. 

46 E. Chicago Ave., zn 11 

Toni Rodgers, ty-rad d. 

SANDER RODKIN ADV. AGCY. 

737 N. Michigan Ave., zn 11 

Jim Strickland, tb. 

IRVING J. ROSENBLOOM & ASSOC., INC. 
400 N. Michigan Ave., zn 11 

Mrs. Sheila Green, md. 

LLOYD M. ROSENOW, INC. 

509 S. Wabash Ave., zn 5 

Lloyd M. Rosenow, p; Betty Filipiak. 
ROTHBARDT & HAAS ADYV., INC. 

232 E. Ohio St., zn 11 

Miss Frances Burns, tb. 

LEW SANDERS ADVERTISING 

6 E. Monroe St., zn 3 

Lew Sanders, tb. 

GEORGE S. SANDLER, INC. 

75 E. Wacker Drive, zn 1 

Ron Cohn, ae; George S. Sandler, p; Earl Weber, vp. 
SCHENKER CO. 

2301 Wabansia Ave., W., zn 47 

Cc. D. Domin, tb. 

HARRY SCHNEIDERMAN, INC. 

141 W. Jackson Blvd., zn 4 

Miss Doris Golow, tb. 

MURREY SCHNEIDERMAN AGCY. 

1227 W. Leyola Ave., zn 26 

Arlene Schneider, tb. 

SCHRAM ADV. CO. 

170 W. Washington, zn 2 

Fred Brody, ae; Larry Cohen, ae; Raymond Henning, 
vp; Ira P. Weinstein, p. 

R. JACK SCOTT, INC. 

814 N. Michigan Ave., zn 11 

Herbert S. Laufman, ty-rad d; A. J. Meyers, md 
HENRY SENNE ADYV., INC. 

75 E. Wacker Dr., zn 1 

William Barth, tv-rad d; Henry Senne. 
SHAFFER, LAZARUS & LaSHAY, INC. 

162 N. State St., zn 1 

Arthur Lazarus, p; Jerome B. Shaffer, vp. 

JOHN W. SHAW ADYV., INC, 

51 E. Superior St., zn 11 

H. C. Kemper, tv-rad d; Miss Isobel McCauley, tb; 
Miss Marilyn McDermott, tb; Miss June Nelson, tb; 
R. L. Rogers, md. 

SORENSON ADV. CO. 

154 Erie St., zn 11 

Dorothy C. Samer, md. 

E. J. SPERRY BAKERY ADV. 

733 N. Rush St., zn 11 

Jerry Saxon, ty-rad d; E. J. Sperry, d m dept, tb. 
P. J. STEFFEN CO. 

201 N. Wells St., zn 6 

P. W. Jones, mb. 

STERN, WALTERS & SIMMONS, INC. 

155 E. Ohio St., zn 11 

Martin J. Simmons, tb, ae; Sandra Stanley, tb; 
Gerald J. Stern, p, ‘tb, ae; Lee J. Walters, tb, ae. 
STOETZEL & ASSOC., INC. 

307 N. Michigan Ave., zn 1 

Miss Leona Murphy, md. 


TATHAM-LAIRD, INC. 
64 E. Jackson Blvd., zn 4 
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Larry Claypool, bdest m mgr; John Gillin, bdest 
mgr; Philip Gore, assoc m sup; Bill Lierle, bdest 
sup; Jack Ragel, m sup; Miss Mary Rodger, bdest 
mgr; Dan Ryan, d tv-rad commis; Ron Stack, bdest 
mgr. 

J. WALTER THOMPSON CO. 

410 N, Michigan Ave., zn 11 

Robert Atwood, tb; ‘Marvin Burns, tb; Ellen Carlson, 
tb; John de Bevac, vp, md; A. G. Ensrud, assoc md; 
Ed Fitzgerald, sr b; Harry Furlong, tb; E. K. 
Grady, assoc md; Lowell Helman, assoc md; Richard 
Hyland, assoc md; Mina Kleyne, tb; Bernice Mc- 
Taggart, th; Marie Rogers, tb; John Rohrbach, tb; 
Sylvia Rut, tb; Robert Thurmond, assoc md; Peggy 
Willebrand, tb. 

UNITED ADV. CO., INC. 

427 W. Randolph St., zn 6 

E. H. Larsen; Joseph F. Littleton; N. J. MeMahon 
VAUGHAN, THAIN & SPENCER, INC. 

230 Dearborn Ave., zn 1 

Myrtle St. Pierre, md. 

WADE ADYV., INC. 

20 N. Wacker Dr., zn 6 

Arvid M. Anderson, m assoc; Robert A. Coolidge, 
m-res mgr; Charles W. Davidson, m assoc; B. Robert 
Jolly, m assoc; John G. Schroeder, m mgr; David S. 
Williams, md. 

VERNON S. WEILER ADVERTISING 

664 N. Michigan Ave., zn 11 

Robert S. Weiler; Vernon S. Weiler 

EDWARD H. WEISS & CO. 

360 N. Michigan Ave., zn 1 

Jack Bard, vp, mkt serv; George Grant, m sup; Miss 
Joan Mandel, m sup; Harry C. Pick, m sup; Nathan 
Pinsof, m mgr; Mrs. Nora Weintraub. m sup. 
FREDERIC WELLMAN ADVERTISING 

3421 W. 48th Place, zn 32 

WARREN WETHERALL & ASSOC. 

919 N. Michigan Ave., zn 11 

W. M. H. Smith. 

ARTHUR E. WILK 

737 N. Michigan Ave., zn 11 

Helen Dougherty, md. 

FREDERICK C. WILLIAMS & ASSOC, 

22 W. Monroe St., zn 3 

B. Ralph Rundell; Frederick C. Williams. 
WILLIAM R. WILLIAMS, INC. 

221 N. LaSalle St., zn 1 

Robert W. Howat, vp, creative d; Mrs. Jeannette D 
May, md. 

WILSON-SAYLOR-WARE, INC. 

188 Randolph Tower, zn 1 

Richard H. Wilson. 

WRIGHT, CAMPBELL & SUITT, INC. 

152 E. Superior St. 

Donald L. Campbell, vp; William E. Wright, p 
YOUNG & RUBICAM, INC. 

333 N. Michigan Ave., zn 1 

Edwin Berg, asst b; Arnold Bierman, asst b; Miss 
Peggy McGrath, th; Miss Bette Myers, asst mb; Paul 
Schrage, asst b; Keith B. Shaffer, mb; Richard 
Stevens, asst b. 


Decatur 

ANDERSON ADV. 

108 E. William 

Jan Anderson; Oscar F. Anderson. 


Dixon 

SHOAF ADV. 

119 Hennepin Ave. 
Z. A. Clegg, md. 


Evanston 

CHRISTOPHER GARTH ADV. 
996 Main St. 

Phyllis Winkler, md 


Kankakee 

STRAND, MOORE & STRAND 
124 N. Dearborn Ave. 

Frank L. Strand, md. 


‘LaGrange 


J. D. CULEA ADV. 
702 W. Burlington Ave. 
James D. Culea. 


Mendota 

KENNETH B. BUTLER & ASSOC, 
700 14th Ave. 

James E. Gallagher, exec yp, md. 
Mount Prospect 

Cc. J. ULRICH & ASSOC. 

1 N. William St. 

C. J. Ulrich, p, tb. 

Northbrook 

PAYNTAR ADV. AGCY., INC. 
3151 Willow Rd. 

John R. Standish, ty-rad md. 

Oak Park 

MARVIN E. TENCH ADV. AGCY., INC, 









1111 Chieago Ave. 
C,. T. Johnson, ty-rad d, tb. 


Peoria 

DON HEINRICH ADV. 

508 Cooper St., zn 2 

Edna Field Blair, md. 

JACKSON, HAERR, PETERSON & HALL, ING, 
735 Jefferson Bldg. 

Mrs. Donna Monteiro. 

MACE ADV. AGCY., INC. 

408 Fulton St., zn 2 

R. F. Voss, vp, tv-rad d. 

ROSS, FLINK & LIVENGOOD 
1005 N. University 

M. B. Kreighbaum, md 
THOMSON ADY. CO. 

828 S. W. Adams St. 

Marjorie Olson, md. 


Quincy 

HELMER & HALBACH ADV. 
415 WCU Bldg. 

R. W. Halbach. 


Riverside 

ROBERT PETERSON ADV. AGCY. 
1 Riverside Rd. 

Jack Reardon, tb. 


Rockford 

E. R. HOLLINGSWORTH & ASSOC., INC, 
1004 Talcott Bldg. 

Leslie A. Jonas, md. 

HOWARD H. MONK & ASSOC, 

500 Illinois Nat'l Bank Bldg. 

Norma Wren, bdest b. 


Skokie 

J. W. HOLMES ADV. 

8145 N. Keystone 

Don Holdeman, yp, tb, tal b, res c. 


Springfield 
EVANS-WORK ADV. 

624 E. Capitol Ave. 
Clarence R. Evans, p, ty d, tb 


Wheaton 

J. M. CAMP & CO. 

213 W. Wesley St. 

John M. Camp, p, tv-rad d; Miss Grace R. Jordan, tb. 


Wilmette 
MARTIN-ENGEL & ASSOC, 
423 Tenth St. 

George F. Engel, p, tb. 


INDIANA 
Elkhart 
JUHL ADV. 
2nd & Harrison Sts. 
Lester Taggart, md. 


Evansville 

HATHAWAY ADV. 

Rookery Bldg. 

Jim Metchler, tv d, ae. 

KELLER-CRESCENT CO. 

20 S. E. Riverside Dr., zn 8 

Lee Edmiston, mgr, md, ae; G. L. Freeman, tv-r d. 
RACENER ADV. 

35 S. E. 7th St., zn 8 

Miss Melba Jean Racener, o, tb 


Fort Wayne 

BONSIB, INC, 

927 S. Harrison St. 

Mrs. Florence Eatinger, tb. 

SUEDHOFF & CO. 

921-25 Gettel Bldg., zn 2 

Carl J. Suedhoff. 

LOUIS E. WADE, INC. 

821 Webster St. 

Richard M. Katt; Roy H. Parke; Louis E. Wade. 


Indianapolis 

BULL ADV. 

130 E. Washington St., zn 4 

8S. H. Cohn, tv-rad d 

CALDWELL, LARKIN, SIDENER, VAN RIPER, 
INC, 

Merchants Bank Bldg., zn 4 

Charles Golling, tv-rad d. 

CARLSON & CO., INC, 

320 N. Meridian St., zn 4 

Herbert A. Carlson, p; M. P. Jenkins, yp; Victor 
G. Varmo. 

CENTRAL ADV. CORP. 

Board of Trade Bldg., zn 4 

G. Vance Smith, p, md, ae. 

GEO. S. DIENER CO. 

1126 Hume Mansu Bldg., zn 4 

B. E. Costin, md. 
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MARK GROSS & ASSOC. 
143 N. Meridian St., zn 4 

Miss Jean Abney, md. 

TEVIE JACOBS ADV. 

206-209 Goodman Bidg., zn 4 

Tevie Jacobs. 

KEELING & CO., INC. 

Chamber of Commerce Bldg., zn 4 

M. C. Dill. tb. 

KEYES, MADDEN & JONES 

Columbia Club-Monument Circle, zn 9 
Russell B. Young, vp, tv-rad d. 

LaGRANGE & GARRISON, INC, 

30 E. Georgia St., zm 4 

L. Brown. 

ROHR ADV., INC. 

3465 N. College Ave., zn 5 

W. H. Rohr Jr. 

RUBEN ADV. 

966 N. Meridian St., zn 4 

Ted Pollack, tv-rad d. 

STEVE SMITH ADV., INC, 

422 Ober Bidg., zn 4 

James Collins, ae; Daniel C. Park, ae; Mrs. Sue 


Sherman 


Muncie 

APPLEGATE ADV. AGCY., INC. 

100 Minnetrista Blvd. 

Harry L. Bird, vp plns-bdestg; W. Milo Carter, md. 
POORMAN-BUTLER & ASSOC, 

112-114 E. Gilbert 

Mrs. Sara Boswell, tv-rad d; Robert M. Klein, md, 
ae; Robert J. Poorman, p. 


South Bend 
LAMPORT, FOX, PRELL & DOLK, INC, 


Clement B. Haines, vp, tv-r; W. A. Ritke, ae. 
LINDER-KELLEHER & CO. 

122 S. Main St. 

Richard Hoag, Mort Linder, p. 

MacDONALD-COOK CO. 

Sherland Bldg., zn 1 

Cc. D. Elliott, ae; E. S. Lanning, vp; C. A. Mac- 
Donald, p; Claude F. Mendell, ty-rad d; Marge 
Swoverland, pr d. 


Terre Haute 

POLLYEA ADV. 

822% Ohio St. 

J. Crume, md; William Polje, mb. 


Warsaw 

TRI-STATE ADV. CO., INC, 
1302 E. Center St. 

William L. Kreicker, vp. 


IOWA 
Cedar Rapids 


AMBRO ADV. 

33 Dows Bldg. 

Francis Gillon, vp, tv d. 

W. D. LYON CO. 

303 2nd Ave., S.E. 

Robert P. Ames, md, res d; Eileen Burns, ty-r tb; 
Robert D. Colburn, tv-rad d. 


Clinton 
PETERSON ADV. 
205 Johannes Bidg. 
Miss Dora S. Pitts, md. 


Council Bluffs 

TOWN CRIER AGCY., INC. 
305 Wickham Bldg. 

N. H. Filbert Jr., pt, tv-rad d, <b 


Davenport 

R. A. MORITZ CO. 

2729 Harrison St. 

R. P. Walker, ae. 

SPERRY BOOM, INC. 

Union Arcade Bldg. 

Miss Jane Sperry Boom, vp, tv-rad 4d. 
H. M. STAHL ADY. 

403 Ist Nat'l Bank Bldg. 

K. J. Francis, ty-rad d. 

WARREN & LITZENBERGER ADV. 
805 Ist Nat'l Bank Bldg. 

George W. Meister, ty d. 


Des Moines 

WESLEY DAY & CO. 

2818 Ingersoll Ave., zn 12 

Wesley Day, p; Robert D. Hullihan, yp; Robert M. 
Buckley, ae; Mary B. Alexander, md. 

J. M. HICKERSON, INC. 

1142 Des Moines Bldg., zn 9 

Ben J. Gibson Jr., vp; Charles K. Wheeler, ae. 
LESSING ADV. CO., INC. 

Walnut Bldg., zn 9 


P, J. Flynn, ae, ty-rad d. 

MENEOUGH, MARTIN, SEYMOUR 
Garver Bidg., zn 9 

Gene C. Loffier II; R. J. Quackenbush, tb. 
THOMAS MURRANE ASSOC, 

914 Grand Ave. 

Jan Slayton. 

NELSON ADY. CO., INC. 

312 Masonic Temple Bidg., zm 9 

James L. Nelson; Richard H. Nelson; Richard V. 
Nelson. 


Fort Dodge 
RATHERMEL MKT. AGCY. 
1007 Central Ave. 

Gene M. Rathermel. 


Mason City 
MOHAWK ADV. CO. 
12 First St., N.W. 
Jerome Krieger, tb. 


Sioux City 

AMUNDSON BOLSTEIN, INC. 
307 Benson Bidg., zn 1 
Gordon A. Robinson, vp, md, ae. 
DOVE ADV. 

541-42 Benson Bldg., zn 1 
Frank Dove; Richard Dove. 


Waterloo 

R. J. PETERSEN ASSOC, 
728 Washington St. 
Robert J. Petersen. 

JAMES L. SMITH 

128 Forest Ave. 

James L. Smith. 


KANSAS 
Garden City 
PAUL F. ETRICK & ASSOC. 
404 E. Fulton St. 
Paul F. Etrick, p; Paula J. Etrick, vp 
Hutchinson 
WATSON ASSOC, 
701 Wolcott Bldg. 
Howard Watson. 
Kansas City 


MERRITT OWENS ADV. AGCY., INC. 
New Brotherhood Bldg., zn 1 


Fritz Lisec, vp; Merritt Owens, p; Paul Schrimpf, ac. 


Topeka 
PATTERSON-WRIGHT ADV. 
216 W. Sixth St. 

Miss Dottie Paige, md. 
JONES & HANGER 

3305 E. Douglas 


Donald G. Forbes, gen mgr; Donald K. Stephan, ae; 


Marcella L. Graves, md. 
HARRY TURNER & ASSOC., INC, 
1801 Gage Blvd. 

John Clifford, tv d. 
Wichita 

MOBILE ADS, INC. 
223 St. Francis 

D. D. Fishback. 
STANDARD ADV. 

1001 Union Nat'l Bldg. 
Les Quillen 

JACK TODD ADV. 

150 Cleveland 

Jack Todd, ty tb. 


KENTUCKY 
Louisville 


FRED R. BECKER ADV. AGCY., INC. 
981 S. Third St., zn 3 


Fred R. Becker, p, tb; T. D. Tighe, vp, tv-rad d, ae. 


DOE-ANDERSON ADV. 

308 Commonwealth Bldg., m 2 

Miss G. P. Wagner, mb. 

JACK M. DOYLE ADV. AGCY. 

305 W. Broadway, zn 2 

Jack M. Doyle; Mrs. Jean Spaulding. 

FARSON, HUFF & NORTHLICH 

Republie Bldg., zn 2 

J. Rodney Will, tv tb. 

FESSEL, SIEGFRIEDT, DOOLEY & 
MOELLER, INC. 

204 Commerce Bldg., zn 2 

Walter W. Werle, md. 

MADISON ADV. AGCY. 

1321 Heyburn Bldg., zn 2 

Blaine A. Guthrie Jr., ac. 


MULLICAN CO. 
310 W. Liberty St., zn 2 
Mrs. Sara Roge, tv-rad d, md, tb, tal b. 








SIEGEL-COLGROVE & ASSOC. 
4050 Westport Rd., zm 7 
Harold Siegel, o, md, ty d, tb. 
STAPLES ADV., INC. 

333 Guthrie St., am 2 

G. M. Staples, p, ae. 
ZIMMER-MCCLASKEY ADV. 
1469 S. 4th St., am 8 

Mary Lou Moore, tv-r d. 


LOUISIANA 


Baton Rouge 

H. S. BENJAMIN ASSOC., INC. 
234 Main St. 

Mrs. Ann Mote, tv-rad d. 


New Orleans 

BAUERLEIN, INC. 

1026 Hibernia Bidg., zn 12 

Gus Cranow, ty-r d. 

BROWN, FRIEDMAN & CO., INC. 

National Bank of Commerce Bidg., zn 12 
William Perry Brown Jr., p; J. Lee Friedman, sec; 
Maxwell Thomas Jr., ae 

FITZGERALD ADY. AGCY., INC. 

Lee Circle Bidg., zn 13 

Boyd Seghers, asst ty-rad d; Mrs. Margaret Stair, tb; 
William H. Thomas, tv-rad d. 

GODWIN ADV. 

1002 American Bank Bidg., zn 12 

Paul F. Steen, m. 

ROBERT KOTTWITZ ADY., INC. 

Audubon Bidg., zn 16 

Miss Margaret Dalton, tv-rad d 

WALKER SAUSSY ADV., INC. 

1501 Canal St., zn 16 

Peter A. Mayer, tv-rad d; Miss Marie O'Meara. tb 
SIMCOCK ADV. 

528 Canal St., zn 16 

Paul H. Dalier, pt; L. James Siracuse, pt, gen mer 
SWIGART & EVANS 

327 Exchange Place, zn 16 

Bruce R. Hoefer, tb. 


Shreveport 

BOZELL & JACOBS, INC. 

Fairfield Bldg. 

Harvie H. Chapman, a sup; Mrs. Anne Cherry, ae; 
W. T. Pfeiffer, vp. 








34.2" 


of MICHIGAN’S 
FARM POPULATION 


(Outside Detroit) 


Served and Sold By 


WILX-TV 





~NLJACKSON 


MICHIGAN'S 
GOLDEN TRIANGLE 


Represented by 
Venard, Rintoul & McConnell, Inc. 
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SVOLOS ADV. SERVICE 
525 Marshall St. 
Conni Svolos; Winnie Spruell. 


MAINE 
Boothbay Harbor 


R. NEILY & ASSOC, 
Commercial St. 
Shirley A. Bright, md, ae. 


Portland 

SIMONDS-PAYSON CO., INC. 

53 Exchange St. 

Hartley C. Baxter, tv-rad; Thomas D. Chellis, tvy-rad 
d; William B. Hoffman, tv-rad. 


MARYLAND 


Baltimore 
APPLESTEIN-LEVINSTEIN-GOLNICK ADV. 
342 N. Charles St., zn 1 

Cas Applestein, exec vp; Lee Bloom, ty-rad d; Joseph 
Giannaccini, md; Leon 8S. Golnick, p; Morton Levin- 
stein, sec-treas. 

AZRAEL ADV. CO. 

913 N. Charles St., zn 1 

Sara L. Polack, md 

BOZELL & JACOBS, INC. 

2110 N. Charles St., zn 18 

Arthur Booth; Evans Rogers. 

H. W. BUDDEMEIER CO., INC, 

530 St. Paul Place, zn 2 

H. W. Buddemeier; A. Vinton Feete; Albert T. 
Rochfort; Fred Wehr. 

ELLIOTT BUSE ADV. 

320 N. Charles St., zn 1 

Elliott Buse, 0, tb. 

CAHN, MILLER & STROUSE, INC. 

510 St. Paul Place, zn 2 

Anna D. Gibbons, tv-rad tb. 

W. B. DONER & CO. 

225 N. Charles St., zn 18 

William A. Murphy, md. 

EMERY ADV. CORP. 

1201 St. Paul St., zn 2 

Marshall Hawks, tv-rad d 

FOSTER & GREEN, INC. 

16 E. Chase St., zn 2 

Edgar L. Green Jr., p. 

GABRIEL ADV. AGCY. 

1900 Maryland Ave., zn 18 

Marion L. Goldman, md. 

WILLIAM A. HATCH, INC, 

817 N. Charles St., zn 1 

L. S. Wagnon, ty-rad d, ae. 

KAPPLIN & HOLEN ADV. AGCY. 

411 E. 25th St., zn 18 

Vicki Burry, md. 

THE JOSEPH KATZ CO. 

501 St. Paul Place, zn 2 

Stanley E. Blumberg, tv-rad d; Miss Gertrude Myers, 
md. 

KAUFMAN-MARX ADV. 

111 N. Charles St., zn 1 

Horace Elias, tv-rad d. 

THE 8S. A. LEVYNE CO. 

343 St. Paul Place, zn 2 

Joyce K. Cole, md. 

MAHOOL ADV. 

914 N. Charles St., zn 1 

Katherine M. Fowke, p; Robert D. Myers, vp. 
NEWHOFF-BLUMBERG ADV. AGCY. 

529 N. Charles St., m 1 

Theodore A. Newhoff, pt. 

ROGERS & COLLINS, INC. 

2317 Maryland Ave., zn 18 

Charles R. Collins Jr.; James B. Rogers; Emest K. 
Schultz Jr. 

ROMAN ADV. AGENCY, INC. 

810 N. Calvert St., zn 2 

Joseph Dunn, bus mgr; George Rowan, p. 
GILBERT SANDLER ADY. AGCY. 

338 E. 25th St., zn 18 

Miss Shirley Balser, md. 

PAUL SILVER ADV. 

106-108 Old Town Bldg., zn 2 

Paul R. Silver, p. 

SPEED & CO., INC. 

204 N. Liberty St., zn 1 

Anne M. Engers, sec-treas; R. W. Simpson, yp; F. B. 
Speed Jr., p. 

VANSANT-DUGDALE & CO. 

15 E. Fayette St., zn 2 

Mrs. Rita G. Eastman, chf tb; Miss Evelyn Hutt- 
mann, asst tb; Robert V. Walsh, ty-rad d. 

PAUL VENZE ASSOC., INC. 

Charles & 25th St., am 18 

Miss Bernice Freiberg, tv d, tb; Miss Claire Wehner. 
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MASSACHUSETTS 
Abington 
S. A. CONOVER CO., INC. 


7 Brockton Ave. 
A. H. Clime, exec vp, ty d. 


Adams 

ATLANTIC ADV. AGCY. 
249 N. Summer St. 
Charles Glickman, o. 


Boston 

ARNOLD & CO., INC, 

334 Boylston St., zm 16 

Edward Jancewicz, tv-rad 4. 

ROBERT ARONSON ASSOC.,, INC, 

651 Boylston St., zn 16 

Robert P. Daly; Robert S. Aronson. 

RAY BARRON, INC. 

120 Boylston St., zn 16 

Rey Barron, p; Miss Nancy Breen, md; Parker V. 
Kirk, tb. 

BATTEN, BARTON, DURSTINE & OSBORN, INC. 
462 Boylston St., zn 16 

G. Wright Briggs Jr., tv-rad d. 

BENNETT & NORTHROP, INC. 

711 Boylston St., zn 16 

Mrs. Elizabeth Parsons, md. 

THE BRESNICK CO., INC. 

334 Boylston St., zn 16 

Robert F. Finnegan, res d, md 

JULIAN BRIGHTMAN CO. 

534 Beacon St., zn 15 

T. Cronin, tb; S. Kerber, md. 

HAROLD CABOT & CO., INC, 

136 Federal St., zm 10 

Harold Cabot Jr., ty-rad d; David Williams, md. 
CAMPBELL, EMERY, HAUGHEY & LUTKINS, 
INC, 

8 Newberry St. 

David R. Lutkins. 

THE CANNAM CO. 

Statler Bldg., zn 16 

Luella Cannam, p. 

CHAMBERS & WISWELL, INC. 

250 Park Square Bldg., zn 16 

David M. Guinee, ty-rad d consumer gds; Miss 
Eleanor M. Hoey, tv-rad d. 

JAMES THOMAS CHIRURGE CO. 

414 Park Sq. Blidg., zn 16 

Miss Ruth Gaeta, tb; Channing Hadlock, tvy-rad d; 
Jackson L. Parker, md. 

DOREMUS & CO. 

60 Batterymarch St., zn 10 

Miss Ruth L. Simonds, md. 

JOHN C. DOWD CO. 

208 Park Sq. Bldg., zn 16 

William H. Monaghan, tb; Joseph L. Tully, ty-rad d. 
HERBERT W. FRANK ADY. 

314 Stuart St., zn 16 

Harold Turin, tb; Janet Wilson, tb. 

L. K. FRANK CO.—ADV. 

143 Newbury St., zn 16 

Ruth Smith, md. 

FRANKLIN ADY. SERV. 

667 Boylston St., zn 16 

Melvin B. Summerfield, 0, md. 

HARRY M. FROST CO., INC, 

260 Tremont St., zn 16 

Miss Virginia M. Fairweather, tv-rad d. 

DONALD W. GARDNER ADYV., INC, 

41 Mt. Vernon St., zn 8 

Hannah Auerbach, md; Eleanor M. Wilbur, tv-rad d. 
GOULSTON CO., INC. 

54 Devonshire St., zn 9 

Miss Helene M. Gobron, mb, tb. 

HOAG & PROVANDIE, INC. 

137 Newbury St., zm 16 

Miss Rosemary Rohmer, m dept d 

DAVID HOFF ADV. 

120 Boylston St., zn 16 

William George, tv-rad d. 

HOLLAND, BARTA & CO. 

30 Newbury St., zn 16 

Miss Carol J. Herrling; Richard P. Holland; John S. 
Myers Jr. 

CHARLES F. HUTCHINSON, INC. 

115 Newbury St., zn 16 

Helen C. Horrigan. 

INGALLS ASSOC, 

137 Newbury St., zn 16 

Miss Hazel Elkington, md, tb; Miss Phyllis L. Turin, 
ty-rad d. 

KENYON & ECKHARDT, INC. 

462 Boylston St., zn 16 

Miss Irene EB. Ford, tb; Miss Alice M. Liddell, md. 
THE LAWRENCE AGCY. 

84 State St., zn 9 

Jack Leary, ty d. 





JOHN M. LORD & CO., INt,. 
171 Newbury St., zn 16 
Louise Zeller, md. 


HENRY A. LOUDON ADYV., INC. 
705 Statler Bldg., zn 16 

Ernest C. Clark Jr., yp, md, res d. 
MARVIN & LEONARD ADY. CO. 
210 Lincoln St., zn 11 

James Anderson; Leonard S. Kanzer. 
ROBERT F. O'BRIEN & CO. 
420 Boylston St., zn 16 

Esther F. McQueeney, vp, md 
JEROME O’LEARY ADY. 

9 Newbury St., zn 16 

Miss Louise Doherty, md 
PARSONS, FRIEDMANN & CENTRAL, INC, 
101 Tremont St., zn 8 

Lester B. Hawes, md, ae. 

HARRY PAUL & ASSOC, 

80 Boylston St., zn 16 

Harry Paul, o, tb. 

REACH, McCLINTON & HUMPHREY 
1235 Statler Bldg., zn 16 

Miss Marianne L. Meoli, tv tb. 
REILLY, BROWN & TAPPLY, INC. 
216 Tremont St., zn 16 

Arthur F. Brown, p, treas; Frederick J. McNamara, 
ae; H. G. Tapply, exec vp 

OSCAR E, RUDSTEN & ASSOC, 
262 Washington St., zn 8 

Miss Thelma Press, md. 

THE SACKEL CO., INC, 

316 Stuart St., zn 16 

Richard Robbins, md. 

RICHARD SALINGER CO. 

308 Boylston St., zn 16 

Richard B. Salinger, md. 

SILTON BROTHERS, CALLAWAY, INC, 
131 Clarendon St., zn 16 

Miss Dorothy Cross, tb; Earle W. Hoffman, sr yp; 
Miss Marie Kachinski, md. 
WILLIAM J. SMALL AGCY, INC, 
216 Tremont St., zn 16 

William 7. Small, ty b 

CORY SNOW, INC. 

655 Beacon St., zn 15 

Malcolm C. Choate, yp, md, res d. 
GABRIEL STERN, INC. 

420 Boylston St., zn 16 

Miss Ina Axelrod, tb. 

HERMON W. STEVENS AGCY., INC, 
38 Newbury St., zn 16 

Mrs. Anna M. Tyler, md 

DANIEL F. SULLIVAN CO. 

216 Tremont St., zn 16 

Walter K. Munroe, md, ae. 
SUTHERLAND-ABBOTT 

581 Boylston St., zn 16 

D. G. Valy, md. 

TARLER & SKINNER, INC. 

216 Tremont St., zn 16 

Camille Santoro, md 

F. P. WALTHER JR. & ASSOC, 
661 Boylston St., zn 16 

E. C. Whittemore, ae 

E. F. WHEELER & CO. 

31 Milk St., zn 9 

E. lL. Hunter. 

EDMUND S. WHITTEN, INC. 
165 Newbury St., zn 16 

David L. Bens, vp. 

Brookline 

ALLENGER ADV. 

1676 Beacon St., zn 46 

Gerald S. Seskin, part, tvy-rad d, tb. 
Greenfield 

RICHARD R. BRUCE, INC, 


20 Federal St. 
A. P Surprenant, md 


Holyoke 

JACKSON ASSOC., INC. 

59 Garfield St. 

Benjamin C. Carroll, ty traf mgr; Eleanor EB. Miller, 
ae; Rene Reyes, ty mb. 


Needham 

TIPPETT & CO., INC. 
1492 Highland Ave., zn 92 
O. W. Tippett; S. R. Tippett. 


New Bedford 

ROSSI & HIRSHON 

114 Middle St. 

M. F. Smith, tb. 

Quincy 

S. GUNNAR MYRBECK & CO., INC. 
1458 Hancock St., zn 69 

Mary A. Hickey, md. 








‘amara, 


st WD; 


Miller, 








Springfield 

BLACK & MUSEN, INC, 

1618 Main St., zn 3 

James Marlowe, ae; Arthur Musen, p. 
GIBNEY & BARRECA 

100 Chestnut St., zn 3 

Miss Marjorie King, tb 


Wellesley 

RANDOLPH ASSOC. 

572 Washington St., zn 81 

G. H. Anderson, ae; W. F. Randolph, ae. 


W. Medford 
GORDON SPEEDIE ADV. 
22 Harvard Ave., zn 56 
Gordon Speedie, tb. 


Worcester 

AD-SERVICE, INC, 

16 Norwich St., zn 8 

Herman A, Allen, vp. 
BARATTA—WARDELL AGCY, 
120 Front St. 

Mario G. Baratta. 
BERG-MARSHALL, INC, 

154 Front St., zn 8 

Miss Lois Grant, md; John F, Leonard, ty d. 
COONEY & CONNOR, INC, 
288 Main St. 


J. P. Sullivan, md. 


MICHIGAN 





Ann Arbor 

GULDBERG ADY. 

201 E. Catherine 

Carl B. Guldberg, b. 

LES STRANG ASSOC, ADV., INC. 
3376-3382 Washtenaw Rd. 
Jacques LesStrang, p. 


Battle Creek 

COLUMBIA ADY., INC, 

1320 E, Columbia Ave., Box 220 
D. P. Spalding, p; P. A. Straub, ae. 


Benton Harbor 

MAYER, KLANN /LINABURY ADV. 
226 Pipestone St. 

F, J. Mayer, p. 


Birmingham 
MARVIN HAHN, INC, 
920 E. Lincoln Rd. 
Howard S. Zoll, md. 


Bloomfield Hills 

THE HENRY KOLTYS CO. 

Barbour Bldg. 

Henry Koltys, tv, tb. 

MacMANUS, JOHN & ADAMS 

Robert Barrett, tb; Charles N. Campbell, tb; Becky 
Carter, tb; Lee C. Hanson, bdest sup. 


Detroit 

AARONS, SILL & CARON 

415 Brainard St., zn 1 

Harold Aarons, p, tv d, md. 

ALLMAN CO. 

844 Free Press Bldg., zn 26 

J. M. Klock, tv d, md, res d; S. Skurda, tb. 

J. H. ALTMAN & CO. 

405 Fox Bldg., zn 1 

Robert Hodges, md. 

N. W. AYER & SON 

1225 Penobscot Bldg., 2n 26 

Joe Fierro, tb. 

BELTAIRE-VINCENT & HULL 

6525 Third Ave., <n 2 

Roger Hull, ty-rad d; Miss Delores Nossal, tb. 

A. R. BRASCH & SONS ADV. 

10234 Fenkell St., zn 38 

A. J. DeLisle, md. 

BRINDLEY-ROTH 

1149 Washington Blvd., zn 26 

R. Benton Brindley, p, tb. 

BROOKE SMITH FRENCH & DORRANCE 

8469 Jefferson, zn 14 

Franklyn Bardack, tv-rad d; George Johnston, vp, md; 
Hal Rumble, mb. 

D. P. BROTHER & CO. 

General Motors Bldg., zn 2 

R. Hoffman, tb; Kenneth G. Manuel, vp, rad-tv 4d; 
Watts Wacker, vp, md; J. Walsh, tb. 

LEO BURNETT CO., INC. 

Buhl Bldg., zn 26 

Leonard Hyde, m sup. 

CAMPBELL-EWALD 

General Motors Bldg., zn 2 

R. H. Crooker Jr., tb; R. E. Fisher, tb; Carl 
Georgi Jr., vp, md; L. N. Harabadian, tb; Norman 
Jackman, tb; Eldon Marwedge, tb; Philip L. Mc- 
Hugh, tv-rad, d; W. B. Schweikert, tb. 






CLARK & BOBERTZ 

Fox Bidg., 8th Floor, zn 1 
Miss Ruth Speelman, tb. 
CUNNINGHAM & WALSH, INC. 
Penobscot Bldg., zn 26 

Mrs. M. B. Athay, bdest mb. 


DAVIS-DANIELS, INC. 
139 Cadillae Square, zn 26 
Harry H. Goldberg Jr., tb; 
ty d, md, tb. 

DENMAN & BAKER, INC. 
1012 Buhl Bldg., zn 26 
Ernest W. Baker Jr.; W. I. Denman Jr.; Evelyn 
McSorley. 

W. B. DONER 

505 Washington Blvd., zn 26 

Mrs, Ellen Dryer, md; Charles F. Rosen, vp, mb. 
DICK FREDERICK AGCY. 

621 Free Press Bidg., zn 26 

Jane Frederick, mb. 

GARFIELD ADV. ASSOC. 

15481 Jas. Couzens 

S. C. Garfleld; R. W. Ruwoldt. : 
GEYER, MOREY, MADDEN & BALLARD, INC, 
14250 Plymouth Rd., zn 32 

Arthur L. Terry, md. 

GLEASON ADV. 

Fisher Bldg., zn 2 

Miss Marjorie Sawyer, md; Miss Peggy Van Camp, 
tv-rad d. 

GLOBE ADV. SERV. 

400 Bellvue Ave., zn 7 

Sam Picks, tv-rad d. 

GRANT ADV. 

Guardian Bldg., 29th Floor, zn 26 

James Hughes, asst md; Robert Mack, vp tv-rad; 
A. F. Yagley, md. 

GRAY & KILGORE, INC. 

18845 W. MecNichols Rd., zn 19 

Thomas D. Heap, md, res d. 

HERSHEY-PAXTON CO. 

3007 W. Grand Blvd. 

M. E. Hershey, ty-rad d. 

HOLDEN, CHAPIN, LaRUE, INC. 

16180 Wyoming Ave., zn 21 

Hugh Johnston, m, prod; Glenna Cunningham, ty-rad. 
THE HOPKINS AGCY. 

1504 Guardian Bldg., zn 26 

Nat W. Hopkins, md. 

F. B. HUBERT CO. 

2832 E. Grand Blvd. 

J. Bradford Hubert, md. 

HAROLD W. JACKSON ADV. 

7338 Woodward, zn 2 

Harold W. Jackson. 

KENYON & ECKHARDT, INC. 

Penobscot Bldg., zn 26 

Clifford Wilson, md. 

LUCKOFF & WAYBURN 

320 Lafayette Blvd., zn 26 

Edward Allen, tb; Alan E. Luckoff, tv-rad 4. 
MAXON, INC, 

2761 E. Jefferson St. 

Alfred Dury; P. C. Beatty, md. 
McCANN-ERICKSON, INC. 

3546 Penobscot Bldg., zn 26 

Julia Anderson, tb; William J. Davis, asst md; Kelso 
Taeger, vp, md. 

H. H. MICHAELS CO. 

12700 Dexter 

Harry D. Pappas, m dept; H. J. Friedman, m dept. 
E. A. OPPENHEIM CO. 

1200 Michigan Theatre Bldg., zn 26 

E. A. Oppenheim, ty tb. 

THE FRED M. RANDALL CO, 

Book Tower, zn 26 

Harry E. Grady, tv-rad d. 

DANNY RASKIN ADY. ASSOC, 

18210 James Couzens Hwy., zn 35 

Danny Raskin, tb. 

ROSSI & CO. 

607 Shelby St., zn 26 

Robert F, Anthony, d mkt. 

ROSS ROY, INC. 

2751 E. Jefferson Ave., zn 7 

Carl E. Hassel, vp, md; Ron A. Post, asst md. 
SACHS ADY. STUDIO 

10519 Puritan St., zn 38 

Jack Seedman, tv-rad d. 

SIMONS-MICHELSON CO. 

Lafayette Bldg., zn 26 

Richard Hughes, tvy-rad d. 

STEWART ASSOC, ADV. AGCY. 

20688 Beaufait, zn 36 

James E. Stewart, p. 

STOCKWELL & MARCUSE 

Industrial Bank Bldg., zn 26 

David H. Gabler, tv-rad; Philip R. Marcuse, tvy-rad; 
Paul Stano, tv-rad; W. H. Stockwell, tv-rad. 


Monroe D. Molner, p. 








STONE & SIMONS ADV., INC. 
10821 W. MeNichols Rd., zn 21 
Harry Martin Jr., tvy-rad tb. 

TECH AGCY. 

1004 E. Jefferson Ave., zn 7 

Vv. L. Marcinak, md, tb; M. M. Winthrop, p, tv- 
rad d. 

J. WALTER THOMPSON 

535 Griswold St., zn 26 

Fred Wuellner, md. 
WOLFE-JICKLING-CONKEY, INC. 
327 John R St. 

R. E. Mulvogue, vp. 

YOUNG & RUBICAM 

645 Griswold St., <n 26 

Thomas R. Maynard Jr., d m rels 
ZIMMER-KELLER-CALVERT 

28 Adams St., zn 26 

C. D. Vortman, n.d, res d. 


Flint 

NATE GOLDBERG ADV. AGCY. 
200 E. Second St., zn 3 

Nate Goldberg, p, md. 
THURSTON-SMITH-JENKINS ADV. 
813 Citizens Bank Bldg., zn 2 

R. D. Jenkins, tv tb. 


Grand Rapids 

WESLEY AVES & ASSOC. 

Federal Square Bldg., zn 2 

Miss Margaret DeReimer, mb. 

BEN DEAN ADV. 

50 Ransom N.E., zn 3 

Ben Dean. 

CHARLES F. JOHNSON ADV. 
Waters Bidg. 

Charles F. Johnson Jr., tb. 

NORMAN NAVAN, INC, 

147 Federal Square Bldg., zn 2 
Dale L. Gish, tv-rad d. 

SCHMIDT & SEFTON ADV. 

236 State St., S.E., am 2 

David C. Schmidt, ae; G. W. Sefton, ae; R. T. 
Lang, ae; Hilda A. Tornga, md. 
SYMES ADV. 

957 Manger Rowe Hotel Blidg., zn 2 
Harry P. Symes, p. 








49.0” 


of MICHIGAN’S 
HOUSEHOLDS 


(Outside Detroit) 


Served and Sold By 


WILX-TY 


P| 


ad 


_LANSING 
_ BATTLE 
C2 CREEK 


JACKSON 


MICHIGAN'S 
GOLDEN TRIANGLE 


Represented by 
Venard, Rintoul & McConnell, Inc. 











November 30, 1959, Television Age 89 





IOHN B. VAN DOMELEN AGCY. 
327 Federal Square Bldg., zn 2 
John B. Van Domelen, 0, tb. 
WALLACE-BLAKESLEE, INC. 

415 Ass’n of Commerce Bidg., zn 2 
Roger K. Erickson, tv-rad d. 

WEBBER ADV. AGCY. 

103 College Ave., S.E., zn 2 

Miss Bette Dillon, ty-rad d. 


Grosse Pointe Woods 
D. A. MARKS ADV. 

2072 Vernier, zn 36 

Ruthe Schumaker, m. 


Kalamazoo 

SCHOONMAKER, WILLIAMS & MOSS, INC. 
808 Kalamazoo Bldg. 

Edgar H. Moss, vp; Carl B. Schoonmaker, p; Byron 
A. Williams, vp. 


Lansing 

BERNARDINO ADV. 

130 Shephard St. 

A. J. Harger, p. 

CAPITAL ADV., INC. 

528 N. Washington Ave., zn 33 
D. Bruce Anderson, vp, md. 
JEPSON-MURRAY ADV., INC. 
601 Townsend, zn 33 

Richard Engle, ae; G. K. Leckie, ac; Charles Tower, 
ae. 


Midland 

CHURCH & GUISEWITE ADV. 
121 McDonald 

John Church, p, md. 


Port Huron 

THE BULLARD AGCY. 
219 Court 

R. Bullard, p, m-rad tb, d 


Royal Oak 

HOWELL & YOUNG ADYV., INC. 
4434-6 N. Woodward Ave. 
Frederick R. Sitter, md. 

ROLFE C, SPINNING, INC. 
4725 N. Woodward Ave. 
William H. Spinning. 


Saginaw 

PARKER ADV. 

112 N. Michigan Ave. 
Howard W. Finger, tv-rad d, tb. 


St. Joseph 

LEE S. BIESPIEL ADV. 
505 Pleasant St. 

L. 8. Biespiel. 


MINNESOTA 


Duluth 

I. F. I. ADV. AGCY. 

310 Christie Bidg., sn 2 
Douglas Eerg. 

SKLARIS AGCY. 

740 E. Superior St. 

Frank Skiaris, tb. 

H. E. WESTMORELAND, INC. 
326 W. Michigan St. 

Robert G. Stake, tv-rad 2. 


Minneapolis 
BATTEN, BARTON, DURSTINE & 

OSBORN, INC. 
1640 Northwestern Bank Bldg., zn 12 
Hale Byers, tb, spot; Bill Conner, tb, ntwk; Betty 
Hitch, tb, spot; Gene Kohner, tb, ntwk. 
WILLIAM L. BAXTER ADV. 
24 S. Sixth St., m 2 
E. M. Grundy, tv-rad d. 
BOZELL & JACOBS, INC. 
1133 Pillsbury Bldg., zn 2 
Wayne King, tv-rad d; Adrienne Roth, ae. 
BRUCE B. BREWER & CO. 
400 Foshay Tower, am 2 
Miss Mary Ann Doss, md. 
CAMPBELL-MITHUN 
1300 Northwestern Bank Blde., zn 2 
Charles E. Anderson, m anal sup; Leslie A. Beldo, 
res d; Robert F. Berg, bdest coord; Miss Patricia 
Brouwer, tb; George M. Hill, bdest coord; Robert C. 
Hood, m planer; H. M. Johnson, md; William P. 
Johnston, bdest coord; Benjamin G. Leighton, tb; 
Arthur H. Lund, vp, tv-rad d; Rudolph Marti, tb; 
Robert F. Thompson, m planner; Katherine Thulin, 
tb; Robert I. Zscunke, m planner. 
CRADDICK SERV., INC. 
885 Northwestern Bank Bidg., zn 2 
H. Ll. Craddick, p. 
FABER ADYV., INC. 
2525 Park Ave., zn 4 
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Jim Faber; Robert Freeman; Warren Headley. 
MIKE FADELL ADV. 

605 Fourth Ave., S., zn 15 

Mrs. Marjorie Barringer, tv d. 
FIRESTONE-GOODMAN ADV. AGCY., INC. 
1801 Nicollet Ave., zn 3 

R. J. Firestone; A. R. Goodman. 


FISCHBEIN ADY. AGCY. 

510 S. 7th St., a 2 

Hilliard Brown, tv d. 

JOHN W. FORNEY, INC. 

1800 Foshay Tower, zn 2 

Miss Joan Jackson, mb, tb. 

FOULKE AGCY., INC. 

2340 Rand Tower, zn 2 

Edward L. Brewton, tb. 
GRUBB-CLELAND CO. 

408 WCCO Bldg., zn 2 

Nina Frey, tb; J. Rodney Grubb, tb. 
ART GRUBER ASSOC. 

4401 E. Lake St., zn 6 

Norman Vinitsky, tb. 
JAFFE-NAUGHTON-RICH 

1104 Currie Ave., zm 3 

Miss Genevieve Kudzia, tb. 
ORELAND JOHNSON ADV. 

800 Foshay Tower, zn 2 

Miss Janet Anderson. 
KERKER-PETERSON, INC. 

2855 Park Ave. 

Paul LeMay, tv-rad d; Robert E. Marlon, vp. € 
mgr; Kevin V. McGarry, md. 

KNOX REEVES ADV. 

400 Second Ave. S., am 1 

Phil Archer, m sup; William Doyle, m sup; Paul 
Ewing, mb; Gary Harm, mb; Ralph Klapperich, md; 
Russell E. Nelf, vp, tv-rad d 
LASKY ADV. AGCY. 

9 N, 4th St. 

Gloria Varnham, m. 
MANSON-GOLD-MILLER, INC. 
510 S. 7th St., am 2 

Miss Rose Midanek, md, td; K. M. Schlasinger, tv- 
rad d. 

MARTIN-WILLIAMS, INC. 

310 Northwestern Federal Bldg., zn 3 
R. C. Martin; S. C. Martin. 
MCCAFFREY ADV. AGCY. 

400 Roanoke Bidg., zn 2 
Maurice McCaffrey; Mrs. Ariel Smith. 
MULLEN & ASSOC, 

WCCO Bide., m 2 

Kenneth Peterson, ty-rad d. 

LLOYD W. NELSON, INC. 

501 Mobile Oil Bldg., zn 2 
Lioyd W. Nelson, p. 

NEMER ADV. AGCY. 

5925 Highway Seven, zn 16 

Samuel N. Nemer. 

OLMSTED & FOLEY, INC. 

1750 Hennepin Ave., zn 3 
Warren T. Way, md 
PIDGEON-SAVAGE-LEWIS 

1050 Builders Exchange, zn 2 
Scott Benton, tv d; Carroll E. Crawford, md. 
PINSKY ADV. 

89 S. 10th St., zn 3 

Irving A. Pinsky, tb. 

REACH, McCLINTON & CO. 
750 Baker Bide., zn 2 

Mrs. Sophie Marblestone, md. 
REVERE ADV., INC. 

76 South Sth St., zn 2 

E. C. Blanchard, tb. 

STEIN ADV. AGCY. 

1030 Midland Bank Bldg. 
Newton H. Stein. 

STEVENSON & ASSOCS. 
Plymouth Bldg., zn 3 

W. M. Amundson, ae; G. J. Anderson, treas, prod m; 
C. W. Stevenson, 0, se. 


HAROLD C. WALKER ADV. 

829 Palace Bldg., zn 2 

Harold C. Walker, p, md. 

WHITE, HERZOG & NEE 

523 Marquette Ave., zn 2 

William J. Nee, tv-rad d. 

HERBERT WILLIS & ASSOC. 

954 Midland Bank Bldg., zn 1 

Kevin Murphy; Mildred Spetz; Herb Willis. 


St. Cloud 
STOCKINGER CO. 


St. Cloud Natl. Bank Bldg. 
Jack Dominick, md. 


St. Paul 
JOHN BORDEN ADV. 


401 New York Bidg., zn 1 
John L. Borden, p, mb. 





DAVID, INC, 

Ist National Bank Bidg., zn 1 

Quentin J. David, p; Jeanne L. Dudley ty-rad d, 
ERWIN WASEY, RUTHRAUFF & RYAN 
2650 University Ave., W., zn 4 

John Hackett, md, tb. 

THE HARPER CO. 

818 Pioneer Bidg., zm 1 

Paul R. Ginther, tv-rad d. 

E. T. HOLMGREN, INC. 

E-717 Ist Nat'l Bank Bldg., zn ! 

T. V. Drevescroft; E. T. Holmgren. 

J. H. MCGUIRE ADV. 

470 S. Snelling Ave., zn 5 

John H. McGuire, p, tb. 
WEAVER-GARDNER, INC. 

405 Oppenheim Bldg., zn 1 

Donald F. Gardner, vp, ty d. 


Willmar 
BERQUIST ADV. 
337 W. 2nd St. 
Earl Olson, md. 


MISSISSIPPI 
Clarksdale 
PHARR BROTHERS ADV. 


Box 749 
William R. Pharr Jr., tb; Leonard L. Pharr, md. 


Gulfport 

BROWN, FRIEDMAN & CO., INC. 
201 Anderson Bide. 

Don P. Jacobs, vp, mgr. 


Jackson 

GODWIN ADV. AGCY. 

316 E. Pearl St., Box 531 
Thomas L. Spengler Jr., ty-rad mgr 


MISSOURI 
Clayton 


STELLA CHANEY BROWN, ADV. 

8008 Carondelet, zn 5 

Stelia Chaney Brown, p; Ellen J. Ramsey, mb. 
LYNCH & HART ADV. 

7730 Carondelet Ave., zn 5 

Frank Chipperfield, md; Tom Dalley ty-rad 4. 
AL MAESCHER ADV. 

25 S. Bemiston, zn 5 

Miss Joan Conrey tv-rad d. 

GEORGE C. NAGEL & ASSOC. 

164 N. Meramec St., zn 5 

George C. Nagle, p, mb 

MARJORIE WILTEN ADV. 

7603 Forsyth St., zn 5 

Max A. Wilten, ty d. 


Columbia 

NEDS & WARDLOW ADV. AGCY. 
Miller Building 

R. Grant Neds, p. 


Kansas City 

ADVERTISING SERV. & PRODUCTIONS 
950 Home Savings Bldg., zn 6 

Robert Merrill; Sam Bradley; Gene Taylor. 
ALLMAYER, FOX & RESHKIN AGCY., INC. 
612 W. 47th St., zm 12 

Ray Schoenfeld. 

BRUCE B. BREWER & CO. 

900 Walnut St. 

John 8S. Kirwan, pt, tv-rad d. 

LAWRENCE 8S. COVINGTON ADV. 
100344 W. 43rd St., zn 11 

R. L. Lane, md. 

FARDON, MILLER & FARDON 

101 W. Jith St., zm 6 

Willard A. Fardon, ty tb. 
GALVIN-FARRIS-ALLVINE 

2201 Grand Ave., zn 8 

Russ Culver, vp, ty-rad d, md; B. Teachout, tb. 
STANLEY GRANT 

425 Ridge Bide. 

Franklin Kay, ae. 

HALSTEAD ASSOC., INC, 


720 Delaware, zn 5 


R. E. Halstead, p; Bart Nelson, yp; Mrs. Ray Shaffer. 


J. E. HERNDON ADV. CO. 
1012 Baltimore Ave., zn 5 
J. E. Herndon. 

JONES & HANGER, INC. 
612 W. 47th St., zn 12 
Mrs. Patricia Kinsella. 
JOHN KAYE AGCY. 

18 E. llth St., zn 6 
Phyllis Bogardus, md. 
RICHARD LANE & CO. 
4534 Wornall Rd., zn 11 
Flowers Maguire, md. 
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CARL LAWSON ADV. CO. 

1722 Broadway, 2m 12 

Miss Sylvia Emanuel, md 

MERCURY ADV. 

p10 W. 18th St. 

Martin J. Stone 

POLLARD & HAMER, INC, 

3203 Summit 

Lillian Kay, md 

poTTs-WOODBURY 

2233 Grand Ave. 

w. J. Brewer, sup, tv-rad prod; Failip E. Danger- 
field, air m ae; Gene W. Dennis, ty-rad d; Gene 
Miller, tv-rad copy chf; Kelly O'Neill, tb; William 
Smith, tb 

FRANK ROBINSON & CO., INC. 

906 W. 34th S:. 

Frank F. Robinson ; Till Hagerty. 

ROGERS & SMITH ADV. AGENTS 

1006 Grand Ave., zn 6 

Richard P. Slade, vp, tv-rad dept. 

SELDERS, JONES, COVINGTON 

3252 Broadway, zm 11 

Geraldine Lay; David V. Selders; Albert M. Travis. 
STANDART & O’HEARN ADY. AGCY. 

307 W. 14th St., am 5 

]. B. O’'Hern, ae; Walter K. Smith, md; W. C. 
Standart, ae; Orville Washburn, ae; Lee F. Young, 
ti 

R. §. TOWNSEND, INC. 

06 W. 34th St., zm 11 

Bob Townsend; Ray Turpin. 
TRAINOR-CHRISTENSON-BARCLAY 

3142 Broadway, zn 11 

Jerry Christenson, tb 

VALENTINE-RADFORD, INC. 

1016 Central St. 
William Alexander; 
Hawley 

WASSON ADV. AGCY., INC, 
Manufacturers Exchange Bldg., zn 5 
Jack Rippel 


St. Joseph 
FLETCHER, WESSEL & ENRIGHT ADV., INC. 
113 S. 7th St. 
H. J. Enwright Jr.; R. W. Fletcher; R. A. Wiser. 


St. Louis 

FRANK BLOCK ASSOC, 

212 N. Kingshighway, zn 8 

Alex Ostfeld, md 

DAN BOON ADV. 

921 Blue Bonnet 

D. M. Boon Jr., tb. 

CALVIN & CO. ADV. 

2307 N. Grand Blvd., zn 7 

L. R. Reid, tv-rad tb. 

CLAYTON-DAVIS & ASSOC., INC, 

408 Olive St., zn 2 

Inin Davis; Cleo Poulus 

DARCY ADVERTISING CO. 

Missouri Pacific Bldg., zn 3 

Monte Brummel, tb; Harry K. Renfro, tv-rad 4d; 
Bob Steres, th; Peg Tandy, tb; J. Dolan Walsh, 
asst ty-rad d; Jim Walsh, tb. 

DATCHE ADV. CO. 

710 N. 12th St., zn 1 

John D. Datche, md, rad-ty d, res d; Miss Dolores 
Scott, tb 

FRENCH ADV., INC. 

University Club Bldg., zn 3 

Arthur E. Prell, exee vp; Gayle E. Strong, mb. 
GARDNER ADVERTISING CO. 

915 Olive St., zn 1 

Charles Broderson, asst m sup; Claude Bruner, m 
asst; Robert Foust, asst m sup; Charles Haines, m 
ast; Mary Howard, asst m sup; Tom Koon, m 
ast; Bill Lahrmann, m sup; Robert McGinley, reg- 
ional a mgr; Ralph Neugebauer, asst m sup; Don 
Osten, m sup; Robert Riemenschneider, md; Miss 
Pat Schinzing, m sup; Weber Thomas, regional a 
mgt; Warren Wiethaupt, m sup; Donald Willen- 
burg, m esst. 

WM. V. GLASTRIS, ADV. 

7207 Oakland Ave., zn 17 

William V. Glastris; Ronald V. Voigt. 

HARTOGENSIS ADV. CO. 

10406 Manchester Rd., zn 22 

Miss Ruth G. Hartogensis, md. 
HORAN-DAUGHTERTY, INC. 

8012 Bonhomme Rd., zn 5 

Miss Barbara Block, tv-rad d 

HUFFMAN ADV. CO. 

Areade Bldg., zm 1 

Olga G. Skay, md, ty-rad 4. 

CHRISTY HUMBERG ADV. AGCY. 

P. 0. Box 3452 Maplewood Sta., zn 17 

Christy Humburg, o, tb. 

KELLY, ZAHRNDT & KELLY 

2343 Hampton Ave. 





Curtis Bogasch; George W. 


Robert W. Kelly, vp, tb; red Shannon, tb; Walter 
W. Zahrndt, vp, tb. 

KILROY ADV. 

3608 Grand Ave., mm i8 

Leroy F. Dinges, p, tb. 

KRUPNICK & ASSOC. 

520 N. Grand Ave., zn 3 

Miss Nelene C. Zeis, m mgr. 
ROBERT LURIE, INC. 

1401 S. Brentwood Blvd., zn 17 
Robert Lurie, p, tv d. 

LYNCH & HART ADY. CO. 
7730 Carondelet Ave., zn 5 
Frank L. Chipperfield, md. 

PADCO ADV. CO. 

7510 Delmar Bivd., zn 5 

Miss Nadine Germaine, md. 
PLESSNER & JOHNSON, INC. 
539 N. Grand Ave., zn 3 

Robert E. Johnson, p; Miss Virginia McCartney, tb 
RIDCEWAY-HIRSCH 

8012 Carondelet, zn 5 


E. A. W. Schulenburg, vp, res d; Mrs. Margaret 


Shumway, md, tb; Mrs. Eleanor D. Werner, ty-rad d.° 


EDITH ROEDDER ADV. CO. 

818 Olive St. 

Edith A. Roedder, mb 

ROMAN ADV. CO. 

309 N. Jith St. 

Gene Clayton, tv-rad d. 

RUTLEDGE & LILIENFELD, INC. 

1000 Market St., zn 1 

John G. Rutledge, md. 

Cc, M. SAID, ADY. INC. 

812 Olive St. 

Cc. M. Said, p. 

SAVAN & HAMMERMAN 

2311 Hampton Ave. 

Sidney Savan; Harry Gibbs; Irven Hammerman. 
JOS. E. SCHMITT & ASSOC., INC. 

122 N. 7th St., zn 1 

John E. Bommarito, yp; Jos. E. Schmitt, p 
SEEARCEE ADV. CORP. 

200 S. 7th St., zn 2 

Leonard C. Sharn, exec d. 

SEELIG & CO. 

8147 Delmar Blvd., zn 30 

Leon Seelig, p. 

LEODA STEINHEIMER ADV. 

2182 Railway Exchange Bldg., zn 1 

Miss Leoda Steinheimer, o. 

GLEE R. STOCKER & ASSOC. 

721 Olive St., zn 1 

A. B. Corkins, mb; William H. Mullgardt, ty-rad d. 
STORM ADV. CO. 

4971 Maryland Ave., zn 8 

Miss Jean E. Shantz, tv-rad d, tb 

B. J. TEACH & ASSOC. 
3903 Olive St., zn 8 
Betty T. Jones, md. 
WEINTRAUB & ASSOC. 
111 S. Bemiston 

Mary Alyce Ryan, md. 
WHITEHEAD & SPRAGUE 
706 Chestnut St., zn 1 
Edward Anson Sprague, p. 
WINIUS-BRANDON CO. 
1706 Olive St., zn 3 
Billie J. Essenpreis, ty-rad; 
ty-rad d. 

M. L. WINKLER CO. ADV. 
1000 Washington Ave., zn 1 
M. L. Winkler, p, tv-rad d, tb. 


MONTANA 


Herbert H. Halpern, 


Billings 

FORD-GAINAN ADY. AGCY. 

Television Bldg. 

Otto W. Ford; Stewart W. Gainan; George B. Green. 


Great Falls 

WENDT ADV. AGCY. 

Strain Bldg. 

Jo Ann Ia Duke, ae; W. S. Oliver, ae; Zelma H. 
Schroeder, 1p; W. E. Wendt, p. 


NEBRASKA 
Lincoln 
AYRES, SWANSON & ASSOC, 
1320 North St., zn 8 
R. W. Sinkey, md; Jack Wade, tv-rad. 


Omaha 

ALLEN & REYNOLDS, INC. 

3104 Farnam St., zn 31 

Don B. Amsden, ty-rad d; Lyle DeMoss, exec tv-rad 
d; Miss Marilyn Hayes, tb; Douglas Wall, md. 
BOZELL & JACOBS 

510 Electric Bldg., zn 2 

Claire Gross, ty-rad d. 


THE DOW CO. 

712 Farnam Bidg., zn 2 

John H. Dow. 

GOODSELL-DAWSON ADV. 

3867 Leavenworth, zn 5 

John M. Goodsell, p. 

HOLLAND ADYV., INC. 

342 Aquila Court Bidg., zn 2 
Lioyd Berg, ac; Bichard D. Holland, p; Dee Kubat 
tb; Harold E. Poff Jr., vp 

FLOYD F. MELLEN ADV. 

514-18 Securities Bldg. 

Harold D. Hughes, ty-rad ¢; Floyd F. Mellen, o 
PUBLIC RELATIONS ASSOC. 
1111 W. O. W. Bldg. 

William F. Arendt. 

ADAM REINEMUND ADV. 

2207 N. S6th St., zn 4 

Adam Reinemund, tb. 

ZIMMERMAN ADV. AGCY. 

923 Redick Tower, zn 2 

Brandt J. Zimmerman; Robert E. Beebe 


NEVADA 
Reno 
THOMAS C. WILSON ADV. AGCY. 


P. O. Box 1011 
Dick Merritt, tv-rad 4. 


NEW HAMPSHIRE 
Manchester 
PETER J. AGRAFIOTIS & ASSOC. 
Hotel Carpenter 
Peter J. Agrafiotis, p; Donald A. Athearn, ae 
ED ST. AUBIN ASSOC, 
1426 Elm St. 
8. R. Mooney, md. 
WESTON ASSOC. 
14 Salmon St. 
William Gildersleeve, tv-rad d 


NEW JERSEY 
Clifton 
RIEDL & FREEDE 
424 Lakeview Ave. 
Tom Flanagan, md. 
TELL ADV. AGCY. 


46.7" 


of MICHIGAN’S 
TV HOUSEHOLDS 


(Outside Detroit) 


Served and Sold By 


WILX-TV 











MICHIGAN'S 
GOLDEN TRIANGLE 
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Venard, Rintoul & McConnell, Inc. 
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59 Harding Ave. 
Dolores Passenti, md. 


East Orange 
FELT ADV., INC. 

519 Main St. 

George S. Felt, p. 
LONDON ADV. AGCY. 
228 S. Harrison St. 
Allan J. London, md. 


Elizabeth 
PARK ADV. AGCY. 
1139 E. Jersey St. 


Fanwood 
MacPHERSON, INC. 
209 Paterson Road 
Robert B. MacPherson 


Flemington 


44 Main St. 


Hackensack 


58 Hudson St. 
Sidney Gitter. 


191 Main St. 

Jeanne Thomson, md 
TOWN ADY. ASSOC. 
210 Main St. 


Irvington 
22 Smith St. 


Jersey City 


2828 Hudson Blvd. 


Montclair 


427 Bloomfield Ave. 
F. M. Lombard. 


Newark 

AHP ADV. AGCY. 
401 Market St., zn 2 
J. J. Pincus, p, tb. 


Justine Francek. 


605 Broad St., zn 2 
Eldred P. Cidling, tb. 
CHESTER SERVICE 
17 William St., zn 2 
B. Lieberman. 


790 Broad St., zn 2 
E. Rogen, md. 


45 Branford PI., zn 2 
David Klein. 
GOTTESMANN ADV. 
50 Commerce St., zn 5 
M. Gottesmann, md. 


Krouss. 


Ed Rasp Jr., tb. 
KORETZ IDEAS & CO. 
1019 Broad St., zn 2 
E. Goldwasser, rad d, tb. 
LEVY ADV. AGCY. 

48 Commerce St., zn 2 
Hyman R. Levy, p, tb. 


744 Broad St., zm 2 
Gerald W. Martin, md. 
NAUMAN ADV. CO. 
40 Walnut St., zn 2 
Paul Roman, tvy-rad d. 


Norman Trought, tv d. 


221 Washington St. 
Andrea Green, tv-rad d. 


16 Park Place, zn 2 
Agnes I. King, md. 


9 Clinton St., zn 2 
Grant Schenk, md. 






M. L. Kestenbaum, p, tv-rad d; L. Lester, vp, tv. 


THE JOHNSON-BARTNETT AGCY. 


Robert A. Bartnett; William E. Johnson. 


PARK LANE ADV. ASSOS. 


GEORGE A. SELVIN & CO. 


William G. Irving; Miss Rena Woods 


VENET ADV. AGCY., INC. 


Zal Venet, p; Leslie Weiner, md 


CREATIVE ADV. AGCY. 


Herbert B. Adler, tv d; Eliiott Porte, tb 


JOSEPHSON, CUFFARI & CO., INC. 


MELVIN E. BACH & CO. 
1225 Raymond Blvd., zn : 


CARPENTER-PROCTOR, INC. 


THE EDELSON ORGANIZATION 


GASKILL & JOHNSON ADV., LTD. 


J. M. KESSLINGER & ASSOC. 
37 Saybrook Place, zn 3 
Joseph M. Dietz; H. C. R. Kesslinger; 


> 


PAUL KLEMTNER & CO. 
151 Washington St., zn 2 


GEORGE HOMER MARTIN ASSOC, 


RAF ADVERTISING, INC. 
1180 Raymond Blvd., zn 
RAYMOND ADV. AGCY. 


RIGAS, FITZ MAURICE & CO. 


SCHENK ADV. AGCY., INC. 
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MAX WALTER ADV. AGCY. 
20 Branford Place, zn 2 
Herbert M. Walter, ty b. 
WILLIAMS & LONDON ADV. 
58 Park Place, zn 2 

Emanuel London, p. 


Orange 

GRIFFIN-McPHERSON ADV. AGCY. 
50 Main St. 

William M. Phillips, vp 


Passaic 

SALOW & ASSOS. 
35 Garden St. 

Girard Nistal, md 
Paterson 

FORCE, INC. 

7 Church St., zn 1 
Eleanor Kaufman, md 
GEORGE GERO ADV. 
286 Trenton Ave., zn 3 
George Gero, p, md. 


Plainfield 

FORBES ADV. 

200 W. 7th St. 

Charles I. Forbes Jr. 

Red Bank 

HALSTED & VAN VECHTEN 
11 Wharf Ave. 


Miss Florence Borgman, ty-rad d, tb; R. C. Campbell, 


tv-rad d, tb. 


Sparta 

THE BOLGER STUDIOS 
Marion Parkway 

Lewis T. Bolger Jr., ty-rad tb 
Springfield 
KEYES-MARTIN & CO. 
80 Morris Ave. 

Seymour Steinhardt, tv-rad d. 


Vineland 

NEMAROW ADV. AGCY. 

8th & Wood Sts. 

Miss Helen Casacci, tb; Mark Soifer, tb. 


NEW MEXICO 


Albuquerque 
GILBERT & ASSOC, 
3201 Silver, S.E. 

Dale Douglas, ty-rad d. 
WARD HICKS ADV. 

P. O. Box 1317 

Robert Van Driel, ty-rad d 
DUKE KERSTEIN ADV. 
111 Tulane Dr. S.E. 

H. D. Kerstein; Connie Lucero; Bob McElheney 
ROBERT STEVENS ADV. 
1839 Lomas Blvd., N.E. 





Helen L. Emmerich, ty-rad d; Robert L. Goehring, ae; 


Robert Stevens, p, tb. 
NEW YORK 


Albany 

DAVE FRIS ADV., INC. 

277 Lark St., zn 10 

R. David Fris; Donald J. Moore. 
GOLDMAN & WALTERS ADV. AGCY. 


19 Clinton Ave., zn 7 


Miss Eileen Andrews, tv d; Jack Goldman, p, tb; 


Norman D. Tillman, res d, tb 
WOODARD, VOSS & HEVENOR 
15 Elk St., zn 7 

Robert C. Else, tv-rad d 
Baldwin 

D. E. BROWN ADV. 

4 Exeter St. 

Daniel E. Brown, p, md 


Bethpage 
C. M. JOHNSON & ASSOC., INC. 
Gordon Webster, md. 


Binghamton 

THE FRED RIGER ADV. AGCY. 

66 Hawley St. 

Miss Alberta M. Patrick, md; S. W. Blumm, ae 


Buffalo 
ALVIN ADV. CO. 


279 Longnecker St., zn 6 
Al Bennett. 


BATTEN, BARTON, DURSTINE & OSBORN, INC. 


1614 Rand Bldg., zn 3 

J. Paul Meegan. 

BARBER & DRULLARD, INC. 
2005 Liberty Bank Bldg., zn 2 
Miss Helen Newman, tb. 








































































































BOWMAN, BLOCK & FATIN, INC, 
Rand Bldg., zn 3 
Richard Mabry, tb. McCl 
AL BUSCH, INC. 1100 
425 Franklin St., zn 2 Rove | 
Miss June Kreutzer, tb. Min 
COMSTOCK & CO. oF 
651 Delaware Ave., zn 2 = 
E. L. Thompson, ty-rad d. 
ELLIS ADVERTISING CO. 
Hotel Statler, zn 1 Mt. 
Miss Beatrice Haniford, tv d TAU 
FLAGLER ADV., INC. 57 6 
170 Franklin St., zn 2 Pau! 
John D. Claus; Morse Flagler 
J. JAY FULLER & STAFF Nev 
271 Delaware Ave., zn 2 \BR 
Mrs. J. Jay Fuller, mb 116 
GOTTHELF & WEIL 7 
47 W. Huron St., zn 2 ACAl 
Peter King, vp, tv d. 925 
MELVIN F. HALL ADV. = 
220 Delaware Ave., zn 2 4. D 
F. Bradley Stubinger, md. 37 
LIPPMAN ADY. ASSOC. me 
1910 Liberty Bank Bldg., zn 2 ADA 
Albert Lippman, p, md; Mrs. Bonnie Roberts, md; 3 E. 
Casey C. Palermo, vp, ae; Richard Lowe, ae; Jon Ben 
Hartung, prod mgr. AD- 
MacLAUGHLIN ADV. AGCY. is 
166 Ellicott Square, zn 3 he 
Miss Helen Malanowicz, tb. ADV 
LLOYD MANSFIELD CO., INC. sed 
Marine Trust Bldg., zn 3 lees 
Jack Donohue, tb THE 
MOSS-CHASE CO. ” 
425 Franklin St., zn 2 yesm 
Addison F. Busch, vp; John J. Starr, ae. aL 
THE PURSELL CO. - 
2492 Delaware, zn 16 ae 
Edward R. Lord. se 
RICH ADV. CO., INC. os 
220 Delaware Ave., zn 2 ANI 
Arthur H. Rich. 130 
ROIZEN ADY. AGCY. Viet 
291 Delaware Ave., zn 2 IRV 
Manus Roizen, p, md. 333 
THE RUMRILL CO. yr 
374 Delaware Ave., zn 2 am 
Charles D. Einach, tvy-rad d 230 
HAROLD WARNER CO. ~- 
182 Delaware Ave., zn 2 63 | 
Harold J. Warner, p. “sa 
GORDON J. WEISBECK, INC. ARI 
5561 Main St., zn 21 45 
Edith M. Lausted; Gordon J. Weisbeck. Art 
Elmira «: 
HOWELL ADV. o 
50 Pennsylvania Ave. 4 
Kenneth W. McNeal, m 633 
MELLOR ADV. AGCY. S 
Perry Bldg. UI 
George A. Mellor, p; Madge A. Mitchell, mb iE 
Floral Park ” 
ABLE ADV. AGCY. ay 
121 Jericho Turnpike - 
George Saffer. 
Flushing 19 
JOHN M. ALDEN, INC, = 
136-09—36th Rd. N 
0. Gutierrez, tb 3 
Garden City : 
DUNCAN-BROOKS, INC, HE 
600 Old Country Rd. 24! 
Thomas Sullivan, tv-rad d. Mer 
Hicksville ra 
JULES MIREL ADV. AGCY. ~ 
7 W. Marie St. ; 
Morton Kaplan, ty d FR 
3 
Huntington _ 
DONALDSON ASSOC., INC. 6. 
184 New York Ave. 60 
Robert M. Donaldson, p, md, ae Wil 
Ithaca = 
AGRIC ADV.—RESEARCH Mi 
416 E. State St. TE 
Robert W. Flannery, md 664 
LAUX ADV., INC, Ru: 
105 E. Seneca D 
A. Rice, m. 7 
Jamaica a 
IRVING ROSEN ADV. Y 
84-49—168th St. - 
Irving Rosen, o, tb. . 














Massapequa 
McCLELLAN ADV., INC, 
1100 Merrick Rd. 
gose DiGiovann!, md 


Mineola 
BEECHER ASSOC. 
146 Second St. 
piythe M. Fell, tb. 


Mt. Vernon 

TAUBE, VIOLANTE, INC, 

57 Gramatan Ave. 

Paul J. Doniger, md; George S. Taube, p, ae. 


New York 

\BRAMS & BOGUE 

116 John St., zn 38 

Bettina Van Buren, m. 

ACADEMY ADV. ASSOC, 

925 Broadway, zn 10 

Milton M. Silver, md. 

4. D. ADAMS ADV. 

37 W. 53rd St., zn 19 

Robert Feldman, md. 

ADAMS & KEYES, INC. 

3 E. 54th St., zn 22 

Bleanor Accles; James J. Freeman; Alicia Frost. 
AD-VANTAGES, INC, 

18 W. 56th St., zn 19 

A. Lewis King, p, tb. 

ADVERTISING TRADE SERVICE, INC. 

303 Fifth Ave., zm 16 

Leon Gilbert, vp, tb. 

THE RALPH ALLUM CO., INC, 

660 Madison Ave., zn 22 

Flora De Benedetto, b; Howard Webb, md 
ALTMAN-STOLLER ADV., INC. 

254 W. 54th St., zn 19 

David R. Altman, md 

AMBER ADV., INC. 

1501 Broadway, zn 36 

Robert Salant, tv-rad d, tb 

ANDERSON & CAIRNS 

130 E. 59th St., zn 22 

Victor Seydel, vp tv-rad; Nicky Shapiro, asst tv-rad 
IRVING L. APPLEMAN CO. 

333 E. 23rd St., zn 10 

H. Birke, mb 

ARCADIAN ADV. AGCY. 

230 W. 41st St., zm 36 

Arthur B. Levine 

ARKWRIGHT ADV. CO. 

65 E. 55th St., zm 22 

James Hackett, md 

ARPADI-SARETT ASSOC. 

45 E. 34th St., zn 16 

Arthur Brooks, ty d 

ASHE & ENGELMORE ADV., INC. 

244 Madison Ave., zn 16 

Phyllis Knoecken, md 

ATLANTIC-BERNSTEIN ASSOC, 

655 Madison Ave., zn 21 

Sylvester Bernstein, md 

ALFRED AUERBACH ASSOC. 

4 E. 53rd St., zn 22 

Warren Osterwald, mb 

J. J. AUERBACH CO. 

55 W. 42nd St., zm 36 

J. J. Auerbach, o. 

S$. FREDERIC AUERBACH CO., INC. 

19 W. 44th St. 

Susan Moore, md 

N. W. AYER & SON 

30 Rockefeller Plaza, zn 20 

James E. Hanna, vp, tv-rad d; Thomas McDermott, 
‘p, ty-rad. 

HENRY BACH ASSOC. 

245 Fifth Ave., zn 16 

Henry Bloom, md; Milton Hertz, tv-rad d 

LYNN BAKER, INC. 

720 Fifth Ave., zn 19 

Norman Frank, tv-rad d. 

FRANK BARTH ADV. 

34 W. 46th St., zn 36 

Frank Barth; Rhoda Seide 

6. M. BASFORD CO. 

60 E. 42nd St., zn 17 

William H. Schink, md. 

BASS & CO., INC. 

50 Broad St., zn 4 

Milton Bass, md. 

TED BATES & CO. 

666 Fifth Ave., zn 19 

Russ Barry, th; John Catanese, th; Norman Chester, m 
sup; James Curran, tb; John Dougherty, tb; Gordon De- 
wart, tb; Mary Elles, tb; Raymond Fiechter, tb; Nat 
Gayster, m sup; Art Goldstein, th; Eileen Greer, tb; 
Stuart Hinkle, th; William Kammerer, assoc m sup; W. 
J. Kennedy, mgr m dept, m a sup; Robert Kerrigan, tb; 
Winston Kirchert, m sup; Ed Kirschner, m sup; Chris 

















topher P. Lynch, m sup; #rank Morello, tb; Martin Mur- 
phy, m sup; Seymour Parker, mb; Henry Peterson, tb; 
Paul Reardon, tb; Jack Rothenberger, tb; Conant 
Sawyer, tb; Perry Seastrom, tbh; John Sinnott, tb; 
Bruce Small, tb; Albert Skolnik, m sup; Chet Slay- 
baugh, tb; Len Soglio, th; Greg Sullivan, th; Charles 
Theiss, tb; Frank Thompson, tb; Charles Valentine, 
tb; Gerald Van Horson, tb; Bill Warner, tb. 
BATTEN, BARTON, DURSTINE & OSBORN, INC. 
383 Madison Ave., zn 17 

Fred Barrett, yp, md; Bill Beste, assoc md; Hal 
Davis, tb; Michael Donovan, assoc md; Hal Duchin, 
mb; Trow Elliman, tb; Ed Fieri, spot sup; Robert 
Hamilton, mb; Tom Harder, th; Joe Harris, assoc 
md; Ed Koehler, mb; Miss Harriet Mados, tb; Herb 
Maneloveg, assoc md; Miss Hope Martinez, th; Dick 
McKeever, ntwk sup; Miss Mickey McMichael, tb; 
Ted Meridith, assoc md; Martin Molema, tb; Miss 
Jackie Moore, tb; Bill OBrion, mb; Carol O’Kune, 
tb; Walt Reinecke, tb; Jack Rochow, tb; Miss Ger- 
trude Scanlan, tb; Anne Slattery, th; Bob Syers, tb; 
Phil Tocantins, tb; Ted Wallower, tb; Bob Wilson, tb; 
Dick Wright, assoc md. 

BEACON ADV. ASSOC, 

7 W. 44th St., zn 36 

Roana Schechter, md. 

Vv. S. BECKER ADV. SERV. 

551 Fifth Ave., zn 17 

Viola S. Becker, o, tv tb. 

BEEBE ADV. AGCY. 

30 Rockefeller Plaza, zn 20 

Kenneth J. Beebe, p, tv d, md. 

VICTOR A. BENNETT CO., INC, 

6 E. 45th St., zn 17 

Edward D. Kahn, vp, tv-rad d 

BENTON & BOWLES 

666 Fifth Ave., zn 19 

Larry Bershon, tb; Roger Clapp, asst md; John 
Collins, asst md; Jim Courtney, ib; Lee Currlin, 
assoc md; Howard Gerber, tb; Dick Gershon, tb; 
Merrill Grant, tb; Alan Harnell, tb; D. Harris, 
assoc md; Sam Haven, tb; George Heffernan, tb; 
Bert Kanner, assoc md; M. Kiebler, assoc md; 
Tom Kohler, tb; Stan Kreiser, tb; Hank Linden, 
asst md; Rudy Haffei, asst md; Thomas Mahon, asst 
md; John Nuccio, th; Miss Grace Porterfield, tb; 
Lee Rich, vp tv, md; Paul Roth, tb; Jack Scanlan, 
tb; Jordan Schrieber, tb; Sam Tarricone, tb; Jack 
Taylor, tb; Dick Walken, tb; Dave Wedeck, asst md; 
Alan Yoblon, tb. 

BERMINGHAM-CASTLEMAN & PIERCE 

234 E. 46th St., zn 17 

Miss Ann E. Beck, md. 

BLACKSTONE-STEINER, INC. 

221 W. 57th St., zn 19 

Leo Steiner, md. 

BLAINE-THOMPSON CO. 

234 W. 44th St., zn 36 

Claire Crawford, tv-rad d, tb; Lee Frankel, md 

BEN B. BLISS & CO. 

1475 Broadway, zn 34 

Miss Helen Glucroft, md 

THE BOBLEY CoO. 

250 W. S7th St., zn 19 

Max Levin, vp, md. 

BRACO ADV. 

1441 Broadway, zn 18 

A. V. Briskin, tb. 

BROOKE, SMITH, FRENCH & DORRANCE 

52 Vanderbilt Ave., zn 17 

H. E. Pengel Jr., m mgr. 

BROWN & BUTCHER 

630 Fifth Avenue, zn 20 

Miss Kathy Farrell, tb; Raymond Healy, md; Joel 
Malone, vp, tv-rad d; Miss Rose Marie Vitanza, tb 
BROWN & GRAVENSON, INC. 

101 W. 3ist St., zn 1 

Ben Inwood, md. 

M. B. BRUCKER CO. 

369 Lexington Ave., zn 17 

Norman Alperin, tv-rad d; Martin B. Brucker, ¢ 
JAY BUMBERG ASSOC, 

8 E. 48th St., zn 17 

Ruth H. Roth, md. 

THE BURSTIN CO. 

1440 Broadway, zn 18 

David Paige, tv-rad d 

JOSEPH F. CALLO, INC. 

370 Lexington Ave., zn 17 

Joseph F. Callo Jr. 

CAMPBELL-EWALD CO. 

488 Madison Ave., zn 22 

John A. Blomstrom, tb; Lorenia Mayer, tb 
CAMPBELL-MITHUN 

420 Lexington Ave., zn 17 

Robert R. Morris, ae. 

THE CAPLES CO. 

10 E. 40th St., zn 17 

Miss Ruth D. Folster, md; J. A. Tery, vp 











CARITY-HOFFMAN ASSOC, 
16 W. Glet St., zn 23 
Joseph Gould, md. 

CHARLES J. CHARNEY & CO., INC. 

101 W. 55th St., zn 19 

Emily Leeds, md. 

JAMES THOMAS CHIRURGE CO., INC, 

60 E. 56th St., zn 22 

Charles Patterson, md, res d. 

CLAYTON, INC. 

9 E. 40th St., zn 16 

Mr. G. Lustig, md. 

COHEN, DOWD & ALESHIRE 

41 E,. 42nd St., zn 17 

Manny Klein, tbh; Robert Wahl, tv-rad d 

COLE, FISCHER & ROGOW 

445 Park Ave., zn 17 

Jack Dube, tb; Arthur Fischer, p, md 

WENDELL P. COLTON CO. 

750 Third Ave., zn 17 

Miss Monica Donnelly, md 

COMPTON ADVERTISING, INC. 

625 Madison Ave., zn 22 

Jack Brooks, tb; Joseph Burbeck, tb; Chiz Craster, 
tb; Graham Hay, tb; Bob Liddel, tb; Douglas Mac 
Mullen, th; William McGivney, tb; Harry Meline 
asst th; Bert Mulligan, tb; George Newi, asst th; Bob 
Pape, tb; Howie Potter, asst tb; Miss Genevieve 
Schubert, tb; Tom Thornton, asst th; Ben Tully, asst 
tb; Miss Ethel Wieder, tb; Mark Zizzannia, asst tb 
ROBERT CONAHAY, INC, 

261 Madison Ave., zn 16 

Miss Marie Hughes, md, tb. 

CO-ORDINATED MARKETING AGCY., INC, 
575 Lexington Ave., zn 22 

Irving I. Herz, ty tb; Morris M. Winer, tv tb 
CROMWELL ADV. AGCY., INC. 

300 W. 43rd St., zn 36 

J. J. Pollack, p, tv-rad d; Lillian Drobin, md 
ARTHUR CROSBY SERV. 

516 Fifth Ave., zm 36 

B. F. Landsman. 

CUNNINGHAM & WALSH, iNC. 

260 Madison Ave., zn 16 

Edward Baczewski, vp, asst md; Bill Birkbeck, tb 
H. A. Braumuller Jr., m sup; Stu Brown, tbh; Jin 
Ducey, group md; H. H. Gregg, th; Wesley Hobsor 
m mgr; John Lucinatelli, group md; Frank Martin 
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tb; Newman McEvoy, vp, md; Joe Palastak, tb; 
Robert Palmer, tb; Gary Pranzo, tb; Alex J. Randall, 
tb; Bill Santoni, tb; Jeremy Sprague, m sup; Wil- 
liam White, group md; David Zoellner, tb 

CURTIS ADV. CO. 

One Park Ave., zn 16 

L. Curtis, tv-rad d. 
DANCER-FITZGERALD-SAMPLE, INC. 

347 Madison Ave., zn 17 

Dick Boege, tb; Ave Butensky, tb; Lou Cappozzoli, tb; 
Jim Clinton, tb; Tom Doyle, sr mb; Art Dunne, tb; 
Miss Leigh Finney, tb; L. T. Fischer, md; Howard 
Fisher, tb; Miss Betty Hodder, m anal sup; Tom 
Hollingshead, tb; Jim Hunter, tb; Tim McClintock, 
m sup; Frank McCue, tb; Miss Dorothy Medamic, tb; 
Frank Moriarty, tb; Bill Overmyer, tb; Shel Pogue, 
assoc md; Miss Lynn Salzberg, tb; Roy Terzi Jr., tb; 
Ken Torgerson, assoc md; Ira Weinblatt; Herb Wer- 
man, tb; Glen Wilmoth, tb; Bill Wren, m sup; Bob 
Wulfhorst, assoc md. 

DANIEL & CHARLES, INC. 

185 Madison Ave., zn 16 

Bernice Gutmann, md; Istbelle Stannard, tv b. 
D’ARCY ADVERTISING CO. 

430 Park Ave., zm 22 

Robert Lazetera, th; Frank S. Ott, vp, md; Frances 
Velthuys, tb. 

HENRY L. DAVIS CO. 

12 E. 4ist St., zn 17 

Henry L. Davis, 0, tv-rad d. 

JACK DAVIS ADYV., INC, 

113 W. S7th St., zn 19 

Robert Perrault, md. 

EMIL J. DE DONATO, INC. 

209 Madison Ave., zn 17 

Jack D. Luchsinger, md, tv d. 

peGARMO, INC, 

122 E. 38th St., zn 16 

George Berger, md. 

DELPHI ADV., INC. 

1620—6lst St., zn 4 

Virginia Tsalbins. 

DE PERRI ADYV., INC. 

141 E. 44th St., am 19 

Mimi Benjamin. 

HERSCHEL Z. DEUTSCH & CO. 

575 Lexington Ave., zn 22 

Miss Madeleine Allison, th; Miss Dorothy Glasser, tb. 
DIENER & DORSKIND, INC. 

1501 Broadway, zn 36 

John P. Starrs, tv-rad d, tb. 

DILLON-COUSINS & ASSOC., INC. 

500 Fifth Ave., zn 36 

Enrique Loynaz. 

THE DOBBS CO. 

107 W. 43rd St., zn 36 

Frank Kaus, ty-rad d. 

DOHERTY, CLIFFORD, STEERS & SHENFIELD 
530 Fifth Ave., zn 36 

Lon Bullock, jr th; Jack Carver, m sup; Stu Eckert, 
jr tb; Jeff Fine, tb; Frank Finn, jr tb; Ed Green, 
tb; Don Miller, jr tb; Robert Nathe, vp tv-rad; 
Donald H. Quinn, vp, md; Sam Vitt. m sup: Robert 
Widholm, tb. 

DONAHUE & COE 

1270 Ave. of Americas, zn 20 

Gerald T. Arthur, yp m; Miss Marie Coleman, tb; 
Peter Dalton, tb; Miss Evelyn Jones, bdest m sup; 
Stuart Kaufman, asst tb; Len Tronick, tb. 

W. B. DONER & CO. 

400 Madison Ave., zn 17 

Miss Carol Hardy, tb; Sylvan Taplinger. tv-rad d; 
Miss Freida Weiss, md. 

DOREMUS & CO. 

120 Broadway, zn 5 
Vincent H. Coryell Jr., tvy-rad 4d; Miss Loraine 
Keirstead, tb; Hubert R. Sweet, d bdest m 

DOYLE DANE BERNBACH, INC, 

20 W. 43rd St., zn 36 

Otis Hutchins, th; Miss Jeanne Jaffee, th; Jerome 
Sachs, tb; Walter Sullivan, m group sup. 

MONROE F. DREHER, INC. 

30 Rocketeller Plaza, zn 20 

Rudolph Klagstad, md; Miss Georgia Mason, tb; Lee 
Petry, tb; Hal Weaver Jr., tv-rad d 

DuFINE & CO., INC. 

232 Madison Ave., zn 16 

Irving H. DuFine, p, md. 

DUGAN ADV. SERV. 

286 Fifth Ave., zn 1 

Lillian Auerback, ae; Roland Riso, ae; Tony Thomas, 
ae. 

DUNAY, HIRSCH & LEWIS 

270 Madison Ave., zn 16 

Miss Frances Oster, tb. 

DUNDES & FRANK, INC. 

64 W. 48th St., zn 36 

Harold Dundes, p; Daisy Grosswirth. th. 

EHRLICH, NEUWIRTH & SOBO, INC. 

210 Madison Ave., zn 16 
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Robert. Solomon; Norman Waterman. 

ELLINGTON & CO. 

535 Fifth Ave., zn 17 

Burke Crotty, ty-rad d; Miss Mary Dowling, asst tb; 
Daniel Kane, tb. 

CORTEZ F. ENLOE, INC. 

551 Fifth Ave., zn 17 

Stanley P. Bell, md. 

ERWIN WASEY, RUTHRAUFF & RYAN 

711 Third Ave., am 17 

Vincent DeLuca, head tb; Rollo Hunter, vp, tv-rad d. 
ESMOND ASSOC, 

141 E. 55th St., zn 22 

Liguori McGinnis, md. 

WILLIAM ESTY CO. 

100 E. 42nd St., zn 17 

Mark F. Byrne, vp, md; Dick Driscoll, tb; Jack 
Finnell, tb; Richard C. Grahl, tb; Mitchell Johnson, 
tv d; Robert Kriso, th; Frank Mahon, m sup; Dick 
Olsen, tb; Jim Scanlon, tb; Hal Simpson, tb. 
ETTINGER ADV. AGCY. 

320 Fifth Ave., zm 1 

Seth Diamond, tbh; Michael Lippert, tv d. 

MICHAEL FAIN ADV. 

381 Fourth Ave., zn 16 

Betty Ann Kohler, md. 

FAIRFAX INC, 

270 Madison Ave., zn 16 

Miss Janice Hamilton, m4 

NATHAN FEIN, INC, 

136 E. 57th St., zn 22 

Martin J. Silver, md. 

LAWRENCE FERTIG & CO., INC, 

149 Madison Ave., zn 16 

Miss Selma Grosswirth, md 

FRED F. FIELDS ADV. 

1475 Broadway, zn 36 

Fred F. Fields, o, md. 

FIRESTONE ADV. AGCY. 

101 W. 3ist St., a 1 

T. Babor, md; R. H. Jones, sec-treas. 

FOOTE, CONE & BELDING 

257 Park Ave., zn 17 

Peter Bardach, sr mb; Alfred Cohen; Bill Croke, 
asst b; Charles B. Hofmann, group md; James Juer 
gene; Jay Morris; Arthur Pardoll, group md; Rich 
ard C. Pickett, sr mb; Nate Rind, tb; Miss Penny 
Simmons, tb; John B. Simpson, d bdest; Jacq Van 
Sluys Maes, asst b. 

FRANCES, MORRIS & EVANS, INC. 

231 E. Sist St., zm 22 

Marlene Holder, mb. 

ALBERT FRANK-GUNTHER LAW, INC. 

131 Cedar St., zn 6 

Lawrence Butner, tb; Robert W. Day, tv-rad d; 
Robert M. Jenove, md. 

THE FREDERICK-CLINTON CO. 

545 Fifth Ave., zn 17 

Harold Rieff, p, tb. 

FRIEND-REISS ADV. 

221 W. S7th St., zn 19 

Bill Reese, tv d, tb. 

B. W. FRISCH & CO. 

500 Fifth Ave., zn 36 

Bertram W. Frisch, 0; Selma Glickman, tb; Frank 
Haas, 3e; Mort Zipnick, ae. 

L. W. FROHLICH & CO., INC. 

34 E. Sist St., zn 22 

Manny Sternschine, tb. 

FULLER & SMITH & ROSS 

666 Fifth Ave., zn 19 

D. E. Leonard, md; Bernard Rasmussen, mgr bdest 
m, tb. 

FURMAN ROTH & CO. 

117 W. 46th St., zn 36 

Estelle Wallach, md, tb. 

GALLAND ADV. 

18 E. 48th St., zn 17 

Martin Gross, vp, md. 

GARDNER ADVERTISING CO. 

370 Lexington Ave., zn 17 

Miss Virginia Burke, asst md; Roland Martini, vp, 
tv d; Weymouth M. Symmes, md. 

FRED GARDNER CO. 

50 E. 42nd St., zn 17 

Harry Lotufo, vp m. 

RALPH D. GARDNER ADV. 

745 Fifth Ave., zn 22 

Ralph D. Gardner, p; Allen Schwartzberg, ae; Con- 
stance Williamson, md. 

CARMISE ADV., INC. 

20 E. 46th St., zm 17 

Don Cane, m. 

ROY GARN CO. 

35 W. 43rd St., zn 36 

Bert Knapp, tv-rad d. 

GAYNOR & DUCAS, INC, 

400 Madison Ave., zn 17 

R. Sheehan, md. 





GEYER, MOREY, MADDEN & BALLARD 
595 Madison Ave., zn 22 

Tom Mason, tb; Miss Betty Powell, th: Ed Richard- 
son, tb; Miss Kay Shanahan, tb. 

GIBRALTAR ADV. AGCY. 

17 E. 45th St., zn 17 

Frances Scott, vp. ty b. 

GILBERT ADV. AGCY. 

10 W. SSth St., zn 19 

Bess Sanders, md. 

JACK GILBERT ASSOC. 

566—7th Ave., zn 18 

Ellen Tauber, md. 

GIVAUDAN ADV., INC. 

34 E. 39th St., zn 16 

Patricia G. Givaudan, md. 

STEPHEN GOERL ASSOC. 

48 E, 43rd St., zn 17 

Frances Tresillo, tb. 

H. J. GOLD CO. 

123 E. 18th St., zn 3 

Charles Gold, tb. 

GOLDE ADV. 

114 E. 40th St., zn 16 

Ray Shab, md, tv d. 

GOLDEN ADV. AGCY, 

50 Flatbush Ave., Brooklyn, zn 17 

D. Thorn, ty d. 

GOOLD & TIERNEY, INC. 

103 Park Ave., zn 17 

Louisa Vass, tb. 

GOTHAM-VLADIMIR ADV., INC. 

342 Madison Ave., zn 17 

Miss Salley Allen, ty-rad sup; Cy Kagan, asst md: 
Robert. Ricglane, md. 

HARRY W. GRAFF, INC. 

730 Fifth Ave., zn 19 

Phil Kass, md. 

GRAMERCY ADV. CO., INC. 

30 Central Park South, zn 19 

Joan Kaufer. 

GRANT ADVERTISING, INC. 

711 Third Ave., zn 17 

Tom Ellis, md. 

M. L. GRANT, INC, 

1l W. 42nd St., zm 36 

Marion Quirk, md. 

GRANT & WADSWORTH, INC. 

120 E. 56th St., zn 22 

Miss Blanche Jampol, md. 

D. M. GRATTEN CO. 

565 Fifth Ave., zn 17 

Violet Gratten, exec vp, md 

TED GRAVENSON, INC. 

420 Madison Ave., zn 17 

Roy D. Smith. 

N. C, GREENFIELD, INC. 

570 Seventh Ave., zn 18 

Michael Lewis, md. 

MONROE GREENTHAL CO. 

595 Madison Ave., zn 22 

Herb Hauser, vp, md; Harvey Schulman, ty-rad @ 
GREGORY & HOUSE & JANSEN, INC. 

10 E. 44th St., zn 17 

Miss June Curtis. 

GREY ADVERTISING 

430 Park Avenue, zn 22 

Gene Accas, asst md; Miss Aileen Barry, th; Miss 
Mary Lou Benjamin, tb; E. L. Deckinger, md; Don 
Green, tb; Dorothy Houghey, tb; Mal Ochs, tb; 
Allen Reed, tb; Joan Rutman, tb; Marie Scotto, tb; 
Joan Stark, tb; Miss Helen Wilbur, bdest coord. 
GROODY ADV. CO. 

14 E, 34th St., zn 16 

Louise de la Parra, md. 

GUILD, BASCOM & BONFIGLI 

515 Madison Ave., zn 22 

Frank Gianatassio, md 

LAWRENCE C. GUMBINNER ADV. 

655 Madison Ave., zn 21 

Paul C. Gumbinner, ty-rad d; Miss Janet Murphy, 
tb; Miss Gail Sessions, tb; Al Sessions, tb; Miss 
A. Wasserman, tb. 

LEONARD GUSSOW-JAMES HYMAN ADV. 
200 Madison Ave., zn 16 

Nicholas Andrian, md. 

GUTH, FRANCIS & RICHARDS 

532 W. 58th St., zn 19 

Edwin J. Schwartz, vp, md. 

DON HARRINGTON ASSOC. 

424 Madison Ave., zn 17 

Don Harrington; 8. E. Clark. 

LESTER HARRISON, INC. 

210 E. 50th St., zn 22 

Jeff Harmon, tb. 

GEORGE H. HARTMAN CO. 

420 Lexington Ave., zn 17 

John Berg, tv d; Miss Pat Gilbert, tb. 
HAZARD ADV. CO. 

444 Madison Ave., zn 22 

George Niles, md 
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yEINEMAN, KLEINFELD, SHAW & JOSEPH, 


1270 Avenue of Americas, zn 20 
Alice Ress. 

WILTON HERDER ADV., INC, 

35 W. 42nd St., zn 36 

Nettie Gordon, md. 

¢, J. HERRICK ASSOC, 

2 W. 45th St., zn 36 

Clarence Herrick 

J. M. HICKERSON, INC. 

551 Fifth Ave., zm 17 

William A. Miller. 

HICKS & GREIST, INC. 

555 Fifth Ave., zm 17 

Theodore J. Grunewald, yp, tv-rad d; Mort Reiner, tb 
HILL & KNOWLTON, INC. 

150 E. 42nd St., am 17 

William A. Hosie, tv-rad d. 

HOCKADAY ASSOC., INC. 

201 E. 57th St., zm 22 

Michael A. Marzuk, md. 

HOFFMAN ADV., INC. 

370 Lexington Ave., zn 17 

Jan H. Hoffman, md. 

MELVIN A. HOFFMAN, INC. 

16 W. 55th St., zm 19 

Marvin A. Krauss, tv d. 

£. T. HOWARD CO., INC, 

40 E. 49th St., zm 17 

Peter Hahn Jr., tb 

CHARLES W. HOYT CO. 

380 Madison Ave., zn 17 

D. H. Humm, tb; T. Lee Jr., tv-rad; C. 
ty-rad. 

IVERSON-FORD ASSOC, 

175 Fifth Ave., zn 10 

1. A. Iverson, tv-rad d. 

HARRY J. JACKNICK & CO. 

299 Madison Ave., zn 17 

Dorothy Elsinger, b; Harry J. Jacknick, p. 
JOSEPH JACOBS ORGANIZATION 

342 Madison Ave., zn 17 

Sholom Rubenstein, tv-rad d. 

M. J. JACOBS, INC. 

303 W. 42nd St. 

Max J, Jacobs, p, md 

JAMIAN ADV. & PUBLICITY, INC, 

16 W. 46th St. 

Estelle Silverman, md. 

JARREIT ADV. 

22 Reade St., zn 1 

Mary Ellison, md. 

ROBERT LOUIS JOHNS ADV. 

225 W. 34th St., zn 1 

Leonard Coplen; Robert Louis Johns. 

MYRON JONAS CO. 

154 Nassau St., zn 38 

Margaret Jonas, m. 

JONES, BRAKELEY & ROCKWELL 

515 Madison Avenue, zn 22 

Miss Marie C. Power, mb. 

JORDAN, SIEBER & CORBETT, INC. 
247 Park Ave., zn 17 

J. Mitchell Jablons. 

KAMENY ASSOC. 

2. W. 45th St., zn 36 

Vernon Delston, tv-rad. 

ROBERT B. KANE ADY., INC, 

271 Madison Ave. 

Emma Abourezk, md. 

LAWRENCE KANE & ARTLEY, INC. 
405 Park Ave., zn 22 

Irma Stoller, md. 

KASTOR, HILTON, CHESLEY, CLIFFORD & 
ATHERTON 

575 Lexington Ave., zn 22 

John P. Atherton, tv-rad d; Jack B. Peters, vp, md; 
Miss Beryl Seidenberg, tb. 

JOSEPH KATZ CO. 

555 Fifth Ave., zn 17 

Charles Brockner, md; Edward Kogan, tv-rad d; Miss 
Alice Polver, asst ty-rad d; Robert Rowell, assoc md. 
KELLY-NASON, INC. 

247 Park Avenue, zn 17 

Arthur Dermody, md; Walter Simmons, tb. 

DON KEMPER CO. 

350 Fifth Ave., zn 1 

Adna Karns, md, ty-rad d. 

KENDELL ADV. AGCY. 

41 Union Square, W., zn 3 

Robert L. Kendell. 

KENYON & ECKHARDT, INC. 

247 Park Ave. 

Breadan Baldwin, assoc md; J. S. Beale, yp, tv-rad 
d; Shel Boden, asst th; Ralph Bodle, asst tb; Joseph 
P. Braun, md; Miss Mary Dwyer, tb; James R. 
English Jr., assoe md; John Hughes, tb; Louis Ken- 
nedy, tb; Philip Kenney, assoc md; Miss Lucy Ker- 
win, th; Edward Kobza, tb; Desmond O’Neill, m sup; 
Harold Sieber, m sup; Richard Trea, m sup. 


Simpson, 






KETCHUM, MacLEOD & GROVE, INC. 
155 E. 44th St., zn 17 
Joel Davis, md. 


KLEPPNER CO. 
488 Madison Ave., zn 22 

Leon Balsam, md. 

GEORGE KNOERR & ASSOC. 

100 Fifth Ave., zm 11 
Mrs. Joy Singer. 

KOEHL, LANDIS & LANDAN, INC. 

17 E. 45th St., am 17 

June Adler; Alice Lasity; Constance Odquist. 

Cc. K. KONDLA ADV. 

20 W. 43rd St., zn 36 

Miss Elizabeth Danz. 

KRATE-BASCH ASSOC, 

10 E, 49th St., zn 17 

Miss Zelda Meer, md. 

KUDNER AGCY. 

575 Madison Ave., zn 22 

Hugh Johnson, md; Stuart Ludlum, tv-rad d; John 
Marsich, asst md; E. G. Weymouth, assoc md. 
KUSHINS-ANDERSON & TAKARO 

15 E. 48th St., zn 17 

Jack C. Anderson, tv-rad d; Mrs. Bette Baum, tv; 
Mrs. Betty Lamb, tv-rad. 

RICHARD LA FOND ADYV., INC. 

655 Madison Ave., zn 21 

E. L. Figenwald; Miss Diana Ghia. 

LAMBERT & FEASLEY 

430 Park Ave., zn 22 

John Bates, vp tv-rad; William B. Hinman, md; 
Chips Barrabee, tb; William H. Millar Jr., tb; Frank 
Sweeney, tb; Jim Watterson, tb. 

A. B. LANDAU, INC, 

239 Fourth Ave., zn 3 

E. Barkus, tv-rad d; Paul Berkowitz, vp, tb 
ERBERTO LANDI ADV. CO. 

853 Seventh Ave., zn 19 

Rose Peters Gatto, md. 

PHILIP J. LANE ADV. 

16 E. 50th St., zn 22 

Philip J. Lane. 

Cc, J. LAROCHE & CO. 

575 Lexington Ave., zn 22 

Charles Eaton, tb; Humboldt J. Greig, vp tv-rad tb; 
Tom Lewis, vp, tv-rad; Lionel Schoen, tb. 

LEBER & KATZ, INC. 

625 Madison Ave., zn 22 

Murray A. Valenstein. 

MACK LEBLANG CO., INC, 

720 Fifth Ave., zn 19 

Margaret Perna Ferrara, md. 

AL PAUL LEFTON CO. 

71 Vanderbilt Ave., zn 17 

Ken Allen, tb. 

LENNEN & NEWELL, INC. 

380 Madison Ave., zn 17 

Abbott Davis, tb; Frank Delaney, tb; Anthony De 
Pierro, vp, md; Richard Eyman, tb; Frank Howlett, 
sup bdest m; Miss Marion Jones, tb; Nicholas E. 
Keesely, yp, tv-rad d; Robert Kelly, tb; Tom McCabe, 
tb; Miss Sally Reynolds, tb; Nat Strom, tv-rad d; 
Herb Zeltner, vp, tb. 

S. R. LEON CO. 

119 W. 57th St., om 19 

Sanford E. Reisenbach, tb. 

LIFTON, GOLD & ASHER, INC. 

461 Fourth Ave., zn 16 

Leonard Asher, md. 

LIPMAN ADV. CO. 

155 W. 46th St., zn 36 

Robert Lipman, tv tb. 

LOEWY STEMPEL ZABIN, INC. | 
95 Madison Ave., zn 16 | 
Henry Loewy; J. B. Zabin. 
STANLEY A. LOMAS CO. | 
9 Rockefeller Plaza, zn 20 

Katherine Ellis, tv tb. 

LUBELL ADV. ASSOC, 

342 Madison Ave., zn 17 | 
Michael Perlman, tv d. | 
LUCERNA CO. 

17 E. 45th St., zn 17 

Emanuel Goldman, p, tv-rad d. 
MacMANUS, JOHN & ADAMS 
444 Madison Ave., zn 22 | 
Roger Bumstead, md; Ted Czuy, tb; Miss Paule | 
Shapiro, tb. 

MARGARET MACY ADV. 
30 E. 60th St., zn 22 
Arthur Finch, md. 
MAHONEY & HOWARD 
2 Lafayette St., zn 7 
Ruth Baum, md. 
MANN-ELLIS, INC. 

65 E. 55th St., zn 22 
Theodora Lipke, md. 
MANNING ADV. | 
19 W. 44th St., zn 36 
Arthur Horowitz. md. 





RICHARD K. MANOFF, INC. 

40 E. 49th St., an 17 

Stan Newman, md. 

MANSTON ADV. AGCY. 

55 W. 42nd St., zn 36 

Manne Deutsch, p, md. 

HERBERT MARGRILL ADV. 

60 W. 46th St., zn 36 

Helen Kiok, md. 

MARK, SIMEON & RENARD, INC. 

330 Fifth Ave., zn 1 

T. Karpel, md. 

ROBERT M. MARKS CO. 

32 E. S7th St., em 22 

Teri Parker, md. 

MARSCHALK & PRATT CO. 

460 Park Ave., a 22 

Glen Bammann, ty-rad d; Eugene J. Cogan, vp, md; 
Jack Dickens, mb; John J. Meskil, assoc md; Miss 
Catherine Noble, tb. 

MARSHALL & COCH, INC, 

211 E. S3rd St., zm 16 

Joy Dunbaugh, mb. 

HAROLD MARSHALL ADV. CO. 

171 Madison Ave., zn 16 

Mrs. Joy Rapp, md. 

MARSTELLER, RICKARD, GEBHARDT & REED 
800 Second Ave., zn 17 

Julian Gran, vp. 

MARWEL ADYV., INC. 

34 W. 46th St., zm 36 

Miss Geri Propeack, md. 

MASON-RELKIN CO. 

65 E. 55th St., zn 22 

Roger B. Relkin, p, md. 

J. M. MATHES, INC. 

260 Madison Ave., zn 16 

Mrs. Edna Cathcart, tb; Miss Pat Hartnett, tb 
Miss Olga Hoffman, tb; Richard 8. Jackson, vp 
tv-rad d; Miss Mary McDonough, th; Roy L. Pass 
man, assoc ty-rad d. 

MAURY, LEE & MARSHALL 

250 Fifth Ave., zn 1 

Maury Bergman, o, tb; Douglas F. Rodgers, ty « 
MAXON, INC. 

12 E. 53rd St., zm 22 

George Huelser, tb; Thomas P. Maguire, bus mgr 
Charles O’Donnell, tb; Ray Stone, tb 
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WM. DOUGLAS McADAMS, INC, 
130 EB. 59th St. 

Stephen W. Schwartz, vp, tv-rad d. 
McCANN-ERICKSON, INC. 

485 Lexington Ave., zn 17 

Miss Judy Bender, tb; Miss Enid Cohn, tb; Miss 
Virginia Conway, tb; Robert Decker, bdest sup; 
William Frame, bdest sup; Sy Goldis, bdest sup; 
Joe Granda, tb; Nick Imbornone, tb; Ted S. Kelly, 
m a sup; Miss Ethel Melcher, tb; John Morena, 
bdest sup; William Pellenz, tb; Miss Jane Podester, 
tb; Murray Roffis, bdest sup; Jay Schoenfeld, bdest 
sup; Phil Stumbo, tb. 

McKNIGHT ASSOC. 

10 Rockefeller Plaza, zn 20 

Richard Casper, tb. 

MERLING-MARX ADV. 

154 Nassau St., zn 38 

Fay Hollander, md. 

MEYER & BEHR ADYV., iNC. 

369 Lexington Ave., zn 17 

Samuel H. Meyer, tb. 

MILLER ADV. AGCY. 

221 W. S7th St., zn 19 

Jack H. Kurs, md. 

THE HAROLD MILLER CO. 

341 Madison Ave., zn 17 

Mercer Sweeney, md. 

HAROLD M. MITCHELL, INC. 

5 E. 40th St. 

Alfred W. de Jonge, vp, md. 

MODERN MERCHANDISING BUREAU 

2 Park Ave., zn 16 

Anne Novak, md. 

MOGUL, WILLIAMS & SAYLOR, INC. 

625 Madison Ave., zn 22 

Miss Lynn Diamond, tb; Les Dunier, vp, tv-rad d; 
Miss Jean Harrison, exec ty-rad prod; Miss Joyce 
Peters, th; Ed Tashjian, tb, asst to ty-rad d. 

MOHR & EICOFF, INC, 

400 Madison Ave., zn 17 

Miss Erma Alfaro, tb; Dan Rubin, ty-rad d; Sy 
Saunders, tb. 

MORSE INTERNATIONAL 

122 E. 42nd St., zn 17 

Miss Mary E. Clark, tb; Orrin Christy Jr., md; 
Ray McArdle, head tb. 

MOSS ASSOC, 

415 Lexington Ave., zn 17 

Miss Betty Math, md. 

HAL MOSS CO. 

60 W. 46th St., zn 36 

Hal Moss, md. 

JOHN F. MURRAY ADV. AGCY. 

22 E. 40th St., am 16 

Miss Alice Carle, tb. 

NATIONAL EXPORT ADV. SERV. 

405 Lexington Ave., zn 17 

Ronald Corcillo, tb; Jerome Kates, ty-rad d. 
NEEDHAM & GROHMANN 

30 Rockefeller Plaza, zn 20 

H. C. Ledingham, md. 

NEMAROW ADV. AGCY. 

35 E. 28th St., am 16 

Jack Rawlins, tb. 

NEWMARK, POSNER & MITCHELL, INC. 

18 E, 41st St., zn 17 

James Leeds, tv-rad d, tb; Dell Zetlin, md. 

NEWTON ADV. AGCY., INC. 

17 E. 48th St., zn 17 

Bernard EB. Karlen. 

WILLIAM NICOSIA ADYV., INC. 

250 W. S7th St., zn 19 

William F. Lahm, tb; William F. Nicosia, p, tb. 
ALBERT SIDNEY NOBLE 

52 Vanderbilt Ave., zn 17 

Arch Crawford, md. 

NORMAN, CRAIG & KUMMEL 

488 Madison Ave., zn 22 

Miss Inez Aimee, sr tb; George Coleman, bus mgr; 
Walter Craig, vp tv-rad; Hal Cummings, tb; Walter 
Tibbals, vp, g mgr tv-rad. 

NORTH ADV., INC. 

16 E. 40th St., zn 16 

Joan V. Pehrson. 

JOHN T. O’FLAHERTY, INC. 

9 Rockefeller Plaza, zn 20 

Miss Edna Walter, tb. 

THE ELLIOT OGDEN CO. 

515 Madison Ave., zn 22 

Yvette Fourmaud, md. 

OGILVY, BENSON & MATHER 

589 Fifth Ave., zn 17 

Peter Berla, mb; Hendrik Booraem, vp, tv-rad d; 
Clifford Botway, m sup; Henry Cleeff, mb; Miss 
Maxine Cohen, tb; Miss Florence Dart, m coord; 
Sam Frey, tb; Bert Hopt, tb; Miss Ann Janowicz, 
m sup; Walter Kashen, mb; Edward W. Meade, vp, 
tv-rad; Miss Marcia Raschen, tb; Phillip L. Tomalin, 
ty-rad d; Art Topol, tb; Peter Triolo, m sup. 
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OLIVER-BECKMAN, INC, 
120 E. 56th St., zm 22 
M. A. Halbert, md. 
OVESEY & STRAUS, INC. 

Empire State Bldg., zn 1 

Margaret O’Dea. 

PACE ADV. AGCY. 

19 W. 44th St., am 36 

Sid Kallner, tb. 

PARKER ADV., INC. 

42 W. 38th St., zn 16 

Herman Liebenson, tb. 

PARKSON ADV. AGCY. 

400 Park Ave., zn 22 

Ruth Bayer, mb; Herbert Gruber, md; Gerald J. 
Levey, asst md. 

PARLATO ADV. 

1 Beekman St., zn 38 

Louis P. Parlato, md. 

PARTNERS IN FASHION, INC. 

350 Fifth Ave., zn 1 

Miss Marion Marsh, p, md. 

W. MONTAGUE PEARSALL 

30 Vesey St., zn 7 

W. M. Pearsall. 

LAWRENCE PESKIN, INC. 

40 E. 49th St. 

I. B. Chaiken, tv-rad d, tb. 

PICARD ADYV., INC. 

655 Madison Ave., zn 21 

E. Louis Figenwald, tv-rad. 

PIKE & BECKER 

519 Madison Ave., zn 22 

Kathleen M. Grey, md. 

PLATT & O’DONNELL ADV. 

7 E. 44th St., zn 17 

Thomas Cosgrove, tv-rad d. 

MARTIN POLLACK, INC. 

1225 Broadway, zn 1 

Martin Pollack, tb. 

J. PORRO ADV. 

580 Fifth Ave., zn 36 

Charles E. G. Gardner, ty-rad d; Joseph Porro, tv-rad. 
JULES POWER PRODUCTIONS 

35 W. S3rd St., am 19 

Dan Wilson, tb. 

JOHN O. POWERS CO. 

116 John St., zn 38 

Robert W. Powers, treas. 

PRODUCT SERVICES, INC. 

17 E. 45th St., zn 17 

Miss Doris Gould, sr th; Wallace H. Lancton, tb; 
B. P. Pettick, tb. 

PUBLIC INFORMATION ASSOC, 

15 W. 14th St., am 36 

Ronald Hirsch, p. 

PULSE ADV. 

147 E. 50th St., zn 22 

Stanley Simmons, tv-rad d, tb. 

QBA ADV. BUREAU 

120 W. 42nd St., zn 36 

Samuel Clickman, tb; Eugene Nicolait Jr., tv-rad mgr. 
QUINN-LOWE, INC. 

415 Lexington Ave. 

Rosalie L. Rose, md. 

KENNETH RADER CO., INC. 

18 W. S6th St., zn 19 

A. Lewis King, tv-rad 4d; Cornelia Monroe, tb; 
Kenneth Rader, p. 

LEONARD RATTNER CO. 

15 W. 27th St., zn 1 

David C. Rattner, tv tb. 

REACH, McCLINTON & CO. 

505 Park Ave., zn 22 

Robert Bruno, tb; Douglas Burch, md; John Curran, 
tb; Timothy O’Leary, head tb. 

JOSEPH REISS ASSOC, 

210 Fifth Ave., zn 10 

Miss Cathleen Carey, md. 

RESNICK & KATZ, INC. 

10 E. 39th St., zn 16 

Lee Katz. 

RICHARD & GUNTHER, INC. 

15 W. 46th St., zn 36 

Eliot Jordan, tv-rad d. 

FLETCHER RICHARDS, CALKINS & HOLDEN 
10 Rockefeller Plaza, zn 20 

John Ennis, md; Seymour J. Frolick, tv, tv-rad d; 
James Kelly, tb. 

H. L. ROBERTS ADV. AGCY. 

167 Madison Ave., zn 16 

Barbara Levine, md. 

ROBERTS & REIMERS 

51 Fifth Ave., zn 17 

John K. Lucken, vp, md. 

THE ROCKMORE CO. 

575 Lexington Ave., zn 22 

Charles L. Lewin, vp, tv-rad. 

ROLAND-BODEE ADV. CO. 

10 E. 40th St., zm 16 








Jack Roland, md. 
HARRIET ROMAIN ADYV., INC. 
200 W. S7th St., zn 19 

Charles J. Auerbach. 

ROSE-MARTIN AGCY. 

21 W. 46th St., zn 36 

Irl W. Rose, p; G. M. Rundbaken, yp, md. 
PHILIP I. ROSS CO. 

38 E. S7th St., zn 22 

Lee Mattes, md. 

DAVID E. ROTHSCHILD ADY. 
222 E. 46th St., zn 17 

Helen Koss, md. 

ROYAL & peGUZMAN, INC. 

135 E. 36th St., zn 16 

Catherine deGuzman, md. 

RUDER & FINN, INC, 

130 E. 59th St., zn 22 

Miss Mildred Vigderhouse, ty-rad d. 

J. B. RUNDLE, INC, 

401 Broadway, zn 13 

Joseph B. Damico, md. 

RYAN ASSOC,, INC, 

136 William St., zn 38 

John Alberts; Madeline R, Canevares; Phillip Lem- 
pert; John Michaels. 

BEN SACKHEIM, INC, 

2 W. 59th St., zn 19 

William Galker, md, tb; Dick Goldsmith, tb; Wi- 
liam Pitts, ty d. 

MAXWELL SACKHEIM & CO. 

545 Madison Ave., zn 22 

Miss Barbara Kumble, tb. 

SANDERS & LOWEN, INC., ADV. 
25 W. 45th St., zn 36 

Irwin Lowen; Lois Ritter Sanders. 
SANGER-FUNNELL, INC, 

355 Lexington Ave., zn 17 

Robert L. Neff, vp; Robert L. Starski, vp. 
FRANK B. SAWDON, INC, 

60 E. 56th St., zn 22 

Adrien Rodner, md. 

CHARLES SCHLAIFER & CO. 

4 W. S8th St., zn 19 

Herbert Joseph, md. 
SCHNEIDER-STOGEL CO. 

286 Fifth Ave., zn 1 

Martin Haver, ty-rad d. 

SCHOEN COORDINATED ADVERTISING, INC. 
820 Greenwich St., zn 14 
Betty-Anne Schoen, tv tb. 

SCHWAB, BEATTY & PORTER 
510 Madison Ave., zn 22 

Miss Rae Elbrock, tb; George F. Perkins, tb. 
SEIDEN CO. 

115 W. 45th St., zn 36 

Elizabeth H. Schmidt, md. 

WILLIAM G. SEIDENBAUM & CO. 
267 Fifth Ave., zn 16 

Lee Gaynor, md. 

S. T. SEIDMAN & CO. 

45 W. 45th St., zm 36 

William G. Rave, md. 

JAMES C, SEIX CO. 

331 Madison Ave., zn 17 

Arthur J. Purcell, md. 

IRVING SERWER ADYV., INC. 
250 W. S7th St., zn 19 

Miss Bea Friedman. 
SHALLER-RUBIN CO. 

312 Fifth Ave., zn 1 

Milton Loeb, md. 

SHAPPE-WILKES, INC. 

215 Fourth Ave., zn 3 

Edna Jaccino, md. 
SHELDON-FREDERICKS ADV. 
175 Fifth Ave., zn 10 

Allen Murphy, tb. 

SHELVO, INC. 

160 E. 38th St., zn 16 

Miss Patricia Hanley, md. 

HAROLD J. SIESEL CO. 

216 E. 49th St., zn 17 

Miss Elin Corey, tb. 

DAVID SINGER ADV. 

101 W. SSth St., zm 19 

Paul Lenett, vp, md. 

HAL SLANS ADV. 

1170 Broadway, zn 1 

Al Fromm, md. 

SMITH & DORIAN, INC. 

39 W. 55th St., zn 19 

Judith Lickel, md. 
SMITH-GREENLAND CO. 

730 Fifth Ave., zn 19 

Leslie H. Towne, md; Miss Ronnie Walker, asst 
SMITH, HAGEL & KNUDSON, INC, 
30 E. 60th St., zn 22 

Peter Karp, md. 
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SMITH, WINTERS, MABUCHI, INC, 

130 W. 57th St., zm 19 

ui. J. Abadie, md. 

JOSEPH 1. SONNENREICH 

205 W. 89th St. 

Joseph I. Sonnenreich, 0. 

RAYMOND SPECTOR co., INC. 

445 Park Ave., zn 22 

Richard Blaine, md; Charles Goldberg, tv-rad d. 
FRANKLIN SPIER, INC. 

232 Madison Ave., zn 16 

Herman Sloan, m mgr. 

}. ANDREW SQUIRES 

23 E. 26th St., zn 10 

8. B. Fischer, md. 

CHARLES N. STAHL ADV. 

$21 Fifth Ave., zn 17 

Robert Franklin, vp, tb. 

¢. T. STANLEY 

19 W. 44th St., zn 36 

J, Greenberg; Stanley B. Wiener. 

WILLIAM STEINER ASSOC., INC. 

42 E. 64th St., zm 21 

Betty Dempsey, prod mgr; Renee Kaplan, vp, sec; 
William Steiner, p. 

STERNFIELD-GODLEY, INC. 

280 Broadway, zn 7 

§. 1. Godley, p, tv-rad d. 
STREET & FINNEY 

45 W. 45th St., zn 36 
Miss Dolores Carbone, tb; 
tb; Miss Helen Thomas, tb. 
SUDLER & HENNESSEY, INC. 

130 E. 59th St., zm 22 

Eisie Fuerstenberg, md. 

SULLIVAN, STAUFFER, COLWELL & BAYLES 
575 Lexington Ave., zn 22 

Robert Anderson, tb; Miss Vera Brennan, bdest coord; 
Bob Bridges, asst tb; Mike Cambridge, tb; Philip 
Cohen, vp, tv-rad d; William J. Ferguson, tb; Ed 
Fonte, tb; Ira Gonsier, assoc md; Lioyd Harris, vp, 
m mgr; Dan Hirsch, assoc md; John Kelleher, assoc 
nd; Francis Minehan, vp, md; Don Ross, tb; Fred 
Spruytenberg, tb; Jeanne Sullivan, tb; Stephen Suren, 
tb; Bert Wagner, assoc md. 

SUSSMAN & SUGAR 

24 W. 40th St., an 18 

Miss Hilda Spirito, md. 

SUTNAR-OF FICE 

307 E. 37th St., zm 16 

ladislay Sutnar, tb. 

TAA, INC, 

147 E. 69th St., zm 21 

Gunther Goldsmith, tb. 

TATHAM-LAIRD, INC. 

3 E. 54th St., zm 22 

Josh Wills, ty tb. 

J. WALTER THOMPSON 

420 Lexington Ave., zn 17 

Miss Polly Allen, tb; Miss Marie Barbato, tb; Chuck 
Bartholomew, tb; Philip Birch, assoc md; Paul Bures, 
tb; Miss Madeleine Calcaterra, tb; Dan Charnas, 
assoc md; Lucian Chimene, bdest anal; Alvin Dreyer, 
m res; Miss Irene Dunne, m res; Tom Glynn, tb; 
Robert Gorby, tb; John Gray, tb; Jack Green, assoc 
md; Clark Holt, tb; Don Ingram, tb; Art Karlan, 
tb; Mario Kircher, tb; Peter Levine, tb; Bob Lilien, 
assoc md; Dick Macaluso, tb; Miss Gloria Mahaney, 
tb; Frank Marshall, tb; Miss Peggy McAulay, tb; 
Dick Nyborg, tb; Bob Pecka, tb; Thurman Pierce, tb; 
Allen Sachs, tb; Miss Carrie Senatore, th; Miss 
Jame Shannon, tb; Miss Joan Shelt, tb; John Sisk, 
tb; Miss Nancy Smith, tb; Miss Ann Soulen, tb; 
Miss Margot Teleki, tb; Miss Dorothy Thornton, tb; 
Harold Veltman, tb; Bob Welty, tb; Miss Anne 
Wright, assoc md. 

THOMPSON KOCH CO. 

1450 Broadway, zn 18 

Robert W. Hall, tb. 

ROBERT TOWERS ADY., INC. 

250 W. S7th St. 

Doris Prillo, md. 

TRACY, KENT & CO., INC. 

147 E. 50th St., zn 22 

R. Arzberger, ty-rad d. 

TREND ADV., INC. 

110 W. 40th St., zn 18 

Melvin 8. Glickman, md, res 4. 

THE HOUSE OF J. HAYDEN TWISS, INC. 

500 Fifth Ave., zm 36 

Nancy Licata. 

0.8. TYSON & CO. 

230 Park Ave., zn 17 

Joseph H. Newman, md. 

VAN BRUNT & CO. 

230 Park Ave., zn 17 

Irving Horn, md. 

VICTOR & RICHARDS 

565 Fifth Ave., zn 17 

Victor D. Lindeman Jr., vp, tv 4d; 
Widener, tb. 


Miss Eleanore Scanlon, 


Miss Lucille 






CARLO VINTI ADVERTISING, INC. 
551 Fifth Ave., zn 17 

Benito Vinti, ae; Carlo Vinti, p; Joseph Vinti, vp; 
Dorothy McCurdy, asst ae. 

J. FRANKLYN VIOLA & CO. 

152 W. 42nd St., zn 36 

Paul Mills, ty 4. 

W. L. VOMACK, INC. 

1723 Jerome Ave., zn 35 

Mrs. Ann Wiener, ty-rad d, tb. 

FRANK VOS & CO. 

7 E. 48th St., zn 17 

Guy Papale, md. 

WILLIAM VON ZEHLE & CO. 

441 Lexington Ave., zn 17 

William Von Zehle, p, tv d. 

R. M. S. WALKER, INC. 

40 E, 49th St., zn 17 

Gertrude Sternick, md. 

WALLACK & GREEN ADV. 

19 W. 44th St., zn 36 

Rhoda Lane, md. 

H. W. WARDEN ASSOC. 

750 Third Ave., zn 17 

Jim Barrett, md. 

WILLIAM WARREN, JACKSON & DELANEY 
45 W. 45th St., zn 36 

Stevens P. Jackson, ty d; Harry Alleva, tv-rad prod d. 
WARWICK & LEGLER 

375 Park Ave., zn 22 

Richard Bean, md; Joseph Hudack, tb; Jimmy Kearns, 
tb; William P. Warwick, tv-rad d. 
WATERMAN-GETZ ADV. 

480 Lexington Ave., zn 17 

Jay E. Raeben, tv d; Alan Sands, tb. 
NORMAN D. WATERS & ASSOC. 

6 E. 39th St., zn 16 

L. Sanford Waters, md. 

WEBB ASSOC. 

330 Fifth Ave., zm 17 

Miss Elaine Hudson, ty d; Bernard Schiff, ty d. 
THE WECHSLER CO. 

1780 Broadway 

Harry Chester, md. 

LAWRENCE WEINER & ASSOC. 
230 W. 4ist St., zm 36 

Miss Frances Cohen, tb. 

WEISS ADV. 

200 Fourth Ave., zn 3 

Irving Weiss, md. 

WEISS & GELLER, INC. 

400 Madison Ave., zn 17 

George De Vito, tb; Jack Geller, hd tb; Max 
Tendrich, vp, md. 

THE WESLEY ASSOC. 

630 Fifth Ave., zn 17 

Joe Knap, tv-rad mgr; Miss Marilyn Peterson, asst -b. 
THE WEXTON CO. 

444 Madison Ave., zn 22 

John Eckstein, vp, ae. 

ROBERT WHITEHALL, INC. 

37 W. S7th St., am 19 

Alan Charles, vp, md. 

BERNARD WIENER ADV. AGCY. 
220 Fifth Ave., zn 1 

Sanford Meyers, md. 

MARTIN C. WIENER CO. 

8 E. 54th St., zn 22 

Polly Camp, md. 

WILBUR-CIANGIO, BEEKMAN & PACKARD 
41 E. 28th St., zn 16 

A. Dilius, md. 

WILDRICK & MILLER, INC. 

630 Fifth Ave., zn 20 

A. B. Seltzer, tb. 

WALTER WILEY ADYV., INC. 

29 Pearl St., am 4 

Mrs. Dorothy F. Wiley. 

WILLIAMS ADV. AGCY. 

347 Fifth Ave., zn 16 

Ben P. Millstein, md. 

EDWIN BIRD WILSON, INC. 

52 Wall St., zm 5 

Daniel E. Peterson. 


THE ALBERT WOODLEY CO. 

530 Fifth Ave., zn 36 

Edward Gallagher, md. 

WORTMAN, BARTON & RUSSELL, INC. 

345 Madison Ave., zn 17 

Hortense Essler, tb; Elbert B. M. Wortman, p. 
WUNDERMAN, RICOTTA & KLINE 

444 Madison Ave., zn 22 

Leah Roth, md. 

YOUNG & RUBICAM, INC. 

285 Madison Ave., zn 17 

Miss Dolores Appel, b; Warren Bahr, assoc md; 
Miss Catherine A. Brostrom, b; Miss Kay Brown, 
a sup; Charles Buccieri, a sup; Thomas M. Comer- 
ford, a sup; Frank Coulter, assoc md; William 








Dollard, a sup; Seymour Drantch, s sup; William 
B. Dwyer, b; Miss Marie Fitzpatrick, b; John M. 
Flournoy, sz b; Justin Gerstle, ar b; Robert Gleckler, 
a sup; Frank Grady, a sup; Gene Grealish, sr b; 
Gerald Greenberg, b; Kirk G. Greiner, assoc md; 
Miss Clara Haber, b; Vance Hicks, sr b; Donn D. 
Hinton, b; Rodney C. Holbrook, a sup; Mrs. Kath- 
erine R. Hoppe, b; Miss Genevieve P. Hurley, b; 
Miss Ann Janowitz, b; Miss Edith Johnson, b; 
Arthur Jones, sr b; Miss Mary V. King, b; Robert 
Kowalski, sr b; Miss Polly Langbort, b; George F. 
Leithner, assoc md; Thomas J. Lynch, a sup; Wil- 
liam E. Matthews, vp, md; Arthur Meagher, sr b; 
Marie Mooney, b; Frank Moran, b; Mrs. Clare 
Muldoon, b; Joseph J. O’Brien, sr b; Joe Ostrow, 
sr b; Miss Eleanor Paulsen, b; Donald C. Proctor, b; 
Miss Ann Purtill, b; Joseph Raffetto Jr., sr b; 
Miss Marcia Roberts, sr b; Miss Lorraine Ruggiero 
sr b; Jim Scala, a sup; Thomas H. Scherm, b; 
Steve Semons, b; Charles T. Skelton, assce md; 
Mrs. Beatrice Sonnen, b; Henry L. Sparks, assoc md; 
Joseph St. Georges, assoc md; James J. Stack Jr 
sr b; Tom Viscardi, sr b; Alan M. Ward Jr., b 
John Warner, b; Miss Bette Ruth White, b; Russell 
A. Young, @ sup. 

ZAM & KIRSHNER CO. 

570 Seventh Ave., zn 18 

Samuel J. Kirshner; Iz Zam. 

L. D. ZETLIN & CO. 

630 Third Ave., zn 17 

John Ernest; A. Melchi. 

ZLOWE CO., INC. 

65 E. 55th St., zn 22 

Miss Pauline Mann, md. 


Rochester 

HANFORD & GREENFIELD, INC. 

11 James St., zn 7 

James Dobyns Jr.; Jack N. Prewitt Jr., vp 
HART-CONWAY CO., INC. 

300 Triangle Bidg., zn 4 

E. Ward Phillips, vp; John P. Street, vp. 
HUTCHINS ADV. CO., INC. 

42 E Ave., zn 4 

Margaret H. Carl; James L. Gould; Frank M. 
Hutchins; William F. Lacy; Margaret Nugent; Ray 
F. Small; A. Russell Tomkinson; Bob A. Wolf; 
William C. Wygant. 
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HARRY LEFLER ADV. 
119 E. Main St., zn 4 
Carol Archambault. 
CLAUDE LEWIS ADV. CO., INC. 

315 Alexander St., zn 4 

Claude R. Lewis, 0, mb; Irv Baldwin, prod mgr. 
ROGERS & PORTER ADV. 

315 Alexander St., zn 4 

David J. Curtin, ty-rad d. 

THE RUMRILL CO. 

1895 Mt. Hope Ave., zn 20 

W. 8S. Titus, md. 

SPAULDING & WAY ADV. 

141 Sico St., zn 4 

James Spaulding. 

WOLFF ASSOC, 

418 First Federal Savings Bidg., <n 4 
Alfred G. Scheible, vp, tv-rad d. 


Scarsdale 

ELMER L. CLINE INC., ADV. 
Harwood Bldg. 

John F. Cline; A. W. Voorhis. 


Schenectady 

JOHN L. HALPIN ADV. 

277 State St., azn 5S 

John L. Halpin, pt; Marion G. Halpin, pt. 
GEORGE R. NELSON, INC. 

208 State St., zn 5 

Robert B. Stone, ty d; Robert S. Cragin, tb. 


Syracuse 

BARLOW ADV. AGCY. 

742 James St., zn 1 

Edward C. Jones, md, tv-rad d. 
SILVERMAN ADV. AGCY. 

414 Paramount Bldg., zn 2 
Arthur Silverman, p. 

COOLICAN, COE & COOLICAN 
216 Denison Bidg., zn 2 

William Lemon, tv-rad d. 

FELLOWS ADV. 

511 E. Fayette St., zn 3 

Byron Fellows Jr., 0, md, b. 

FLACK ADV. AGCY. 

433 S. Warren St., zn 2 

Daniel W. Casey, ty-rad 4d; Grover H. Hubbell; 
William P. Conklin. 

SPITZ ADV. AGCY. 

530 Oak St., zn 3 

Miss Pat Montfort, tv-rad d 
WARNER NATIONAL, INC. 

706 N. Salina St., zn 8 

Charles Wisehoon, tb. 

Utica 

RALPH E. COE CO., ADV. 
Foster Bldg., zn 2 

Ralph E. Coe. 

FARQUHAR & €0., INC. 

First National Bank Bldg., zn 2 
Ted R. Darvoe, vp, ae; John T. Farquhar, p, tv- 
rad d; Robert F. MacFarland, vp, ae. 
THE RUMRILL CO., INC. 

1512 Genesee St., zn 2 

Harry T. Duffy, ae; Lyle B. Reigler, vp, ae. 
FRED D. STEVENS CO. 

14 Devereux St., zn 2 

Fred D. Stevens, tv b. 


Valley Stream 
JULES RABIN ASSOC. 
The Rabin Bldg., Fifth St. 
Jules Rabin; Herbert Solomon. 


NORTH CAROLINA 
Asheville 
ERIK FRIS ADV. 
200-202 Scenie Bldg. 
Erik Fris, tw tb. 


Charlotte 

AYER & GILLETT, INC. 

1022 S. Tryon St., zn 3 

Miss Joyce Clark, tv prod; Miss Doris Laney, tv-rad 
4; Charles B. Seward, tv-rad ae. 
BOETTINGER & SUMMERS 

121 E. Third St. 

Miss Audrey M. Summers, tb. 

COX & JACKSON ADV. AGCY., INC. 
1414 E. Fifth St., zm 4 

M. P. Cox, p; D. E. Jackson, yp. 
DUNNAGAN ADY. 

2101 N. Independence Blvd., zn 5 
John M. Dunnagan. 

KINCAID ADV. AGCY. 

311 E. Sth St., zn 6 

Charles A. Kincaid, p. 

WALTER J. KLEIN CO., INC. 
1214 Elizabeth Ave., zn 4 

Mrs. Bobbie Roberts, md. 

E. J. PRESSER & CO. 

1901 Crescent Ave. 
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Miss Dot Presser, md. 


Durham 

Cc. KNOX MASSEY & ASSOC. 

Security Savings & Loan Bldg. 

C. Knox Massey; William E. Stauber; John L. Moor- 
head; W. D. Carmichael ITI. 


Fayetteville 

LLOYD ADV., INC. 

301 Grace Pittman Bldg. 

L. W. Allen, p; Alton G. Murchison, vp 


Greensboro 

BRADHAM & CO. 

Piedmont Bldg. 

George W. Bradham, tb. 

HEGE, MIDDLETON & NEAL 
1304 Battleground, Box 9437 
Mrs. Betty S. Johnson, mid. 


High Point 
JAMES R. FOX ADV. 
153 S. Hamilton St. 
James R. Fox. 


Raleigh 

BENNETT-ADV., INC. 

217 S. MeDowell St. 

John B. Mayo, Raleigh Mgr. 

J. T. HOWARD ADV. AGCY. 
309 W. Morgan St. 

Michael J. Silver, tv-rad d. 


Salisbury 

J. CARSON BRANTLEY ADV. AGCY. 
Owen Building 

J. Carson Brantley, p, tv-rad d, tb. 
PIEDMONT ADV. AGCY., INC. 

P. 0. Box 59 

Cc. V. Barkley. 


Winston-Salem 
HERMAN HALPERN ADV. 
202 Nissen Bidg., zn 3 
Herman Halpern, o, tb. 
LONG-HAYMES ADV. AGCY. 
421 Summit St. 
Austin H. Carr, a sup; Joseph A. Haymes, a sup; 
Curtis E. Long, a sup; Miss Pat L. Newsome, mb; 
D. Jack Thrift, a sup. 
ROBT. F. PORTER CO., INC. 
1807 Nissen Blidg., zn 1 
Robert F. Porter, p, md. 
NORTH DAKOTA 
Fargo 
HAROLD FLINT & ASSOC. 
6914 Broadway 
Harold E. Flint, p; Lee A. Holland, vp, treas; 
Donald R. Nelson, vp, prod mgr; Richard C. Rosen 
thal, vp, sec. 


Grand Forks 
GENE LAVOY ADV. 
211 S. Fourth St. 
C. P. Brodal; Eugene L. Lavoy. 
SIMMONS ADV. AGCY. 
211 S. Fourth St. 
Ernest EB. Simmons, p, md. 
OHIO 
Akron 
THE F. BOCK ADVERTISING CO. 
159 S. Main St. 
Bob Wass, ty-rad d. 
HESSELBART & MITTEN 
231 Locust St., zn 8 
Miss Velma G. Hesselbart, tb. 
McDANIEL, FISHER & SPELMAN 
1310 First National Tower, zn 8 
A. C. Fisher. 
TAYLOR-JESSOP ADVERTISING CO. 
85 W. State St., zn 8 
Miss Anna R. Conte, tb; Peter W. Mesner, tv-rad 
d; H. Taylor Protheroe, p; Cliff Rodgers, ae, tv dept. 


Ashland 

GAPSTUR ADY., INC. 
1126 Cottage St. 

J. L. Young, md. 


Canton 

TED WITTER ADY. AGCY. 
2519 Cleveland St., N.W., zn 9 
Bob Hum; John Schon; Ted Witter. 


Cincinnati 

ROBERT ACOMB, INC. 

444 E. Sth St., zn 2 

M. Oberhelman, md. 

ASSOCIATED ADV. AGCY. 

612 First Natl Bank Bldg., zn 2 


Miss Ruth Maytum, mgr m. 
BAER, KEMBLE & SPICER, INC. 
Times Star Tower, zn 2 

Mrs. T. S. Rider, m mgr. 

JULIAN J. BEHR CO. 

530 Maxwell Ave., zn 19 

Art Hirsch, ty-rad d, tb; Isidor Schifrin, md 
ELI COHAN ADV. 

1423 E. MeMillan St., zn 6 

Robert Cohan. 

FARSON, HUFF & NORTHLICH 

700 Terrace Hilton Blidg., zn 2 

Cc. A. Black, tv-rad d; Miss Ellen Edwards, md. 
HERBERT FLAIG ADV. 

703 Provident Bank Bidg., zn 3 
Herbert Flaig, p; Audrey Stigler, tv-rad d 
FLOTTMAN CO. 

28 E. Eighth St., zn 2 

D. L. Flottman, vp; F. E. Flottman, 
GUNDLACH ADY. AGCY. 
1201 W. 8th St., zn 3 

J. H. MeCudden, md. 
DOROTHY E. HOLLAND 
2530 Auburn Ave. 

Earl L. Holland; Erwin Tiemeyer. 
THE RALPH H, JONES CO. 
3100 Carew Tower, zn 2 

Miss Betty Derie, tb; William Frietsch Jr., m anal; 
Miss Eula Reggin, th; Miss Ann Smith, tv-rad d 
KAMMANN-MAHAN, INC, 

5822 Glenway Ave., zn 38 

Ernie Sicker, md. 

THE KEELOR & STITES CO. 

318 Broadway, zn 2 

David J. Clarke, asst tv-rad d; Arthur A. Radkey, 
tv rad d. 

TED MENDERSON CO. 

1077 Celestial St., zn 2 

Bruce Boyers, tb; Hank Marowitz, th; Ted Mender- 
son, p. 

MIDLAND ADV. AGCY. 

First Nat’l Bank Bldg., zn 2 

Byron B. Fischer. 

CHESTER C. MORELAND CO. 

800 Broadway, zn 2 

Carl H. Press. 

RICHARD F. PECK AGCY. 

410 Mercantile Library Bldg., zn 2 

Mary J. Stefanson, md. 

PERRY-BROWN, INC. 

2831 Vernon PI., zn 19 

Edward J. Doran, rad d, tb. 

JACK M. REIS ADV. 

Hoel Alms, zn 6 

Mrs. JoAnn Schoepf, ty-rad tb. 

WILLIAM SAVAGE & CO. 

805 Fountain Square Bldg., zn 2 

T. M. McDonough; Barry J. Savage 

LEWIS W. SELMEIER CO. 

811 Race St., zn 2 

Will F. Caldwell. 

LEONARD M. SIVE ASSOC, 

712 Uroadway, zm 2 

Donald Poynter, ty d. 
STOCKTON-WEST-BURKHART 

1303 First Natl Bank Bldg., zn 2 

Robert A. McDowell, vp, md, res 4d; Rosemay 
Vordenberg, tb. 

STRAUGHEN & McKIN ADV. 

6 East 4th St., zn 2 

Holmes E. Leed, tv-rad d. 

WISE ADV. & PUBL. 

Keith Bldg. 

Nathan S. Wise; Miss Peggy Ann Van Eaton. 


Cleveland 

AD ENTERPRISE ADV. 

2056 E. 4th St., zm 15 

E. A. Abrams, md. 

BAISCH ADV. 

3737 Chester Ave., zn 14 

Paul H. Baisch, ae; W. J. Gabriel, ae. 
BAYLESS-KERR CO. 

1166 Hanna Bidg., zn 15 

H. D. Kerr, md. 

BELDEN & FRENZ, INC. 

1114 Keith Bldg., zn 15 

Daniel C. Frenz, vp; Rochelle Malecki, md. 
RALPH BING ADY. CO. 

2063 E. 4th St., zm 15 

Ralph S. Bing, p, tv-rad d, tb 
BRACY & BRACY 

1030 Euclid Ave., zn 15 

Mrs. Frances M. Bracy, 0. 

THE CARPENTER ADV. CO. 
1220 Huron Rd., zn 15 

Mrs. Gertrude W. Denny, b; J. R. Schmuk, vp. 
CLARK & BOBERTZ, INC. 
HICKOX-DONNELLEY DIV. 
1900 Euclid Ave., zn 15 

R. J. Terbrueggen, md. 
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DIX & EATON, INC. 

1010 Euclid Bldg., zm 15 

L. C. Hopper, vp, md 

DUFFY, McCLURE & WILDER, INC, 

400 Lincoln Bidg., zn 14 

B. D. Spofford, vp, ae 

FULLER & SMITH & ROSS 

55 Public Square 

L, J. Boyce, md, tv rad; W. G. Chalkley, vp, md. 
GATES-BOURGEOIS ADV. 

$515 Prospect Ave., zn 15 

Charles W. Heminger, tb. 

GERST, SYLVESTER & WALSH 

3113 Prospect Ave., zm 15 

Trodi Schluembach, tv-rad b. 

GREGORY & HOUSE & JANSEN, INC, 

1621 Euclid Ave., zm 15 

Mrs. Estelle Blauvelt. 

H. GRIDER ADV., INC. 

3030 Euclid Ave., zn 15 

Mrs. Dorothy Marsh, md. 

GRISWOLD-ESHLEMAN CO. 

1400 Terminal Tower, zn 13 

Ralph A. Borzi, ty d; William A. Weaver, vp, res, 
m; George L. Young, tb. 

EDWARD HOWARD & CO. 

1430 Union Commerce Bldg., zn 14 

Michael Webster, md. 

HOWE ADV. 

14617 Caldwell Ave., zn 11 

A. J. Howe, tb. 

THE HUBBELL ADV. AGCY. 

1900 Euclid Ave., zm 15 

Frank Hubbell, p, tb; V. D. Lidyard, tb 

HUMPHREY, PRENTKE & ASSOC. 

11406 Euclid Ave., zn 6 

Herbert E. Prentke, tb. 

ANN KOBLITZ ADV. AGCY. 

Chester—12th Bidg., zm 14 

Ann Koblitz 

CLIFFORD A. KROENING, INC, 

1208 B. F. Keith Bldg., zn 15 

Clifford A. Kroening. 

LANG FISHER & STASHOWER 

1010 Euclid Ave., zn 15 

Garry C. McKelvey, chf tb; John L. Rose, ty-rad 
mgr; James R. Telisky, asst th; Veter B. Turk 
asst tb. 

LEECH ADV. CO. 

615 Hanna Bidg., zn 15 

Miss deJane Dreher; Edward Leech 
CARR LIGGETT ADYV., INC. 

815 Superior Ave., zn 14 

H. M. Freer 

LUSTIG ADV. AGCY. 

789 Old Areade Blidg., zn 14 

Miss Peggy Miller, tv-rad d, tb. 
MALCOLM ADV. AGCY. 

1276 W. 3rd St., zn 13 

H. R. Malcolm. 

MARCUS ADV., INC. 

3134 Euclid Ave., zn 14 

Miss Hilda Roller, asst tv-rad d; N. 
rad d, tb. 

MARSHALL & MENDES CORP. 
Lederer Terminal Bldg., zn 14 
Marvin V. Marshall, chmn, p, md. 
MASSO ADV. AGCY. 

1006 Hanna Bldg., zn 15 

Nicholas Masso, p, md. 
McCANN-ERICKSON, INC. 

335 Euclid Ave., zn 14 

Helen T. Dwyer, asst tb; John M. Kinsella, tv-rad d; 
Joan Stockhaus, asst tb 

MELDRUM & FEWSMITH 

1220 Huron Rd., zn 15 

Carol Brossmer, th; H. G. Selby, vp, m; B. F. 
Stauderman, vp. 

CHAS. OSWALD, INC. 

1783 E. Lith St., zm 14 

Charles Oswald, p, md. 

PALM & PATTERSON, INC. 

Fidelity Bldg., zn 14 

Bruce A. Palm, md. 

PENN & HAMAKER 

20521 Kinsman Rd., zn 22 

larry March, md. 

JACK T. SHARP ADY. AGCY. 

3101 Euclid Ave., zn 15 
Mrs. Dolores Tannenbaum, 
Vaitkis, asst ty-rad d 
NELSON STERN ADV. 
500 Film Bldg., zm 14 
Selma Baron, ae; Bill Brusman, ae; 
Deanne Weiss, prod mgr. 

SWEENEY & JAMES CO. 

1501 Euclid Ave., zn 15 

Lucie Lian, md 

PAUL C. WARREN ADV., INC. 
Ninth—Chester Bldg., zn 14 


Melvin Tenenbaum, tv-rad d 


Schaeffer, tv- 


tv-rad d; Miss Rita 


Bruce Stern, ae; 





WATTENMAKER ADV. 
1220 Huron Rd., zn 15 
Jim Wattenmaker. 

THE WELLMAN CO. 
6th & Rockwell 

Barbara Reinker. 

WYSE ADV. 

2800 Euclid Ave., zn 15 
Edwin Rapport, tv-rad d. 


Columbus 

BARCROFT ADV. AGCY. 

16 E. Broad St. 

John Barcroft; Richard L. Raab 

BYER & BOWMAN ADV. ACGCY. 

60 S. 6th St., zm 15 

S. Neal Hallock, tv-rad d; John Metzger, tb. 
DODSWORTH, FALCK & HUTCHISON, INC, 
700 Bryden Rd., zn 15 

C. R. Dodsworth Jr.; Leroy W. Falcy. 

A. LOVELL ELLIOTT ADV. 

5295 N. High St., zm 14 


A. Lovell Elliott, ty tb; Robert H. Spicer, ty tb;. 


Marilyn McCracken, tv tb. 
KELLY & LAMB ADV. AGCY. 
897 Higes Ave., zn 6 
Dorri Williams, ty d, tb. 

R. W. KNOPF & CO. 

8 E. Long, zn 15 

R. W. Knopf. 

CYE LANDY ADV. AGCY. 
929 Broad St., zn 5 

Irwin Kahn, tb. 

HARRY M. MILLER, INC, 
595 E. Broad St., zn 15 


John E. Maguire, vp; Jack W. Miller. p; H. W 


Wellinger, vp, treas. 

MAURICE MULLAY, INC. 
1474 Grandview Ave., zn 12 
L. J. Sullivan, treas, md. 
MUMM, MULLAY & NICHOLS 
33 N. Grant Ave., zn 15 
Robert L. Schroer, vp. 

PIXLEY ADV., INC. 

49 S. Monroe Ave., zn 5 

Park H. Pixley, p. 
WHEELER-KIGHT & GAINEY 
975 S. High St., zn 6 

Russell C. Mock, tv-rad d, tb. 


Dayton 

ADVERTISING & MERCH, INC. 
1100 American Bldg., zn 2 

Alice Lilley, tv-rad d; Albert Solomon, md 
DANCER-FITZGERALD-SAMPLE, INC. 
333 W. First St., zn 2 

Clyde E. Rapp, vp. 

HUTZLER & ASSOC,, INC, 

11 W. Monument St., zn 2 

Frank H. Clarke. 

DON KEMPER CO. 

850 S. Patterson Blvd., zn 2 

Miss Mary Alice Whittington, md. 
KIRCHER, HELTON & COLLETT 
2600 Far Hills, zn 19 


Betty Butler, asst ty-rad d; Don KR. Lyons, tv rad d; 


John F. Manning, md. 

MURPHY & LANG, INC. 

402 Harries Bldg. 

John R. Murphy, p; Michael Holland, ty-rad d 
PENNY & PENNY ADV. 

384 W. First St. 

Robert L. Penny, p, tv tb. 

HUGO WAGENSEIL & ASSOC, CO. 
Talbott Bldg., zn 2 

Donna Shultz, tb. 

YECK & YECK 

349 W. Ist St., zn 2 

Jim Faller. 


Kettering 

HIPPLE, IRELAN & KINZER, INC. 
4500 Marshall Rd., zn 29 

Mahlon L. Hipple; Patrick H. Irelan; 
Kinzer; William L. Mezger. 


Lima 

CENTRAL ADV. AGCY., INC. 
111% W. North St. 

E. T. Bunn, tv-rad tb. 

W. J. FRITSCHE CO, ADV. 
1559 Allentown Rd. 

W. J. Fritsche Jr., p. 


Mansfield 
ODELL & ASSOC, 
462 W. Park Ave. 
Emery A. Odell. 
North Canton 


AD SCRIBE 






William E 





Box 2194, zn 20 
R. L. Rainey, o. 


Toledo 

BEESON REICHERT, INC. 

600 Toledo Trust Bldg., zn 4 
Wilfred Guenther, tv-rad d; Albert H 
exee vp. 

KEN FOX CO. 

3215 Sylvania Ave., zn 13 

Joyce E. Percival, m coord. 

MERVIN N. LEVEY CO. 

Hotel Ft. Meigs——Mezzanine, zn 4 
M. N. Levey; Inez North. 
PHILLIPPS-THACKERAY ADV. 
4033 W. Central Ave., zn 2 
William D. Thackery. 
SLAYTON-RACINE, INC, 

515 Madison Ave., zn 4 

Floyd Green. 

WENDT ADV. AGCY. 

1060 Spitzer Bldg., zn 4 

Frank Kuehnle, tvy-rad d 


Troy 

R. W. DALTON & ASSOC, 

131 S. Market St. 

R. Murray Dalton, ty tb. 
Youngstown 

THE ROBERT A. JOYCE CO., INC. 
2151 Market St., zn 7 

Radine Dills. 


Rotsinger 


OKLAHOMA 


Oklahoma City 
ACKERMAN ASSOC, 

1411 Classen Bivd., zn 6 

Al Fiegel, tv-rad d. 

ANGELO ADVERTISING 
2303 N. Broadway 

B. Merial Angelo, p, ty-rad; Edwin J 
tv-rad d. 

BEALS ADV. AGCY. 

1503 N.E. 23 St. 

Phil Digilio, md. 

DeFELICE ADV. AGCY., INC. 
P. O. Box 3154 

Gordon Leonard, ae. 


Angelo, vr 
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TOM P. GORDON CO. 

16 N. Harvey, zn 2 

Stan Gates, agcy d, mb; Tom P. 
Jerry Ross, tv-rad d, mb. 
HUMPHREY-WILLIAMSON & GIBSON 
18090—1st National Bldg. 

H. C. Childs, tv-rad d. 

JONES & JONES ADV. 

717 Leonhardt Bidg., zn 2 

Henry C. Jones, 0, tv b 

PATE ORGANIZATION 

818 Commerce Exchange Bldg., zn 2 

Mrs. Margaret F. Pate; Stanton Pate. 

LOWE RUNKLE CO. 

1305 Liberty Bank Bldg., zn 2 

Martin Fuller, ty-rad d; Oscar Heuser, vp; Kenneth 
Monty Mann, yp; Patti Moreland, traffic d; 
Vern Morelock, ae; Howard Neumann, yp; Roger Pish- 
ney, vp; Lowe Runkle, p 

SRAGO ADV. 

1139 N.W. 2nd St., zn 4 

Miss Marion Grotkop, tvy-rad d; Leon Srago, o, tb. 


Tulsa 

BARAN-WALTERS ADV. AGCY. 
124 S. Cheyenne 

H. E. Baran, p, ty d, tb 

LOUIS A. BRANDENBURG ADV. 
Box 7121, zn 18 

Louis A. Brandenburg 
CHAPMAN CO. 

8 E. 3rd St. 

Curtis C. Chapman, o, mgr; 
tw d 

DeFELICE ADV. AGCY., INC, 

1141 E. 37th St. 

Peter W. De Felice, ae; Ted Dougherty, ae; Don 
Shank, ae 

GIBBONS ADV. AGCY. 
802 Daniel Bldg., zn 3 

John B. Gibbons, ty-rad d. 
HALL & FLOYD ADV. 

® E. Fourth St. 

Bruce D. Hall, pt; Thomas P. 
PAUL LOCKE ADV. 

216 W. 4th St., zn 3 

Bruce Clark, tv-rad d; Jim Williams, md. 


Gordon, o, mb; 


Kay, ae; 


Elizabeth Hughes Erhard, 


Fioyd, pt. 





00.3 


of MICHIGAN'S 
AUTOMOTIVE SALES 


(Outside Detroit) 


In the B Coverage Area of 


WILX-TV 


LANSING 
. BATTLE 
<_ oak 
JACKSON 


MICHIGAN'S 
GOLDEN TRIANGLE 


Represented by 
Venard, Rintoul & McConnell, Inc. 
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MILLS ADV. AGCY. 

P. 0. Box 4654, Ranch Hills Station 

John D. Mills. 

WATTS-PAYNE ADV. 

311 W. 7th St., m 19 

Larry Bettis, tv prod coord; Don S. Mitchell, ty d. 
WHITNEY ADV. 

2048 Utiea Sq. 

B. 0. Beadle. 

WILSON ADV. AGCY. 
123 E. 2ist St., am 14 
George T. Murry Jr., ae; 
Robert L. Wilson, p. 


Norman V. Roszel, ae; 


OREGON 


Eugene 

ROY ADAMS ADV. 

1163 Oak St. 

Roy H. Adams, p, ty d; Ann Broton. 


Grants Pass 
STANTON ADV. SERV. 
204 W. 7th St., Box 266 
Myron K. Ball, tv-rad. 


Portland 

ADVERTISING COUNSELORS, AL VAUGHAN & 
ASSOC, 

1019 W. 10th St., am 5S 

Mrs. Cele Brown; Dick Swearingen. 

ADOLPH L. BLOCH ADV. 

108 N.W. 9th Ave., zn 9 

Edna M. Bloch, m. 

BOTSFORD, CONSTANTINE & GARDNER, INC. 
115 S.W. Fourth Ave., azn 4 

F.. Coykendall, yp, md. 

THE CAPLES CO. 

2130 S.W. Fifth Ave. 

Marilyn Follmer, md. 

RAY CARR ORGANIZATION 

1600 S.E. Ankeny St., zn 14 

William H. Hastings; Ray Carr. 

CLENAGHEN & MOUNT 

614 Corbett Bldg., zn 4 

Nancy Stuart, ty-rad d, tb. 

COLE & WEBER, INC. 

Corbett Bldg., zn 4 

Ralph W. Rogers, tv-rad d. 

RALPH P. COLEMAN & ASSOC, 

716 Mead Bldg., zn 4 

Ralph P. Coleman, o. 

COMPTON ADV., INC. 

1604 S.W. 10th Ave., zn 1 

W. Sherman Pedersen, ty tb. 

DAWSON & TURNER, INC. 

522 Pittock Blde., zn 5 

J. Gerald Fortis, tv-rad d. 

JOSEPH R. GERBER CO. 

1305 S.W. 12th Ave., zn 1 

F. D. Wieden, ty d. 

EARL HEIMS & ASSOC. 

835 S.W. 16th Ave., zn 5 

John Ralston, ty-rad d; Miss Barbara Webber, md. 
KENDON ADV. 

2035 S.W. 58th St., zn 1 

Ed Thomas, tv d. 

WAYNE R. LELAND ADV. 

1008 S.W. 6th Ave., zn 4 

Wayne R. Leland, p; Tom Myers, ty-rad prod 
EVERETT MITCHELL ADV. 

Terminal Sales Bldg., zn 5 

Everett Mitchell, o, tb. 

RICHARD G. MONTGOMERY 

1126 S.W. 13th Ave., zn 5 

Miss Mary Nimmo, ty d, tb. 

MORTON & STANTON 

1500 S.W. Taylor St., zn 5 

M. R. Billings. 

PACIFIC NATIONAL ADV. AGCY. 

829 N.W. 19th Ave., zn 4 

David Babbitt, tv-rad d; Miss Shirley J. Taitt, mb. 
SHOWALTER LYNCH ADV. AGCY. 

300 Rothchild Bldg. 

Miss Donna Silver, mb; Mrs. Frances Arnett, sup; Miss 
Louise Beehler, m asst. 


PENNSYLVANIA 


Allentown 

MACKES & TAYLOR 

739 Hamilton St. 

Al Wilcox. 
RITTER-LIEBERMAN, INC. 
1242 Turner St. 

James F. Chambers, ty-rad d 


Ardmore 
PRITCHARD DANIELS & DREHER 


4 E. Laneaster Ave. 
W. B. Pritchard, md. 









Carnegie. 

JAMES A. STEWART CO. 

Rosslyn Rd. 

Miss Nancy Kurehner, md; Harold B. Stark, YD, tr- 
rad mgr. 

Erie 

ALTMAN-HALL ADV., INC. 

20 E. 18th St. 

R. W. Hall, vp. 

DAVIES & McKINNEY 

1408 Baldwin Bldg. 

Cc. E. McKinney, tb. 

Ir. W. PRICE ADV. 

712-13 Commerce Bldg. 

P. W. Price, tv d; G. B Benacci, ty tb 

THE YOUNT CO. 

12 E. 10th St., zm 1 

M. A. Yount, p, tb; M. 
Lewandoski, tb, ae 


Greensburg 
McHENRY-DEREK ADV. 
109 Alexander Ave. 
Charles A. Kenny. 


Harrisburg 
MICHENER & O’°CONNOR 
1007 N. Front St. 

Vernon C. Hoyt, ty d 
ARTHUR OLIAN, INC. 
1517 N. Second St. 

Evelyn Ruch, md. 


Havertown 

HERBERT E. WOODWARD ADY. 
1221 Edgewood Ave. 

Herbert E. Woodward. 


Jenkintown 

A. E. ALDRIDGE ASSOC. 
The Benson 

A. E. Aldridge, p, md 
REYNOLDS ADV. AGCY. 
746A Yorkway Arcade 
Clinton Reynolds, tb. 


McKeesport 

S. L. ROTHMAN ADV. 

618 Peoples Union Bank Blde. 

S. Lawrence Rothman, p, ty-rad d, tb 


New Holland 

M. W. HARTUNG & ASSOC, 
571 W. Main St. 

Gerald M. White, prod mgr. 


Philadelphia 

THE AITKIN-KYNETT CO. 

1400 S. Penn Square, zn 2 

Alan Bobbe, tb; Allan Gray, ty-rad d. 

ARNDT, PRESTON, CHAPIN, LAMB & KEEN 
160 N. 15th St., zn 2 
Miss Thelma Gardinier, tb; 
Irving W. Mark, md 

N. W. AYER & SON 

210 W. Washington Square, zn 6 

Leslie D. Farnath, yp chg m dept; George Burrows, md; 
Frank Carvell, sup; Mary Dunlayey, tb; Derek Dyatt, 
tb; Chalmer Gates, sup; Edward Hardison, tb; Do 
Heller, tb; Jack Hill, tb; William Kane, sup; Paul 
Kizenberger, tb; George McCoy, tb; Martha G. Panella, 
tb; Douglas Parker, tb; Harlan Radford, sup; Ame 
Ramberg, tb; Robert Rowen, sup; J. F. Coverley- 
Smith, sup; Alice Wolf, tb; Isabel Ziegler, sup. 
BALL ASSOC, 

845 N. Broad St., zn 30 

Joseph H. Ball; Charles Melyin; Brant Kolb. 
BARKUS & KAPLAN ADV. 

Western Savings Fund Bldg., zn 7 
Theodore Barkus, ty tb 

BAROL & ISRAEL 

1428 S. Penn Sq. 

Jack Israel; Bernard Barol. 

BAUER & TRIPP ADV. 

1528 Walnut St., zn 2 

Fred T. Honigman, ty-rad d; E. F. Jaspan, vp, & 
rad; Mrs. Stella Porter, tb 

M. RUSSELL BERGER, INC. 

1700 Walnut St., zn 3 

Winston Hargrave, md ae. 

THE HARRY P. BRIDGE CO. 

1201 Chestnut St., zn 7 

G. Barnes Stevenson, m. 

THE BUCKLEY ORGANIZATION 

Philadelphia Nat'l Bank Bldg., zn 7 

Miss Alice M. Mooney, md 

CLEMENTS CO., INC. 

1601 Chestnut Square, zn 3 

David S. Roberts, tv-rad d; Katherine E. King; Alvin 
L. King. 


John Yount, tb; B. A 


K. G. Keen, vp, ty d; 
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cox & TANZ, INC. 

333 S. 2ist St., zm 3 

RB Bilyi, tb; B R. Tanz. 

J. DALEY & Cco., INC. 

1906 Finance Bidg., zn 2 

1. RB. Daley. 

NORMAN DANOFF ADV. 

1920 Chestnut St.. am 3 

Sandra Kravitz, md. 

DITTMAN & KANE 

225 S. 15th St., zm 2 

Miss J. Jessie Kane, vp, ty-rad d. 

¥. B. DONER & CO. 

lewis Tower Bidg., zm 2 

@oria L. Davis, md. 

DOREMUS-ESHLEMAN CO. 

1616 Walnut St., zn 3 

Benjamin F. Busch, md. 

THE ELKMAN CO. 

Suburban Station Bldg., zn 3 

Joseph Elgart, md. 

f. ARTHUR ENGLEMAN 

Washington House, zn 31 

BL Arthur Engleman, o, md. 

ERWIN WASEY, RUTHRAUFF & RYAN 
3 Penn Center Plaza, zn 2 

Miss Joan Donohue, tb; Frank C. Murphy, md. 
RICHARD A. FOLEY ADV. AGCY. 

1528 Walnut St., zn 2 

Miss Alice L. Mooney, tv-rad d. 

FOX & MACKENZIE 

1214 Lecust St., am 7 

Biwin M. Reynolds, ty b. 

ALBERT FRANK-GUENTHER LAW, INC. 
Packard Bidg., zn 2 

Robert G. Fest, vp. 

H. SERRILL GIBSON ADV. 

704 S. Washington Square, zn 6 

H. Serrill Gibson, o, md. 

GRAY & ROGERS 

12 S. 12th St., zm 7 

David B, Arnold, md; Walter Erickson, tv-rad; Ed- 
ward Papazian, tb; James Reifsnyder, md. 
CRESH & KRAMER 

1717 Sansom St., zn 3 

Miss Janice Branco, assoc tb; Miss Prudence Kent. 
ud. 

RALPH A. HART, ADV. 

113 S, 21st St., m 3 

Vivian Friedman, md. 

HARVEY & THOMAS 

3 Penn Center Plaza, zn 2 

Miss Eleanor Meyer, mb. 

THE BENJAMIN KATZ AGCY, 

116 8. 7th St., zn 6 

Corrine Badder, m mgr. 

PHILIP KLEIN ADV. 

Fenn Square Bidg., zn 2 

Miss Barbara Moore md; Paul Philips, tb. 
J. M. KORN & CO., INC, 

1528 Walnut St., zn 2 

Paul W. Farrington, md. 

LAVENSON BUREAU OF ADY. 

1212 Chestnut St., zn 2 

Harry A. Egbert, yp, md. 

AL PAUL LEFTON CO. 

1617 Pennsylvania Blvd., zn 3 

Mn. G. Catherine De Field, md; Bill Farren, tb. 
H. LESSERAUX ADV. 

1518 Walnut St., zn 2 

Richard S$. Lesseraux, ty-rad d; H. Lesseraux, tb. 
LEWIS & GILMAN 

6 Penn Center Plaza, zn 3 

john R. Bleasdale, tv-rad d; Frank J. Callahan, yp, 
meat d; Peter Kondars, md; Miss Evelyn Walmsley, 
as50c, md. 

GEORGE L. MALLIS, INC. 

1405 Locust St., zm 2 

Roland Israel, md. 

MARKETING & ADV. ASSOC, 

Penn Square Bldg., zn 7 

Ronald Raiton, md, res d. 

MAY ADVERTISING CO. 

1518 Walnut St., zn 2 

Prank J. McGinnis, tv-rad d. 

HARRIS D. McKINNEY, INC. 

12 S. 12th St., zn 7 

Cleon R. Yohe, md. 

GEORGE MOLL ADV., INC. 
Security-Pennsylvania Co. Bldg., zn 34 
Richard A. Moll. 

WILLARD G. MYERS ADV. AGCY. 
12S. 12th St., zn 7 

Willard G. Myers. 

MAURIE H. ORODENKER ADV. AGCY. 
1038 Western Saving Fund Bldg., zn 7 
Maurie H. Orodenker. 

W. WALLACE ORR, INC. 

1518 Walnut St., zn 2 

Miss Greta Dunsmore, md. 


PACKARD ADV. AGCY. 

214 S. 12th St., m7 

Al Golde. 

PETRIK & STEPHENSON, INC. 
1405 Locust St., mm 2 

Miss Diana Groskin, md 

THE READINGER CORP. 

7616 City Line Ave., zm 31 

Harry M. Ellsworth, vp, md, b. 
ROBINSON, ADLEMAN & MONTGOMERY 
2016 Walnut St., zn 3 

Miss Ruth Chilton, ty-rad d. 

THE EDWARD ROBINSON AGCY. 
1920 Chestnut St., zn 3 

Edward Robinson, p, tv-rad d. 

ROLEY & BROOKS 
Fidelity-Philadelphia Trust Bldg., zn 9 
Herbert A. Brooks, tb. 

SEBERHAGEN . NEVIN . GRUVER, INC 
1620 Locust St., zn 3 

F. H. Seberhagen, p. 

SHAW & SCHREIBER, INC. 
1420 Walnut St., zn 2 
James Kirkeonnel, tb. 

SILVER ADV. 

1612 Locust St., zn 3 
Walter Seal, md; Mrs. Gloria Arnold, 
rad tb. 

SAMUEL TAUBMAN & CO. 
1831 Chestnut St., zn 3 

M. C. Taylor, ty-rad d. 
WARREN ADV., INC. 
1516 Summer St., zn 2 
Miss Sally J. Stull, md. 
WEIGHTMAN, INC. 

1619 Chestnut St., zn 3 
Leonard Stevens, ty-rad d. 
WERMAN & SCHORR, INC. 
1616 Walnut St., zn 3 

Les Harmon, tv-rad d. 
YARDIS ADV. CO. 

1922 Spruce St., zn 3 
William Speckman, ty d. 

Ss. E. ZUBROW CO. 

1420 Walnut St., zn 2 

Don McCarty, tb. 


Pittsburgh 

BACHMAN, KELLY & TRAUTMAN 

600 Grant St., zn 19 

S. M. Lenchner, ty-rad d; Joseph P. O'Donnell, md. 
BOND & STARR, INC. 

Gateway Park Penthouse, zn 22 

Miss Helen R. Wischmeyer, md, tb. 

G. NORMAN BURK, INC. 

532 Oliver Bidg., zm 22 

Miss Patricia Moreel, ty-rad d. 

G. NORMAN BURK, INC. 

532 Oliver Bldg., zn 22 

Dolores McCarthy, md. 

CAVANAUGH-MORRIS ADV. 

946 Greentree Rd., zn 20 

L. B. Cavanaugh, md. 

W. CRAIG CHAMBERS, INC. 

513 Second Ave., zn 19 

W. Craig Chambers; H. A. McCoy. 

DOWNING INDUSTRIAL ADV., INC. 
Oliver Bldg., zn 22 

J. B. Walters. 

DUBIN ADVERTISING, INC, 

Bigelow Bldg., zm 19 

Barry Farnol, ty-rad d. 

ERWIN WASEY, RUTHRAUFF & RYAN, INC. 
527 Oliver Bidg., zn 19 

Miss Louise Cosentino, th; Robert B. Stevens, ty-rad d. 
FELDMAN & KAHN, INC, 

719 Liberty Ave., zm 22 

Wallace Feldman, md. 

FULLER & SMITH & ROSS 

211 Oliver Ave., zn 22 

T. G. Slater, vp, tv-rad 4. 

GIBBONS ADV. 

10 Wood St., zn 22 

Arthur D. Gibbons, p. 

J. GRANT CO. 

Carlton House, zn 19 

L. H. Neiplin, tb. 

W. S. HILL 

1700 Arrott Bidg., zn 22 

John A. Fink, vp. 

KETCHUM, MacLEOD & GROVE 

411 7th Ave., zm 19 

Fred McCormack, md. 

LANDO ADVERTISING AGCY. 

197 Carlton House, zn 19 

J. L. Callomon, ty-rad d; J. C. Gusky, vp, tb. 
VIC MAITLAND & ASSOC, 

2 Gateway Center, zn 22 

W. E. Burge, ty-rad d; Lloyd G. Chapman, ty-rad d; 
G. D. Dunmire, md; J. R. Elliott, asst. tv-rad d. 


ty-rad d, ty- 








MARSTELLER, RICKARD, GCEBHARDT & 
REED, INC. 

Oliver Bidg., zn 22 

B. L. Donnelly, m mgr. 

JAY REICH ADV. 

902 Frick Bidg., an 19 

Jay 8. Reich, p, tb. 

REUTER & BRAGDON, INC. 
No. 1 Gateway Center, zn 22 
Faris R. Feland, md. 

RAY SAYRE ADV. AGCY. 
Investment Bidg., zn 22 

Edward M. Kilgore. 

SMITH & ARMBRUSTER 

1 Gateway Center, zn 22 

Mrs. R. W. Tilton. 

SMITH, TAYLOR & JENKINS 
223 Fourth Ave., zn 22 

R. K. Pearson, consumer m; J. J. O'Neil, ty. 
W. S. WALKER ADV. 

Oliver Bidg., zn 22 

Robert B. Stevens, ty-rad 4. 
WASSER, KAY & PHILLIPS 
Box 7996, zm 16 

Alvin L. Roth, ty-rad d. 

DORA C. WEISS ASSOC. 

515 Farmers Bank Bldg., zn 2 
Miss Dora C. Weiss. 

JOHN R. C. WILLIAMS ADV. 
Investment Bidg., zn 22 

Mrs. R. G. Boeklen, md. 

CHARLES E. YOST ADV. AGCY. 
235 Porter Bidz., zn 19 

Miss G. R. Brinling, prod mgr; William D. Womsley, 
asst prod mgr. 


Reading 

BEAUMONT HELLER & SPERLIN 
6th & Walnut Sts. 

Miss Dorothea Hassler, tv-rad d. 

TED BLACK ADV. AGCY. 
Medical Arts Bldg. 

Earl Henry, ty-rad d. 


Scranton 
ANTHRACITE ADV. AGCY., INC. 


410 Seranton Times Bidg., zn 3 
I, L. Dailey, sec, treas, md. 
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GANN ADV. 
C. of C. Bidg., am 


Henry W. Gann, p; 


3 


Mollie BR. Cobb, tv-rad d. 
KRETSCHMER & DINNER, INC. 


300 Brook St. 


Miss Dolores McCabe, md, 


Telford 


W. B. MacKENNY & B. SHONTZ, INC. 
Keene Rd., R.D. 3 


Bert Shontz, vp, tb. 


Towanda 
FISHER ASSOC. 


Charles T. Romano, ty-rad tb. 


Wilkes-Barre 


LYNN ORGANIZATION 


15 S. Franklin St. 


W. P. McLaughlin, md, tb. 


Providence 


BO BERNSTEIN CO. 
24 Mason St., zn 1 


William M. Dawson, yp; Mrs. 

tv-rad d, tb. 

RHODE ISLAND 
Harry Bernstein, yp, ae; Frank 


Bo Bernstein, p, ae 
W. Barad, vp, ae; 


Ellen Diamond, 


De Luca, asst ty-rad d. 
ARTHUR BRAITSCH ADV. 
15 Westminster St., zn 3 


John A. Lorimer, tb. 


L. C, FITZGERALD, INC. 


58 Weybosset St., 


zn 3 


Miss Barbara Lowther, tv d. 


GOLDSMITH-TREGAR 


co. 


367 Eddy St., zn 3 


Miss Grace Black, tv- 


rad d. 


HORTON, CHURCH & GOFF 
123 Georgia Ave., zn 5 
William C. Cook, ty-rad d. 


KNIGHT & GILBERT INC., ADV. 


711 Industrial Bank Bidg., zn 3 
Norman Clegg, vp, tvy-rad d. 
JOSEPH MAXFIELD CO. 


87 Weybosset St., 


Joseph M. Finkle, tb. 


zn 3 


FRANK McCABE & ASSOC. 
29 Weybosset St., zn 3 


J. F. Carey, tb; F. 


A. McCabe, ae. 


ty-rad d; Mary 


= | 
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GEORGE T. METCALF CO. 

31 Canal St., an 3 

Robert A. Meehan, tv-rad d, tb. 
NOYES & CO. 

1800 Industrial Trade Bldg., zn 3 
Henry C. Hart Jr., ty-rad d. 

POTTER REPAK ADV. 

1 Washington Ave., zn 5 

Ralph C, Potter, md. 

DARRELL PRUTZMAN ASSOC, 
85 Westminister St. 

T. F. Goodchild, vp. 

GORDON SCHONFARBER & ASSOC. 
58 Weybosset St., zn 3 

Richmond A. Patterson, ty-rad d. 


SOUTH CAROLINA 


Charleston 

ADVERTISING SERV. AGCY. 

Sgt. Jasper Apts., P. O. Box 267 

M. Bishop Alexander, gen mgr, sr pt; 
Alexander, jr pv. 

R. E. BRADHAM ADV. 

50 Broad St. 

Robert E. Bradham; William J. 
Betty Lemon, prod mer. 

HARRY GIANARIS & ASSOC. 
89 Broad St. 

Zandra Dengate; Harry Gianaris. 
TOBIAS & CO. 

121 Church St., zn 1 

Rowena W. Tobias; Jean M. May. 


Columbia 
TOM DAISLEY ADV. 
1226 Bull St. 
S. E. Dutton, prod sup; 


Greenville 
HENDERSON ADY. AGCY. 
Insurance Bldg. 

Ros H. Eaton, treas, m sup; Miss Betty McCowan, tb; 
Miss Sally Luttrell, tb; Mrs. Peggy Hill, tb. 


Spartanburg 
WILLIAMS ADV. 
412 Montgomery Bldg. 
Arthur C. Williams, tb. 
SOUTH DAKOTA 
Rapid City 
DOUGLAS ADV. 
603% Main St. 
William H. Douglas. 
WESTERN ADV. COUNCIL 


31 E. Omaha St., zn 2 
Dean S. Nauman, tv tb. 


TENNESSEE 


Chattanooga 
NELSON-CHESMAN ADV. 

240 E. llth St., zn 2 

Vann Campbell, tb; Richard H. Leiper, p 


Knoxville 
HOGAN-ROSE & CO., INC, 

105 W. Fifth St. 

Joseph P. Hogan; John M. Rose. 
EDWIN C. HUSTER CO. 

318 Winona St., N.E., zn 10 

Edwin C. Huster, tb; Marvin C. Kress, p, 
LAVIDGE & DAVIS, INC. 

401 Fidelity-Bankers Bldg., zn 2 
John Ward, tb. 

McCABE & FIELDS ADV. 

713 Market St., S.W. 

Robert A. McCabe, pt, ty-rad b. 
NELSON-CHESMAN ADV. 

713 Market St. 
Guy Smith UI, 
Berry, m dept. 
CHARLES TOMBRAS & ASSOC, 
Fidelity Bank Bldg., zn 2 

Evan A. McLean, ty-rad d. 

Memphis 

COLE & CO. 

1144 Sterick Bldg., zn 3 

B. I. Harding Jr. 

GREENHAW & RUSH, INC. 

641 Sterick Bldg., zn 3 

Harold G. Bartlett, md. 

BOB HAIRSTON & ASSOC, 

211 Madison Ave., zn 3 

Bob Hairston, p; Jerry Klein, md. 
KREMER, MERRILL, INC. 

1930 Exchange Bldg., zn 3 

Ernest Lee, p; Homer Gentry, sec; Dr. 
Cooper, treas; Charles W. Montgomery, ae; 
Fry, 2e; Michael Weiss, ae. 
LAKE-SPIRO-SHURMAN 
Radio Center Bldg., zn 3 


Thomas W. 


Hamilton Jr., ae; 


Carol Young, md. 


ty d, tb. 


md, tb. 


o) 


ae; Ted Brosseau, ae; Mrs. Ruth 


Robert M. 
Edmunda 





Jack Callicott, tb; Miss Lucille Simmons, tb, 
MULLER-BRICK & ASSOC, 

Falls Bide. 

Edward G. Dorrity, creat d. 

NOBLE-DURY & ASSOC. 

2707 Sterick Bldg. 


Richard H. Jacobs, mgr; Mrs. Margie Gregory, tb, 


ROSENGARTEN & STEINKE 
483 Union Ave., zn 3 

Jay Scott, vp, ty-rad d. 

SIMON & GWYNN 

3329 Poplar Ave., zn 11 

W. B. Davidson, ty d; H. N. 


Nashville 

BUNTIN & ASSOC, 

203 Broadway Nat'l Bank Bldg., zn 3 
B. J. McMillen, ty-rad d. 

CULBERTSON ADV. 

1013 Sudekum Bldg., zn 3 


Gwynn, tb. 


William R. Culbertson, p; James C. King &r,, yw; 


Jeannette S. Smith, sec. 
McDONALD, ALSUP & STEWART 
Life & Casualty Tower, zn 3 


Robertson McDonald, p, ae; Norman Stewart, yp, ae: 


Harry Alsup, vp, ae. 

NOBLE DURY & ASSOC, 

Life & Casualty Tower, zn 3 

Jane Dowden, md; Neika Brewer, tb. 

SAVAGE, STANFORD, HAMILTON & KERR 
Third Nat'l Bank Bldg., zn 3 


John M. Savage; Al M. Kerr; Robert C. Manning 


TEXAS 


Amarillo 
McCORMICK CO. 

P. O. Box 1931 

R. O. Mills, p; G. Don 
grove, ae; Ed Wells, ae. 
MONTE ROSENWALD & ASSOC, 

413 W. 7th St. 

Monte Rosenwald; Cliff Lambert; Delores Lehr. 


Austin 

RALPH MOORE & ASSOC., INC, 
520 Littlefield Bldg., zm 15 

Ralph Moore, tv tb. 

WINN-McLANE ASSOC,, INC. 
1004 International Life Bldg., zn 1 
Bonner McLane, p; W. R. Peck Jr 


Beaumont 
ADVERTISING BY SANDERS 
Suite 104, 2419 Calder Ave. 
Norman H. Sanders. 

GOBER ADV. 

F & M Bldg. 

Gene Milligan, tv d, tb. 

TRUM ADV. 

2462 Calder Ave. 

Joseph S. Trum, o. 


Bellaire 

THE ANTHONY Co. 

Box 3396 

E. L. Deake, md 

J. F. BRINLEY ADV. AGCY. 
4602 Cedar St., zn 1 

P. Endicott, assoc ty d. 


Corpus Christi 
AD-CRAFT ADY. AGCY. 
515 S. Water—kKlee Square 
Jane Goode 


Dallas 
A-ONE ADV. 
616 Jefferson Tower, zn 8 

Lindy Ellis, m dept. 

ADVERTISING ASSOC, 

5749 Swiss Ave., zn 14 

E. M. Killion, vp, tv-r d, tb; Pearl Coats, md. 
DON L. BAXTER, INC, 

Melba Theatre Bldg., zn 1 

William L. Coulter, vp, tv-rad d, tb 

SAM BLOOM ADV. AGCY. 

512 S. Akard St., zn 2 

Judy Statman, tb. 

WARREN K. BREDLOW ADV. 

2303 Alice St., zn 1 

Elizabeth Bredlow, m. 

CLARKE, DUNAGAN & HUFFHINES 
2707 McKinney St., zn 1 

Miss Lena Cummings. 

COUCHMAN ADV. 

25% Highland Park Village, zn 5 

Lew Grounds, tb. 

CRANDELL CORP. 

1710 Jackson St., an 1 

M. W. Mohrle. 

CROOK ADV. AGCY., INC. 

407-411 Adolphus Tower, zn 1 

Miss Marie Scheub. 
GLENN ADY., INC. 


Curphey, vp; 


Lynn Cos- 
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620 Republic Bank Bldg., zn 1 

J. Lderer Temerlin, vp, md, tv d; Wilson Goss, md. 
GRANT ADVERTISING, INC, 

2003 Davis Bidg., zn 2 

Leonard Herbert, md; Dean Hulse, tb. 

HEPWORTH ADY. CO. 

3403 McKinney Ave., zn 4 

§. W. Hepworth; J. Winston Ball Jr.; Laura Hudson 
McCARTY CO. OF TEXAS 

1500 Jackson St., zm 1 

Lillian Haynes, md 

MELTON ADV. AGCY. 

2011 Cedar Springs Ave., zn 1 

Clyde Melton. 

MOFFETT-SHEPARD ADV. 

203 Dorchester House, zn 10 

Geraldine White, m. 

PAMS ADV. AGCY., INC, 

3123 Knox St. 

William Meeks, md, tv d, tb. 

RANDALL-PERRY ADV. AGCY. 

702 Texas Bank Bldg., zn 2 

James W. E. Randall, tv-rad d; James W. E. Randall 
Jr, ae, md; Ruth F. Harvey, ae, prod. 

RATCLIFFE ADV. AGCY. 

1911 Mereantile Bank Bldg., zn 1 

Miss Wilda H. Wilson, tv-rad d. 

ROGERS & SMITH ADV. AGENTS 

1402 Kirby Bldg., zn 1 

Sheldon Kaplan, mgr tv-rad dept. 

ROMINGER ADV. AGCY. 

708 Kirby Bldg., zn 1 

Barton D. Rominger, ae. 

TAYLOR-NORSWORTHY, INC, 

Dalias Fed. Savings & Loan Bldg., zn 1 

Mrs, Helen Barnham, md; Benjamin January, tv-rad 
d, tb. 

TRACY-LOCKE, INC. 

2501 Cedar Springs Rd., zn 1 


Miss Ernestine Parker, md; Lawrence E. DuPont, 
tr-rad d; Paul Girard, tb 
El Paso 


DE BRUYN ADV. 

205 Blumenthal Bldg. 

Miss Fern Gauger, tv d. 

GLENN ADV., INC, 

510 Electrie Bldg. 

Mrs. Connie M. Roberts. 

MITHOFF ADV. 

910 N. Mesa St. 

lavonne Arburn 

THE SANDERS CO. 

International Merchandise Mart 
David E. Sanders, p; Ed M. Sanders, vp. 
WHITE & SHUFORD ADV. 

1821 Wyoming St. 

Jim Pratt, tv-rad d; Jack W. Snapp, md 


Ft. Worth 

CRANDALL ADV. 

2803 Race St. 

Fannie T. Dean. 

FULLER & SMITH & ROSS 

9 Dan Waggoner Bldg. 

Mrs, Barbara Seever, md. 

JACK T. HOLMES & ASSOC. 

927 Eighth Ave., zn 4 

Norbert E. Lawrence, m mgr. 
ROWLAND-BROILES CO. 

Dan Waggoner Bldg., zn 2 

- Claudia Benge, tv-rad d, tb; Ruby Hickman, 
a 

THOMAS L. YATES ADV. AGCY. 

0. Box 2056 

Thomas L. Yates, p; Harry G. Ottmann, ae 


Galveston 
ALERT ADV. AGCY. 


112 Nat'l Hotel Bldg. 
1H. Hamilton, p, md. 


Houston 

‘MS ADV. AGCY. 

311 Sam Jacinto Blvd. 

4M. Shackeroff Jr., o; John Watkins, tb 
AYLIN ADV. AGCY. 

%4 Lovett Blvd., zn 6 

Miss Jo Moere, tv-rad d, tb. 

4.8. BLACK & CO., INC. 

1705 W. Gray St., zn 19 

Marine Wolfe, md. 

BOONE & CUMMINGS 

3003 Louisiana St., zn 6 

Mrs. Lauri Reese, tv-rad d. 

DARWIN H. CLARK CO. OF TEXAS 
M4 W, Clay, zn 19 

Jessie 0. Wade, prod mer. 

CHARLES CROSSON & CO. 

3303 S. Main St., zm 2 


EC. Berthold, exec yp, md. 


D'ARCY ADV. CO. 

1228 Texas Nat'l Bank Bidg., zn 2 

Collis Bradt. 

DUDDLESTEN, WAYNE & ASSOC. 

4904 Travis St. 

Beverly Baird, md; Edward M. Norton, sr ae. 
ERWIN WASEY, RUTHRAUFF & RYAN, INC. 
Suite 307, Old Nat'l Ins. Bldg. 

5615 Fannin St., zn 4 

Mary Kay Mansell, ty-rad d; T. F. Keady, vp, ae; 
Gordon Hill, vp. 

GLENN ADV., INC. 

803 Lovett Blvd. 

Keith Butler, mgr. 

GOODWIN, DANNENBAUM, LITTMAN & 
WINGFIELD, INC. 

P. O. Box 8446, zn 4 

John Paul Goodwin, chmn; Henry J. Dannenbaum, 
p; Mrs. Krin Holzhauser, m asst. 
GREGORY-GIEZENDANNER CO. 

3005 Louisiana, Box 6279, zn 6 

Miss Annette Kercheval, tb. 

GULF STATE ADV. AGCY. 

2714 Danville St., zn 5S 

Miss Margaret Denney, asst tvy-rad d; Miss Irma 
Faerber, tv-rad d, tb; Miss Ruth Swanland, asst 
tv-rad tb; Adie Marks, p. 

HAYES, WOOTTERS 

2357 Huldy, zn 19 

Sam Garner, md. 

KAMIN, NAHAS, BLUMBERG, INC. 

605 McGowen St., zn 6 

B. Blumberg, md, ty-rad d, tb 

KAPLAN ADV. 

5011 Fannin, zn 4 

Bill Chamberlain. 

SOL LEVY ADV. 

3601 S. Sandman, zn 6 

Ed Foye. 

RICHARD MINNS & ASSOC. 

2304 Waugh Drive., P. O. Box 6032, zn 6 
Jo Ann Kopecky, vp, md; Barbara Hughes, tv-rad 
d, tb. 

RITCHIE ADV. AGCY. 

3815 Garrott, zn 6 

David G. Ritchie, pt; Louis Glavis, pt 

CLAY STEPHENSON ASSOC., INC, 

2332 W. Holcombe Blvd., zn 25 

Miss Helen Sanford, md. 

ULLRICH & BROWN ADV. 

P. O. Box 13175, zm 19 

Edw. L. Ullrich; Douglas H. Brown. 
ZIMMERMAN ADV. 

603 Avondale Ave., zn 6 

Rose 8. Elliott, mb. 


Lubbock 

BUCKNER ADV. AGCY. 
1907B Ave. R 

Mr. Jerry Henderson, tv-rad d. 
CRAIG & WEBSTER ADV. 
204 Park Place 

Mrs. Anna Reed 

OTICE A. GREEN ADV. 
Great Plains Life Bldg. 
Paul B. Green; Otice Green. 


Lufkin 

AL E. CUDLIPP JR. ADV. 
Perry Bide. 

Al E. Cudlipp Jr., o. 


San Antonio 

AYLIN ADV. AGCY. 

National Bank of Commerce Bldg. 

J. F. Anderson, ae; Mike O'Neill, ae; Mary Lou 
Zervas, md. 

BROGGI ADV. 

3107 Broadway 

E. Broggi; T. H. Fredericks; George Leeah; Bill Peck. 
B. M. BROOKS ADV. 

419 Aztee Bidg., zn 5 

T. H. Fredericks, ty-rad d. 

CARROLL ADY. INC. 

312 Insurance Bidg., zn 5 

A. J. Lewis, g mgr; Sam Young, a mgr. 
CUSICK-SCHWERKE & WALD 

403 E. Travis St., zn 5 

Norman D. Schwerke; Ernie Brant. 
PITLUK ADV. CO. 

123 Auditorium Circle, zn 5 

Don Zimmer, tv d. 

WAGHORNE & ASSOC, 

206 San Pedro, zn 5 

Bob Jenkins, tv-rad d; R. E. Thatcher, ae. 


Tyler 

WILLIAM F. FINN & ASSOC, 
423 S. Broadway 

Jean C. Boucher, tb. 
REYNOLDS ADY. AGCY. 
259 Tyler Bank Bldg. 

Miss Betty Reynolds, o, tb. 


Waco 

CENTEX ADV. 

117% S. 6th St. 

Thomas J. Suits, mgr; Mrs. Jeane Cook 


UTAH 


Salt Lake City 

W. 8. ADAMSON ASSOC. 

345 S. State St., zn 11 

N. Berlin, tb; J. D. Lewis, tb 

AXELSEN & RICHINS, INC. 

420 Continental Bank Bidg., zn 1 

Thomas H. Axelsen, tb. 

DAVID W. EVANS & ASSOC, 

110 Secial Hall Ave., zn 11 

8S. Ken Robbins, tb. 

FRANCOM ADY. AGCY. 

236 Edison St., zm 11 

T. R. Harris, tv-rad d. 

FRANK & THOMAS ADV. 

132 E. Second St., S., zn 11 

Alan F. Frank, vp, gen mgr; Wesley F. Hall, sec, treas 
GARDINER ADV. 

252 S. 2nd E., zn 11 

Hal Gardiner; Gordon Johnson 

GILLHAM ADV. AGCY. 

Continental Bank Bidg., zn 1 

Heber Wolsey, vp, tv-rad d; Arthur W. Atack, tvy-rad 
HOGGAN & HALL ADV. 

116 S. Sth East St., zm 2 

BH. D. Hoggan; Nelson W. Hall; Paul Alexander. 
ROSS JURNEY & ASSOC. 

178 Social Hall Ave., zn 11 

Miss Ross Jurney; Alfred H. Garrigues; William J 
Brennan; Robert N. Rose. 


VERMONT 
Burlington 


HAYS ADV. AGCY., INC. 

30 Elmwood Ave. 

Norman H. Myers; Malcolm MacDonald; Ralph E 
Kidd. . 

JOSEPH SMITH AGCY. 

44 Church St. 

Miss Jane Hickey, tv-rad d; George Smith, tv-rad d 


VIRGINIA 
Norfolk 


ATLANTIC NATIONAL ADV. 
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248 W. Bute St., zn 1 

Hugh M. Harrell, md. 

CAVALIER ADV. AGCY. OF NORFOLK 
711 Boush St., zn 10 

Ira Davidoff; Dan Goldman. 

GROSS & FRY 

163 W. Olney Rd., zn 10 

Les Fry, tv-rad d; Stanley R. Gross, ty-rad d, tb. 
MAJOR & BIE, INC. 

618 Flatiron Bldg., zn 10 

Edwin R. Gorby, tv-rad, tb, ae 

McCURRY, HENDERSON, ENRIGHT 
200 W. 22nd St., zn 10 

M. EB. Humphries, tb. 


Richmond 

ADVERTISING ASSOC. 

10A W. Grace St., zn 20 

Mrs. Shirley Bricker, vp, md; Gene L. Lewis, ae; 
Jack D. Lewis, p, ty d, tb; Don Martin, yp, tb. 
CABELL, EANES, INC. 

509 W. Grace St., zn 20 

Anne Jackson; James R. Springer. 
CARGILL, WILSON & ACREE 
201 E. Franklin St., zn 19 
Robert C. Hall Jr., md, res d; E. 
tv-rad d, tb. 

THE RALPH L. DOMBROWER CO. 

11 E. Franklin St., zn 19 

Michaux Moody, tb; H. S. Wallerstein Jr., ty d. 
HEFFNER & COOK, INC. 

603 Insurance Bldg., zn 19 

F. Temple Cook, p; Marvin K. Heffner, vp. 
HALL & CO. 

211 W. Franklin St., zn 20 

Ralph W. Smith, tv-rad d. 


Roanoke 

CLAUDE HARRISON & CO. 
State & City Bldg. 

Claude Harrison; P. B. Owen. 
HOUCK ADV. CO. 

2013 S. Jefferson St. 

John R. Clement, ty-rad d. 


WASHINGTON 
Hoquiam 


CREATIVE ADV. AGCY. 
2200 Simpson Ave. 
Stan Searle, vp, md. 


Manning Rubin, 
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Seattle 

ADCO, INC, 

7 Valley St., zn 9 

Dean Routh; W. J. Abrams; Roy Sparke; William 
Shearer. 

AMS 

1500 Westlake N., zn 9 

Paul Dunstan, o; Gerald T. Thorsen, ae. 
FREDERICK E. BAKER & ASSOC. 

Joseph Vance Bidg., zn 1 

Miss Patricia N. Olson, mb. 

BOTSFORD, CONSTANTINE & GARDNER, INC. 
1400 Tower Bidg., zn 1 

Thomas L. Blosl. 

COLE & WEBER 

Republic Bldg., zn 1 

Miss Edna Erickson, md; Miss Marilee White, tv- 
rad tb. 

EVERGREEN CO. 

510 Joshua Green Bldg., zn 1 

Richard E. Pulver, mgr; Jack Denise Jr.; a rep; 
Jess Burdue, prod mgr; Mary Lou Patton, a rep 


GAIL ADV. CO. 

£01 Joseph Vance Bldg., zn 1 
William M. Gail, 0, ae; Glenn E. Dexter, ae. 
RUNE GORANSON CO. 

314 First Ave., W., zn 99 

Virginia F. Hays, md. 

GRANT ADYV., INC. 

120 Sixth Ave., zn 9 

Louis Van Norman, md. 

GUILD, BASCOM & BONFIGLI, INC. 
603 Stewart St., zn 1 

Colleen Mattice, md. 


JAY JONES & CO. 

Areade Bldg. 

Jay Jones, tb. 

KEENE & KEENE ADV. 

931 Republic Bldg., zn 1 

Lyn Ose, mb. 

KRAFT, SMITH & EHRIG, INC. 

1108 Tower Bldg., zn 1 

Mrs. Mel Lucas, mb. 

MARTIN & TUTTLE, INC. 

1609 Tower Blidg., zn 1 

John P. Heverly, tb. 

MILLER, MACKAY, HOECK & HARTUNG 
510 Virginia St., zn 1 

Gerald A. Hoeck, ty-rad d; Robert H. Wesson, md, 
tb; Irving E. Hill, asst md. 


F. G. MULLINS CO. 

Northern Life Tower, zn 1 

F. G. Mullins, p; K. F. Michaels, vp; Miss Gerri 
Richardson, md. 


ROBERT NICHOLS ADV. ASSOC. 

310 Fifteenth Ave., N., zn 2 

Robert S. Nichols; A. W. Simon, ae. 

PACIFIC NATIONAL ADV. 

2124—tth Ave., zn 1 

Grant Merrill, tv-rad d; Miss G. M. Nyman, md, tb 
PENMAN-NEIL ADV. AGCY. 

1411 Fourth Ave. Bldg., zn 1 

Miss Jean Morrison, md. 

FLETCHER RICHARDS, CALKINS & HOLDEN 
Joseph Vance Bldg. 

Patricia N. Olson, mb. 

CAPPY RICKS & ASSOC, 

4332 University Way, zn 5 

Phyllis O. Miller. 


Spokane 

CONTEMPORARY ADV. 

Symons Bldg., zn 4 

Christopher Lindsley, o; William Sandahl; Rita Ray. 
CHARLES R. DEVINE & ASSOC. 

725 E. Third Ave., zn 3 

Charles R. Devine, p; W. R. Miller, vp. 
GIVENS-DAVIES ADV. AGCY., INC. 

1721 Northwest Blvd. 

R. M. Cleveland; P, S. Soderberg. 

MILLER, OGLE & MYERS INC. 

Great Northwest Life Bldg., zn 1 

Milton M. Myers; R. H. Miller; Peggy Cromer; Vera 
Poutre. 

VIRGIL A. WARREN ADV. 

Fost Bldg., zn 1 

Ralph Shotwell, tb. 

Tacoma 

HOWARD R. SMITH CO. 

1720 Tacoma Ave., zn 5 

Larry Huseby, tv-rad d. 

Yakima 

VANCE-SHELHAMER ADV. 

22 S. 3rd Ave, 
Miss Mirna Ullman, 
ringer, tv d. 


tv-rad d, tb; John Winter- 





WEST VIRGINIA 
Huntington 
THE GEORGE GROGAN AGCY. 
1411 Fifteenth St. 
George C. Grogan, md, ae. 
JOHN J. McCORMACK ADV., INC, 
213 Ninth St., zn 17 
Mrs. Carol J. Brodtrick, tb. 


Parkersburg 

MID AMERICA ADV. AGCY. 

220—8th St. 

Thomas D. Farson; James W. Swearingen; H. Smoot 
Fahigren. 


WISCONSIN 
Appleton 
THE BRADY CO., INC. 
Irving Zuelke Bldg. 
Roy R. Stewart, md, res d. 


Green Bay 

Rk, C. BRETH, INC. 

P. O. Box 128 

R. C. Breth, p; V. G. Geisel, vp. 


Madison 

STEPHAN & BRADY, INC. 

Bex 1588, zn 1 

Jack Stephan, p; Hugh F. Brady, vp; Joan Morgan. 
ARTHUR TOWELL, INC, 

119 Monona Ave., P. O. Box 104, zn 1 
Thomas Towell, md. 


Milwaukee 

LAKER, JOHNSON & DICKINSON 

740 N. Plankinton, zn 3 

Richard W. Harrison, md, res d, pt; Jack Meagher, 
tv-rad d; Michael Shan, md; Francine Kirschner, tb. 
BARNES ADV. AGCY. 

312 E. Wisconsin Ave., zn 2 

Miss Sally Hanisch, tb; Miss Rita Gotkin, ty coord. 
CAMM-COSTIGAN, INC, 

1324 W. Wisconsin Ave., zn 3 

8. Friend, tv d. 

CARNEY ADV. AGCY., 

238 W. Wisconsin Ave., zn 3 

W. G. Carney, p, ty d, md; James D. Pearson, mgr 
photo dept; M. Anderson, ty script chief. 

‘HE CRAMER-KRASSELT CO. 

733 N. Van Buren St., zn 2 

Roger Le Grand, ty d; Miss Loretta Mahar, tb. 
W. B. DONER, INC. 

1324 W. Wisconsin St., zn 3 

Gilbert Breimeister, tvy-rad tb. 

FISHER-HOOVER, INC. 

161 W. Wisconsin Ave., zn 3 

Franklin Fisher, p; R. W. Hoover, ty-rad d. 
BERT S. GITTINS ADV., INC. 

739 N. Broadway, zn 2 

G@. L. Seaman, ty-rad d; Jos. 
AL HERR ADV. AGCY. 
225 E. Michigan St., zn 2 
Elton W. Kocian, ty-rad d, tb; 
md, tb. 

KLAU, VAN PIETERSOM, DUNLAP 

744 N. 4th, zn 3 

R. A. Heckenbach, asst. md; Edward F. Ritz, vp m; 
BE. H. Smith, mb. 

KUSWA-GREENE & ASSOC., INC. 

9203 W. Bluemound Rd., zn 13 

Webster Kuswa; John M. Greene; Joseph Cavanaugh; 
Willard Brendan. 

MAERCHLEIN ADV. 

525 E. Michigan St., zn 2 

Miss Marion Meisenhelmer, tb, md, res 4. 

J. W. MARTIN, INC, 

1249 N, Franklin Place, un 2 

J. W. Martin; W. A. Kramer, md 

MATHISSON & ASSOC. 

411 E. Mason St., zn 2 

Mr. Robert Geary, asst ty-rad d; Jack E. Severson, 
tv-rad d. 

SID STONE ADV. 

212 W. Wisconsin Ave., zn 3 

Miss Doris Dempsey, md. 

VAN HANDEL ADV. AGCY. 

720 N. Jefferson St., zn 2 

Howard M. Paul, mkt coord. 


Oshkosh 

GEER-MURRAY, INC. 

448 Algoma Ave. 

Robert A. Murray Sr., p; Richard C. Rutledge, vp; 
John G. Gunning, vp. 


Kenney; Ron Bader. 


Miss Ruth Walter, 


Racine 

J. M. CAMP & CO. 
1408 Washington St. 
Grace R. Jordan, ty-rad tb. 
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Gardner (Continued from page 35) 


recall and farm-research teams and 
pays attention to ratings where they 
are appropriate. 

An example where ratings are not 
of prime importance is the Monsanto 
Chemical Co. sponsorship of Con- 
quest. It is aimed at top management. 
Ratings with this program are almost 
of no importance, since the program 
is slanted at a prestige audience. Re- 
cently a commercial for this show 
told the story of phosphorus in one 
concise minute. In this case the com- 
pany wasn’t a bit interested in selling 
phosphorus to the average viewer. It 
wanted to sell carloads to industry. 

Conquest is the ideal vehicle to 
match the corporate objective and is 
the purest integration of commercial 
and show, according to Mr. Martini. 
“When you work with people like the 
National Academy of Science, you 
find yourself not worrying about 
stepping on people’s toes. It is a 
completely uncompromising and hon- 
est show. And it is one that has 
raised Monsanto’s prestige with the 
general public as well as with top 
management.” 

The very title of the show inte- 
grates the commercial and the pro- 
gram into a unified whole—another 
favorite idea of president Claggett 
and the agency. This is also brought 
out in The Red Skelton Show, where 
the comedian is shown with Pet milk 
and the commercial is worked into 
the program, with Skelton identified 
with the product. 


Integrated Groups 


Gardner’s continual advancement 
instituted the “integrated group sys- 
tem” in the media department, and 
media director Bob Riemenschneider 
says, “We’re very happy with the 
results of this new system.” 

Under the new system there are 
four media groups, each under a 
media group supervisor. A fifth 
group, the media detail group, is 
composed of statisticians and a typ- 
ists’ pool from which the other four 
groups draw as needed. 

Each group performs all the func- 
tions of its accounts, so all media 
people on one account are fully in- 


formed of the total program. The 
streamlined system gives a better base 
for Gardner’s expansion, since it al- 
lows new account groups to be 
formed or personnel to be added to 
existing groups without extensive re- 
building of the department. It also 
breaks down extreme specialization, 
since the all-around experience which 
group members get gives them a bet- 
ter chance to move up to supervisory 
positions. And Gardner believes in 
training its own executives from the 
ground up. 


There are 37 people in Gardner’s 
media department in St. Louis and 
eight in the New York offices. The 
four group supervisors are Don Os- 
ten, Warren Wiethaupt, Pat Schinz- 
ing and Bill Lahrmann. Fancy titles 
have been eliminated. All media 
buyers, estimators and trainees are 
referred to simply as “media as- 
sistants.” All media people are in 
close contact with account groups, 
and the account groups lean heavily 
on the media department. 

There are eight people in the larg- 
est media group and six in the small- 
est. Billings per group range from 
$5 to $8 million. The four largest 
accounts are each serviced by a sep- 
arate media group. 

Mr. Riemenschneider also directs 
a training program in his depart- 
ment. The first phase of this pro- 
gram is a series of weekly meetings 
designed to help media people do 
their current jobs better. These ses- 
sions are conducted by a group su- 
pervisor, with help from selected peo- 
ple throughout the agency. 

The second phase consists of sem- 
inars held every other week and led 
by Mr. Riemenschneider and group 
supervisors. They are aimed at giv- 
ing the media people a background 
in theory and a better understanding 
of media planning. These sessions 
have no immediate relation to an 
employe’s current job, but are direct- 
ed toward future responsibilities and 
promotions to meet the growth of the 
agency. The sessions are taped to 
aid new employes. 

The media department does more 
than just media work—it is also in- 
volved in marketing. Gardner has 
no separate marketing department, 


just a marketing director, The re- 
search, merchandising and media 
departments report to the marketing 
director, with the primary market- 
ing responsibilities of the media de- 
partment being market delineation 
and sales-advertising comparisons. 


Media Function 


Mr. Riemenschneider breaks down 
the function of the media depart- 
ment into the following seven steps: 
1. Analyzing the marketing strategy 
for the client, which for the Gardner 
media department is not just a ques- 
tion of analyzing someone else’s 
work, but actually participating by 
helping to create as well; 2. Deter- 
mine strategy and objectives based 
on marketing problems; 3. Evaluate 
all media; 4. Prepare media recom- 
mendations; 5. Purchase of media; 
6. Paper work; 7. Continuous re-ex- 
amination of media recommendations 
and purchases for the duration of the 
campaign. 

Gardner's media department is 
young. The average age is 29, and 
all group supervisors except Mr. 
Osten are “home grown.” Mr. Osten 
came from agencies in Chicago and 
Washington. Mr. Riemenschneider, 
formerly with North Advertising of 
Chicago, has been with Gardner for 
two years. 

One of Gardner’s basic principles 
is that of training and raising its own 
executives. Mr. Claggett said, “We 
grow our own executives, and we 
train them. At one time we literally 
had to train men to letter in our art 
department. We have to train writ- 
ers. But the result is a group indoc- 
trinated with our concept of adver- 
tising.” 

The home-grown executives are 
given no chance, however, to grow 
stale in their jobs. By the very teken 
of being located centrally the execu- 
tives find themselves spending much 
of their time traveling. And wherever 
they go they naturally absorb new 
ideas and concepts. 

Discussing the future, Mr. Martini 
said he would like to see the industry 
develop a close relationship among 
client, agency and network. “A closer 
partnership of the three would lead 
to improvement and save a lot of 
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money. Think how much money goes 
down the drain each year with pilot 
films not used.” Mr. Martini feels 
the client should be in on the orig- 
inal discussions. 

He is looking forward to the time 
when films will be produced in Eu- 
rope and the television field will be 
world-wide—another facet of Gard- 
ner’s international approach to ad- 
vertising. Vice president and director 
of special tv projects, Bea Adams, 
was at the Venice Film Festival to 
receive the awards for Gardner for 
the Dog Chow commercial and for 
Procter & Gamble’s Duncan Hines 
Blueberry Pancake commercial. On 
her way home she spent some time 
seeing how television commercials are 
being produced abroad and bringing 
these ideas back to Gardner. 

There’s no doubt that Gardner will 
be among the first to absorb new 
ideas for better advertising in the 
future, just as it did in the past when 
it was among the first to use recipes 
in food advertising; adopt employe 
profit-sharing and bonus plans; em- 
ploy the comic-strip technique in ad- 
vertising; introduce a broad program 
of employe stock ownership; offer 
premiums in advertising and mer- 
chandising; apply motivational re- 
search to advertising; “automate” 
agency accounting and tabulating 
procedures, and establish a home- 
economics department. 

In the growth of creative adver- 
tising, Gardner is a perfect blending 
of grass roots and towering city 
structures. There is mud on the shoes 
—but the shoes are of the latest style. 





Mattel 


hand were numerous. Markets, sta- 
tions and time slots could not be 
juggled around to suit different age 
groups. Advertisers were not per- 
mitted to take a hiatus during slack 
seasons, inherent to the toy business. 
Exploitation and merchandising by 
local personalities were not possible. 
And, greatly important, the financial 
burden placed on a full-scale buyer 


(Continued from page 37) 


of a network show was considerable. 

Some 120 days after its initial in- 
vestigations into the opportunities for 
Mattel, agency and client signed with 
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ABC-TV for the network program 
which began on Oct. 11. 

The toy company first entered net- 
work tv in 1955. The year before it 
had spent $60-75,000 of a total $150,- 
000 budget in spot schedules in the 
top 20-30 markets, placing the bulk 
of the business between October and 
Christmas in typical toy-industry 
fashion. 

The ’55 spot budget had been upped 
to $100,000 when a salesman from 
ABC-TV informed the firm that the 
network had a new program called 
The Mickey Mouse Club ready for 
fall airing. One quarter-hour per week 
was still open for 96 weeks at $500,- 
000, non-cancellable. 

Ignoring the salesman’s notification 
that Mickey Mouse had already been 
picked up by manufacturers of candy, 
soup, meat, juice, etc., and that a toy- 
maker would be perfect for the show, 
Mattel patiently explained that the 
cost was five times its planned budget 
—nearly the company’s total net 
worth—and that toys were highly sea- 
sonal items and could not be adver- 
tised year-round. 


Mattel Reconsidered 


But the network was persistent. A 
dozen times the salesman called back 
to discuss promotional and merchan- 
dising tie-ins. Personal meetings were 
arranged between Mattel proprietors 
Elliot and Ruth Handler, ABC-TV ex- 
ecutives and Walt Disney himself. 

Mattel reconsidered. It had been a 
large-budget pioneer in spot; here was 
an opportunity to lead the industry in 
a new field. It learned how the cereal 
companies had found tv exposure to 
premium offers could turn children 
into better salesmen than any hired 
task force. If a similar brand loyalty 
could be 


youngsters, 


engendered among the 

all year long, toward 
Mattel toys, a half-million investment 
would be justified. The contracts were 
signed. 

In September °55 Mickey Mouse 
Club premiered to 16 million chil- 
dren. Once-a-week Mattel commercials 
promoted various toys, with the heavy 
accent on its new cap-firing Burp Gun. 
A week passed. Another. And another. 








Ash Dawes, for the past 15 months 
program-production manager of 
wLos-Tv Asheville, has been promoted 
to operations manager for the Green- 
ville studios of WLOS-TV. A veteran 
telecaster, Mr. Dawes came to WLOS-TY 
from wtvJ Miami. 





The program’s ratings showed the kids 
were watching—but the Mattel plant 
wasn’t getting any orders for Burp 
Guns. 

The problem was researched by the 
agency and its client, with the final 
guess being that the kids wanted the 
guns but weren’t convincing their par- 
ents of the product’s identity. To al- 
leviate the situation, Carson/Roberts 
prepared a half-page print ad to run 
in 10 key cities. Directed to parents, 
the ad read, “This is the toy your chil- 
dren have been seeing on The Mickey 
Mouse Club.” 


Before the ads could run, however, 
the Handlers returned from the long 
Thanksgiving week-end to find sacks 
of mail piled before the factory doors. 
In the sacks? Orders for Burp Guns. 
Neither client nor agency had figured 
on a six-week time lag between tv ex- 
posure and the filtering of orders 
through retailers, jobbers and whole- 
salers to the plant. Before Mattel 
closed for the Christmas holiday, more 
than a million guns had been sold at 
$4 each, retail. Across the country, 
stores were cleaned out and orders 
continued to roll in. 

At the following spring’s Toy Fair, 
Mattel pointed out to the trade how 
tv had kept orders high for its prod- 
ucts during the first months of the 
year, normally a “dead” season. For 
the first time in the history of the trade 
show, an advertiser presented 4 
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gecific and detailed advertising pro- 
gram for the coming 52 weeks, Future 
ty commercials were exhibited, along 
with their schedules. 

Ordinarily a “preview” show, the 
Toy Fair that year became a sales- 
writing pavilion for Mattel, which 
took a million dollars’ worth of orders 
ina week. The response sent the com- 
pany into a new flurry of activity. A 
color sales film starring Jimmy Dodd, 
leader of the Mouseketeers, was shot 
for Mattel jobber audiences. New toys 
—such as the Mousegetar (a guitar 
with mouse ears) and a Mickey Mouse 
projector—were rushed into produc- 
tion. 

For a year The Mickey Mouse Club 
was the highest-rated kid show in 
nearly every market. Mattel, with its 
entire ad budget committed to the 
show (unlike other advertisers who 
used other programs and media), was 
in the unique position of being able 
to correlate exactly sales and ad effort. 
The show demonstrated to a greater 
extent than had been anticipated that, 
even with the high peak of the Christ- 
mas season and the low of early year, 
toyscould be sold on a 12-month basis. 

In spring of °57, however, when 
Mattel had to decide if it would stay 
with Mickey Mouse the following 
September-to-September, the  situa- 
tion was clouded. The country was 





News Writing 


Radio and Tv News Editing and Writ- 
ing. By Arthur Wimer and Dale Brix. 
Wm. C. Brown Co., Dubuque. 350 
pp. $5. 

A practical working handbook for 
television and radio writers written by 
two experienced newsmen with many 
years of experience in the field, this 
volume should prove an_ excellent 
guide for writers new to broadcasting, 
as well as a refresher course for more 
experienced craftsmen. 

Arthur Wimer is a professor of 
journalism at San Diego State Col- 
lege. He was a 20-year veteran of 
newspaper, magazine and radio work 
before entering journalism teaching 
10 years ago. Dale Brix is UPI man- 
ager for Viet Nam, stationed in 
Saigon. He served his apprenticeship 
on western and midwestern news- 
papers before joining United Press. 


heading into an economic recession. 
January-March was still a low-volume 
period for sales, no matter how much 
advertising was used. And it was 
learned that Mickey Mouse was reach- 
ing a consistently young age group, 
while the Mattel toy line had grown 
wider and with an accent on toys for 
older children. 

To solve the problems, ABC-TV 
traded off the January-March time to 
another sponsor and alternated the 
juvenile elements of Mickey Mouse 


with Walt Disney Adventure Theater, 


aimed at an older audience. Mattel 
signed up for more time than before. 

Results again warranted the invest- 
ment. Late in 1957, though, ratings 
slid and the word went out that the 
*58-"59 season would be the last for 
Mickey Mouse Club, It was decided 
to look for something different. Net- 
works, syndicators and spot repre- 
sentatives were advised of the facts 
that Mattel had $1 million to spend, 
allotted so that half of the money is 
expended in the fourth quarter of the 
year; that any suggested show should 
appeal to kids four to 12 years of age 
and should have a central character 
for merchandising purposes. 

For the reasons explained earlier, 
and because network had served the 
company well, Mattel leaned in that 
direction. ABC-TV offered an appeal- 
ing time slot, 5-5:30 p.m. on Sunday 
—a period devoted mostly to adult 
shows where kid-show competition 
was at a minimum. 


Something New in Cartoons 


For the period, the network offered 
to repackage some existing shows, but 
the agency wanted something fresh. 
An established character cartoon show 
offered the company a library which 
could be syndicated in various mar- 
kets with local personalities portray- 
ing the character, but Mattel wanted 
network exposure. Stalemate: time 
with no show; show with no time. 

As time drew near for a definite 
ABC-TV and Para- 
mount concluded a deal which had 
been in negotiation for some months. 
The network was now able to offer the 


commitment, 


toymaker a series of cartoons never 
before seen on tv. They featured such 
names as Casper the Ghost, Herman 





Pel Schmidt, formerly local sales man- 
ager for wJz-tv Baltimore, has been 
appointed regional sales manager of 
wsoc-Tv Salisbury. He will be in 
charge of sales for the Del-Mar-Va 
Peninsula, Baltimore and Washington 
for the Salisbury station. 





and Katnip, Little Audrey, Tommy 
Tortoise and others. 

Mattel quickly agreed to the series, 
and Carson/Roberts set to work de- 
veloping a personality character— 
Matty Mattel—to tie the individual 
cartoon segments into a_ half-hour 
show. The factory began designing 
new toys based on the various animals, 
ghosts and children in the cartoons. 

Promotional pieces went on their 
way to jobbers and retailers—inform- 
ing them of the new program and the 
scope of Mattel’s advertising plans. 
Special previews were held at local tv 
stations so that key dealers could see 
the program’s appeal and hear Mattel 
president Elliott Handler discuss the 
background of the buy. In addition to 
weekly appearances on its own 
Mattel’s Funday Funnies, the toy- 
maker announced it had bought par- 
ticipation in Cheyenne on ABC-TV 
from October through Christmas. 
(The western is considered an ideal 
platform from which to sell cowboy 
rifles and six-shooters.) 

Almost any new program that 
premieres during a fall season holds 
an element of risk for its advertisers. 
Not so with Funday Funnies, in its 
backer’s opinion. The toy firm has 
been too well educated to the oppor- 
tunities of network tv to have any 
doubts about its decisions. For re- 
newed confidence, all it has to do is 
look at that “gamble” in 1955. . . 
and remember how well it paid off. 
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Markets (Continued from page 28) 


their total advertising budget went into 
tv. Leader was Procter & Gamble with 
86 per cent, followed by Lever Bros., 
73 per cent; Colgate-Palmolive, 72 
per cent; General Foods, 60 per cent; 
American Home, 70 per cent; Gen- 
eral Motors, 23 per cent; Bristol- 
Myers, 66 per cent; Gillette, 86 per 
cent, and Brown & Williamson, 83 per 
cent. 

Comparing the top 100 tv markets 
list with that published last year brings 
out the fact noted above—10 cities 
appearing on the list this year were 
not there last. These 10 markets in- 
clude Chattanooga #87, Rockford 
#92, Erie #92, Peoria #95, Salinas- 
Monterey #95, Burlington-Platts- 
burg #97, Augusta #97, Spring- 
field-Holyoke, Hannibal-Quincy and 
Florence, S. C., tied for #99. 

Markets which showed a considera- 
ble jump in position because of a re- 
assessment and inclusion of additional 
area include Bay City-Saginaw, for- 
merly 63rd, but now including Flint 
as well and listed as number 42; Port- 
land, which was 82nd, but now in- 
cludes Mt. Washington and is listed 
as 57th; Jackson, which was 70th, but 
now includes Lansing and is listed as 
58th. 

Also Up 


Other markets showing gains in- 
clude: Evansville-Henderson, up 14 
points to 75th; Orlando-Daytona 
Beach, up nine points to 85th; Provi- 
dence, up nine points to 14th; Miami, 
up eight points to 36th; Denver, up 
eight points to 48th; Columbia up 
eight points to 89th; Duluth-Superior, 
up eight points to 91st; Tampa-St. 
Petersburg, up six points to 55th; 
Des Moines-Ames, up six points to 
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58th; Buffalo, up five points to 21st; 
Montgomery, up five points to 89th; 
Valley City-Fargo, up four points to 
92nd; Toledo, up four points to 49th; 
Washington, up three points to 11th: 
Seattle-Tacoma, up three points to 
25th; Norfolk, up three points to 
55th; San Antonio, up three points 
to 68th; Phoenix, up three points to 
83rd; Greenville-Washington, N. C.., 
up three points to 88th; Indianapolis, 
up two points to 19th; Oklahoma 
City, up two points to 49th; Tulsa, up 
two points to 53rd; Shreveport, up 
two points to 71st, and the following 
all up one point to the position indi- 
cated—Cleveland seventh, Portland, 
Ore., 34th, New Orleans 39th, Sacra- 
mento 44th, Jacksonville 66th, Cape 
Girardeau-Paducah 81st, Ft. Wayne 
83rd and Sioux Falls 85th. 





De Met 


until we’ve found the right format.” 
As an example, the authenticity of 
All-Star Golf can be attributed to the 
months of diagnosing and perfecting 
the relationship between the camera 
and the sport. The production com- 
pany retained the services of Ray 
O’Brien, former committee chairman 
of the Professional Golfers Associa- 
tion, to insure absolute authenticity. 

The games included in the baseball 
telecasts currently being distributed 
were chosen by a jury of experts— 
Warren Giles, National League com- 
Joe Cronin, American 
League commissioner; Lou Fonseci, 
major-league film director, and Mr 
De Met. A similar type committee ex- 
ists for the football series. 

In the baseball tapes, the original 
sound was eliminated and Jack Brick- 
house hired to call the plays—in the 
present tense. He is shot in the studio 
and recorded there. All programs are 
transferred to film (“the quality is 
tremendous,” says Mr. De Met) so that 
stations have a choice of tape or film. 


(Continued from page 38) 


missioner; 


To date, majority of the purchasers 
have chosen film since vtr machines in 
many markets are being utilized con- 
stantly to solve week-end and overtime 
problems. 

The three De Met-owned programs 
are being distributed by World-Wide 
Television Sales Corp., headed by Mel 








Bob King, veteran broadcaster, has 
been named general manager of 
Kswo-Tv Lawton-Wichita Falls. He 
was formerly with WFaa-tTv Dallas. 
Fort Worth for the past five years, 
where his duties have included pro- 
gramming, production and sales. Be- 
fore that Mr. King was with xvtv 
Sioux City and wNax Yankton. xswo- 
Tv is building a new 1,050-foot tower 
which is expected to be completed by 
Jan. 1, 





Schlank. Mr. De Met is an officer of 
that company as well as of Glen Films, 
Inc., owner of All-Star Golf and Cham- 
pionship Bowling. The producer is out 
to establish a vertical type of opera- 
tion, and it appears as though some 
day he will get that transmitter which 
is lacking in Chicago. At present, he 
is negotiating for the purchase of two 
established television stations. 

Mr. De Met began working at the 
age of 15, and by the time the native 
Chicagoan was in his early 20's he 
owned a chain of beauty parlors. 
Later, he bought a small Pontiac 
agency and built it into one of the 
world’s largest. After his retirement at 
the age of 37, Mr. De Met found he 
“couldn’t stand the letdown.” When 
he became interested in bowling he in- 
vested $300,000 in making Champion- 
ship Bowling, which developed into a 
multi-million-dollar venture. He also 
purchased a $1-million bowling alley 
in Coral Gables, Fla. Later, he invested 
$1 million into producing All-Star 
Golf: 

Today, at 46, he spends most of his 
leisure time in traveling, golfing, fish- 
ing and boating. He lives with his wife 
and 13-year-old daughter in Coral 
Gables, Fla. 
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News (Continued from page 19) 


mercial; the theory of “let’s annoy 
them, but by God, they’ll remember 
it.” 


TvB’s ‘Exponential’ 


Increases in production without 
correspondingly great increases in 
consumption soon become over-pro- 
duction, and so great companies to- 
day are being kept great by men who 
know how to manufacture consump- 
tion, some 900 station, network, sta- 
tion representative, advertising and 
agency executives were told this 
month. 

At its fifth anniversary meeting at 
the Sheraton Towers Hotel in 
Chicago, the Television Bureau of 
Advertising unveiled “The Exponen- 
tial,” a new large-screen presentation 
which makes this point, and several 
related ones. “To keep production 
high, we need more advertising, more 
effective advertising, more efficient 
advertising, faster advertising.” 

Advertising, according to the TvB 
presentation, is needed to keep the 
production growth curve moving up- 
ward, to avoid reaching the “ex- 
ponential” or plateau where sales 
level out. “The speed of your pro- 
duction line is determined by the 
speed of your consumption line. 
Where advertising was once con- 
sidered only a lubricant to the manu- 
facturing machine, it is today being 
recognized as the power which runs 
this machine,” the presentation notes. 


Means the Difference 


Television, with its blend of sight, 
sound, motion and emotion, “the un- 
measured tools that no one can ade- 
quately assign dollar figures to,” 
can mean the difference between 
profitable production and over-pro- 
duction, according to TvB. The first 
need in advertising is sheer coverage, 
and in order to turn coverage into 
reach, an advertiser must also attract, 
intrigue and intrude with the medium 
best suited to do this—television, the 
presentation argues. 


Even the lowest-rated programs 
have an average of more than six 
million homes per 


telecast, TvB 


notes. “Compare these figures of over 
six million homes viewing your mes- 
sage with the potential audience of 
other media. You'll find these least 
successful tv programs deliver more 
than the most successful of the other 
media.” 

The presentation also points out 
that television kept the advertising 
business out of a recession by over- 
coming the $52-million drop in other 
media within the top 100 advertisers 
by a $90-million increase for both 
spot and network. Thus advertisers 
in the top 100 spent $38 million 
more in 1958 than the year before. 

“From sales comes the profit. From 
profit comes the money for more 
advertising. The faster this cycle of 
advertising to sales to profit to 
dollars for more advertising, the 
faster the profits. Advertising that 
reaches people now, not weeks from 
now, is in the best position to create 
sales now, profits now.” “The Ex- 
ponential,” presented on the large 
screen by Cellomatic projectors, was 
produced by George Huntington, TvB 
vice president and general manager. 


‘Private’ Brands 


There can be no doubt that tele- 
vision—and other media as well—will 
profit in future years from what a 
study produced by Doyle Dane Bern- 
bach, Inc., calls “the coming battle 
with the giant retailers’ advertised 
brands.” 

Written for manufacturers, the de- 
tailed 50-page survey illustrates the 
growth of so-called “private” brands 
during recent years—and warns that 
the day is fast approaching when these 
brands will “really come into their 
own.” In actuality, explains DDB’s 
director of merchandising E. B. Weiss, 
it is not the true private brands with 
which industry must be concerned, as 
these are little-known names with no 
advertising. Rather, he says, it is the 
distributor’s controlled and advertised 
brand which takes sales from the 
national manufacturer-advertiser. 

The study notes that we are coming 
into an age of retailers and retail 
groups doing an annual volume of 
$10 billion. Already many of the large 
chains in both the food and non-food 
fields saturate their territories with 





advertising that few manufacturers 
can match. And, as a result, sales of 
their own “house” brands often far 
outrun sales of the nationally adver- 
tised brands they carry. 

Mr. Weiss lists Sears, A&P, Wal- 
green, Woolworth and others as ex- 
amples of retailers successfully pro- 
moting their own brands, The reasons 
for the success are numerous: in-store 
displays constitute a form of free ad- 
vertising; an over-all multiplicity of 
brands has weakened consumer loy- 
alty; the retailer is in close proximity 
to the shopper and better understands 
local tastes, etc. 

Among some 25 other reasons an- 
notated by the research director, a 
strikingly important point is made: 
“Few manufacturers’ brands have a 
truly potent consumer demand. The 
vast majority merely have a degree of 
consumer preference and more often 
consumer acceptance.” In discussing 
the success of A&P in promoting its 
own brands, a competing chain's 
president is quoted as saying, “A&P 
rarely makes the mistake of having 
an important national brand product 
completely unavailable; if a woman 
is determined to have Heinz ketchup, 
she'll be given no excuse for doing her 
shopping elsewhere.” 


Increased Spending 


It is these two statements that fore- 
tell increased expenditures for adver- 
tising. Manufacturers of nationally 
advertised brands are going to have 
to keep their investments at present 
levels or higher in order to build a 
consumer demand for their products. 
Heinz ketchup, for instance, it may 
be reasoned, will have to advertise 
more strongly than ever if it wants 
even “complimentary” space on the 
large retailer’s shelves. And against 
the stepped-up national brands’ cam- 
paigns, the distributors’ brands will 
have to be even more heavily adver- 
tised than at present. 

Concluding, the report states, “No 
matter what manufacturers may do, 
our giant retailers are determined to 
expand their own-brand programs. It 
is for each manufacturer to determine 
that he will not suffer from this goal 
of the retailers—and to redouble his 
total marketing efforts to this end.” 
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FAMOUS MEASURING INSTRUMENTS: 


The standard 
by which others 


are judged 


4 








his is ARBITRON, the unique 
new electronic measuring 
instrument which records 
oe instantly on a central board 
the number of television sets turned on at 
any given moment, and the channels to 
which they are tuned. This revolutionary 
new research tool has answered the demand 
of the television industry for instantaneous 
audience measurement around the clock, It 
was developed, in ARB’s typical pioneer 
fashion, for multi-network, multi-million 
population areas, to furnish immediate audi- 
ence data. 





This research brain, a logical devel- 
opment of ARB research which perfected the 
Diary (still a backbone of ARB service in 
most markets) lets television and sales exec- 
utives actually watch minute-by-minute 
changes in viewing in a metropolitan market 
—such as New York, where it was intro- 
duced. It embodies the tomorrow of tele- 
vision research today, offering instant ratings 
on any show within a 90-second period, 
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ARBITRON is currently provid- 
ing round-the-clock audience information 
for the Nation’s largest TV market in 
weekly and monthly summary reports. 
ARBITRON also provides a network rating 
index from a multi-market area made up of 
7 cities where each network is represented. 
Clients receive daily reports of network 
audience activity as well as a monthly 
summary booklet. Immediate ratings may 
be had by telephone or any other fast 
means. On special order, printed break- 
downs by 90-second segments can also be 
furnished . . . all for the ultimate in... 


Accuracy... Reliability... 


Believability 
AMERICAN 
RESEARCH 
BUREAU, INC. 
WASHINGTON NEW YORK CHICAGO 


LOS ANGELES 
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in the picture 


The appointment of Grant Tinker as vice president and director of television program- 
ming at Benton & Bowles, Inc., has been announced by Robert E. Lusk, president of the 
agency. Mr. Tinker will report to Oliver Barbour, the company’s vice president in charge 
of broadcast programming. Mr. Tinker comes to B&B following 14 months at Warwick & 
Legler, at which agency he held the position of vice president in charge of television-radio 
programming. Between the years of 1954 and 1958 he was associated with McCann-Erick- 
son, Inc., which he served in the capacities of tv account executive and director of pro- 
gram development. Before joining that agency he spent some time working for Radio 
Free Europe and NBC. A graduate of Dartmouth, class of *49, Mr. Tinker served in the 
Air Force during the war. He, his wife and four children make their home in Darien, Conn. 



























































Ronald C. Bradley (1.), and Herbert G. Drake (r.) have 
been elected to the positions of senior vice presidents of Ted 
Bates & Co., Inc., it has been announced by Rudolph Montgelas, 
president of the agency. Both Mr. Bradley and Mr. Drake began 
their association with Bates the same year—1956—as vice presi- 
dents and account executives. Mr. Bradley had previously held 
an executive position at Doherty, Clifford, Steers & Shenfield, 
Inc. New York advertising agency. Prior to joining Bates Mr. 
Drake had been associated with J. Walter Thompson as a vice 
president in the New York office of the agency. 





William J. Breen has joined Lennen & Newell, Inc., as a senior vice president and 
management account supervisor, it has been announced by Adolph J. Toigo, president and 
chief executive officer of the agency. As head of the Best Foods division of the Corn 
Products Co. account, Mr. Breen will be responsible for Karo syrups, Niagara starch, Linit 
starch and Mazola corn oil. Mr. Breen comes to Lennen & Newell after an association of 
eight years with McCann-Erickson, Inc., with which agency he served as vice president and 
manager of the account service department, vice chairman of the plans review board and 
as a management service director. Prior to his association with McCann-Erickson ‘Mr. 
Breen had administrative and account responsibilities at three other agéncies—Sherman 


& Marquette, Young & Rubicam and N. W. Ayer & Son. 





John Cowden (1.) has been appointed vice president, in- 
formation services, CBS-TV, with Charles S. Steinberg, who 
formerly held that title, named vice president, public information. 
At the same time, Thomas Means (r.), director of advertising 
and sales promotion, CBS-TV stations division, assumes the duties 
of vice president, advertising and sales promotion, being re- 
linquished by Mr. Cowden. The latter joined CBS in 1938 as a 
member of the promotion department and has been with the 
organization ever since. Mr. Means joined the network in 1943, 
also in the promotion department, as a copywriter. 





G. Maxwell Ule (1.), senior vice president, marketing, and a 
member of the board of directors of Kenyon & Eckhardt, Inc., has 
been appointed to the executive committee of the agency, which 
will allow him to spend more time on executive duties. Stephens 
Dietz (r.) has been elected group vice president, marketing serv- 
ices, in charge of the media, merchandising, research and tv-radio 
departments. Mr. Ule joined K&E in 1949, coming from McCann- 
Erickson, Chicago, as vice president and director of research. Mr. 
Dietz went with the agency as a vice president and account super- 


visor in 1955. 
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WOW, WHAT A MARKET! 
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The news is getting around fast 
among those happy advertisers who 
recognize that Rochester, Minnesota 
is the fastest growing metropolitan 
area in the State. 

Good news always travels fast and 
the best news of all is you can sat- 
urate this market with KROC-TV 
which delivers 70% share of audi- 
ence sign-on to sign-off. 

You get plenty for your money be- 
cause Rochester, Minnesota has a 
consumer spendable income of $886 
million! 

Get the hep figures on how KROC-TV 
moves merchandise by calling any 
one of the Meeker offices. 


a 
KROC-TV 


CHANNEL 10 


Rochester, Minnesota 


National Representative: 
The Meeker Co., Inc. 
Minneapolis: Harry S. Hyett Co. 


Network Representative: Elisabeth Beckjorden 
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THE LIGHTER SIDE In Camera 





Dear Congressman Harris: 
This column is written and edited 
in advance of publication. 
Yours truly, 
The Editors 


* * 7 





| Of the sport of kings and presi- 
| dents: 
| That John Daly is a sly one. The 
other night on his ABC-TV newscast 
he was describing the running of an 
important racing event. At first we 
were slightly confused because, as Mr. 
Daly was telling how the winning 
horse did the job, the picture pro- 
jected behind him was that of New 
York’s Governor Rockefeller. 

But, of course, we finally got Mr. 
Daly’s subtle message that although 
Mr. Rockefeller wasn’t officially en- 
tered in this or any other race, he is 


running all right! 
* = * 
| Speaking of newscasters, we were 
viewing a news telecast prior to the 
arrival of our dinner guest, one Elsa 
Russell, a magazine editor, who is 
charming, talented and diligent about 
keeping abreast of world events. The 
big news of the day was the Supreme 
Court’s decision on the steel strike. 
When Miss Russell arrived, we re- 
ported to her that the steel workers 
would be going back to work and 
ventured the opinion that they were 
undoubtedly glad of it. 
“Oh, I don’t know about that,” 
Miss Russell said. “I think they’re 
| going back rather Taft-Hartedly.” 


* * * 





Then, on another news show on tv, 
we heard that police in Osaka, Japan, 
have come up with a scheme to soothe 


the tempers of pedestrians caught by 
red lights at the city’s busiest inter- 
section. 
When the red light is on, a tape 
recorder hooked up to the traffic sig- 
| nal tower plays such melodies as The 
Blue Danube. 
Fine. But what happens when the 


light turns green? Bop! 
* * * 


A stitch in time: It may be that 
Ken Cariker, an announcer at KWTV 


Oklahoma City, may never smile 
again, although he does have the per- 
mission of a court jury to do so, 

It seems that Ken did a commercial 
for a sewing machine, and the local 
sponsor refused to pay the station the 
bill because the announcer had 
laughed during the rendition of his 
message. This attitude, the sponsor 
charged, hurt sales. 

Ken denied any insincerity. He 
testified that he usually smiled while 
doing commercials. 

The jury ruled for the station and 
ordered the sponsor to pay the $74] 
charges for the commercial. 

We of course applaud the members 
of that Oklahoma City jury. And we 
hope that this experience doesn’t 
cause Ken Cariker to turn to frowning 
during his future commercials. Fi- 
nally, as for the sponsor, our message 
is: “Smile, when you pay that!” 


% * * 


Souse of the border: Jn Mexico 
City a bill was introduced in the 
Mexican Chamber of Deputies con- 
taining a lot of do’s and don'ts for 
television and radio. The measure, 
the result of many months of work by 
a special committee, is packed with 
many worthwhile points, all of which, 
of course, are quite familiar to broad- 
casters in our country 

However, there is one suggested 
obligation that we don’t have in the 
U.S. but might adopt if ever the com- 
plexion of our set-up changes. 

The Mexican proposal reads: “Sta- 
tions may not carry advertising for 
distilled alcoholic liquors until after 
9 p. m. Such advertising must be 
alternated with educational messages 
on hygiene and nutrition.” 

Known in the trade as cliff hang: 
overs. 


Dear Editors: 

If what you say in the lead of this 
column is true — and I have every 
reason to believe it is—what then is 
your excuse? 

Yours truly, 
Congressman Harris 
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How Come CHANNEL 10 Stays Perennially 
On Top in the Rich Rochester N.Y. Area? 


COULD BE BECAUSE:— 


we have the POWER 


Yes, thanks to our new 316 KW (maximum power) transmitter, 
we now speak to more than a million Western New Yorkers with a 
stronger voice—look at them with a brighter eye! 
Our primary coverage area is considerably extended! 


we have the SHOWS 


We offer our viewers the very finest programs of two major 
networks—CBS and ABC—a galaxy of great stars in a brilliant host 
of new shows and old favorites! We also offer News-Weather- 
Sports, complete and accurate, twice nightly at 6:30 and 11:00 P.M.— 
plus many other fine, live local shows, and the great MGM movies. 


we have the KNOW-HOW 


Not only do we possess the technical know-how that guarantees 
best-quality production, but being Rochester-owned, we understand the 
wants and whimsies of the people of this area, give them 
what they want, know how to promote our station 

and our programs in the most effective manner. 


we have the FACILITIES 


Our facilities, both in personnel and in equipment leave 
little to be desired. Our well-trained engineers and production 
staffs welcome the constant challenge of handling live 
shows and live commercials in truly expert fashion. 


we have the WILL 


Perhaps our BEST quality is our ceaseless will to please! 
We are intensely proud‘of our consistent leadership in 
Rochester, and we are determined to maintain it! 


Adequate power, top-notch programming, expert know-how, modern facilities and 
he resolve to please and satisfy—every one of these things is essential to a successful television 
station—and these are the things that attract and hold our ever-increasing number of sponsors. 


ANNEL 10, ROCHESTER, NEW YORK 


(WVET-TV * WHEC-TV) CBS BASIC + ABC AFFILIATE 


THE BOLLING CO., INC NATIONAL REPRESENTATIVES EVERETT- McKINNEY, INC. 
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